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You're in step with the times if 
you recognize bottled carbonated 
beverages as beneficial food 
products! That's their real clas- 
sification, say food and health 
authorities. 


No wonder... you can’t beat 
delicious soft drinks for fast 
energy. They average 100. cal- 
ories for each 8 ounces, 

An excellent way, too, of help- 


ing keep the proper liquid bal- 
ance in the body. (Your daily 


liquid loss is about 2% quarts!) 

Again, you won't find a more 
delectable way to spark lagging 
appetites or aid the digestion. 
Doctors everywhere agree on 
this. Yes, when you add up the 
facts, you'll see that zesty soft 
drinks in bottles are in a class 
by themselves — nutritionally 
and pleasurably. They may be 
used confidently as wholesome 
supplements to a balanced diet! 
For quality and economy, they’re 
leaders. 


The national association of the soft drink industry 


American Bottlers 
of Carbonated Beverages 


WASHINGTON 6, D. C. 


The American Bottlers of Carbonated 
Beverages is a non-profit association of 
manufacturers of bottled soft drinks, 
with members in every State. Its purposes 
...to improve production and distribu- 
tion methods through education and 
research, and to promote better under- 
standing of the industry and its products, 
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WATERLESS COOKWARE 


STAIN-LESS PORCELAIN FINISH 


Here’s the most exciting new cookware line in 
recent years—a great success wherever intro- 
duced! Dealers are re-ordering ... women are 
buying for their own use, for handsome gifts 
...magazine editors are giving wide publicity 
to this new color accent to modern living. 


It took months of research to learn the house- 

wives’ favorite colors. Then a new process 

(developed with du Pont) to bond those colors, 

in gleaming porcelain, to famous Club Alumi- 
num. Add smartest stylings...and here it 
is—Club Holiday—the best looking, best 
cooking, easiest washing cookware that 
homemakers have ever seen! 


See reverse side and mail the coupon for 
information about SPECIAL DISCOUNTS 
FOR HOME ECONOMISTS. 


CLUB ALUMINUM PRODUCTS COMPANY 
1250 Fullerton Avenue, Chicage 14 


NATIONALLY 
ADVERTISED 


IN FULL COLOR 


Ladies’ Home Journal, Bride's 
Magatine, Better Homes and 
Gardens, Redbook, Living for 
Young Homemakers, 
Modern Bride. 


® 
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Holiday 


WATERLESS COOKWARE 


STAIN-LESS PORCELAIN FINISH 
Never before cookware like this! For the first time, the 
glowing beauty of colorful porcelain on perfect-cooking 
cast aluminum. Each piece in gleaming sunray Club 
Aluminum on the inside—and, on the outside, easy- 
to-clean colorful porcelain in gay Capri Turquoise or 
Hacienda Red—to bring new charm and cheer to 


the kitchen 


This big chart is yours tor the asking 


You can have this 19% x 23-inch, brightly colored chart 
on waterless cooking. An outstanding visual aid, it is clear 
and concise. It answers all the ‘‘what,"’ ““why"’ and “how” 
questions that you and your students may have about 
the healthful, flavorful, waterless way of cooking. Illus- 
trated folders, keyed to the chart, are also available as 
an extra aid to class discussion and quiz. The chart and 
up to 12 folders are free to home economists. Folders in 
larger quantities are available on request at nominal 
charge. Just send the coupon in Coupon Service Section. 


40% DISCOUNT TO HOME ECONOMISTS... 


At a home economist you are entitied to « special 40%, discount on Club Holiday Cookware. Consult the 
price list below; then mei! your order with your check or money order to address below. Atiech school or 
company order form or letterhead, or otherwise indicate your position and connection at a home economist. 


Retail 
Price® 


Discount 
Price® 


1% quvert souce pon............. 
2 quer? sauce pon............... 
3 quert souce pan...... 
8‘ inch cov. fry pan............ 
10 inch chicken fryer 

10 in. sq. Griddle-Broiler 


Currently evellable in plein finish only 


quart Dutch oven............ 
quert casserole with warmer..... 
1% quert casserole with warmer... 
2\%% quvert casserole with warmer... 
Twe 1% qt. cosseroles 


$6.35 
6.95 
7.95 
8.95 
7.95 
9.95 
6.50 


$3.81 
4.17 
4.77 
5.37 
4.77 
5.97 
3.90 


6.57 
5.37 
5.97 
7.17 


11.97 


Denver end West. Add 30¢ 
Prepord 


are mode 
@re subject to change witheu! notice 


Club Holiday porcelain is per- 
manently bonded to famous 
Club Aluminum by a newly 
developed laboratory process. 
Washes clean in a jiffy. Stays 
always bright and colorful. 


All Club cookware is scientif- 
ically cast to spread heat 
quickly, evenly, to the sides, 
top and bottom. No half- 
cooked top portions. Foods 
are perfectly delicious, full- 
flavored. 


CLUB ALUMINUM PRODUCTS COMPANY 1250 Fullerton Avenue, Chicago 14, Iii. 


/ 
FAMOUS CLUB ALUMINUM Now tt 
i 
: : - | 
Ne. 451 


PHE. 3 


Better Homes 4 Gardens Ketter Homes hardens 
PROORNPING BARBECUE 
BOOK BOOK 


NEW! With over 300 full 
color picture-solutions to trend to outdoor cooking 
practical problems = 

— 


Modern methods for the new 


SCHOOL BUS 


Better Homes Garters 


Medically-approved ways to 


AMRF 


control weight through Now Daughter can cook 

sound nutrition. Every recipe Triple-Tested just like Mother’. Sound 
in our own Tasting Test methods simplified 
Kitchens 


The Editors of Better Homes & Gardens 
invite you to purchase 5 books 


at special professional prices 


As a Home Ec teacher . . . as a Home Economist 
... you are often called upon to recommend books 


Professional rates on all 5 books: 
for your students and associates. 


DECORATING BOOK, retails at 85.95 $4.25 


The Editors wish to place you in a position to sug- BARBECUE BOOK, retails at $1.95 $1.40 
gest and recommend these 5 outstanding books on COOK BOOK, retails at $3.95 $2.75 
the basis of personal experience. JUNIOR COOK BOOK, retails at $2.95 $2.00 

DIET BOOK, retails at $2.50 .. $1.75 


Accordingly, they are happy to make all these titles 
available for you and your students at a reduced, 
professional price. Order by Coupon on Page 115. Better Homes & Gardens Books 
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BAKERS 4¢ DOZEN 


ways to vary your 


lesson! 


Biscuits are for T-Viewing! 
Tasty Tidbits: Roll dough 
thin, cut into tiny shapes 
Bake 6 to & minutes. While 
warm spread with zippy meat 
or fish paste 


Biscuits are sweet! 
Butterscots: Place mixture of 
equal parts of butter, brown 
sugar and chopped nuts in 
each muftin pan place cut 
biscuit on top. Bake 


Biscuits are “salty”! 
Salt Sticks: Cut dough in 
neat “sticks” brush with 
milk, sprinkle with coarse 
salt and caraway seeds 


BASIC RECIPE 


All measurements level: 


2 cups sifted enriched 
flour 
3 teaspoons baking powder 
1 teaspoon salt 
cup Crisco 
% cup milk 


Biscuits are entrees! 
Pinwheel Pie Toppers: Roll 
thin, spread dough with cat- 
sup, roll and slice Y2" thick 
Bake on top of your favorite 
meat pic! 


METHOD: 


Mix flour, baking powder, salt 
Cut in Crisco pastry 
blender until mixture resembles 
coarse corn meal. Add milk, 
mix lightly until dough hold 
together. Transfer to floured 
board. Knead lightly. Roll 
dough Y" thick. Cut into 
squares or rounds with floured 
cutter. Bake on cookie sheet in 
hot oven (425°F.) 12 to 15 mins 
Makes 


with 


until lightly browned 


16 to 20 medium biscuits. 


Biscuits are BIG Surprises! 
Supper Shoricakes: Add | 
tsp. pouliry scasoning to 
flour. Bake in giant biscuits, 
split, top with creamed fish 
or chicken 


Biscuits are appetizers! 
Cheese-Its: Add 4 cup shred- 
ded sharp cheese, 4 tsp 
cayenne to basic dough be- 
fore the milk. Cut in strips 


Biscuits are eggs-tra good! 
Hot lunch: To dry mix add | 
isp. grated onion and Yy cup 
minced ham. Cut in squares 
Bake and serve with creamed 
eggs. Fine and filling, too! 


Biscuits are better... 
with Crisco! 


. and easier when you use 
America’s best-loved shorten 
ing .. 
table Crisco. Crisco is creamier 
than any other vegetable short 
ening blends quickly with 
dry ingredients! With Crisco 
and the recipe here, perfect bis- 
cuits are perfectly easy! 


pure, snowy, all-vege 


Biscuits are “‘The Berries"! 
Shortcake: Add 2 tbs. sugar 
and 2 extra tbs. Crisco for 
superlative shor'cake. Serve 


with your favoriie berries 


Biscuits are festive! 
Fiesta-style; Add minced pi- 
mento, parley and onton to 
dry mix. Gala and good with 
chili and chowders! 


Biscuits are cobblers, too! 


Old-fashioned treat: Add 
extra Y4 cup milk drop 
this soft dough by table- 


spoons onto swectened fruit 
or berries, bake 


Biscuits are BIG hits! 
Hot puppies: Wrap thin bis 
cuit dough around franks, or 
brush with 
Fasten with 


liny sausages, 
melted Crisco 
toothpick. Bake 


Biscuits are nutty! 
Nut Puffs: Roll rounds of 
dough in melted butter, 
brown sugar, chopped nuts 
Pile up in well-Criscoed pan. 


out of 


33 bake 


and fry with 


Crisco 


...its digestible! 


Biscuits are dandy! 
Jam Dandies: Simply place 
balls of dough in muffin tins 
Poke hole in center and fill 
with your favorite jam. Yum! 


tht 
Hod 


sO easy to get a reputation 
as a wonderful hostess! 
Just remember hot biscuits 
(any hot breads) make a 
hit with anybody and every- 
body .. . men, especially! 
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NEW 


VOGUE'S EXCITING NEW 
“YOUNG FASHIONABLES” PATTERNS 


Here is one of this special line . . . 

printed and perforated . . . and made with 

the high Vogue standards of styling and fit. 
They are created solely for educational 

purposes with distribution limited only to 
schools, and offered at the low, 


low rate of just 25c each. 


BASIC DEMONSTRATION SHELLS - 


IN PRE-SHRUNK PERCALE | 
fon 

Now for the first time you can get , <P 

sets of demonstration shells at a special 

below-cost price as part of Vogue's SS 

new educational program. Each set contains ~~ 

{ full front and back bodices in 3 sizes: | / | i 

Set of TEENS Bodice Shells....Sizes 10, 12, 14 f 
Set of JUNIOR Bodice Shells....Sizes 9, 11, 15 ; 
Set of MISSES Bodice Shells Sizes 12, 14, 16 eee ee 


Each set costs just $1.50. Details for ordering are included in the Teacher's Manual 


CE 
¥ 
} 
A 
'\ 
| 
/ 
>> 
EDUCATIONAL DEPARTMENT, VOGUE PATTERN SERVICE, 8 W. 40th ST., NEW YORK 18 
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FOR TEACHING 


“YOUNG FASHIONABLES” SCHOOL PROGRAM 


It's a sparkling new and complete program of Fashion-Sewing 
for school clothing classes . . . inspired by the development of Vogue's new Printed and 
Perforated Patterns! Theyre perfect for both beginning and 
intermediate courses, because they’re Easiest to Mark, Easiest to Cut, Easiest to Use. 
This program, plus all of Vogue's fashion services and technical 
skills will be serviced immediately to all teachers on request. 


TEACHER’S MANUAL 


Stimulating information on fashion, fit and fabrics. . . 

classroom activities and projects . . . is included, plus full details 
on Vogue's new school program and ordering information 

for Vogue's special “Young Fashionables” Patterns. 


WALL CHART 


Pictures of many different versions of all the current Vogue 
“Young Fashionables” Patterns dramatically illustrate 

the different effects that sewing students can achieve through the 
use of varied fabrics, trimmings, and accessories. 


STUDENT BOOKLETS 


A compact guide for all sewing students on wardrobe planning, fashion 
facts on style selection, fabric types, accessorizing and color coordination. 
A uniquely instructive “Wardrobe-At-A-Glance” work sheet makes it 

fun for girls to plan fashion-right wardrobes. 


CUT OUT FOR Vor 


. Vogue’s “Young Fashionables” Patterns 
designed for school use—special student price, 25¢ each 


geared to a variety of classroom projects—graded for progressive degrees of sewing skills 
style integrated for good wardrobe coordination 
Printed and Perforated with a beginner's sewing guide in each pattern envelope 


bd Patterns an Printed aud wraled 


USE COUPON ON PAGE 129 
A division of The Conde’ Nast Publications Inc., Publishers of Vogue, Glamour, House & Garden, Vogue Pattern Book 
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weit! IF >) (tHE 
iT Isn'T SHIEK, 


FANCY-PANTS! ) HiMSELF! 


BEHAVE 
\ YOURSELVES! 


TODAY WE'LL TAKE UP 
MASCULINE GROOMING. GIRLS. 
WHAT DO YoU NONCE FIRST? 


NEAT 


FANCY-PANTS KNOWS 
ALL ABOUT THAT ! 


HE CERTAINLY AWW..- 

DOES! CARE iTS A 

TO TELL US, CINCH... I'LL 
DEMONSTRATE, 


2 
\ JACK 


WONDERFUL! USE 

THESE SLACKS AND 
OUR NEW GENERAL” 
FLECTRIC STEAM 
AND DRY IRON. 


( FIRST, SLIDE THE 
UPPER PART OF THE 
TROUSERS OVER THE 
BOARD. ROTATE THEM 
AS YOU IRON. SAY- 

THIS BUILT-IN CORD 
LIFT SURE HELPS. 


AND NOTICE HOW G.E'S 
NEW EVEN -FLOW 

SYSTEM GIVES CONSTA 
STEAM ... FOR DEEPER 
PENETRATION OF 
WRINKLES. 


NOW..ONE AT A TIME..LAY THE 
LEGS ON THE BOARD. INSIDE UP. 
MATCH AND STRAIGHTEN 
SEAMS THE 
CREASES. THEN 
TURN AND DO 
THE OUTSIDE. 


LAST SAY THATS EAsy ! 
OF ALL... | THOUGHT You NEEDED 
THE A PRESSING CLOTH 
cures! 


PRESSING. 


\ 
AT NO. LiKE A 
7] N TAILOR, YOU'LL 
SEE WHAT 
N YOU'RE 


HEY , JACK .-1F 
| COME IN AFTER 
SCHOOL , WILL 
YOU HELP ME 


\ 
\ ' \ y 


WHAT | HEAR ? 
WHAT A DIFFERENCE 


-E MAKES! 
G IMPORTANT LESSONS YOU CAN 


( SHOW YouR STUDENTS ) 
THAT THEY CAN Live 
ETTER- ELECTRICALLY. 
ONE OF THE MOST 


TEACH . GENERAL ELECTRIC 
APPUANCES WILL 
HELP YOU DEMONSTRATE, 
SEND FOR A SPECIAL 
EDUCATIONAL PRICE LIST. 


i \ COUPON ON PAGE 139 j 


General Electric Co., Portable Applionce Department, Sridgopert 2, Conn. 


GENERAL ELECTRIC 


Cail Evans amd the | | 
| 
| \N NS Tes Baw 
St AL 
CAP 


A cutting table! ' 
Machines lower and panels slip = 
into place tomake a smooth “For- 
mica” surface for pattern pin 
ning and cutting. 60” working 
surface converts to 78” by rais- 
ing | end leaf, and to 96” when j 
both are raised, bane 


A sewing table! 
Each new SINGER* Combination 
Sewing and Cutting Table holds 
2 full-sized SINGER* Sewing Ma- 
chine heads and provides work 
space for 4 students! 


Teachers and students, supervisors and administrators agree... 
The SINGER Combination Table has something for everyone! 


Teachers like the SINGER Combination 
lables because they provide a complete 
sewing unit in one classroom item. | hey 
eliminate mov ing from machines to se pP- 
arate cutting tables . . . avoid bortle- 
necks... maintain order. 


Students like the deep openings that ac- 
commodate their standard tote trays, 
and the 2 smooth-sliding drawers for 
handy storage. They appreciate the ume 
ple space to the left of the needle for full 


sweep of the garment being made 


THERI’S 


SA Trade Mor re me 


Supervisors and Principals like the way 
the SINGER Combination Tables adapt 
to a variety of classroom arrangements 
—wall alignments, island formations, | 
formations. And they like the modern, 
straizht-line styling of the table, avail- 
able in beautiful blond or dark wood 
to brighte nup any classroom. 


Administrators like the economy fea- 
turesofthe SINGER Combination lables, 
particularly the way they adapt to con- 
ventional study classes. 


SINGER SEWING CENTERS 


VE AR YOUR SCHOOL 


it MANUPACTURING COMPANY 


The SINGER Combination Table is 
able at the special school discount, with 
any SINGER heads you prefer—Straight- 
Needle, Slant-Needle* or the new Swing- 
Needle* Automatic. 


For a free folder, giving specifications 

and suggested classroom layouts, just 

maul this coupon 

SINGER SEWING MACHINE CO. 

Educational Dept., 149 Broadway, N.Y. 6, N.Y. 
Please send folder giving details about 

Combination Sewing and Cutting Table, and 

showing suggested classroom layouts 


Name 

Position_ 
School __ County. 
Street 
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NEW FILMS 
ABOUT 


The food we eat—where 
it comes from, how it's 
tested, tasted and shipped 
to you. 


28 mins. Color. 


ANAS? SI SENOR!” 


Chiquita Banana, ambas- 
sador of goodwill and good 
eating, takes you South of 
the border down Banana- 
land way! 


mins. Eastman Color. 


The frozen foods story — 


modern day miracle in 
taste, convenience, nutri- 
tion. 


18'/, mins. Color. 


MEALS 
THE FREEZER” 


Mouth-watering menus fea- 
turing flash-frozen meats 
and other frozen food 
specialties! Introduced by 
Marie Clifford. 


16'/, mins. Color. 


FREE LOANS 


lémm Sound — 
To Order These Films Use 
Coupon in Service Section 
Many more available: Send for 
gemptote list of Home Economics 
hems 


Write: Dept: PHE 


SSOCIATION FILMS 


347 Madison Avenue 
New York 17, N. Y. 


Branches in: Ridgefield, WN. La 
Grange, San Francisco, Cai., 
Datlas, Tea 


News 


YHE fiftieth anniversary of our 

basic national Pure Food, Drug, 
Cosmetic, and Meat Inspection laws 
was celebrated in Washington on 
June 27th. The ceremonies included 
many tributes to the late Dr. Harvey 
W. Wiley who is the “father” of the 
Pure Food and Drug laws. 

Dr. Wiley was at one time Chief 
Chemist of the t Department of 
Agriculture. He crusaded for 23 
years for standards, rules, and regu- 
lations governing foods and drugs. 
In 1906 the legislation was signed 
by President Theodore Roosevelt. 

During the ceremonies the Pure 
Food and Drug Act was credited with 
viving the United States the highest 
health standard of any country in 
the world. Dr. Wiley was acclaimed 
as the person who singlehandedly 
aroused the people of the U.S. to the 
dangers of his day and the need for 
legislation. 

Sharing the honors during the 
commemoration ceremonies was Dr. 


makes 


Good 


Grooming 
News|! 


Wiley’s widow. She worked by his 
side for improvement of the law dur- 
ing his lifetime and since has op- 
posed any changes which would 
weaken it. 


Congress on Dietetics 

Representatives of eighteen coun- 
tries are scheduled to speak at the 
Second International Congress on 
Dietetics September 10-14 in Rome. 
More than 100 people from the 
United States are planning to attend. 
The official representative of the 
American Dietetics Association will 
be Mrs. Winifred Howard Erickson, 
president of that organization. Dr. 
Charlotte Young, Alice H. Smith, 
Mary Northrop, Eva H. Ylvisaker, 
Dr. E. Neige Todhunter, Dr. Elda 
Robb, Alta B. Atkinson, and Dr. Jean 
Mayer, all of the United States, will 
participate in various phases of the 
program. 


Research Grant 

A grant of $65,000 has been made 
to the National School Boards As- 
sociation by the Fund for the Ad- 
vancement of Education for a Re- 
search and Development Project. 
The purpose of the grant is to en- 
able the National School Boards As- 


(Continued on page 16) 


LIRVEST OF CONVENIENCE” 
“BA 
— 
mi aSiGN FOR DINING” 
Graduate” is the name 
of a new line of Beginner Bras 
designed by Lovable 
; to comfortably fit 
or and correctly pre-shape 
Po budding figures 
TE Prices range from $1. to $2 
The Graduate Bra story 
is the basis of good grooming 
and good fashion ‘ 
Write t Dept 
FREE Quiz Booklet for 
ton 4 Bright Beginne rs 
qi How You Can Be A V.1I.P 
BRA 
b 
Graduate Division, The Lovable Brassiere Co.,180 Madison Ave., N.Y. 


HOW INTEGRATE 
MANAGEMENT 


INTO YOUR 


Any student activity in which money is involved 
offers an opportunity for training in money manage- 
ment. By helping your students work out a spending 
plan for clothes, club dues, party refreshments, and 
other expenses, you are preparing them for the wise 
handling of the money they are or will soon be earning. 

The integration is easier when you have materials 
that deal with the problems of planning and spending 
income in specific, everyday terms, A wealth of such 
material is described in the new folder published by the 
Consumer Education Department of Household 
Finance Corporation. 

Twelve booklets are listed, each dealing with sub- 
jects like “Your Clothing Dollar,” “Your Equipment 
Dollar,” “Your Food Dollar” and “Money Manage- 
ment for Young Moderns.”’ Also included is informa- 


tion about five filmstrip lectures which provide 


dramatic classroom demonstrations of sound money 


management in action. 


The coupon on this page will bring you, by return 
mail, a copy of the program folder and a compli- 


4 


mentary copy of one of the booklets. 


CONSUMER EDUCATION DEPARTMENT. 
HOUSEHOLD FINANCE 
Corporation 


erry erate 


OR ORGANIZATION 


HOUSEHOLD FINANCE CORPORATION 

Consumer Education Department PH-9.56 

These booklets and filmstrips 919 North Michigan Avenue, Chicago 11, Ilinois : 

5 

are made available to teachers ‘ 
as part of this company hroad program Please nd mre __free copie of your new Mone : 
to provide expert financial guidance recom en Management Program folder which describes booklet ‘ 
{ and filmstrips available to teachers, and a copy of 

for <american fami es the 1956 revision of “Your Equipment Dollar, ; 

— 
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Your words of wisdom now 
teach judgment for tomorrow! 


A concept of gracious living is a firm 


foundation for a happy home. Towle 
Teaching Aids will help you develop in your 
pupils the basis of sound judgment and 


good taste in home making. They will 


learn that— 

@ Sterling inherently bespeaks good taste. 

@ Sterling is versatile- appropriate for any 
table, any time. 

® Sterling is a wise investment... years of use 


only make it more beautiful. 


Towle Sterling 


Back up your wise words with Towle’s Teaching Aids 


NEW —watt CHART “Serving Pieces for All Occasions,” suggests 
special recipes and illustrates correct service. On the reverse side are descrip- 
tions illustrating various types of flatware designs from which lessons can 


be prepared on table decoration and styling. Free. 


DEMONSTRATION KIT —60 pieces of sterling flatware including place 
settings and serving pieces, available on loan for classroom use. Your students 
learn by doing, actually handling the silver in planning table settings. With 


the Kit are suggested lesson plans. You pay only forwarding cost. 


7 > FILM STRIP — “The Sterling Silver on Your Table,” a 35mm strip in full color 
Cs Nan with teacher's manual including commentary to accompany film, material for 
\ discussion and suggestions for class projects. Free. 


BOOKLET FOR STUDENTS “All About Sterling,” showing step by 
step how sterling is made, when and how to use cach piece of sterling, correct 
table settings for every occasion, and a review of good table manners. Free 


to your students. 


SEE COUPON ON PAGE 143 —> 
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From “The Story of 
Menstruation" 
by Walt Disney 

Productions 


You will want your girls to see " 


“The Story of Menstruation” 
¥ 


Answaine girls’ ‘‘growing-up”’ questions is really very simple—when 
you have this educational program to help! It begins with the wonderful 
movie by Walt Disney Productions, ‘The Story of 
Menstruation.”’ This 10-minute, 16 mm. film, in sound 
and color, has been shown to more than 20 million 
schoolgirls. Even though some of your students | 
may have seen it when they were pre-teens, they’ll / 
find it helpful to see it again, from their new 
teen-age viewpoint. The movie and supplementing | 
booklet ‘Very Personally Yours” are highly / 
successful teaching aids being used in schools / 
throughout the country. 


by Walt Disney Productions 


“The Story of Menstruation” explains 
this normal function with such clarity, 
charm and faultless taste—it has 
earned the enthusiastic approval of 
parents, educators, doctors, nurses, 
church groups. Scientific facts and 
advice on healthy everyday living get 
the delightful Disney touch of humor 
that is reassuring as it helps drive 
home important points. Helps girls 
understand menstruation and adopt a 
wholesome, mature attitude toward 


growing up. The film is available free 
(except for return postage) on short- 
term loan. 


"Very Personally Yours’’—a 20-page 
booklet planned for girls 12 and over 

supplements the motion picture. It 
gives teen-age girls details about men- 
struation, exercises, grooming, sports, 
social contacts. You may order the 
booklet in quantity so that each girl 
has her own copy. 


This entire program or any part of it is available to you 
without charge from Kimberly-Clark Corporation, 
the makers of Kotex sanitary napkins. 


"You're A Young Lady Now" 


especially written for girls 
9 to 12, this illustrated, easy 
reading booklet prepares 
the pre-teen for menstrua 
tion. Tells her all she needs 
to know at her age. Gives addi 
tional helpful, healthful tips. 


Teaching Guide and Menstrual Chart. 


Hundreds of teachers helped 
organize this flexible teach 
ing guide. You'll find it 
adaptable to any teaching 
~ situation. The large color 
f chart on menstrual physi 
f ology is designed for class 


room lectures. 


————-—CLIP AND MAIL TODAY! -- 


r 

| Kimberly-Clark Corporation, Cellucotton Division | 
| Educational Dept. PHE-96 | 
| Neenah, Wisconsin | 
| Please send me free (except for return postage) your 16 mm. sound film | 
| “The Story of Menstruation.” | 
| Day wanted (allow 4 weeks) ._ = 2nd choice (allow 5 weeks) | 
| 3rd choice (allow 6 weeks) | 
| Also send the following: | 
| snenitibin copies of “You're A Young Lady Now” (for girls 9 to 12) | 
| lenient copies of “Very Personally Yours” (for girls 12 and over) | 
[_] Physiology Chart Teaching Guide 
| School — | 
| Votes trademark of Himberly Clark Corp | 
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Armour and Company 
offers you 


A 30-minute, full-color sound 
movie on good grooming 


Plan now to make this wonderful new Armour eaucational 
film a part of your teaching program this year. “The Clean 
Look” will hold the interest of your students from start to 
finish, as it teaches them a simple plan for keeping body, hair 
aad complexion in tip-top condition, Fits any 16-mm, sound 
projector. And it costs you nothing to show. You pay only 
return shipping charges. Unfortunately, the number of prints 
is limited, so it is advisable to schedule your showings well 
in advance — and get your reservation in early! 


A | 


Shining example —Complexion clear, hair shining... glow- 
ing from tip to toe with that clean look—the girl every one 
of your students would like to see in her own looking - 
glass. And every girl can .. . simply by following the “1-2-3 
Plan” taught by this authoritative, entertaining sew film. 


Moke-up can be applied so that it doesn’t give you that 
“made-up” look. Here your students can see how the “‘pro- 
fessionals” do it. Even if your students confine their use of 
make-up to powder and lipstick, as most young girls do 
today, they'll find this section of the film helpful. 


The daily bath will take on a new importance to your stu- 
dents when they learn why it’s so essential to health and 
beauty. They'll see, too, how it now can solve one of their 
greatest grooming problems — perspiration odor. The film 
also emphasizes the need for proper rest, diet and exercise. 
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Skin at work — Interesting facts about the skin are brought Proper technique for washing face is demonstrated step by 
out by animated, cross-section drawings showing skin struc- step. Includes information about soap to use, water tempera- 
ture and the pores in operation. Students can actually see how ture, correct method of applying lather to face for deep- 
blackheads and other skin blemishes get their start... how cleansing the pores. Students learn that skin is a delicate 
dirt and grime impair the normal functioning of the skin. structure — improper care can be as harmful as neglect. 


The Clean. Look 


The same information presented in the film is available also in a 
booklet, prepared by Armour and Company, for distribution to your 
classes. Full of pictures illustrating each step of the “1-2-4 Plan” for 
health and beauty ... a valuable teaching aid for use with or with- 
out the film. 


See Coupon in Service Section 


To order film or booklets — or both — mail cou- 
pon in service section in back of this magazine, 
today. Enter your booking as early as possible 
and specify second and third choice dates. 


Hair care is covered thoroughly —from shampooing to 


styling—when and how to shampoo... . tips for improving 
the curl and luster after washing ... regular every day care. 
Before-and. after examples show what a big difference a 
correctly styled, well-brushed coiffure can make. 
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Gay Gifts-fun to sew | 


< promoting the welfare of public 
. schools and public education in this 
country. The National School Boards 
Association is the organization rep- 
resenting school boards of education 
throughout the United States. 


News 
(Continued from page 10) 


Personal 


* The appointment of Edalene 
‘Stohr as director of home economics 
for the American Can Company was 
recently announced. Miss Stohr suc- 
ceeds Harriet Jean Anderson who 
resigned to be married. 

At Canco, Miss Stohr will super- 
vise the company’s test kitchen. In 
addition, she will direct the com- 
pany’s educational program which in- 
cludes the preparation of booklets, 


‘, movies, and other teaching aids for 
teachers, students, and various 
x groups. 
t * Miss Virginia Smith has been 
- appointed managing editor of the 
McCall’s Patterns’ School Stylist 
¥ Magazine. Miss Smith joined the 
- Complete set of McCall Corporation in 1953. She 
. 12 patterns by was formerly assistant to the editor 
¥ Mary Brooks of Better Living, which ceased pub- 
lication last spring. 
Picken * Miss Marion Ross been 
ws ra named to the newly created position 
TOK KF of fashion director of the Singer 
Sewing Machine Company. Formerly 
assistant educational director, Miss 
Ross will now be in charge of fashion 
design, company exhibits, fashion 
shows, and other promotional func- 
° (Continued « » 72 
Slip covers for Kleenex tissue boxes ee ne 
These gay Christmas gifts edges and binding. Material DATES TO REMEMBER.... 
make a wonderfully con- is inexpensive. Half a yard SEPTEMBER 
structive sewing project for makes 2 slip covers. And the 10-14 Second International Congress of 
i ‘ i Dietet Congress Palace of Es 
your girls. Patterns are suit- covers are useful and attrac- 
able for grades 6 through 12 tive, easily removed for ite . wii e 
clearly illustrate such sudsing. Start your girls OCTOBER 
basic steps as measuring sewing now. Just fill out the 
fabric, basting, finishing coupon below. om Dietetic 
kee, Wisconsi: 

Clip and mail today! a 
22-26 Tenth Anniversary Convention 
Kimberly-Clark Corporation American Food Service As 

2.8 at simmer ‘ Hiote 
Cellucotton Division Chica 
Educotional Department, PHE-96-S 
Neenah, Wisconsin NOVEMBER 
10 4-H Achievement Day 
Please send me, free, a master set of 12 patterns for Kleenex tissue box covers, also 11-17 American Education Week 
an order blank for extra individual patterns, 25-29 ne C ub Congres: 
nrag Miltor te -nicag 
DECEMBER 
(please print) 3-7 American Vocetional Associat 
Schoc! n of Home Econor St 
Missour 
Street_ JUNE, 1957 
25-28 48th Annua! Meeting of the Amer 
City Zone State an Home Economics A atior 
St. Lou Missour 


KLEENEX is @ trademark of Kimberly Clark Corp. 


ociation to take an active rol in 
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YELLOW CLING 


Here isa descriptive label 


ig 
$22 GRAMS 


HALVES 
cnc, PEACHES 
HEAVY 


13 OZ 


= 2 
EXTRA (ARGE 
NO. 24 
oma, 
the, uniform ther chifted ond wet 
be Hever spoontyl of red 


syrup drained rom 


A pioneer in the field of descriptive labeling, Libby 
offers to the consumer information-at-a-glance 
with each can or jar. 

Take for example the Libby Peach label, illus- 
trated. Variety is the first thing you want to know. 
Is it a Cling or a Freestone Peach? Is the style 
of the fruit whole, halves, or slices? A Libby label 
always tells you clearly. 

The number of pieces in a container varies con- 
siderably according to the size of the pieces, and 
often it’s important to know how many you are 
getting. If it’s a product that cannot be easily 
counted, the cup measure is given. Is the syrup 
heavy, light or medium—what seasonings, if any, 


A classroom aid to help you teach your students to be 
better buyers of 


coconut Keep were 
ling © 


wiey 


tor 


canned foods 


are used? Is the can a No. 2 or No. 242? Libby 
labels give you the answers in clear, readable type. 

Libby's descriptive panels also include color- 
fully illustrated recipes and serving suggestions, 
kitchen-tested by Libby’s home economists. 

Whether you buy Libby's Foods in cans or glass 
jars you'll be getting the same high quality foods. 
These well-organized labels are just one of many 
examples of Libby's constant efforts to offer the 
best in information as well as products. 


Libby, M¢Neill & Libby 


Chicago 9, Illinois 


For LIBBY’S free teaching helps see coupon on service page 117 
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Teach 


BR Hotpoint’s Big - Bin is the ideal 
| U refrigerator freezer with which to 
teach your students a// the advantages 

- - 
of today's food storage and preservation 
| | methods. It permits once-a-week shopping 
for the homemaker in order that she can cope 
with the ever-growing demands placed on 


with the the family larder by higher living and 


entertainment standards. 


refrigerator And fewer shopping trips, plus quantity purchases, 


afford the economy of time and money 


designed for so important to the efficient management of 
a household—especially where there are 

families with children. Combining huge capacity 
children with unequalled ease of access, all-new 


Big - Bin offers maximum roominess 
and convenience. It actually swings 
a family’s ‘round-the-clock needs 


out in front! 


‘Bip Bin 


Hotpoint's Big - Bin door features 

a giant swing-out bortle bin; 

a giant, removable swing-out ‘Showcase 
Crisper” bin, aluminum door shelves, and 
new Dairy-Stor, with Cheese Keeper, 
Butter Bin and Egg Rack 


The Big: Bin combination offers two separate 


cooling systems, 12 cubic foot refrigerator 
compartment, 75 lb. capacity food freezer; 
Frost-Away automatic defrosting, 4-way 


adjustable shelves, toe-lever locking 


rollers on all four corners, for ease of 
moving the unit, and many more neu 


and exclusive convenience features 


There's a generous Hotpoint Educational Plan 
to keep your classroom up-to-date, with the 
most advanced appliances available. Suggest 
it to those who purchase the equipment 

for your home economics laboratory. 

Have your Hotpoint Distributor give you 

all the details —today! 


RANGES + REFRIGERATORS + DISHWASHERS + DISPOSALLS” + WATER HEATERS + FOOD FREEZERS + AUTOMATIC WASHERS + CLOTHES DRYERS + AIR CONDITIONERS + CUSTOMLINE 
HOTPOINT CO. (A Division of General Electric Compony) 5600 West Taylor Street, Chicago 44, Hlinols 
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Snowdrift's Quick-Method 
MONOGRAM CAKE 


Sign @ proadly— or dedwate to Dod Mom or boy 


‘ 


Teachers Use Over a Million 
Free Snowdrift Visual Aids 


Students learn basic principles and detailed techniques of preparing fried foods, pastry, 
biscuits, cake and icing. Each step illustrated with daylight-clear method pictures. 


Choose now the pieces you'll need for 
your program. USE COUPON ON PAGE 123 


Perfect Fried Chicken— Wall chart and individ- 
ual lesson leaflets for each of your students cover 
both deep-fat fried and pan fried methods for this 
all-time students’ favorite. 


Better Biscuits—Snowdrift’s guide makes it easy 
for students to get high, light, snowy-white biscuits. 
Lesson leaflets also include reason-why explanation 
of each step and meal-planning ideas. 


Golden Flake Pastry— With Snowdrift’s quick 
method students can produce tender, flaky pastry 


the first time and every time. Method pictures 
explain every step in complete detail. 


Quick-Method Monogram Cake — Students 
love to bake, ice and “‘sign’’ this cake that’s all their 
very own. Complete instructions with reasons why, 
no-cook icing recipe, illustrated decorating method 
and list of reasons for possible faults. 


Make your plans now for the year— Select your Snowdrift 


visual aids today, Coupon on page 12. 


PREMIUM QUALITY + ALL-VEGETABLE 


Snowdrift 


THE WESSON SHORTENING 
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Teachers... 


They're New! 


The Booklet and 
Wall Chart we are 
now offering have 
just been printed. 


They're Interesting 
You will find both 


of great interest to 
yourself and your 
students. 


They're Helpful! 


Facts to help you 
teach the contribu- 
tion Nonfat Dry 
Milk makes to the 
health of the family. 


Send in COUPON on page 109 
for your FREE copies. 


American 
Dry Milk Institute, Inc. 


221 N. La Salle St., 
Chicago |, Illinois 


With Your Editors 


THESE and following columns we 
present Practical’s new Board of 
Editors. 

of yours; 


Some may be old friends 
some new acquaintances. 


All are distinguished home econ 
omists who will advise us on edi- 
torial content for the coming two 


years. 

Our deep and sincere thanks to the 
retiring Board. They were active, 
articulate, and always ready to help. 
We hope that they will continue to 
be constructively critical of our 
efforts. 


EDUCATION 


e Miss VERNA DANLEY has been 
State Supervisor of Home Economics 
in the New Jersey State Department 


Anna M. Dooley 


Verna Danley 


of Education 1934. Miss 
Danley’s education and professional 
experience has taken her from coast 
to coast—north and south. She holds 
a B.S. and M.S. from Columbia Uni- 
versity, did graduate work at Colum- 
bia, Oregon State and at the Univer- 
sities of Syracuse, Pennsylvania and 
New York. She has been a dietitian, 
instructor of physiological chemistry 
and a home economics teacher. At 
Sullins College, Bristol, Virginia, 
and at Cedar Crest College, Allen 
town, Pennsylvania, she was head of 
the home economics department. 

As chairman of the New Jersey 
State Nutrition Council, Miss Danley 
is now working on plans for a Teen 
Age Nutrition Institute. 

e Dr. ANNA M. DOooLey decided 
on home economics as a career when 
she was in the seventh grade. Today 
she has one of the liveliest jobs 
imaginable. 

Daily she deals with the complex 
problems faced by home economics 
educators in meeting the needs of 
the pupils they teach in a city of 
over eight million people. For since 
1946 Dr. Dooley has been Director 
of Home Economics for New York 
City schools. 

After receiving her B.S., M.A. 
and Ed.D. degrees from New York 


since 


University, Dr. Dooley studied at 
Teachers College, Columbia, Rutgers 
University and at Cambridge Uni- 
versity in England. Before she was 
appointed to her present position, 
she taught home economics in vari- 
ous elementary and secondary 
schools and supervised home econom- 
ics education in Newark, N. J. 

e Dr. EUNICE HERALD joined 
the Western Michigan College fac- 
ulty in the fall of 1955 as head of 
the home economics department, 


moving to the Kalamazoo campus 
from Highland Park, Michigan. She 
had begun her teaching career in 
Highland Park as an elementary 


home economics teacher in 1933, af- 
ter graduation from Michigan State 
College. 

From 1941 to 1949 she was a sec- 
ondary and junior college teacher in 
home economics, taking her master 
of arts degree from the University 
of Michigan in 1940. During 1949 
50 she taught at the University high 
school in Ann Arbor, while com- 
pleting work on her doctoral degree, 
taking her doctorate of philosophy 
at the University in 1952. She re- 
turned to Highland Park in 1950. 

In 1956 Dr. Herald assumed the 
presidency of the Michigan Home 
Economics Association. She is past 
district president of the Michigan 
Education Association and a mem 
ber of statewide and local curriculum 
committees in home economics. 

Dr. Herald has found time to 


Ethelwyn Dodson 


write for Practical, the Michigan 
Vocational Digest, and the Journal 
of Home Economics as well as serv- 
ing as editor of the Michigan Home 
Economics Newsletter. 


EXTENSION 


e MISS ETHELWYN DODSON tells 
us that her major interest was in 
home economics while in high school, 
in Kittanning, Pennsylvania, and in 
college at Margaret Morrison Car- 
negie in Pittsburgh. In her teaching 
career she has had a variety of ex- 
perience : elementary home econom- 
ics in the Pittsburgh schools, cloth- 
ing in Des Moines high schools and 
clothing at lowa State College. At 
present Miss Dodson serves as Spe- 


Eunice E. Herald 


(Continued cn page 22) 
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THE FUN WAY TEACH 
ZIPPER APPLICATION 


A PRACTICE ZIPPER GAMPLE,-f- A MINIMUM OF FINISHING 
= A USEFUL ACCESSORY -- A LESSON LEARNEP 


Students learn zipper application by making useful, 
inexpensive accessories. The Practice Zipper Placket folder 
includes complete directions for making a 

campus cloche, a sewing kit, and a smart purse — 

while teaching neckline, dress, and skirt zipper application. 
Easy enough to make in a classroom period. 

Start teaching this quick, modern way! 

Write for your free copy of Practice Zipper Plackets 

...-See Coupon Section. 


| 


THE QUALITY 


Talon Educational Service 


41 East 51st Street, New York 22, N.Y. 

©1956, Donahue Sales Corporation 

*Talon, inc., Meadville, Pa., « in Mexico, Cierre Relampago S.A. deC.V. 
in Canada, Lightning Fastener Company, Limited 
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Start your own With Your Editors 
cold war! (Continued from page 20) 


How To Catch 


Film strip describes the money problems of 
three students in connection with the Senior 
Prom. They learn that “to direct our dollars 
wisely, we must know what we want from 
Delpha Wiesendanger, Anna Jo. Pearce life; we must define our personal values.” 


cialist in Clothing in Agricultural M 
Extension Service at Berkeley, Cali- oney 
fornia. 

Her statewide program is a bal- Mm m t 
anced one considering family cloth- anage en 
ing needs, selecting, planning, buy- 


ing, making and taking care of Teaching Kit 


clothes. Currently, Consumer Infor- 


mation Days, with audience partici- uses your students’ own money 
pation, are highlights in many coun- — 
: problems to illustrate basic principles 


ties. Local home advisors, educa- 
tional and business people serve on 
panels to answer and discuss 
puzzling questions. 

The state office keeps the home ad- 
visors informed about new develop- 
ments through conferences, field vis- 
its, correspondence and loan exhibits. 


Copyrieht 1961, Walt Dieney Productions 


by Walt Disney 
Productions 


Sent to you FREE by 
the makers of 
Kleenex tissues 


Talk to teen-agers in terms of their 
personal money problems and goals 

and you will soon have them keenly 
interested in the broad principles of 
sound family money management. 
Send for our teaching kit which takes 
this approach. It has proved its effec- 


HOME MANAGEMENT tiveness in thousands of classes. 


Includes: 


Teach boys and girls the scien 
tifie do's and don ts of cold pre 
vention with this 16 mm, sound 
and color film by Walt Disney 
Productions — 10 minutes of en 
tertainment that also put across @ MISS DELPHA WIESENDANGER, a 

native of California, received her ao A 35mm film strip, titled Directing 
B.A. from the University of Califor- Your Dollars. 62 full-color frames, 
nia. She remained as Administra- with caption story about students at 
tive Assistant in the Agricultural “Jackson High.” You may borrow 
and Home Economics Service for a a print without charge, or own it 

for only $3 

number of years. From there, she 

went to Cornell to do graduate work. 2) A text titled Moderns Make Money 
After receiving her M.A. she re- Behave. This is the basic study unit 
mained at Cornell for ten years, which the film strip introduces. In 
progressing in rank from Instructor three sections: You and Your 
to Associate Professor in Extension Money; Your Family's Money; 


Before joining the staff of the Protecting Your Family's Future. 
Teacher's manual and student copies 
will be sent without charge. State 
quantity needed 


memorable health lessons. 


Highlights of the Film 
on Posters 


Six colorful posters that make 
wonderful reminders on your 
bulletin board. (Size, 14 20.) 


Pennsylvania State University in 
1947, Miss Wiesendanger was Chair- 
man of the Division of Home Man- 
agement and Family Relationships Order on coupon on Page 139 
at the University of Arkansas. At 
Penn State she carries a dual re- Prepared with the assistance of 
sponsibility in the College of Home educators outstanding in this field: 
Economics, as Assistant Dean in Miss Amanda Ebersole 
charge of Field Services and of the formerly of Drexel Institute 
Buildings, and as head of the depart- Dr. Hazel Huston Price 


ment of Home Management, Housing formerly of Ohio State University 
and Home Art. Dr. William Smith 
Pennsylvania State University 


FOODS & NUTRITION Mise Grace Woodward 


Springfield Twp. School District, 
e MISS ANNA Jo. PEARCE is also Chestnut Hill, Pa 

a contributor to Practical. She 

teaches om: » Alcee 

eaches home making at the Alc ee Educational Division 

Fortier Senior High School in New 


Orleans, La. Particularly effective INSTITUTE OF 
are Miss Pearce’s tech 


(Continued on page 24) 488 Madison Ave., New York 22, N.Y. 


CLIP AND MAIL TODAY! 


Association Films, inc., Dept. PHE-96-C 
347 Madison Avenve 
New York 17, New York 
Please send me free (except for 
return postage) the 16 mm file 
“How To Catch a Cold 
Day wanted (allow 4 weeks) 
2nd choice (allow 5 weeks) 
3rd choice (allow 6 weeks) 
In addition, please send 
set of posters (large schools 
may require more than one set) 


Name 


(please print 


School 


Street 
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Which woman are you? 


“I like Stride. It's tough like paste wax—yet “For my wood floors, it's Beautiflor for me! 
it’s self-polishing. No water-spotting, even It cleans and waxes, so | don’t ever have to use 
when my children spill. And I can buff back water on my floors. Then a little rubbing brings 
the shine again and again without re-waxing!”’ out the rich wax luster.” 


I don’t like to rub, so Hard Gloss Glo-Coat is “T wouldn’t use anything but Paste Wax! The 
my favorite. It dries to a hard, bright shine rich polish it gives my wood floors is as beau- 
that doesn't scuff. That’s very important to me tiful as satin... makes the little extra work 


because my floors get lots of traffic.” well worth it. And the wax takes the wear!” 
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kvery woman knows all floors need wax! 


But the question is... which wax to use where? To help you 
answer this question and scores of other questions about 19 
different floorings, send for our informative new booklet, 
HOW TO TAKE CARE OF FLOORS. In its 24 colorful pages you'll 
find detailed directions for sealing floors, removing stains, ete. et oy tn 
... as well as information about the various types of waxes Take Care 


for floors and how to use them. 


To get this new booklet 
free in any quantity — Use 
the coupon on page 139 
or write direct to me, 


JOHNSON’S WAX 


Racine, Wisconsin 


Consumer Education Director 


Ad re Stride Beautiflor 
| Wa | 
a, 
ZS 
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of Floors 
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When the. 


recipe 


calls for > 
Chocolate or Cocoa 
smart cooks use 


GET YOUR FREE coPies! 


he 


tive preces are illu 


trated in color: wall 
chart 
chocolate and cocoa 


howing 
process story al 
‘ ha olate and cocoa 
three ree folders 
Mail 


mailing section 


/ 
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HERSHEY CHOCOLATE CORP, 
Hershey, Penna. 
“The Chocolate Town” 
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(Continued from page 22) 


teaching nutrition. (See Practical, 
November, 1955). 

From Louisiana State University 
she holds a B.A. and received her 
M.A. at the University of Tennessee. 
She has completed advanced courses 
in education at Southern Methodist 
University. 

For nineteen years, Miss Pearce 
has taught home economics in the 
New Orleans Parish schools. She is 
a member of the Food Services Ad- 
visory Committee, and the Course of 
Study and Curriculum Committees. 


FASHION & TEXTILES 


e Mrs. MILDRED GRAVES RYAN 
filled a vacancy on Practical’s Board 
last year. So she has a year more to 
serve to fulfill the two-year term. 

In addition to her many business 
and professional activities, Mrs 
tyan keeps on turning out books. 
Two new ones have just been issued 
by Scribner. “Dress Smartly” and 
“Sew Smartly.” She has just begun 
to write another, also for Scribner, 
a complete sewing book. 


NEW STAFF MEMBER 

We welcome Vera Wilson Swope 
as a new staff member. Mrs. Swope, 
as Foods Editor, will participate in 
the planning of the foods and nu 
trition material, for both Practical 
and Co-ed. 

She is a Canadian, a graduate of 
the University of Toronto with an 
M.A. in home Studied 
home management at Michigan State 
College, prior to teaching this sub 
ject at Macdonald College of McGill 


economics. 


Vera Wilson Swope, Mildred Graves Ryan 


University, where she lectured for 
2'% years. In 1949 she participated 
in a special six - month on - the - job 
training program for home econ- 
omists, at Good Housekeeping Insti- 
tute. She then joined the Consumer 
Service Department of General Foods 
Corporation, where she has worked 
for four years as Product Represen- 
tative, and Consumer Service Con- 
tact for Canada, 


color films on 


NUTRITION and 
FOOD PREPARATION! 


“EVERY DAY IS APPLE DAY” 


Dinners, desserts and delicacies using 
apple sauces, slices and juices. 
12'/p mins. Color 


“FIESTA” 


Two teens plan a “south-of-the-border'’ 
party. 
min. Color 


“FESTIVAL OF CHEESE RECIPES” 


Tasty, economical cheese dishes for a 
variety of occasions. 
21 mins. Color 


“IT'S ALL IN KNOWING HOW” 


A football coach gives a teenager the 
facts about nutrition. 
1372 mins. Color 


“LET'S TALK TURKEY” 


Culinary cues on the Beltsville family- 
size turkey. 
20 mins. Color 


“THE MAGIC SHELF” 


Lip-smacking ideas using canned soups. 
22 mins. Color 


“RICE FOR MODERNS” 


The Minute 
documentary. 
6 mins. Color 


“TREASURES FOR 
THE MAKING” 


A classroom classic 
jelly-making the year- 
round. 
22 mins. 


Rice Story—a capsule 


Color 


FREE LOAN! 


(Postage Only) 


—loemm Sound— 
To order these 
films use Coupon 
in Service 
Section 


Meny more caveoilabie! 
plete list of Home Economics films. 


Dept. PHE 


ASSOCIATION FILMS 


347 Madison Avenue 
New York 17, N. Y. 
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HOMEMAKING IDEAS 


FROM GOOD HOUSEKEEPING INSTITUTE 


NOW, from the famous Good Housekeeping Institute, come 


two bran 
prepare 


new, up-to-the-minute basic books to help you 
your the Both these 
new guides present the newest time and money-saving meth 


students for managing home 


The accurate, usable material is suitable for the very young 
learner, for the new homemaker, and for those of more expert 
ence who are eager for new helps and ideas 


You are invited to use them free for 10 days 


and deter- 


ods. Both are comprehensive and easy to to use. Both are mine tor yourself their value in your work. (See below. ) 
filled with information of interest to teachers and to learners 


Reg. retail price $3.95 
Spec. teachers’ 
price $2.95 
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price $4.45 


The Brand-New GOOD HOUSEKEEPING 
Guide to Successful Homemaking 
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How to shop. plan 
SAFETY HINTS, FIRE PREVENTION. 


FIRST AID... . AND MUCH MORE! 


A-B-C's 


Mail Coupon on Page 147 for 


10 DAYS’ FREE TRIAL 


Special Teachers’ Price on Each Book If You Decide to Keep It 
GOOD HOUSEKEEPING, Book Division, Desk GH9- PE, 250 W. 55th St., New York 19, N.Y. 


for Ten Days... 
Yours 
=— = 
’ 
By 


Would a well-bred 

week-end guest— 
[_] Expect to be waited on 
[_] Help with the housework 
[_} Leave it to her hostess 


PRACTICAL HOME ECONOMICS EDITION OF CO-ED 


You'll see a quick 
change when you 
teach poise 
this appealing way 


This lively booklet stimulates your girls’ 
interest in personal improvement 


Are your girls lukewarm about 


Which should be 
your hairdo guide? 


a Your own type 
[_] Your favorite actress 


[_] Whot your crowd's wearing 


lessons on health, grooming, the so- 
cial graces? To help them attain the 
poised social attitude they need 
send for the free booklet “Are You In 
The Know?” Tells what's what in 
teen-minded language; sugar-coats 
personal improvement rules by giving 
them a how-to-rate-on-dates appeal. 
What a confidence booster! 


Actually, the booklet is a collec- 
tion of the most important poise 
pointers selected from “Are You In 
The Know?” magazine advertise- 
ments—reprinted in handy booklet 
form by special request. Young read- 
ers love its intriguing quiz style, 
lively teen-world illustrations. They 


To be the picture of 
poise, try — 
(_] A blosé attitude 
(_] That “casval”’ slump 
[_] Sitting pretty 


find the solution to many a dating 
puzzler as they learn the rewards of 
careful grooming, good taste in 
clothes, good manners. 

They'll rate you greatest” 
when your girls get these helpful 
answers to questions they may hesi- 
tate to ask. Send for “Are You In 
The Know?” today—all the copies 
you need. Compliments of Kotex 
sanitary napkins. 


Educational Department, PHE-96-B 
Kimberly-Clark Corporation, Cellucotton Division 
Neenah, Wisconsin 


Please send me, without charge, copies of the 


booklet ‘Are You In The Know?” 


o 
< 


(pleose print) 


Zone Stote 
KOTEE Wademarh of Kimberly Clark Corp 


Letters 


Dear Editor: 

I heard a graduate student in 
home economics insist that my girls 
refer to me in a broadcast as their 
“Homemaking Teacher.” 

That limiting term bothers me. 
However, I have lived through quite 
u cycle of labels of one type or 
another in our field, and I shall, no 
doubt, survive this one. 

I studied “Domestic Science” in 
high school. Science was the new and 
rising star in those days. When I 
went to college Domestic Science 
signs remained on a few classroom 
doors. We pulled down the signs and 
also removed that terminology from 
the mouths of the administrators. It 
was not an easy battle, but we won. 

We wanted to be called “Home 
Economists.” That word, economy, 
had a fine sound in the depression. 

And now that we have a bountiful 
economy, we are being called “Home- 
making Teachers.” I'd certainly like 
tc see a return to the use of Home 
Economics teacher and Home Eco- 
nomics field. I'll tell you why. 

The homemaking designation 
comes at a time when women are a 
potent force in the professions, in 
business, in government, as well as 
in the home. It is a time when science 
and economics have freed her from 
“woman's work never done” in the 
home. But it has not freed her from 
outside threats to the home. 

The question arises, are we train- 
ing girls just for the home? Or do 
the hour, the day, and the year de- 
mand that they have all that the 
home stands for plus a broader view 
of the universe? I believe that it is 
our aim to train girls for any of the 
many possibilities implicit in a 
career in home economics, and this 
is a very broad view indeed. 

Who will teach the children if we 
put every girl in a home and fill it 
with babies? In other words, isn’t 
this what we are doing when we 
teach them just to become homemak- 
ers? But we are not just teaching 
them that. We are simultaneously 
begging them to take up careers and 
also limiting our classroom thinking 
to homemaking and what that nar- 
row title implies. 

So let’s revert to calling ourselves 
Home Economists, a title with a wide 
scope. 

BERTHA JENNINGS 
Granby, Missouri 


(Letters continued on page 103) 
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S-PIECE SILVER SERVICE CONTAINS: 9 CUP COFFEE POT «+ 8 CUP TEA POT 


YOU'VE got to see and feel it to believe it! this 
exquisite 5-piece Wm. Rogers & Son Silver Tea and Coffee 
Service, luxuriously designed by International Silver Com- 
pany. Truly a timely gift that will be cherished by your 
group for years to come! 


Only a very special purchase, direct from the manufac- 
turer, makes it possible for us to give your organization 
this fine Silver Service . . . just for selling 9 dozen bottles 
of Happy Home Vanilla! 


Yes, your group can get this magnificent Silver Service 
. a8 soon as the members sell 9 dozen big 12 oz. bottles 


MAIL THIS ORDER TODAY 


Please check the plan you prefer or use coupon on page !2! 
to get information on other equipment offers and a Fund 
Raising Plan for your group. 


CREDIT ORDER — Please ship at once —9 dozen, 12 ounce, 
bottles of Happy Home Vanilla Imitation. We will sell the 
Vanilla for $1.00 a bottle and send you the money within 6 
weeks. You will then send us the 5-piece Silver Service. 
Southern Flavoring Company pays all shipping charges. Teacher 
must sign all credit orders. 


} CASH ORDER — We need our Silver Service right away! Please 
send the Silver Service with the Vanilla. We are enclosing a 
check for the 9 dozen bottles at $1.00 each and have no 
further obligation. Southern Flavoring Company pays all ship- 
ping charges. If we are not completely satisfied, we may 
return everything within 10 days and get our money back. 


r--------------------- 


COVERED SUGAR BOWL «+ GOLD-LINED CREAM PITCHER AND 24 iNCH TRAY 


of popular Happy Home Vanilla at $1.00 a bottle. You 
are offering a big value in a fine quality flavoring which 
your members and friends will appreciate. Satisfaction 
guaranteed, 

We send you the Vanilla on credit you have 6 weeks 
to sell and send in all the money from the sale. All 
shipping charges are prepaid no “hidden” expenses. 
this offer is made only to organizations and limited to 
the continental United States .. . and HURRY! We have 
only a limited number of these lovely Silver Services, so 
get your order in while the quantity lasts, We may not 
be able to repeat this very special offer. 


SOUTHERN FLAVORING COMPANY Dept. s.soos 
Bedford, Virginia 
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SMcKNIGHT PUBLICATIONS: 


@ © ALWAYS PRACTICAL 
© INFORMATIVE 
@ EASY TO READ 


GENERAL LEATHERCRAFT 


REVISED 1955 


e * By Raymond 
rry 
Carving panels by 
rcratt Ken Grifin 

A completely rewritten 
book with over 145 en 
tively new illustrations 
A must for the begin 
ner who wants to work 
J with leather for fun or 
profit Complete step by-step instructions for 
making over 35 useful articles: bilifoids 
purses, bookends, belts and the like $1.50 


@ WEAVING HANDCRAFT 


* By Marthann Alex- 
ander 


ee 


A picture presentation 
of 1S simple ways 
young or old can weave 
useful articles with in- 
expensive, eaty-to-build 
tools. Creates an un 
derstanding of cloth 
structure and fabric 
qualities. For schools 
or individuals—includes 
for making 
elts urses, 
pot holders, place mats, etc % peges $128 


UNDERSTANDING OURSELVES 


* By Helen Shacter 


Gives young people «a 
better understanding of 
themselves. Explains how 
fo be more effective 
more successtul how 
fo meet, not evade prob 
lems Discusses personal 
ity and how to improve 
it Tells about basic 
human needs and Gives 
fundamental principles of 
personal and group relations. 124 pages 


@ AS OTHERS LIKE YOU 


* By Margaret Stephenson 


A completely up-to-date dis 
cussion of selected etiquette 
and social customs for young 
people. Written in a frank in 
formal, easy-to-read manner 
and illustrated with numerous 
clever two-color drawings 
Clothbound $1.50. Paperbound 
$0.70 


e TESTS ON SOCIAL USAGE 


to be used with "AS OTHERS LIKE YOU" 
> Two forms: A and 8 Can be used as a pre 
° test and achievement test. Each form 10« 
or | to 3 packages of 25, $2.00 per package 


@ EVERYDAY GROOMING 


* By Helen Livingstone 
Spec ific instructions on 
what to do, and how to do, 
the many things necessary 
to heep one's appearance 
smart and modish. Detail 
drawings and simple text 
show and tell how to per 
orm each detail of groom 
ing, how to select make-up 
hair style, clothes, etc $2.75 


HOME EXPERIENCE 
RECORD BOOK 


By Weikert. A tool for better schoo! home 
relationship through the home project. Helps 
to teach individual problem-solving $0 35 
Use coupon to order copies 
on 30 day opproveol 


McKNIGHT 


comrawnr 


Publishing 
Dept. P-956, Bloomington, Iilinois 


New Books 


Dress, by Bess V. OERKE, 575 pp. 
$3.96. Chas. A. Bennett Co., Ince., 
Peoria, Illinois, 1956. 


A new text by the co-author of 
Accessories of Dress covers the sub- 
ject of clothing from every conceiv- 
able angle. It begins with the per- 
sonality of the wearer, wardrobe 
planning, textiles, family clothing 
requirements, grooming. But the 
main stress is on garment construc 
tion today. Amply illustrated. 


The Honey Cookbook, by 
ELKON, 162 pp. $3.00. 
Knopf, New York, 1955 
Who is better qualified to write a 
book about honey than a beekeeper, 
and that is just what the author 
is. In addition to the 250 recipes 
for cookies, cakes, desserts, relishes, 
candies, and other foods made with 
that toothsome ingredient, each 
chapter is introduced with intrigu- 
ing morsels of honey lore. 


JULIETTE 
Alfred A. 


Socio-Guidramas, published by Occu- 
Press, New York, N. Y., 1954-1955. 
$.50 a copy. 


Clearly written, to the point, these 
provocative Socio-Guidramas for 
role playing present real-life prob- 
lems which confront young people, 
parents and teachers. The teen- 
ager’s and his parents’ viewpoints 
are presented. Material for further 
discussion, led by the counselor, is 
also included. Among the 18 titles 
are: Do's and Don'ts on Dates, Bot- 
tle of Trouble, by Robert M. Gold 
enson, Ph.D.; High School Wedding 
Belle, After High School—What?, by 
Sarah Splaver, Ph.D.; “But, Dad, 
Everybody Drives!” by Jane Kru- 
macher, Ed.D.; Your Friends—-Who 
Chooses Them? by Velma D. Hayden, 
Ph.D.; Look Who's Smoking! by 
Jane Krumacher, Ed.D.; Shall We 
Go Steady? by Gertrude Forrester, 
Ed.D. Discount for bulk purchases. 
Address: Occu-Press, 489 Fifth 
Ave., N. Y. 17, N. Y. 


Sew Smartly, A 100 Point Guide, 
Dress Smartly, 100 Point Guide, 
by MILDRED GRAVES RYAN, 128 pp 
each, $2.95 each. Charles Scribner's 
New York, N. Y. 

Here are a pair of books that will 
help any woman to dress becoming- 
ly. One is designed for the woman 
who makes her own clothes and the 
other for the woman who buys her 


Sons, 


(Continued on page 1038) 


Mildred 
Graves Ryan 


Fashion and Grooming 
Editor of PRACTICAL 
HOME ECONOMICS, 
teach you to 


DRESS SMARTLY 


SEW SMARTLY 


Whether you buy or make 
your clothes, these two re- 
cently published books by 
Practical Home Economics’ 
well-known fashion authority 
will help you to be tastefully, 
inexpensively dressed, and 
with a clever analysis of indi- 
vidual faces and figures will 
challenge you to make the 
most of your appearance 
Each book is a “100 point 
guide” covering little known 
but essential points in achiev- 
ing best results. Each fully 
illustrated with easy-to-follow 
line drawings. Especially ap- 
propriate for classroom use. 


couro 
couron 


service secTion! 


Also by Mildred Graves Ryan: 
THRIFT WITH A NEEDLE 


A complete book of mending, 
including easy-to-follow in- 
structions on how to: darn, 
patch and reweave; mend the 
entire family’s clothes; repair 
draperies, rugs, upholstery; 
spruce up tired clothes. Fully 
illus. with simple diagrams. 


CHARLES SCRIBNER'S SONS 
597 Fifth Ave., N. ¥Y. 17, N. Y. 
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it's new... it's free... it's for you! 

To keep you up to date on the many exciting 
things happening throughout the canning in- 
dustry, American Can Company is inaugurat- 
ing a publication called Can Note 

If vou will fill in the coupon in the Coupon 
Section of this magazine, your name will be 
placed on Canco’s mailing list and you will 


receive a complimentary copy of this publica- 


tion every six months. 


a new service for Home Economists! 


New easy opening \ on Cant 
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yes on tresen fruit container, The frosen tron 
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and 


a twice-vearly news- 


helpful information 


concerning canned and frozen foods 


Can Notes will give you food facts and figures, 
buying trends and other current information. 
In addition, each issue will include new ideas 
on preparing and serving food, and informa- 
tion on new convenience foods in cans as they 
appear on the market 

In short, Can Notes is a newsletter designed 
hy Home Economists for Home Economists. 
We feel sure this new service will be of real 


benefit to your program. 


FREE SUBSCRIPTION... 


Simply fill in and mail the Canco coupon (in 


on the regular mailing list for Can Note 


the Coupon Section) and your name will be entered 


AMERICAN CAN COMPANY 


NEW YORK - CHICAGO - SAN FRANCISCO 
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WASHABLE wo 
Wrinkle 
Colors ‘ 


Stret hes or 


Reg § os Heathers and solids Sags. 30 
WAS SPECIAL on 
“ ’ 
Reg. $1 49 felains shape. 25 Colors 


WASHABLE woo SPECIAL only 

FLANNE 1.25 ya. 
Washabi BL 
shade: by hang or ma has 


All new Heather 


SPECIAL Only $2 98 ya 


MPORTED WASHABLE 


Luxurious, VELVETEEN 
Black ay back velveteen 
25 other Colors POL-resistant 


Reg. $3.4: 
SPECIAL on 

Give alternate co 

We bay POStage on p 


UNC ONDITIONAL MONEY. 


1Of Choice 


'Y $2.25 ya. 
es 


'Cpaid orders 


BACK 


latest 
wit of the 
SEND TODAY for tor your favorite 
tial sale prices, —_— a yearly 


ou can 
fabric every 


Le” 
JOIN OUR EXCLUSIVE SEWING CIRC 


moles @ year 
samp prices. 
Famo ‘ 
a expert 4 
patterns av “* Esc 
onal sewing = ted and approved 


oratory 
avaiiapie all year. 


EST FABRIC CLUB PLAN 


4—Protes 
6—All fabrics 
basic fabric 


WORLD'S LARG 


CJ PLEASE SEND FREE FABRIC SAMPLES, confiden 
tial sale prices, bundle sale and other ESC 
benefits. tnciosed please tind 25¢ to cover 
postage and handling 


FREE MEMBERSHIPfor 1 year if you order any 
of the tabric specials above. if your order is 
$5 of more you will receive your FREE imported 
blouse fabric Please add 5O¢ merely to covet 
extra handling and postage 


) ONE YEAR MEMBERSHIP 
ship dues (to be returned with my first fabric 
order, so that my membership will actually cost 
me nothing) and will receive for one year FREE 


| enclose $3 member 


fabric samples, and all benetits listed above. As a 
| bonus for joining now, when | piace my first 
ry order, | will receive FREE 2 yards imported 
blouse fabric. 
EXCLUSIVE SEWING CIRCLE, INC. Dept. Pi 
P.O. Box 2401, limes Sq. Sta., New York, N.Y 
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City State 
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“How | Teach the 
First Week of School” 


Recently we asked a number of teach- 
ers what techniques they use in teach- 
ing the first week of school. Dozens of 


interesting replies were received. We 
give you five, from different states, 
which present stimulating ideas. 
Senior Boys and Girls 
Get Off to a Good Start 

I teach Family Living to high 


school senior boys and girls. It is 
no secret that a majority of the 
registrants for my class are in search 
of an “easy credit.” So I am par- 
ticularly aware of the just-another- 
year-of-school attitude. 

I am constantly on the watch for 
pictures in magazines and newspa- 
pers which illustrate provocatively 
some area of family life. At the be- 
ginning of each new term my room- 
length bulletin board displays at- 
tractively (1 hope) these spring- 
boards to discussions on almost 
every unit usually included in our 
course, 

From newspapers and magazines 
I clip cartoons which illustrate hu- 
morously areas of family life and 
personal relations. My students are 
surprised to find these (mounted 
singly or in booklet form) lying cas- 
ually at their places when they re- 
port for their first session. 
Now they are sure it will be an easy 
credit! 


class 


During the first week I try to 
enlist every student in some special- 
interest project for the semester. 


Here are some for which I always 
have several “takers”! 

1. Cartoon appropriate subjects 
as exemplified by my samples. 

2. List popular songs in which 
the sentiments expressed are worth 
applying to our own social or fam- 
ily relationships. Sometimes rec- 
ords are brought in to be played in 
class. 

3. Scout the 
(television and movie) 
for discussion in connection 
personal and family life. 

4. Clip newspaper items and file 
them for future ammunition in dis- 
cussions of child development, dat- 
ing behavior, husband-wife prob- 
lems, and many other topics. 

5. Make a bibliography (appeals 
to the bookish students) and clas- 
sify the things you read according 
to the areas of personal or family 
interest dealt with. 

6. Write up special class 
ties to submit to the school 


screen offerings 
for material 
with 


activi- 
paper, 


those published to be mounted in a 
class scrapbook. 

7. Photograph activities, displays, 
and collections for the class scrap- 
beok and/or school yearbook. 

8. Take opinion polls among stu- 
dents, parents, and special groups. 

At the end of the first week my 
class takes a series of Personal and 
Family Life Attitudes Tests pub- 
lished by the Syracuse University 
Press. This stirs considerable con- 
troversy. I tell the students they 
will retake the test at the end of 
the semester and suggest that we try 
to settle our differences of opinion 
as the various subjects come up one 
by one during the course. 

By this time I feel that we're off 
to a good start and the way is well 
paved for good group discussions, 
role-playing, and round tables. Many 
students work harder earning their 
Family Living credit than = any 
other! But they find it “easy” to 
do interesting projects and to learn 
what they need to know to live life 
effectively. 

EDNA H. FREEMAN 
Milwaukee, Wisconsin 


Uses Introductory Course 


I have an “Introductory Course 
in Homemaking” (9th grade) which 
lasts one week. 

The first two days are devoted to 
registration and getting acquainted 
The third day I ask each girl to re- 
late her experiences over the sum- 
mer. In this way I find out what 


her homemaking activities are in 
her own family, and get an idea 
of what she wants to learn in our 


course. These ideas-for-learning are 
written on the board and are open 
for general discussion. 

After setting the girls at 
and capturing their interest, I pass 
out mimeographed papers titled ‘In- 
troduction to Homemaking.” 
material in this paper will cover the 
first week of school.) The paper 
tells about homemaking—the pur- 
pose, objectives, types of home eco- 


Cast 


nomics, area-descriptions of each, 
and activities. In describing the 
areas, I use audio-visual aids and 


demonstrations to create interest 

Some activities in which the class 
participates are: 

1. List the foods that you help to 
prepare at home 

2. List foods that you dislike and 
give reasons for disliking them. 

3. Make a list of the labor-saving 
devices that you have at home. 

4. In what ways can you help 
to improve your home for better 
management ? 

5. Discuss how you help care for 

(Continued on page 94) 
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RE YOU PREPARED FOR THEIR 
QUESTIONS ON MENSTRUATION? 


Explaining menstruation to young virls 


isea delicate matter. You want to do it 


clearly and simply . . . to answer their 
questions with ease. 


That's why more and more teachers, parents and 


nurses are taking advantage of the Modess integrated 
program of educational material. You'll want to make 


use of this free material, too! 


] “GROWING UP AND LIKING IT'’—a booklet for girls 12 and 
* older. Fully explains menstruation . . . includes tips on 
health, beauty and poise. 


2 “IT'S SO MUCH EASIER WHEN YOU KNOW" very informa- 


* tive booklet explaining physiology of menstruation and 


FILM—""MOLLY GROWS UP” 


tampon usage to older girls and women, 


3 “EDUCATIONAL PORTFOLIO ON MENSTRUAL HYGIENE’ 
* complete teaching portfolio. Includes four booklets, large 
anatomical chart and a general teaching guide 


**MOLLY GROWS UP’’— award-winning movie for girls 9 to 

* 14 . the first on menstruation done with dive actors. 
16 mm., black and white, sound— running time, 15 min- 
utes. (On tree loan.) 


5 “CONFIDENCE BECAUSE... YOU UNDERSTAND MENSTRU- 
* ATION’ new color filmstrip for girls 14 and older— the 
first on menstrual hygiene. Versatile teaching aid... may 
be stopped at any tine for questions, ete. $5 mm., with or 
without 15-minute sound record, (Yours to keep.) 


FILMSTRIP —"'CONFIDENCE BECAUSE...” 


rector of Kducation, Personal Products Corp. 
Box 5654-9, Milltown, N. J. 


Please send me free 


Complet 35 mm. filmetrip, “Confidence Because You Understand Menstrua- 
tion” with sound without sound, Reeord Io’, 83", 
menstrual education Univ. 12 Record speed desired Date wanted ages 


16 mm, movie, “Molly Grows Up” (On free loan.) 


Date wanted_ Alternate date 


program FREE! 


The following booklets 
Copies of “Growing Up and Liking It" 
_Capres of “It's So Much Easier When You Know” 


__One “Educational Portfolio on Menstrual Hygiene” 


from the makers of 
Modess Sanitary Napkins 
and Belts 


Nome 

Schoo! __ Grade Course 
Street 

City 
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25 out of 33 


Home Sewing Champions 
Select 


At the recent Sewing Fashion Festival 
in New York Coliseum a grand “Sew- 
OM” was held for 34 Regional winners in 
a National Sewing Contest. Each con- 
testant was required to make a garment 
at the Coliseum for final judging in the 
$125,000 Singer Sewing Contest 


Making their selection of materials from 
an assortment of leading brands, 25 of 
the 34 finalists selected Wright's trim- 
mings, PROVING CONCLUSIVELY 
THAT WRIGHT'S, "The Greatest Name 
in Trimmings’, IS THE FAVORITE 
BRAND FOR HOME SEWERS. 


WRIGHT t SONS CO. 
Name in Timmings 


mats 


st Annual 


4 


estival 


Successfully staged at 


New York Coliseum 


\ 0 ONE, including the 70,000 peo- 


ple who attended it, had ever 


seen anything like the first annual 
Sewing Fashion Festival held in 
New York's new Coliseum early this 
summer. It had all the elements of a 
spectacular show—the talent, the ex- 
citement, and the liveliness. The 
single theme was home sewing, and 
the prizes given out were fabulous 
$45,500 plus! 

Although Broadway and TV stars 
were there to entertain, the real 
stars were the women who sew. 
Helping to make the Festival a suc- 
cess was the big industry that makes 
sewing and the teaching of sewing 
the important part of homemaking 
that it is. In 28 booths, exhibiting 
everything from sewing machines, 
patterns, and fabrics to electric scis- 
sors and automatic buttonholers, vis- 
itors saw demonstrated the latest no- 


entering annual Singer Junior Dressmaking Contest. 


4, 


Mrs. J. F. Doss of Oregon, the winner 
of the Singer Sew-Off $25,000 with 
model Terry Farrell in the winning outfit. 


tions and techniques to make home 
sewing easy—to make the work pro- 
fessional looking. It was a_ place 
where everyone interested in sewing 
could mingle and exchange views 
with others so inclined. Gathered to- 
gether were the professional people 
in sewing: and allied industries. Ex- 
perts in every phase of home sewing, 
both in clothing and home decora- 
tion, were at the exhibit booths to 
answer questions. 

During two afternoons educators’ 
teas were held. Over 1,200 supervis- 
ors, principals, and teachers were 
entertained. 

About 18,500 students attended 
the Festival. They came from sewing 
classes of various schools in the met- 
ropolitan New York area and took 
an active part in the program. 


4 } 


Teacher Alma Ducker and her students demonstrate sewing at Festival. Girls ore 


Finals wiil be in November. 


/ 
WRIGHTS 
wRIGHTS 
SEAM 
(NDING 
+ 
2 »/ \ 


Use this 

Butterick “first” 

in your 

classroom projects . . . 


BUTTERICK 
SUB-TEEN 
PATTERNS 


and forget about individual 
alteration problems 


. 
. 
. 
. 
. 
. 
. 
. 


Here's the difference. Sub-Teen patterns 
are smartly styled and proportioned for 
the modern girl whose figure is just 
approaching maturity. 


Sub-Teens are fully charted in the 
New Sewing Book,the perfect teaching 
aid for a really complete, well-organ- 
ized sewing course. 


It features: 


¢ Complete new sizing chart with all 


body measurements 


Facts about fabric 


Lenny Before you cut 
Cutting 
* Ye Pressing “as you go 
... plus... every professional sewing 


method, time-saving hint and short cut 
to make your teaching easier and even 
more effective. 


Make the New Butterick Sewing Book 
your required textbook for next se- 
mester .. . 84 Pages. Completely and 
colorfully illustrated. 50¢ at your pat- 


tern department, or order direct. 


FREE Butterick Wall Charts 
and Leaflets. 
USE THE CONVENIENT COUPON 
PAGE 123 
BUTTERICK PRINTED PATTERNS 
161 Sixth Avenue, New York 13, N. Y. 


Among their activities were public 
sewing classes. Students numbering 
400 from 16 schools put on two 
model class sessions a day. A teen- 
age fashion show, with over 100 stu- 
dents participating, lasted two 
hours. They showed their own crea- 
tions. But the big excitement was 
P.S. 68’s graduation exercises which 
were held right there at the Coli- 
seum. The 27 students who gradu- 
ated had made their own graduation 
dresses. 

High point of the show 

A major event of the week was the 
Singer Sew-Off. For this, there were 
33 regional champions in competi- 
tion. Each one arrived at the Coli- 
seum modeling her exquisite prize- 
winning garment, the one which had 
given her entree to the contest. 

Imagine sewing with $25,000 
hanging over your head? Although 
some nerves became frayed, each of 
the women, in the space of three 
days, made a dress for a professional 
model. The set-up was a veritable 
paradise for a sewer. She had her 
own 10° by 10° sewing room, com- 
pletely equipped with sewing ma 
chine, ironing board and iron, cut 
ting table, and all the tools she 
needed to make a dress or ensemble. 
She had a free choice of material 
fabrics, zippers, threads, and acces- 
sories. Best of all, she had skill. 

As one contestant put it, “For 
three days, I felt like the richest 
woman in all the world. A trip to 
New York and all this at my finger- 
tips. It was an unforgettable experi 
ence,” 

How the judging was done 

Perhaps you're wondering how the 
“Sew-Off” judging was done. Evalu- 
ation was divided into four parts: 
25°. each for construction of dress 
for contestant and for model; 25°, 
for fashion rightness of each dress 

That $25,000 prize? It went to 
Mrs. J. Floreine Doss of Portland, 
Oregon. The pattern she used for her 
model was McCall's #3495, pictured. 

Second prize, $10,000, was Mrs. 
Joseph G. Smith's of Virginia Beach, 
Virginia, with a navy blue linen 
sheath dress, jacket and overskirt 
ensemble, combining McCall's pat- 
terns #5661, #3561, and #3439. 

Third prize, $5000, went to Mrs. 
Simone Taylor of Valley Stream, 
Long Island, with a sheer wool in 
beige, cut to flattering empire lines 
with back attraction, using Butter- 
ick Pattern #7812. Other prizes 
ranged from $2000 to $500. 

Plans are already under way for 
the Second Annual Sewing Fashion 
Festival which will be held at the 
New York Coliseum next summer. 


textbooks 


LIPPINCOTT 


texts for all 
home economics areas 


LIVING FOR YOUNG 
MODERNS 
by McDermott and Nicholas 


THE GIRL'S DAILY LIFE 


REVISED 
by VanDuzer and others 


FOOD FOR BETTER LIVING 
REVISED 


McDermott, Trilling, and 
Nicholas 


FOOD FOR THE FAMILY 


FOURTH EDITION 
by Wilmot and Batijer 


TODAY'S HOME LIVING 


REVISED 
by Justin and Rust 


DESIGN YOUR HOME 
FOR LIVING 


by Trilling and Nicholas 


FABRICS 
SEVENTH EDITION 


by Denny 


J. B. LIPPINCOTT COMPANY 


Chicago Philadelphia 
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Teach 


- With the use of man-made 

us utto nN age nN fabrics on the increase, your home 
economics laboratory should be 

. equipped with a matched 

a nd D ryl ng automatic washer and dryer designed to 
launder these new fabrics gently, yet 

thoroughly! And, with automatic living 

becoming a way of life, it is important that your 


Completely students be trained now in the efficient 


use of tomorrow's home laundry. 


That's why the Horpeinc 


automatic Pushbutton Home Laundry should be 


used to teach modern home laundering 
methods. Hotpoint Washers and Dryers 


are completely automatic . . . ate 

for ALL Types specifically engineered to do a 
safe, thorough job on everything 

of Washable ' from grimy overalls to the 
sheerest nylons . . . and offer 

Fabrics! the e onomy of operation sO Important 


to the efficient management 
of a household. 


Hotpoint Automatic Washers 
feature exclusive 2-cycle 
ALL-FABRIC WOND.-R.-DIAL, that 
lets you choose the right washing cycle for 
every fabric, and the new, exclusive 
COLOR-LIGHTED PUSHBUTTONS, 
for automatic pre-selection of both 
wash and rinse water temperature. 


AUTOMATIC 
ELECTRIC HOME 
LAUNDRY 


Hotpoint Automatic Dryers 
give you the advantages of the 
world’s first and finest SEALBD 
CHAMBER DRYING, that 
requires no venting; PRECISION 
AUTOMATIC TIMER, for exact 
control of drying time; 

and new PUSHBUTTON 
TEMPERATURE CONTROL, 
that provides full-range 
temperature selection, or 
tumbling without heat. 


Have your Hotpoint 
Distributor show you ail of 
the many efficiency and 
economy features of the new 
Hotpoint Automatic 
Electric Washers and 
Dryers. 
They are available to your | 
school under the liberal | 
Hotpoint Educational 
Plan. 


RANGES + REFRIGERATORS + DISHWASHERS + DISPOSALS’ + WATER HEATERS + FOOD FREEZERS + AUTOMATIC WASHERS + CLOTHES DRYERS + AIR CONDITIONERS + CUSTOMLINE 
HOTPOINT CO. (A Division of Genero! Electric Compony) 5600 West Teylor Street, Chicage 44, illinois 
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PAMELA REID 
leading New York fashion model and beauty consultant 
to the makers of Arrid 
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PAMELA REID 
ing New York fashion model and beauty consultant 


lead 


to the makers of Arrid 
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ily routine for a neater, sweeter you! 


la 


Follow 


The well-scrubbed look doesn't come from a 
frightened dash through a few drops of water! 
Follow this daily A.M. routine. Run shower or 
tub warm—not too hot. Grab a nice rough wash 
cloth. Start at the top of you and work down 
inch by inch. Lather yourself into a whipped 
cream froth. While you're still soapy use a 
pumice to massage rough heels, knees, elbows, 
calluses, Then rinse off until all that’s left is a 
sweet-smelling, clean new you! 

Neat trick: Sweeten your bath with a few drops 
of your favorite cologne. 


Dainty is as dainty does, and while what goes 
on under your pretty dress may not be visible to 
the naked eye — it's a measure of your feminine 
daintiness. Be sweet and pleasant from the skin 
out~every day. That means yesterday's lingerie 
goes into the hamper and you make a clean start 
today, with everything from underwear to your 
pretty cotton gloves, It's a private affair, but the 
people around you will sense the difference 
and admire you for it. 

Neat trick: Sachets keep your dainties sweet and 
fragrant. So does a cake of softly scented soap! 


WHAT YOU'LL NEED: 
Scented soap 

Pumice stone 

Clean rough washcloth 
Bath oil or bubbles 


WHAT YOU'LL NEED: 
Stock up on 

drip-and-dry dainties; 
socks, underwear, gloves. 
it makes life easier! 


Drying off can be fun if you r 
Feel languorous like a movie-sta 
in a thick, thirsty terry towel a 
the water drop by drop. You al 
to move a muscle. Feel full o 
Take a bath towel and pat your 
tingle that follows will wake y 
you up. The final touch: cool c 
on from head to toe. 

Neat trick: After the dry-off pi 
body powder. Your clothes wil 
more easily. 


Finishing touches add up to a | 
sion. That means hands shoulc 
gertips even and nicely shape 
wear it) should be all on or all « 
nails, please! No stringy hair 
shining and satin-smooth with : 
Once a week should do. You cai 
going haywire in a wind with a 
If you powder your nose and 
skip the touchups. Do a fresh 
Neat trick: Smooth lotion on he 
heels to keep you satin-smooth 


DON’T BE HALF SAFE! BE COMPLETE 
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pu make it a game! Stay as sweet as you are with a cream deodor- 
-star? Wrap yourself ant. It gives you rubbed-in protection—the most 
el and let it blot up effective protection there is. Of the many types 
u almost don't have WHAT YOU'LL NEED: advertised, Arrid is a perfect deodorant for an 
ll of get-up-and-go? active, lively girl like you. For when you rub in 
ourself briskly. The A big, thick terry towel Arrid, you rub in the magic new ingredient, 
e you up and keep Scented body powder Perstop,” that calls a halt to the problem where 
ol cologne splashed Big soft puff it starts — and stops odor from one morning bath 
Cool, fresh cologne to the next. 
f puff on clouds of Neat trick: Hot day? Rub Arrid on the soles of 
will slide on much your feet. It makes things easier on your shoes 
and socks — as well as the people around you 


@ EXAMS 


@ DATES 


SPORTS 
of 

}a nice first impres- 

be smooth, fin- 

ped. Polish (if you 

all off. And no hang WHAT YOU'LL NEED: 

air either. Keep it Hand lotion 


th a good shampoo. Emery board * FITTINGS 


can keep hair from 


Orange stick 
1a gentle spray set ‘ 
ind pink your lips, Shampoo 
esh job each time! Fresh powder puff 


| hands, elbows and 
oth all over. 


ELY SAFE! USE.ARRID TO BE SURE. 43¢... 


Guard against “perspiration blues” 
at these times! (Use Arrid to be sure.) 


When you're tense and anxious 
your glands work overtime. Arrid 
used daily keeps your underarms 
dry and shower-bath fragrant up 
to 24 hours. Even in an emotion- 
al crisis. That's why more people 
have used and are using Arrid 
than any other deodorant. 


Excitement, even of the nicest 
sort, can cause a sudden gush of 
perspiration. Rub Arrid in daily, 
When it vanishes, perspiration 
and odor are gone! Underarms 
stay dry, soft and sweet. For 
Arrid is the most effective deo- 
dorant your money can buy. 


You're bound to get overheated 
sometimes, but why be offensive? 
Arrid’s rubbed-in protection (the 
best kind there is) works better 
than a second bath. In fact, the 
magic new ingredient, Perstop,” 
makes Arrid 1'/. times more ef- 
fective than all leading deodor- 
ants tested. 


If you don’t use a dependable 
deodorant, you can make it pretty 
uncomfortable for your teacher, 
tailor or anyone close to you. 
Arrid with Perstop* gives you 
“growing-girl protection” and 
saves dresses from ugly stains. 


*Carter Products trademark for Sulfonated Hydrocarbon Surfactants 


ARRID 


PERSTOP 
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WHAT YOU'LL NEED: 
Jar of Arrid— 
America’s largest 
selling deodorant. 
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Let’s stop whispering and talk a 


She may want to look like one, but she’s not a doll. She’s human. 
And if she’s human she perspires. Nobody believes today that nice 
girls don’t sweat. It’s merely that lovely girls try to look as if they don’t. 

This business of perspiration is a personal problem in classrooms, 
on campus, at school dances. It crops up unpleasantly during fittings 
in clothing classes. 

Much perspiration is inoffensive, evaporating immediately so that it 
is invisible. It is the specialized type that makes trouble. This is the 
kind that occurs under the arms, in the areas of feet and scalp. 

There are two types of sweat glands, the eccrine glands and the apo- 
crine glands. The first type is found all over the body. The second is 
found mostly in hairy areas of the body, particularly under the arms. 

These glands secrete perspiration and odor which are increased by 
various factors—sometimes by the emotions, sometimes by exercise, 
sometimes by other conditions such as fatigue, exercise, tight clothing, 
warm temperatures, embarrassment, excitement, nervousness. 

Perspiration is powerful stuff, chemically speaking. It’s strong 
enough to peel paint off a product, to etch the hardest metal and to 
make a student request permission to change her seat. It wrecks 
clothes and defies expert cleaners. Somebody analyzed perspiration 
and found that it is composed of 92% water; 7/10 of 1% salt, traces of 
acetic acid, which is merely vinegar, and caprylic and caporic acids, 
the essence of goat odor, 

The purpose of perspiration is threefold. It helps to regulate body 
temperature to about 98.6 degrees. It acts as a means of keeping the 
skin moist and soft. It aids in getting rid of body wastes. 5 


A TRICKY AND UNRELIABLE BAROMETER 

The apocrine perspiration doesn’t rear its malodorously ugly head 
until sometime during adolescence with the appearance of hair under 
thearms. At this crucial age, it can be acute due to the general glandu- 
lar imbalance frequently present. 

The sense of smell is a tricky and unreliable barometer in such mat- 
ters. Unfortunately, people quickly adjust to their own odors to the 
comfortable point where they no longer detect them. Sut alas, 
others do! 

The solution to the problem of body odor is built on absolute body 
cleanliness. Daily bathing is a “must,” for only soap and hot water 
will remove the culprit. Hot water is as necessary to remove this 
fatty substance as it is to clean a greasy dish. 


THE RIGHT CAMPAIGN 
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tbout this common problem 


Control depends on deodorants used every day. It is completely safe 
check perspiration in smal] areas with an anti-perspirant. The 
isture is merely diverted to another spot where it evaporates harm- 
sly and without social offense. 

Perfume by the dram and all the scrubbing and tubbing in the world 
ll be for naught if adequate attention is not paid to clothing. Clean- 
ess is a total thing, proceeding from the body to the outer garments. 
is surprising how a dress or slip, a boy’s jacket or undershirt can 
lect body odor and store it up in the fibers of the cloth—haunting 
‘m every time they are worn. 


THE ONLY ANSWER TO THIS PROBLEM 

Another form of odor is associated with hair on the scalp. Hair 
th gives off and holds odor. Again soap and hot water is the only 
swer. The glory of a gleaming head of hair comes from sound 
alth, good diet (for hair is fed by the blood stream), and squeek- 
an tresses. The hair should be shampooed at east once a week, 
re frequently if it is too oily. It should be washed as soon as dan- 
uff becomes obvious. Dandruff is again part and parcel of being plain 
man. But powdered over a collar it is hardly an asset to grooming! 
The feet are another problem area which requires scrupulous atten- 
n to cleanliness. Perspiration output here is apt to give off an un 
asant, pungent odor. Feet should be dusted with a deodorant pow- 
r right after bathing. 


AN IMPORTANT PART OF THE FAMILY ROUTINE 
Hand washing and hand care are a routine part of the immaculate 
k, too. The hands should be scrubbed many times with a brush to 
ep the nails shell-like clean. Nails should be filed short. Nail polish 
no camouflage for halfmoons of dirt imbedded under finger nails. 
The ideal look on young faces is the clean, scrubbed glow. When 
comes to make-up that takes learning. It’s like baking a cake. The 
ht measure of ingredients gives delicious results. 
The beauty regime for the girl who would be beautiful and the lad 
10 would be well groomed calls for: A daily bath. Daily use of deo- 
rants. A soap-and-water face wash two to three times a day. A 
rorous tooth brushing after meals as a protection for breath and 
th. Hand washing many, many times. A weekly shampoo to main- 
na glossy crown. And fastidious attention to clothing care. 
This is a grooming regime that gets results. 


| DEFEATS THE CULPRIT 
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Control depends on deodorants used every day. It is completely safe 

» check perspiration in small areas with an anti-perspirant. The 
yisture is merely diverted to another spot where it evaporates harm- 
ssly and without social offense. 

Perfume by the dram and all the scrubbing and tubbing in the world 
ill be for naught if adequate attention is not paid to clothing. Clean- 
ness is a total thing, proceeding from the body to the outer garments. 

is surprising how a dress or slip, a boy’s jacket or undershirt can 
lect body odor and store it up in the fibers of the cloth—haunting 
lem every time they are worn. 


THE ONLY ANSWER TO THIS PROBLEM 

Another form of odor is associated with hair on the scalp. Hair 
ith gives off and holds odor. Again soap and hot water is the only 
iswer. The yvlory of a gleaming head of hair comes from sound 
ealth, good diet (for hair is fed by the blood stream), and squeek- 
ean tresses. The hair should be shampooed at east once a week, 
wore frequently if it is too oily. It should be washed as soon as dan- 
ruff becomes obvious. Dandruff is again part and parce! of being plain 
uman, But powdered over a collar it is hardly an asset to grooming! 
The feet are another problem area which requires scrupulous atten- 
on to cleanliness. Perspiration output here is apt to give off an un- 
leasant, pungent odor. Feet should be dusted with a deodorant pow- 
er right after bathing. 


AN IMPORTANT PART OF THE FAMILY ROUTINE 

Hand washing and hand care are a routine part of the immaculate 
yk, too. The hands should be scrubbed many times with a brush to 
eep the nails shell-like clean. Nails should be filed short. Nail polish 

no camouflage for halfmoons of dirt imbedded under finger nails. 

The ideal look on young faces is the clean, scrubbed glow. When 
t comes to make-up that takes learning. It’s like baking a cake. The 
ight measure of ingredients gives delicious results. 

The beauty regime for the girl who would be beautiful and the lad 
vho would be well groomed calls for: A daily bath. Daily use of deo- 
orants. A soap-and-water face wash two to three times a day. A 
igorous tooth brushing after meals as a protection for breath and 
eeth.. Hand washing many, many times. A weekly shampoo to main- 
ain a glossy crown, And fastidious attention to clothing care. 

This is a yrooming regime that gets results. 


DEFEATS THE CULPRIT 
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KARO’ MAKES THE 
FROSTING LESSON A 


7A. 


@ Stress the importance of having food look attractive. 

@ Demonstrate the simple techniques used in frosting a cake 

e@ Present three basic frosting recipes. 

@ Point out the important part KARO Syrup plays in the 
preparation of these frostings. 


7-MINUTE FROSTING BAKED-ON CARAMEL TOPPING 

KARO Syrup insures an easy-to-spread consistency (KARO Syrup keeps frostings from 
2 egg whites ‘2 cup sugar ‘a cup brown sugar 
‘2 cup KARO Syrup, Red Label 's teaspoon salt 3 tablespoons flour 

1 teaspoon vanilla v2 cup KARO Syrup, Red or Blue Label 


sugaring’’.) 


y butt 
Place egg whites, KARO Syrup, sugar and salt in top vo Cup Sutter or margarine, meved 


of double boiler. Beat with rotary beater until partialls 
mixed. Place over rapidly boiling water and cook 


Ya cup nuts or coconut, finely chopped 


Make make pare cine 
heating constantly with rotary beater until frosting ating Ler, 
stands in peaks, about 3 to 4 minutes. Remove from while tennis al. stan 
heat and continue beating about 1 minute longer. Add K a} ( goth. Wy § end sugar and Hour, stir 
in KARO Syrup, then butter and nuts. Spread care 

flavoring, beating in well. Makes enough to cover tops rae see all 
and sides of two 8- or 9-inch layers ully, a small amount at a time over hot cake, Bake 
in moderate oven (375 °F.) 5 minutes or until bubbly 
Butterscotch 7-Minute Frosting: Substitute Blue Labe! around edges ( ool and cut cake in pen. This topping 
KARO for Red Label and brown sugar for white sugar is sufficient for 15 x 9 inch loaf cake 
CHOCOLATE BUTTER CREAM FROSTING . 
KARO Syrup gives velvety smoothness and good keeping qualities 
‘2 cup butter or margarine '4 teaspoon salt 
‘s cup KARO Syrup, Red or '2 teaspoon vanilla 
Blue Label ‘2 cup cocoa Turn to page ‘11 for your 
1t02 coupon to order free copies of 
3'2 cups (1 pound) sifted confectioners’ sugar our new “Cake and Frosting”’ 


Cream butter. Add KARO Syrup, salt and vanilla leaflet. It contains the frost- 
blend. Stir in cocoa. Add milk and confectioners’ sugar . ings on this page plus other 
alternately, beating until smooth and creamy after 
each addition. Add enough milk to make a good 
spreading consistency. Makes enough to cover tops 
and sides of two 9-inch lavers. 


wonderful recipes for home 
and family entertaining. 


For a richer chocolate flavor use 1 cup cocoa and 
increase milk to Vy cup. Produced by Corn Products Refining Company 
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PHI 


General Mills 


announces the 


Chocken Seanch 


for the American 
lomemaker of 
‘Tomorrow 


1956-57 


{ national program to call attention to the importance of 
schools in American society and to assist them in their 
all-important work of building in young women a deeper 
appr-ciation and understanding of the home as it affects our 
society and economy; to emphasize through a sound 
scholarship award program the personal qualities and sense of 
values necessary to successful homemaking; to select for 


scholarships girls who are representative of these qualities. 


More than 256,000 senior girls in over 10,000 public, private, and 
parochial high schools participated in last year’s Betty Crocker 
Search for the American Homemaker of Tomorrow. General Mills 
is again offering the opportunities of this educational program to 
the nation’s young women in 1957, 

The Betty Crocker Search has won the praise of educators as 
an outstanding project in behalf of American youth, schools, and 
the home. [tis planned to help both teachers and students without 
adding a burden to school programs. 


Rewards: 
Four National Scholarships, totaling ee $14,000 


G1 Additional holarships, totaling SY? OOO 
Two scholarship winners in every state and the District of Columbia. 


Complete sets of Encyclopaedia Britannica for schools of State and 
D.C. Homemakers of Tomorrow. Educational tours of national historic 
shrines for 49 state and D.C. representatives and their teacher advisers, 
kducational aids for tea hers of iLL Sl BJECTS. Plus other tan- 


gible and intangible rewards for individuals and schools. 


National Advisory Committee 


Mas. Dorotny Dyer 
Past President, National Council on 
Family Relations Minneapolis Minnesota 
Mn. Wymonn J. Eunenxnoox 
Principal, Kast High School, 
Denver, Colorado 
Dn. Paur Euicker 
Exec, Secretary, Nat'l Assn. of Secondary- 
School Principals, Washington, D.C. 
Ma. Vincu. Framrron 
Princ ipal, Bell High School, 
Los Angeles, Calif, 
Miss Many C. 
Principal, William Howard Taft 
High School, Chicago, Illinois 
Mas. Eurzaneru Sweeney Heese 
Past President, American Home Economics 
{ssociation, New York, New York 
Dn. Many E. 
Prine tpal Washington Irving High School 
Veu York, Neu York 
De, Mennincen 
General Secretary, The Menninger 
Foundation, Topeka, Kansas 
Ma. R. B. Nonman 
Principal, Amarillo Senior High School 
{marillo, Texas 
Mas. R. I. Paowt 
President, General Federation of Women’s 
Clubs, Washington, D.C. 
Mn. Geonce Suarruck 
Principal, Norwich Free Academy 
Vorwich, Connecticut 
Sisten Many Janer, S.C, 
Curriculum Consultant, Secondary Schools 
Commission on American ( ilizenship 
The Catholic University of America 
Washington, D.C. 
Mus. Many Mank Sronm 
Director, Division of Home Economics, 
Public Schools, Chicago, Ulinois 
Prov, Levitin 
Head, Home Economics Education Dept, 
University of Illinois, Urbana, Illinois 
Mus. Peanut A. Wanamaken 
Sate Supe rintendent of Public Instruction 
State Department of Public Instruction 
Olympra Washington 
Mu. James C. 
State Superintendent of Public 
Instruction, State Department of 
Public Instruction 


Des Moines, lowa 


You can enroll 
your school now 


If you have not received an enroll- 
ment form and full information, 
please write Betty Crocker Search, 
100 Second Ave. So., Minneapolis 
1, Minn. All enrollments must be 
postmarked by October 31, 1956. 


The National Association of Secondary- 


School Principals has placed this ac- 
tivity on the Approved List of National 
Contests and Activities for 1956-57. 
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New AHEA officers: Dr. Beulah V. Gillaspie, President; Dr. Elizabeth Dyar, VP; Dr. Eleanor O. Barnes, Treasurer. 


The 47th... Record Meeting! 


Over 5,500 attended the AHEA Convention held in Washington, D.C. 


event in every sense, the 47th Annual 
American Home Economics Association’s conven- 
tion was held in Washington, D. C., the heart and home 
of the Association and many important home economics 
bureaus, 

The week’s jam-packed program drew a record at- 
tendance of 5,591 and offered a wide variety of good, 
solid meetings, lively buzz sessions, professional trips, 
and unforgettable sight-seeing. Most of us wished we 
could be “doubles,” the program was so inviting. 

This year instead of a title theme, the AHEA an- 
nounced four objectives for the 47th meeting. They 
were to: 

e Provide information in the subject-matter and 

trends of home economics. 

e Reveal opportunities in home economics. 

e Develop understanding of the profession 

e Stir professional home economists to action fo 

greater service to the profession, the community, 

and the individual. 

To help fulfill these objectives a group of specialists 
from varied fields gave us a brilliant week’s program. 

Opening the sessions, Catherine T. Dennis, president 
of the Association, spoke on “Our Association and Its 
Far-Flung Activities.” Miss Dennis declared that re- 
cruiting sufficient numbers of young people to the home 
economics field is one of the association’s “‘most serious 
problems.” 

Girls are not attracted to the home economics field 
because “homemaking 
the profession trains 


the very occupation for which 
is drawing off the candidates. 


Dr. Helen L. Gillum receives the 1956 Borden Award from J. H. 
McCain as Sir Roger Makins and Catherine T. Dennis look on. 


“We can ill-afford to complain at the product of our 
own making,” Miss Dennis said, “the answer lies in 
recruiting more majors. Giving more encouragement to 
those now employed through satisfying professional 
experiences. Providing greater financial assistance and 
encouragement to those who wish further training.” 


Tips on Increasing Our World Understanding 

Sir Roger Makins, British Ambassador to the United 
States, spoke at a general session on “Increasing Our 
World Understanding.” Sir Roger captured us at once 
when he said: 

“An ambassador and his work are not remote from 
domestic affairs, An embassy such as ours Is quite a 
large domestic undertaking. It performs representative 
functions, looks after people from home, entertains of 
ficial and unofficial Americans. Hundreds sit down at 
(Continued on page 108, Coupon Section.) 
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These high school students are learning various aspects of child care through observation of a play school situation. 


How Connecticut teachers are KE there homemaking teachers today who have to 


struggle with the old, out-of-date titles, Domestic 
. Science, Household Arts or Home Arts? Does it really 
educating parents lo the full matter? Yes, we in Connecticut think it does matter 
% because parents of our students still think of the sub- 
‘ . ‘ ject in the light of their own school experiences. That 
meantue of home CCONONLUICS is why we surveyed the state to find out what we were 
doing collectively. The results were most gratifying. As 
a member of the state-wide Program of Work Commit- 
tee, I was asked to report on what we found. 
The teachers of Connecticut have been working to- 
gether for eight years to tell the people in the com- 


® munity that homemaking today is not just cooking and 
W (: (a | sewing and that the homemaking teacher is not a “plain 
sister of the skillet,” but a person everyone would like 


to know. We do not mean to imply that we are doing 
anything different from other homemaking teachers the 
country over. But we have “Searched for Values” and 


bd published our results. We have seen to it that “Now 
omema at Our Public Knows” and exchanged our successes with 
one another through a publication of that title. 


In Connecticut we think homemaking classes in junior 
and senior high schools offer a real challenge to the 
youth of today. That’s why enrollment in such classes 
has increased 191 per cent in the last eight years! All 
of our secondary schools offer courses in home econom- 

By ISABEL McCOBB ics. Most of these are now titled “Homemaking,” 
: especially by the teachers who give the instruction. This 
is proving to be a functional term understood more 


Miss McCobb, on Connecticut Program of Work Com- 
mittee, is City Supervisor, Home Economics, Stratford. 


PRACTICAL HOME ECONOMICS EDITION OF CO-ED 


easily by administrators. Boys are allowed to take 
homemaking. And in the past five or six years special 
classes for boys and girls have been organized in home 
and family living as this title appeals more to the boys. 

Two hundred and sixty-nine schools employ 391 teach- 
ers. That keeps us busy, for we have a 29 per cent 
teacher turnover. However, with 266 teachers remain- 
ing in their positions for four years or longer, we are 
able to work together in a coordinated program. 

Here is the structure of our educational program that 
we would like to show parents. 

Home Economics is the professional title for the field 
of service in which we work. Homemaking education 
is the term used to designate that part of education for 
home and family living which is centered on home activi- 
ties and relationships and which enables the individual 
to assume the responsibilities of homemaking. 

Home and family life education is a part of general 
education and equips boys and girls for effective mem- 
bership in the family so that each contributes to home 
and community life according to his capacity. 

The problems studied are derived from the needs of 
the pupils. Attention is given to the personal develop- 
ment of each member of the group and especially to 
his training for intelligent participation in all group 
activities at home, school, and in the community. 

The scope of the program includes experiences in care 
and guidance of children; feeding, clothing, and housing 
the family; protecting health and caring for the sick 
in the home; managing time, energy, and money; main- 
taining satisfactory personal and family relations. 

We know that the seventh grade gir! is busy growing 
up and learning how to share in her home life so we 
help her to learn what she needs to know. We let her 
discover what she can do to help mother. We show her 
how she can do little things to keep the home clean, 
orderly, and attractive. Best of all, we start her think- 
ing about the health of the family, how she can help 
out with feeding the family and preventing illness. We 
realize she wants to know how to sew, too. A study of 
her share in entertaining leads to questions about man 


Pupils in junior high school love to eat snacks 
and get real enjoyment out of preparing them. 
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ners and good relationships. Helping with younger 
brothers and sisters leads, of course, to baby sitting. 

The eighth grade girl today is beginning to be a 
capable homemaker. Today's family patterns, which al- 
low mother to help earn the family income or become 
concerned with many civic duties, force the eighth 
grader to be a real help in the home. Our family- 
centered homemaking experiences are encouraging girls 
to develop judgment and necessary skills in caring for 
younger brothers and sisters, getting the family supper, 
and doing the laundry and cleaning. The eighth grade 
girl today is a most assured person who has had to de- 
velop good work habits without the help of mother. 

The ninth grade girl is more concerned with “I,” and 
she has many problems. She wants information outside 
her home and sometimes it is fortunate that she has 
the homemaking teachér to whom she may turn. Co- 
operative planning of teacher with pupil brings out 
problems, and the classroom learning experiences show 
pupils how to solve such problems. 

This is when one sometimes hears about party sand- 
wiches, and fudge, and we ask ourselves, 
“When do we have these in our home?” and the answer 
comes, ““When we have a party!"" And that will be just 
what the girls are learning when they make these things. 
We have all heard about the girls who never ate break- 
fast until they took homemaking. Or the girl who was 


brownies, 


138, Coupon Section) 


(Continued on page 


Girls learn practical pointers about good health under the direc- 
tion of school nurse. Pulse and temperature taking is shown. 


In the Connecticut homemaking program, boys learn how to be 
good hosts plus some of the responsibilities that are involved. 


é 
Pay 
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Students learn to appreciate values of equipment. Studying Some of the boys made toys at home for their younger brothers 
storage problems in class encourages reorganization at home. and sisters. Creative activity led to wholesome attitudes. 


In home economics teaching today we 


Focus the Family 


Senior boys and girls are interested in problems facing them 
when they leave school and are eager to study them intelligently. 
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Homemaking students can learn to en- 
joy playing with younger children. 


Sometimes the editors receive a booklet which is 
so fine, fills a need so well, that we wish we could print 
all of it in the pages of Practical—just to make sure 
the material gets the distribution it deserves. 

Such a booklet is “Family Focus in Home Economics 
Teaching.” Recently published by the American Vo 
cational Association, it was prepared by the Home Eco- 
nomics Committee on Research. Its pages “bring to- 
ether the ideas of many persons interested in the field 
of home economics who have been emphasizing the im 
portance of centering attention on the family.”’ 

The aim of the booklet is to help teachers at the sec- 
ondary level. The format is pleasant and easy to read. 
Three major concepts are stated. Under each of the 
three there are four examples taken from actual teach- 
ing experience in widely diversified areas. 

On these pages we quote the “Introduction” and give 
you one of the twelve examples. -~EDITOR 


: ¢ 


‘7 E HAVE been hearing and reading much recently 
about a Family-Centered Program—a homemak- 
ing education program which is planned to meet the 
physical, social, and emotional needs of families. This 
emphasis on the family does not mean a failure to 
recognize the importance of problems of pupils that are 
largely personal, but rather to deal with these in rela- 
tion to family and community concerns. 

We must help teachers go further in making their 
home economics programs realistic in terms of the con- 
ditions and needs of families. Basic to our whole pro- 
gram of education in home economics is the belief that 
we can help people grow only when we know something 
of their backgrounds, needs, interests, and concerns. 

For this reason, we need: 

1. To think in terms of the values and practices of 
different families in our own communities, and not of 
families in general. 

2. To recognize the worth and dignity of each in- 
dividual in the family. 

3. To believe in the importance of cooperative ef- 
fort in solving family problems. 

4. To deal with all phases of subject matter, not in 
teaching that cut 
across several areas of family living. 

5. To believe in the importance of choice-making 
because individuals and families face and solve prob- 


isolation, but using problems in 


lems in different ways. 
Set forth in Focus are three basic concepts of teach- 
ing which call attention to family living: 


1. Education for homemaking becomes effective when 
teaching enables a pupil to understand herself in rela- 
tion to: 

(a) Her family: its background, present-day living 

practices, ideals, and concerns for the future. 

(b) All individuals and groups with which she is 


associated. 
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2. Education for homemaking becomes effective when 
teaching helps a pupil to understand herself in rela- 
tion to her own goals as a person, marriage partner, 
and parent. 


3. Education for homemaking becomes effective when 
‘aching helps a pupil to: 


(a) Recognize the reality of family living in the 
various stages through which a family goes (for 
example, the new family; family with young children, 
with teen-age children, and with married children; 
retired adults; and more than two generations in the 
home). 

(b) Make choices in terms of family practices, values, 
income, and use of energy, time, and abilities. 


These three broad concepts are illustrated using ex 
amples which involve several areas of subject matter. 
The examples are taken from high school home eco- 
nomics programs representing a wide spread of locali- 
ties throughout the country 

These examples emphasize the kind of activities which 
might make up a large project or unit for a homemaking 
class, rather than stressing the day-to-day activities 
that would go on in a specific class. This has been 
done in the hope that the homemaking teacher will 
find the ideas suggestive, and translate them into con- 
crete terms for her own classes on the basis of what 
she has learned about the boys and girls she teaches. 

The material illustrates methods teachers have used 
to obtain needed information about pupils and their 
families to form an adequate basis for planning. Some 
of the methods described are: 

Talking things over with parents. 

tringing parents into the classroom to participate 

in discussions. 

Using problems which pupils are already discussing 

informally as and building on them 

to reach other important interests or goals relating 


‘interest getters, 
to self, family, and community 
Visiting in homes to learn family situations first-hand. 
Planning jointly with pupils as goals are set and 
learning experiences are selected. 

members of the com 
Continued cn pege 83) 
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Mrs. Simonds and class discuss fab- 
ric samples during preplanning session. 


Project 


Home Improvement 


Today the successful homemaking teacher relates spe- 
cific subject matter to the far wider field of human 
relations. An excellent example is the experience of 
Mrs. Freddie Simonds, homemaking teacher and teacher 
educator at the high school in Mount Pleasant, Michigan. 
Recently we heard of an interesting project in home 
improvement which was carried out by her classes. We 
asked Mrs. Simonds to give us a report. Here it is. 


| BELIEVE that homemaking should be taught in tan- 
gible form so that all members of the family will 
benefit and learn to understand human relations better. 
Subjects should have practical application and they 
should be linked directly to the family and family activi- 
ties. From this type of program, the students not only 
gain the knowledge of functional homemaking, money 
management, and family relations, but they learn to link 
the various phases of homemaking directly to their 
homes. A project such as this one in home improvement 
did all these things and helped to bridge the gap be- 
tween school and home. It also brought the family 
closer together. 

In the case of this study, the objectives were as fol- 
lows: To determine if room decoration can provide an 
outlet for creative and physical energies. To discover 
if such a project would assist in bringing about a better 
understanding among family members. To find out if 
teen-agers can interest parents in improving their liv- 
ing conditions. To encourage teen-agers to develop skill 
in home improvement which could be used today and 
tomorrow to make better family living. To discover 
new resources and materials that could be used to make 


home improvement units functional and family centered. 

“Basic information on room improvement” was the 
theme of our class project. All pupils in two classes of 
girls in “Homemaking” and one class of boys in a course 
called “Personal Living’ received the instructions. 
Everyone was given an opportunity to do a home project 
in room improvement. After discussion with parents 
at home, fourteen girls and three boys expressed a de- 
sire to take part. 

Our project was helped immeasurably by an indus- 
trial organization. This company’s contribution to our 
project stimulated interest and added excitement to the 
work as well as providing basic information. Two ex- 
perts from the company spoke before the classes. One 
gave a talk on color and the other on practical applica- 
tion of latex paint. Latex paint was used because of the 
ease with which it can be applied to most surfaces, and 
because of its wide range of colors. In the matter of 
color selection for the room project, my pupils needed 
help. They were not too sure of what color to use in 
relation to the shape and location of the room, the fur- 
niture and curtains to be used, and the accessories. 

Latex paint, rollers, and brushes were obtained from 
local dealers and the project was on. Considering the 
busy schedule most high school pupils have, time for 
the project had to be carefully planned. As the teacher, 
I helped each one plan the time when work would be 
done. Most of the boys and girls planned their work 
over a week end and a deadline for completion was set. 
Some of the pupils needed a little pushing, but the ma- 
jority did their work according to schedule. 

As the work progressed, I served as counselor and 
helped with the small problems that came up. I visited 
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Each month we visit a classroom 
and show you how other teachers 
use business-sponsored aids. 

This month we visit 

Mrs. Freddie Simonds at 

the High School, 

Mount Pleasant, Michigan. 


many homes to observe the work being done. All of the 
pupils had help from parents, brothers or sisters, or 
friends, which made the time spent in painting much 
more enjoyable. In many instances new curtains and 
spreads were added to give the room a new look. Also, 
several of the parents were inspired to paint and re- 
furnish additional rooms. In some cases, a room other 
than the pupil's own room was the project. Where other 
rooms were repainted, the family gave even more help 
and showed real interest. This helped to bring school 
and family closer together as well as to bring the pupils 
and parents together through mutual interest. 

For those teachers who might be interested in a simi- 
lar study, here are some points that may be helpful. 

1. Make certain to get basic information on color. 

2. Try to get large enough swatches of cloth to help 
determine color, pattern, and accessories, 

3. Make certain that accurate information is avail- 
able on application of the paint, and the use and care 
of brushes and rollers. Local dealers will be helpful. 

4. Allow enough time for the project so that it need 
not be hurried. Pupils will gain much more this way. 

5. It will be helpful if assistance and information 
can be given on various ways of styling windows; 
for accessories from inexpensive materials; how to 
budget time so all work can be done; and basic infor- 
mation and ideas for arranging furniture. 


ideas 
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At the end of the program, evaluation sheets were 
given each one participating. These sheets were made 
up of basic questions with multiple-choice answers. 
This gave the pupils the opportunity to assess the work 
from their own points of view. The results were grati- 
fying. 

Here are some of the values that the pupils said they 
gained from the work: Developed a new skill. Did some- 
thing for the home. Worked with other people. Ob- 
tained knowledge of the cost of home improvements. 


All of the pupils were surprised to find that the cost 
for decorating was important and they felt that it 
should be included in the family money-management 
plan. I believe this problem gave them a better under- 
standing of the difficulties faced by their parents. I 
asked the question: “Did the project cause any family 
disagreement?” All of the pupils answered “No.” 

A multiple-choice questionnaire was also given to the 
parents of those taking part. In analyzing the answers, 
I realized that all the parents had learned more about 
their girls and boys—even in such simple matters as 
color choice. The project also increased the parents’ in- 
terest in their children's school work. It made clearer 
their children’s attitudes toward the family and gave 
the parents a clearer insight as to friends and outside 
interests. This, I believe, shows the value our school has 
placed on the home-improvement study and its effec- 
tiveness in achieving our original goals, 

With the aid of professional help on basic color and 
application of latex paint, our project at Mount Pleasant 
High School proved to be a successful one. Not only did 
our objectives become realities, but we discovered areas 
in which further help could be given. It brought the 
school closer to the home and family and brought the 
young people and their parents into the harmony of 
planning and Working together. 


Boys and girls give all their attention to a discussion and demonstration of color values and application of paint. 
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A News Report of Over-the-counter Fabrics for Fall and Winter 


By CELIA MURRAY 


ese several years we have advocated that the per- 
son who makes her own clothes should choose 
only the best and most suitable fabrics. “Obvious” 
you may say. Yet sometimes we forget when we see 
what looks like a “bargain.” 

When you sew, you put a lot of time, effort, and 
imagination into the garment you make. 
common sense to use a quality fabric 
proven performer. 


It is only 
one that is a 
It is also important to select a 
fabric that suits the style of garment to be made, 
and the type of wear the garment will get. Findings 
too—thread, zippers, linings, trim, buttons—all should 
be carefully selected for dependable quality. 

As a guide in selecting fabrics for fall and winter 
fashions—for you and your students—we have sum- 
marized the news on color, surfaces, patternings, and 
silhouettes. We have also made an outline of some 
of the many synthetic fibers that are now available in 
over-the-counter fabrics—what they are made of and 
how they behave. You'll continue to run across more 
and more synthetics all the time, by themselves, or in 
combination with each other or natural fibers. We 
hope that this report, and the glossary, (though incom- 
plete in terms of a formal “study’’), will be of help. 


The News in Colors 


Beige-to-Brown is the top neutral group for fall 
1956. Particularly high-fashion are medium tones 
like taupe and beaver. Brilliant dark royal blue is 
important for fall and winter, particularly when 
joined with black. Green has its biggest play in the 
slightly blue-touched shades, usually quite soft. Olive 
green continues in khaki and there's a new Amish 
green, which is essentially a dark greyed-olive. 

Reds in fashion are fairly clear and true this fall. 
Orange-reds are favored by the school crowd. Black, 
always basic, is a big fashion this year in young 


1. Tapering seven-eighths coat in Hanora's black and white 
over-sized tweed. Designed for McCall's by Givenchy. #3787. 


2. Boxy jacket may be worn with slim skirt in color-matched 
hopsaking. Also doubles for, short coat. McCall's #3800. 


3. Slightly flared flat-tweed coat in dark taupe with nubs in 
turquoise and white. Easy to sew, its McCall's Pattern # 3842. 


4. Woven-striped cotton corduroy by Cone Mills is used in this 
dress and reversible jacket ensemble. McCall's Pattern #3790. 
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things, with white (especially tweeds), with color 
(rust and royal), and in crepes and glossy blacks. 


The News in Surfaces and Pattern'ngs 

Stripes are everywhere. Woven stripes, madras 
stripes, stripe effects, stripes in one color; even plaids 
and checks have a striped look. 

Provincial prints, especially suitable for young fash- 
ions and casual wear, look new, are available in 
many different types of fabrics. 

Foulard prints, in cotton, silk, and rayon, are won- 
derful for coordination with wools, corduroys, and 
felts. They can be casual or quite elegant, depending 
upon interpretation. Big and little paisleys have this 
same feeling, and are available printed and jacquard. 

Plaids, mostly for the young crowd, are bright and 
colorful. There are plenty of clan tartans, but both 
“Black” and “Brown Watch” are slipping in popu- 
larity, Brushed surfaces in rayons are prevalent. 
These have a new wooly look. 

Cotton and cuppioni blends have rich colorings and 
a fine shantung look. Will be important through fall. 
Crepes, in silks, wools, and blends, in a variety of 
weights (sometimes bulked), return with a softer loo 
in fashion. With these crepes go chiffons and chiffor 
weights. 

Tweeds have many effects. Predominant is one color 
with black or with black and white. Patterns are 
conservative and, with the exception of coatings that 
have a “knit look,” are rather flat and fine. There 
are many herringbones and some needlepoint types. 
Tweed jerseys are coming to the fore and are par- 
ticularly good in heavier weights for the new bloused 
silhouettes. Second to tweeds, the look for coating 
is smooth and glossy, showing up best in black. 

Flannels, combined with the many “knit looks” pro- 
vide interesting texture contrasts for casual wear. 
Brocades and jacquards are destined to be popular for 
holiday party fashions. 
ordinated with satins. 


Many are lovely when co- 
Gold, woven and printed, adds 
a glamour-touch to many fabrics. Peau de soie and 
lighter taffeta are pretty for dressy clothes with a 
new softness. 

Coordinates make wardrobe planning easy and fun. 
Some fabric houses have done a completely coordi- 


Celia Murray is Fabrica Editor of McCall Patterns. 
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5. High-backed, halter evening dress of white rayon and 
old “Mylar.” Shimmering and feminine. Designed by 
auline Trigere exclusively for McCall's. #3825. 


6. Bulked rayon and acetate crepe by Stehli drapes 
well, has good body. Crepe is ideal for new, softer sil- 
houettes. Dress with detachable panel. McCall's # 3830. 


7, Turquoise, taupe, and white striped jersey makes 
trim blouse. McCall's pattern #3805. Skirt is made 
of plain turquoise flannel. McCall's pattern #3807. 


nated line. Others have worked out go-togethers with 
other houses. You'll find coordinates in jersey, tweed, 
flannel, hopsacking, etc. 


The News in Silhouettes 


A softer look is news for fall and winter. You'll 
see more soft draping, floating panels on skirts, 
bloused backs in dresses and jackets, snug-fitting 
hoods, the gently-fitted sheath, often with new back- 
interest in fullness or pleats. 

Coordinated ensembles are very important—blouses, 
skirts, jackets, coats—all designed to go together. 
Late-day fashions are elegant, very feminine, often 
have full skirts or over-skirts. 
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Up-to-the-minute information on 


Man-Made 


WHO MANUFACTURES THEM ... WHAT THEY CONTAIN... HOW 


a. be seeing a lot of synthetics this fall in over- 
the-counter fabrics. Essentially they can be divided 
into six major groups: (Quotes denote trademarks.) 


1. ACRYLIC 
“Dynel” 


2. CELLULOSE 


Acetate ‘Triacetate (‘Arnel’) 


3. DINITRILE 


“Darlan” (new synthetic for pile coatings, 
not yet available over-the-counter) 


4. POLYESTER 
“Dacron” “Mylar” (Du Pont polyester film used 
in laminating metallic yarns.) 


5. PROTEIN “Vicara” 6, POLYAMIDE Nylon 


“Acrilan” “Orlon” 


Rayon 


Below is an analysis of each synthetic, its manu- 
facturers, its chemical make-up, fabrics for which it 
is used, its properties and behavior, and how to care 
for it. 


ACETATE (Group 2) 

Manufacturers: American Viscose, Celanese, Du Pont, 
Eastman Chemical. 

Chemical Make-up: Acetate is produced from cellu- 
lose-acetate. 

Fabrics: Acetate is used in satin, taffeta, faille, 
flannel, bengaline, surah, jersey, repp, etc. It blends 
well with synthetic and natural fibers. 

Uses and Behavior: Acetate creates luxury and budget 
fabrics that are unusually soft and rich. They have a 
pleasing hand, and drape beautifully, yet are crisp. 
Take sharp and brilliant colors. 

Care: Silk wash or dry clean. Use cool setting to iron. 
It is quick-drying. 


“ACRILAN” (Group 1) 


Manufacturer: Chemstrand 

Chemical Make-up: ‘“‘Acrilan” is an acrylic staple fiber 
composed of 85% or more acrylonitrile, a liquid 
derivative of natural gas and air. 

Fabrics: “Acrilan” is used in jersey, flannel, crepe, 
challis, suiting fabrics, etc. 

Uses and behavior: “Acrilan” has a natural luxurious 
hand. Can be woven or knitted in desired weight or 


texture of fabric. Gives warmth without weight. 
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Drapes well. Retains shape, pleats and press. Fiber 
is strong, wears well. Resists shrinking, stretching, 
sagging, wrinkling, as well as moths, mildew and 
harmful chemicals. Can be used alone or in blends 
with other natural or man-made fibers. 

Care: Many fabrics made with “Acrilan” can be 
washed, but washability depends on amount of fiber 
content and fabrie construction. Check manufactur- 
er’s instructions. Wash easily in warm water, by hand 
or machine. Drip dry or little ironing. 


"ARNEL" (Group 2) 

Manufacturer: Celanese 

Chemical Make-up: “Arne!” is a triacetate fiber. 
Fabric: Flannel, sharkskin, tricot, faille, crepe, taffeta, 
challis. 

Uses and Behavior: Permanent pleats well; will not 
shrink or stretch; resists wrinkles. Fabrics with “Ar- 
nel” have an especially soft, comfortable feeling, as 
well as a rich and beautiful way of draping. Blends 
well with natural and most synthetic fibers. 

Care: Most fabrics containing “Arnel” are washable, 
depending on fabric construction and fiber content. 
When washable, hot water and detergents may be 
used. White will not grey or yellow, and properly-dyed 
colors will not streak or run. “Arnel” is quick-drying, 
can be easily ironed when dry with either steam iron 
or dry iron set at wool. 


"“DACRON” (Group 4) 

Manufacturer: Du Pont 
Chemical Make-up: “Dacron” is a polyester fiber made 
from ethylene glycol and terephthalic acid. 

Fabrics: Suitings, dress, blouse, lingerie and other 
apparel fabrics. 

Uses and Behavior: Stronger than natural fibers and 
some synthetics, “Dacron” has excellent wrinkle-re- 
sistance and crease-retention, good draping qualities 
and resistance to shrinking or stretching. It is crisp, 
light-weight, blends well with natural and man-made 
fibers. 

Care: “Dacron” 
quick-drying, needs little or no ironing. 


spot cleans and washes easily, is 


“DYNEL” (Group 1) 

Manufacturer: Union Carbide & Carbon 

Chemical Make-up: Staple fiber from a copolymer 
of acrylonitrile and vinyl! chloride. 

Fabrics: Coatings, e.g., synthetic fur-like fabrics of 


(Continued on page 8&6) 
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m: Fabrics should be straightened, then pressed on wrong side. For 
a greatest accuracy, pattern pieces should also be pressed. 
rie, 
ak “ai 
ae Pattern pieces marked “place on grain” should be placed 
ie : exactly on thread of fabric. Measure from selvage to line, pin. 
at eae Fabric should be cut accurately along edge of pattern with 
me sharp shears, Cut notches in, out, or mark with chalk. 


By OLIVE C. BERRY 


Siem accurate checking of a pattern for fit, correct 
- placement on fabric, careful transfer of markings, 
cutting to grain perfection—all assure a better fit- 
ting garment. 

With the new Vogue printed and perforated pat- 
terns several of these steps have been simplified. 
I believe they will be helpful to both you and your 
students. 

There are, for example, no margins to cut off or 
overlap when laying the pattern on the fabric. Darts, 
seams, pleats, tucks, etc., are marked with both per- 
forations and printed lines so that any method of 
marking may be used. There are now two instruc- 
tion sheets. One is for the specific pattern chosen. 
The other for general instructions that apply to any 
garment. 

Here are a few tips I should like to give you on 
the use of this new type of pattern—tips that will 
make clothing construction much more accurate. 

First, read both instruction sheets carefully. Then 
circle the layout given for the pattern size and width 
of material you will be using. Compare the pat- 
tern pieces with those drawn on the instruction sheet 
and select the ones for the “view” you intend to make. 

Press the fabric on the wrong side. Also press 
the pattern pieces to be used. Make any necessary 
alterations in the pattern pieces. 

Study the layout, and fold fabric accordingly. Pat- 
tern pieces marked “Place on Fold” are laid on 


Miss Berry is educational director for Vogue Pat- 
terns. See page 72 for announcement of appointment. 
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Methods 


for pattern layout 


and cutting of fabric 


wrong side of fabric so that tracing paper marks will 
not appear on right side. In the new printed and 
perforated pattern the edge marked “Place on Fold” 
can be laid exactly on the fold of the fabric. 

The pattern pieces marked “Place on Grain of 
Fabric” should be placed exactly on thread of fab- 
ric. Measure from either end on this grain line to 
the selvage and pin along the line. The pattern pieces 
can be pinned close together without overlapping. 
Place pins at right angles to the edge of pattern to 
keep pattern and fabric flat. 

Cut fabric accurately along edge of pattern with 
sharp shears. The notches may be cut in or out, or 
marked with chalk. 

There are several ways of marking darts, seams, 
tucks, pleats, etc., depending on the type of fabric 
you are using. For medium-weight fabrics, you may 
use two pieces of dressmaker’s tracing paper and a 
tracing wheel. Use a ruler to guide your hand if 
you are marking a straight line. For bulky or very 
sheer fabrics, make tailor’s tacks which will show 
through on the right side of your fabric. This is 
good for marking buttonholes and decorative touches 
such as patch pockets and braid trimming. The pat- 
tern will slip easily over the tailor’s tacks without 
tearing when you unpin it. You may prefer to pin 
through the perforations and mark them with chalk. 

Of course, the pattern remains pinned to the fabri 
until the student is ready to start construction. 

This new type of pattern offers advantages—par- 
ticularly to teachers of large classes. And it will 
speed the learning process for the student who will 
be making other garments at home. 
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Darts, tucks, etc., may be marked with dressmaker's tracing 
paper and wheel on medium-weight fabrics. Use ruler as guide. 


Use tailor's tacks on bulky fabric, for marking buttonholes, 
patch pockets. Perforated pattern makes tailor's tacks easy. 


INSTRUCTIONS ON HOW TO mame 


Two instruction sheets are supplied with new Vogue patterns. 
One is for pattern chosen, other gives general suggestions. 
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Grooming for boys and girls . . . teen-age clothing selection 


... sewing instruction ... career tips .. . neighborhood 


improvement .. party ideas .. . freezer tricks 


| By VERA 


been season there are fewer new films and strips in 
our field. So this article includes reviews of new of- 
ferings and reminders of those which were previously 
recommended. 


Clothing and Good Grooming 

Three new items in this field—all three good ones, 
too. There’s enough here to give both your boys and 
your girls a good start on principles of grooming. 

Good Grooming for Girls—11 mins., color or b&w, 
Coronet Instructional Films, 65 E. South Water St., 
Chicago 1, Ill. This is one of the nicest, most pleasant, 
and most effectively presented movies on this subject 
that I’ve seen. The producer says the aim of the film is 
“to illustrate simple practices of good grooming which 
can be adapted by all girls; and to develop interest in 
" The purpose is really 
accomplished in this realistic, practical, and charming 
film. 

High-schooler Anne always thought schoolmate Rose- 
mary was “just naturally good looking.” But Anne 
spends a weekend with Rosemary and in one evening 
she learns that any girl can be prettier if she wants to 


observance of these practices. 


HELP US TO HELP YOU 


If you feel that more new films and filmstrips are 
needed for your classes, please send me a note. Your 
request will be shown to various producers in an at- 
tempt to stimulate further production of materials 
you really want and will use. Answers to questions 
like these will be helpful: 

1. About how many films and filmstrips do you 
use in a year’s work? 

2. Do you use more sponsored or non-sponsored 
materials? Why? 

3. In which areas of study do you feel new mate- 
rials are most needed? If possible, suggest some 
specific units within these areas which you feel need 
visual coverage. 

4. What do you like in a film or filmstrip 
detailed how-to-do, teen-age actors, etc.? 

5. What are some points which you do not like in 
films or filmstrips? Write me at: Practical, 33 West 
2nd St., N. Y. 36, N. Y. 


story, 


Aids 


FALCONER 


be. It just takes careful planning and a little work 
Simply and naturally, various situations arise as Anne 
learns from Rosemary. Many small! details, with prac- 
tical hints, are covered. Salient points include: well 
planned wardrobe, properly cared for (down to remov- 
ing spots and mending before putting clothing away) ; 
personal cleanliness and care—-hair, nails, posture; and 
of course diet and sleep. Delightfully, emphasis is placed 
on being conservative, with reasons that any teen-ager 
will accept as valid. 

What are the points which make this a really good 
film? Well, for instance, Anne learns daily bathing is 
essential. The film points out this can be either in the 
morning or evening, depending on family circumstances 
and needs. Anne learns to remove a belt before hanging 
up a dress. She sees that simple buffing or clear polish 
is more attractive for her nails. A conservative dress 
is less likely to draw pointed attention—thus can be 
worn more often. Nightly laundering of underthings 
keeps them ready when you need them. Simple make-up 

how to apply for best results. She learns that proper 
clothing care will automatically increase her budget for 
new things instead of replacements. And on and on 
with valuable points. 

Throughout, Anne tells us the practical, simple things 
which add up to habits of good grooming, making “any 
girl prettier if she wants to be.” She convinces us that 
if you know you look your best you also have more as- 
surance and poise. 

Coronet, as you know, has a good library of home eco- 
nomics films. Their Clothes and You: Line and Propor- 
tion, which we've reviewed earlier, is excellent for good 
grooming too, since it emphasizes basic principles of 
clothing selection. 


Group of Eight Filmstrips 

Teen-Age Clothing—a group of eight filmstrips, in 
two sets, correlated with “How You Look and Dress” 
by Byrta Carson, home economics teacher of San An- 
tonio, Texas. Of course, the strips are so produced that 
you can use them with or without Miss Carson’s text- 
book. (Text-Film Dept., McGraw-Hill Book Co., 330 
West 42nd St., New York 36, N.Y.) The group is prac- 


PRACTICAL HOME ECONOMICS EDITION OF CO-ED 


A TV beffet supper fs one of five meals presented with menus, coot 
ing and serving ideas in the film “Quick Meals from the Freezer,” 


tical and offers many simple and useful hints. 

Set I contains four strips: frames ; 
Right Clothes for You—-27 frames, color; Color in Your 
Clothes—36 frames, color; Care of Your Clothes—Al 
frames. 

Grooming discusses cleanliness; skin, hair, nails, and 


Grooming—3t 


body care with excellent sequences on applying make-up 
and on making pin curls. It emphasizes that “all young 
girls are pretty but some make more of their natura! 
beauty than others.” 

Right Clothes covers selection of appropriate, inte- 
grated wardrobes, stressing conservative things. 

Color presents fundamental facts about colors and 
their effects. 

Care is full of excellent hints—don’t stuff pockets, 
protecting the tight skirt, clean purses, posture and its 
effect on clothing; in addition to proper hanging of 
clothes, mending, cleaning and storage. 

Set II also has four strips, but is concerned entirely 
with making a dress. 


Hinta on Making a Dress, Part 1—47 frs., and Part 
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“Any girl can be prettier” from 
“Good Grooming for Girls.” 


un 


“Cleam@s a whistle", ‘com film "Geod Grooming for Boys.” 


//—39 frs. start with vetting patterns and continue 
with practical hints on use of direction sheets, cutting 
guides, alterations of pattern, pinning, basting, sewing, 
equipment and its use. 

Sewing By Hand—A\1 frs., is full of simple, practical 
ideas on equipment, its use and care; hand sewing for 
hems; clothing repairs such as darning, sewing on but- 
tons and other fasteners. 

Sewing Equipment—55 frs., stresses the need for 
proper equipment properly cared for; the sewing box, 
measuring equipment; selection of items such as needles, 
threads, and thimble; pressing equipment; use and care 
of sewing machines. 

Both Set I and Set II are full of helpful information 
for your students. Also, each strip gives you, the 
teacher, an opportunity to amplify those phases which 
your own class needs most, having provided the basic 
principles as a springboard. 

Now, especially for the boys! Good Grooming For 
Boys (4 filmstrips, color, Young America Films, 18 East 

(Continued on page 148, Coupon Section.) 
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The Effects of 


| N SPITE of the wide publicity given to good break- 
fasts——and the continuing studies which support the 
breakfast—the skeptics are legion. 
Many adults and teen-agers skip breakfast completely 
or find juice and coffee sufficient for the morning 
meal, They say, “I simply can’t eat breakfast,” “I 
don’t have time to eat breakfast” or “I never eat break- 
fast and I’m perfectly healthy.” 


importance of 


Perhaps the evidence in these five excerpts (from 
recent nutrition studies) will help you to convert 


the breakfast dodgers in your school and community. 


Morning Energy Affected 

The importance of the breakfast meal has been ex- 
plored extensively by the late Kate Daum and her as- 
sociates at the University of lowa. A series of experi- 
ments was conducted to determine the effect of omis- 
sion of breakfast upon late morning work output, re- 
action time, and neuromuscular tremor. Children, 
young men and women, and men about 60 years of 
age took part in this series of studies which clearly 
points out the handicaps to the individual who omits 
breakfast. 

The results of these studies revealed that young 
men in particular showed pronounced effects follow- 
These effects included 
reduced maximum work output, delayed reaction time, 
and increased tremor. 


ing omission of breakfasts. 


These physiological responses 
to the lack of food may be related to differences in 
blood sugar (observed by Orent-Keiles and Hallman 
of the USDA) of those subjects who omitted break- 
fasts or those who ate breakfasts of some kind. 


Food and Nutrition News 
Published by the National Livestock and Meat Board 


Sets Pace for Teen-agers 

Breakfast is the meal most likely to set the pace for 
the teen-ayger’s nutritional welfare according to re- 
search at the Montana Experiment Station directed by 
Dr. Lura M. Odland. 
showed that of the 418 students 
studied, those who skipped breakfast or had only 
coffee did not make up, later in the day, the foods 
they had missed at breakfast time. Thus their daily 
fare was short of the nutrients needed. The fewer 
the number of adequate diets on a boy’s or girl’s rec- 
ord, the more likely the total food eaten was low in one 
or more essential nutrients. 

The pattern for an adequate breakfast used in this 
study was: a fruit, a grain food (some type of bread 
or breakfast cereal) and milk, egg, meat, or other 


The records 


Habits 


animal protein. Only 30 per cent of the girls and 40 
per cent of the boys had breakfasts that rated ade- 
quate. 

The Montana study also showed the practical ad- 
vantage of fruit or fruit juice, preferably one rich in 
vitamin C in the breakfast menu. Diets of students 
who had no fruit at breakfast were significantly low 
in this important vitamin, which everyone needs every 
day because the body does not store it. As other 
surveys have shown, people who miss vitamin C at 
breakfast do not get their quotas later in the day. 


Food and Home Notes, published by the USDA 


Students’ Breakfast Habits 


An evaluation of the breakfast habits of 257 New 
York City junior high school students revealed that 
only 28 per cent had adequate breakfasts, 33 per cent 
fair breakfasts, and 39 per cent completely inadequate 
breakfasts. On the whole, boys ate more adequate 
breakfasts than girls. 

Some correlation was established between the break- 
fast-eating habits of the students and their scholastic 
attainments. For instance, 92 per cent of the chil- 
dren with adequate breakfasts maintained suitable 
grades, whereas only 66 percent of the inadequate- 
breakfast eaters were up to par scholastically. The 
group of students who omitted eating breakfast en- 
tirely fared the worst in maintaining proper grades. 
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These briefs from five reports on recent nutrition studies 


yield strong evidence on the importance of this meal 


Explored 


differences noted between those 
students who ate adequate and inadequate breakfasts. 
For example: 


1. A majority of the students who ate inadequate 


Significant were 


breakfasts came from large families. 
2. The 


more pre-school tasks than the adequate eaters. 


inadequate-breakfast eaters performed 

3. The children in the inadequate-breakfast group 
awoke at the same time as the children in the adequate 
group, but they ate their breakfasts later. The in- 
adequate group ate rapidly and took about the same 
time as the adequate group to get to school. 

4. The inadequate breakfast eaters often prepared 
their own meals. They ate alone more frequently than 
the adequate eaters whose mothers served them as 
they ate in a family group. 


Isabelle Senreich, in partial fulfillment of the require 
ment for an M.A, in Education, Brooklyn College, N. Y. 


Study of Breakfast Variations 

During an experiment at lowa State University it 
was shown that the daily supply of food protein and 
calcium is evidently better utilized when breakfast, 
including milk, is eaten. Six adolescent 
studied through three periods of carefully controlled 
breakfast—food intake. 

Milk, cereal, fruit, bread, butter, and sugar. 

Milk, egg, bacon, fruit, bread, butter, and jam. 

No breakfast at all. 

Mean retentions of nitrogen, calcium, and phosphor- 
ous were lower on those days when breakfast was 
omitted, though calorie and nutrient intakes 
were similar during the different periods. Nitrogen 
retention was significantly less when breakfast was 
omitted. 


boys were 


The variations were: 


even 


Journal of American Dietetic Association, 


Types of Proteins Compared 

A carefully controlled experiment from the lowa 
breakfast studies answered the following question: 
“What type of protein is important in the maintenance 
of the blood sugan level after breakfast?” 

From this expertment several sound answers were 
drawn: 

1. The 


blood-sugar 


effects of the breakfast protein on the 
level were the regardless of 
whether it was of plant or animal origin. 


same, 


2. A combination of animal and plant (cereal), pro- 
tein in the breakfast was as effective for maintaining 
the blood sugar above the fasting level in the late 
morning hours as protein either of plant or animal 
source alone. 

3. Although 15 grams of protein in the breakfast 
failed to maintain the blood-sugar level in the late 
morning hours, the fall below the fasting level was 
not statistically significant at 3% hours. The data 
suggested that 15 grams of protein in the breakfast 
was the borderline amount with respect to maintain- 
ing the blood sugar above the fasting level for 3% 
hours after the meal. 

4. Whether protein in breakfast is of plant or 
animal origin, or a combination of both, was of no 
consequence, since the blood sugar behaved very simi- 


larly following breakfasts containing the same 


amounts of the two kinds of protein or a combination 
of the two. 


Resumé of the Findings of the lowa Breakfast Studies 
Published by Cereal Institute, Ine 
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_ AT THE end of a semester, Margaret Kennedy, foods 
teacher at the George W. Wingate High School, 
were to ask her students to sample snails from France, 
octopus meat from Italy, or to eat a Chinese or Japa- 
nese meal with chopsticks, the girls would not be sur- 
prised. No more surprised than if they were asked to 
eat American cornflakes. 

However, were she to make such suggestions at the 
beginning of a term, their first impulse would be to say 
“ugh” and run as fast as their feet could carry them. 

How do these high school students acquire such a 
ready acceptance of the foods of so many lands? They 
learn it in a unit called, “A Study of the Foods and 
Customs of the People of Other Countries.” This is part 
of the foods and nutrition course which Miss Kennedy 
gives. 

As Karen, one of her students, said, “Learning about 
other countries made me understand why other people 
eat what they do, dress the way they do, and act the 
way they do. I realize now that these people are not so 
different as I thought they were. They are human be- 
ings just like myself, who do their best with what they 
have.” 

“When I was told that in Japan the people eat fish 
bones, it seemed funny,” Madeline commented. “Then I 
learned that this is how they get their supply of cal- 
cium. It didn’t seem funny any more.” 

And Eleanor said, “I have learned that in China, be- 
fore sitting down to eat, each person receives a hot 
cloth to wipe his hands. This is an intelligent custom.” 

“When I used to think of eating foreign or different 
types of food, | would quickly shun the idea,” said 
Laura. “It appeared to me that American food was 
best. But I have learned that people must make use of 
their natural environment and eat the foods they find 
around them—the food best suited to their soil and 
climate. I have learned to understand the ways of cer- 


The girls who select Miss Kennedy’ s course 
if a get a broad education and have a lot of fun. 


You'll enjoy this account of her 


unusual teaching techniques. 


It's Parents’ Night at George W. Wingate High School in 
Brooklyn. In Miss Kennedy's class students cook and 
wear costumes of India (Joan Rezak), Pakistan (Terry Mar- 
cus), and Japan (Maxine Weishar), Parents are impressed. 


An Interview with Margaret Kennedy by Claire Gaucher 


tain peoples and I do not consider their habits inferior 
to mine. After tasting the foods of various lands, I 
suddenly realized that they were good.” 

Obviously, students enjoy this “different” unit. 

“All of the girls here are required to take one year 
of home economics,” said Miss Kennedy. “It is a cultural 
course and is counted as a half-major subject. They 
can take five majors plus home economics, if they can 
fit them all in. The advantage of not considering it a 
full major is that students don't feel they are giving 
up anything else. Classes meet five times a week for 
two periods.” 

The girls choose among foods, clothing, and home 
nursing. Those who select foods not only learn the 
regular foods, nutrition, and etiquette, but they are 
also given the International Foods unit. 

“It is my feeling,”” Miss Kennedy said, “that, if all 
of us knew more about the foods, family life, child 
raising, religion, and ways of other peoples, we would 
understand them better. I believe that it is not enough 
that they understand us, it is equally important for us 
to understand them. One way of accomplishing this is 
through education. Home economics teachers through- 
out the country have a wonderful opportunity here.” 

Miss Kennedy not only has a wealth of first-hand 
knowledge on her subject, gleaned through her travels 
all over the world, but she also has all of the accoutre- 
ments needed to make her subject fascinating, and 
present it graphically. She owns everything from house- 
hold utensils to costumes worn in most parts of the 
world. Her students have a chance to see, to wear, and 
to use the things in her fabulous collection. 

Her travels have included most of Europe, Egypt, 
India, Japan, the Philippines, China, Africa, Indonesia, 
Afhganistan. She was educated at Pratt Institute, New 
York University (B.S.), Columbia University (M.A.). 
(Continued on page 88) 
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eed nonfat dry milk is probably one of the most 

valuable of our modern foods. It serves us from such 
- a variety of angles. Take the area of economics, for in- 

stance. It will keep indefinitely in its dry state. So 

milk produced by the cow today can be used many 
weeks hence—a saving for the consumer, and a benefit 

to the farmer. And, of course, no food with such im 
portant nutritive value costs the homemaker so little 
Nonfat dry milk also makes it easy for the home- 

maker to serve, consistently, foods that contain milk 

is gaining wide acceptance nutrients. She need never “run out of” milk. She can 

keep nonfat dry milk on her pantry shelf as conveni- 

ently as she does the other staples she uses constantly. 

Sut in the realm of nutrition, dry milk is most valu- 

able. During manufacture, only the fat fraction and 

the water are removed, leaving all the food values of 
fluid skimmed milk. These include high quality pro- 


This important food product 


in all areas 


Banana Nog (above) and 
new idea for meat loaf (right) 
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Jiffy Shrimp Creole with delicious new sauce. 


teins, minerals (notably calcium), and water-soluble 
vitamins, especially those of the B-complex group. 

The milk proteins—casein, lactalbumin, and lacto- 
globulin—have long been recognized for their excep- 
tionally high nutritive value. Nonfat dry milk contains 
more than one-third of its weight as protein. It is the 
richest source of high quality protein among the com- 
mon foods. As usually reconstituted into a fluid drink, 
the percentage of protein is similar to fluid skimmed 
milk. And when a high protein intake is desired, the 
proportion of solid to liquid can be increased as much 
as fifty per cent without interfering with palatability. 

It is also possible to increase the protein in the diet 
by using nonfat dry milk in prepared foods that nor- 
mally include little or no milk. 

Thus the calcium intake can be upped as well as that 
of the important B vitamins. All this without propor- 
tionally increasing calorie intake, for nonfat dry milk 
(as usually reconstituted) provides only half the 
calories of whole milk. 


Approximate Analysis of Nonfat Dry Milk 


Protein 36.5% 
Lactose (milk sugar) 51.5% 
Mineral salts 8.0% 
Milk fat 1.0% 
Moisture 8.0% 


We have some figures on the amount of nonfat dry 
milk being used in the United States that we thought 
would be interesting to our readers. Our report is 
from the American Dry Milk Institute, Inc. They head 
their report, “Dry Milk Sales Up 20 Per Cent.” 

“The dry milk industry. made notable progress in 
1955 in increasing domestic sales and consumption of 
this nutritious food, as indicated by a 20.6 per cent 
increase over 1954. Total domestic sales reached a new 
high, 867.6 million pounds, an increase of 148.4 million 
pounds. 

“Though the sales increase was a remarkable one, 
responding to greater advertising and merchandising 
effort, the new total has not yet caught up with produc- 
tion which amounted to 1.4846 billion pounds, an in- 
crease of 5.9 per cent, or 82.2 million pounds, over 1954. 

“Most end uses showed significant increases. The 


baking industry leads, accounting for 326.9 million 


. pounds, an increase of 50.7 million pounds, or 18.4 NEW LAW SIMPLIFIES DEFINITION 
per cent, over 1954. Dairy use, in such products as President Eisenhower signed into law, July 2, 1956 
cottage and other types of cheeses, ice cream, and cul- a legal definition simplifying and clarifying the 
tured buttermilk was next with a total use of 200.8 product name Nonfat Dry Milk Solids. The change 
million pounds, an increase of 54.8 million pounds, or to Nonfat Dry Mille is advantageous to both consum 
on & : ' ers and the dry milk industry as a whole. The law 
‘ became effective immediately upon the President's 

Home use was in third place with 149.7 million signature. Nonfat Dry Milk is pure milk which has 
pounds, or 17.2 per cent, of the total domestic con- had the fat and water content removed and which 
sumption. Revised figures indicated that the 141.7 mil- retains the nonfat nutrients in the same relative 
proportions as in the fresh milk from which it is 


lion pounds estimated for home use in 1954 was some- po » a 
’ 2 i. made, The word “solids” is generally confusing to 
what high. The meat industry usage increased 31 per the consumer and redundant, since “dry” is already 


cent for a total of 88.4 million pounds a part of the product name. 


For recipes of dishes shown on these pages turn to page 79 
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Pill 
Easy Brownie recipe made with nonfat dry milk. 
— — . 


The importance of 


Training Household Equipment 


Knowledge of equipment is useful in all areas of home economics, 


Students gain experi- 
ence with every type 
of equipment by using 
it in the foods class. 


Opportunities are unlimited for those who specialize in the field. 


— consumers and manufacturers are beginning to 
realize that equipment, housing, and home manage- 
ment are interrelated. And home economists are becom 
ing aware that there is a need to teach the interrela 
tions between equipment and all her other subjects. 

Recognizing this need, colleges and universities are 
offering courses on household equipment to both under 
graduate and graduate students. Formerly such courses 
were called “Household Physics.”” The emphasis was on 
the laws of physics and little on the use and care of 
modern equipment and its relation to family living. 
Today, the emphasis is on the application of scientific 
laws and principles to the selection, use, and care of 
modern equipment. The laws of physics (governing 
heat, electricity, and the like) are still very important, 
but they are studied as they apply directly to house 
hold equipment and its contribution to better standards 
in home management. 

Today, in beginning and advanced courses, students 
are given opportunities to investigate all areas of pro- 
fessional home economics. Regardless of professional 
goals—-teaching in elementary, secondary schools, or 
higher education; community service, including exten- 
sions and social welfare; or business, including con- 


sumer relations, educational service, research, and com- 
munications—-students have need for basic work in 
equipment. The student must become aware of the 
problems involved in- selecting the “best’’ equipment to 
suit her needs or the needs of the individuals with 
whom she will come in contact. 

As a teacher she may have to select the most suitable 
equipment for her school laboratories. And she must be 
able to teach her students how to evaluate and use the 
various appliances. As a home demonstration agent she 
may need to use equipment in demonstrations and will 
certainly be asked by homemakers to assist in selecting 
the best equipment to meet the needs of their families. 
Thus, she must have some method of evaluating the 
available brands 

At Teachers College, the graduate student has the 
opportunity to work with a wide variety of household 
equipment. By using several washers, ranges, heaters, 
refrigerators, and other large and small equipment she 
learns to operate each appliance correctly. She also 
finds out how one brand differs from another. She is 


Dr. McCabe is assistant professor, Department of 
Home and Family Life, Teachers College, Columbia. 
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then able to decide for herself whether the differences 
between two brands of any appliance are real or just 
“gimmicks.” In developing criteria for determining 
what is the best selection, she considers the cost of 
equipment, including initial, operating, and upkeep 
cost. 

Both de luxe and stripped models are available to let 
students judge for themselves whether or not the spe 
cial features justify the extra cost. At the same time 
she considers the ease of operation by using the equip- 
ment, the quality of service by evaluating the end re- 
sults, and the personal satisfaction by deciding for 
herself whether or not she enjoyed using the equip- 
ment, and whether it did the job to her satisfaction. 

Laundry-equipment and laundry-supply manufac- 
turers employ many home economists who test, demon- 
strate, and write about their products. So that students 
can investigate the possibilities of future positions in 
this area, laundry equipment and laundry supplies are 
available for demonstration and use in the basic equip- 
ment course. Each washer, dryer, ironer, iron, and 
ironing board is examined in detail. The students be- 
come familiar with the different washing actions in the 
automatic washers. Conventional washers are also dem- 
onstrated. Films showing the uses of washers, dryers, 
and ironers are used to complete the demonstrations. 

The student is introduced to many other washers and 
dryers not in the Equipment Laboratory by the use of 
slides, films, and discussions. Students are aware that, 
while the equipment in use in the Equipment Labora- 
tory is representative of what is available, there are 
many other good brands now being sold to consumers. 


Kitchen planning and work simplification 
techniques are studied, Class projects 
often include planning a model kitchen. 


By ESTHER MeCABE 
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Ranges and recipes tested the practical way. 


They are also aware that next year’s equipment will 
contain some changes. They learn to recognize and 
evaluate these changes, 

No matter where a student goes to work, for a manu- 
facturer, a magazine, a public utility firm, any home 
service area, or a school, she will probably have to use 
equipment in her demonstrations. In order to give each 
student experience in demonstrating, the basic equip- 
ment class is divided into groups of two or three, and 
each group is given a refrigerator or freezer to dem- 
onstrate. 

Charts listing the features to be checked are given 

(Continued on page 90) 


Many types of laundry appliances are avail- 
able in the equipment laboratory. Here, 
Dr. McCabe discusses performance of ap- 
pliance with one of her graduate students. 
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Builds Energy-Saving Kitchen 


Constructed for testing purposes, this kitchen is the first in a 


series of designs planned to conserve energy for the ill and aged. 


Wall oven with French doors is placed so that bottom is 
32" from floor. Food can then be put in oven without lift- 
ing or reaching. Surface units are to left of oven. Storage 
space is provided by peg board, base and wall cabinets. 


Fioor-to-celling wall cabinet for china, silver, glasses, and appliances 
holds everything for table service. Homemaker can sit on swivel chair and 
reach anything needed during mealtime. Accordion doors conceal cabinet 
when not in use, fold compactly when cabinet is not needed during meal. 


gra that modern appliances can be used effectively 
in an energy-saving kitchen is demonstrated in the 
USDA’s research center in Beltsville, Maryland. A wall 
refrigerator, built-in oven with French doors, dish- 
washer, washer-dryer, and an upright freezer are in- 
stalled in an experimental kitchen designed by hous- 
ing specialist of the United States Department of 
Agriculture. 

The new kitchen, first in a series of energy-saving 
kitchen designs, was constructed for testing purposes. 
It was planned especially for homemakers who mus! 
conserve energy because of illness or age. Its many fea- 
tures, however, would be welcomed by the healthiest of 
homemakers. 

In this kitchen-workshop, a broken “U” arrangement 
is used for convenience and easy access to other areas 
of the home. At one end of the “U” there is a floor-to- 
ceiling cabinet for storing glassware, dishes, silver, and 
appliances. Next is the dishwasher, sink, and then the 
mix center. The cooking area with counter burners and 
built-in oven forms the closed end of the “U”. The op- 


Adjustable stool and adjustable knee-space enable 
homemaker to sit during meal preparation. Utensils 
are stored at first point of use. Mixer on ball-bearing 
base glides from storage space at back of counter. 
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VEGETABLE SINK SUPPLIES” TMIKER 
4 "pins T Bins 
REVOLVING 
CHINA CLOSET COUNTER MIX |COUNTER SHELVES 
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COOKING 
SURFACE 
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ttnion 3 
"6 
* | 
% 
fms, : 
WASHER 
CLOSE 
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STORAGE 
To 
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Kitchen features a broken "U" plan. All work centers are close together to save steps and energy. a 
posite side features storage for canned goods, laundry with storage space to hold utensils at first point of use. : 
center, with sink and washer-dryer (which can be An adjustable stool on wheels with a back rest can be 
closed behind accordion-type doors), an upright freezer, used at the sink and mix center since adequate knee 
and a cleaning closet. space is provided. Pull-out shelves can be placed at 
An outstanding feature in this energy-saving kitchen several different heights for working in a sitting or “ 
is a revolving floor-to-ceiling corner cabinet for supplies standing position. A wheeled table-cart is conveniently 
and utensils. The doors of the cabinet are attached to placed to transfer food and equipment to any area of 
the shelves and revolve with them. This eliminates a the room. 
separate motion for opening and closing the doors. The dining area offers some wonderful ideas. For ¢ 
All facilities for storage and working are designed example, the floor-to-ceiling dish storage area has an 5 
so a minimum of reaching, walking, and standing is accordion-type door which can be left open without be- 
necessary during kitchen activity. ing in the way. The dining table is located close by so +e 
The space between 27 and 63 inches from the floor that the homemaker only has to turn on her swivel chair : 
is considered the most convenient and energy saving to reach any wanted item. The wheeled cart is used a 
for women of average height. Thus, the heights of to transfer all food to the table. After the meal, the Dua. 
storage units, and major appliances are planned so that cart is used to take the dishes to the dishwasher. The e 
reaches necessary in everyday food preparation are con- homemaker sits at the sink, the cart at her right, the A 
fined to this area. For instance, the bottom of the wall dishwasher at her left. She takes a dish, scrapes the 
oven is placed at 32 inches. The wall refrigerator at leftovers into the garbage disposal, and places the dishes 
42 inches with a 32-inch-high base cabinet beneath it. into the dishwasher without ever getting up. : 
And the washer-dryer is mounted on a base so that the This kitchen was demonstrated for the first time dur a me 
center of the door opening is 36 inches from the floor. ing the AHEA convention last June. It was planned ee : 


In floor-to-ceiling cabinets light-weight and little-used 
items are stored at higher and lower levels. 

Walking and standing is reduced in several ways. All 
work centers are placed as close together as is feasible, 


only after the results of extensive research were studied. 
The kitchen will be used as an experimental workshop. 
Additional kitchens will be built to include other prin- 
ciples of work simplification. 


. 
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School lunch menus for October 


MONDAY 


Tomato Juice 
Toasted Ham and 
Cheese Sandwich 

Turnip Strips 
Apple Betty with 


Hard Sauce 


Tomato Juice 

Grilled Luncheon 
Meat 

Macaroni and Cheese 

Carrot Curls 

Date Muffin* 

Fruited Gelatin, 
Light Cream 


Veal Cutlet 

Spanish Rice 

Green Beans 

Hard Roll* 

Gingerbread, 
hipped Cream 


Orange Juice 

American Chop Suey 

Green Beans 

Apple Muflin* 

Spice Cake with 
Mocha Icing 


Vegetable Juice 
Melted Cheese Sand- 
wich with Bacon* 
Green Salad 
Grapefruit and 
Orange Sections 


These menus meet requirements of the Type A school 
lunch pattern. Milk is served with all meals, and 
butter or margarine (") on all breads. A la carte 
items except for fruit, homemade brownies, and ice 


TUESDAY 


Beef Pie with 
Vegetables, 
Biscuit Crust 

Grapefruit and 
Celery Salad 

Bread* 

Orange Cupcake 


Baked Liver and 
Bacon 

Creamed Potato 

String Beans 

Cornbread* 

Deep Dish Cherry 
Pie 


Spaghetti and Meat 
Balls 

Tossed Green Salad 

Vienna Bread* 

Angel Cake Pudding 


Roast Leg of Lamb 
Mashed Potatoes 
Buttered Lima Beans 
Minted Pear Salad 
Bread* 

Strawberry Whip 


Ham Croquettes 

Sweet Potato 

Broccoli 

Corn Bread* 

Steamed Chocolate 
Pudding with 
Foamy Sauce 


WEDNESDAY 


Baked Link Sausage 

Mashed Potato 

Apple Sauce 

Celery Hearts 

Roll* 

Butterscotch Pud- 
ding, Whipped 
Cream 


Baked Ham 

Candied Sweet Pota- 
toes 

Buttered Cauliflower 

Sesame Seed Roll* 

Pineapple Upside 
Down Cake, 
Whipped Cream 


Tomato Juice 
Chicken and 
Vegetable Pie 
Buttered Broccoli 
Cranberry Relish 
Hard Roll* 
Apricot Whip, 
Custard Sauce 


Grilled Frankfurter 

Baked Beans 

New England Cab- 
bage Slaw 

Bran Muflin* 

Pineapple Slice 

Raisin Cookie 


Yankee Pot Roast 
Mashed Potatoes 
Squash 

Celery Hearts 
Bread” 


Lemon Cheese Cake 
Pie 


Director, School Lunch, Brookline, Massachusetts 


THURSDAY 


Orange Juice 

Stuffed Pepper 
(Hamburger and 
Corn), Tomato 
Sauce 

Buttered Cabbage 

Peach Shortcake 


Hot Turkey Sand- 
wich, Gravy 

Buttered Peas 

Cranberry Sauce 

Apple Raisin 
Pudding 


Hamburger Loaf 

Mashed Potatoes, 
Gravy 

Buttered Carrots 

Mutflin* 

Devil's Food Cake 


Vegetable Soup 
Ham Salad Sandwich 
Waldorf Salad 
Cottage Pudding*® 
Lemon Sauce* 


By Marion Cronan 


FRIDAY 


Fruit Juice 

Salmon Croquette, 
Creamed Pea 
Sauce 

Fig, Orange, and 
Cheese Saladx 

Vienna Bread* 

Apple Sauce Cup- 
cake 


COLUMBUS DAY 


Orange Juice 

Baked Haddock 
Fillet 

Oven Fried Potatoes 

Tomato Salad 

Raisin Bread* 

Sunshine Cake 


Orange Juice 

Tuna and Mushroom 
Casserole 

Buttered Spinach 

Whole Wheat 
Bread* 

Apple Cobbler with 
Cheese Wedge 


cream are not sold, In the high school 2 complete 
A lunches are offered each day. The A lunch with 
milk is priced at 25c. These recipes have been 
tested. Recipes for starred items are on page 142. 
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New Teaching Kit presents easy 


Stir-N-Roll method for pie crust 


FREE from Wesson Oil—Complete guide 
to flaky, tender pie making with liquid shortening 


Beautiful wall chart shows wide va. 


Gl riety of ways flaky Stir-N-Roll pie 
d h th -iV~ try crust adds to the pleasure of good 
amour IS eS WI as meals, Front of chart is in full color, 
picturing the use of pie crust in 


MAIN DISH, DESSERT OR APPETIZER — main dishes, desserts and appetizers, 
THRIFTY ANDO BASY WITH THE SHORTENING YOU POUR 


Back of chart shows simple liquid 
shortening method for mixing and 
rolling pie crust; illustrates ease of 
centering pastry in pan and gives 
step-by-step directions for fluting 
and sealing. 


Use coupon on page 121 \ peer : ; Teachers’ Manual outlines interesting 


} class demonstration on Stir-N-Roll 


Order now for your és pie making, suggests work plan, 
vives comparison of pastry methods, 
Fall baking lessons methods of scoring finished 


pastry, includes recipes and menus 


A special blessing to your beginners, Stir-N-Roll pie r — 


crust eliminates so many of the steps that mean 
risk of failure. With Wesson Oil as liquid shortening, 
measuring is easy and accurate. There's no guessing 
4-page students’ leaflet, planned for 
special interest to teens and available 
In quantities for your classes, in- 
cludes method pictures for Stir-N- 
Roll pie crust, recipes for double 
and single crust, fillings your teen- 
agers will enjoy. 


about liquid, you use an exact amount of milk. No 
cutting in shortening. Wesson stirs in instantly 


Delicate Wesson Oil keeps its purity at high pie- 
baking temperatures, s0 even your “‘first-timers’’ make 
ple crust with delicate home-baked flavor. With the 
help of Wesson’s new classroom materials — teach pie 
crust, for today’s generation, this modern way with 
liquid shortening. 


The only one you need for Frying, Baking, and for Salads too 


Wesson Oil We 


Copyright 1956, Wesson Oi! and Snowdrift Sales Company 
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How times 
have changed 


It's a far cry from mother's day when 
young girls were ‘‘shielded” from 
facts. Loday’s fortunate students in 
thousands of schools across the coun 
try receive Courses in every aspect of 
personal hygiene including a discus- 
sion of internal sanitary protection 
a subject which vitally interests young 
students 

To help teachers round out their 
courses, lampax offers a valuable kit, 
with a teacher's guide which includes 
not only highlights of ancient super 
regarding menstruation but 
also anatomical charts of the men 
and realist disc ussion 
with 
loctors’ published opinions and the 
results of over forty-five hundred test 


strual cys le, 


of mternal sanitary protection 


Another feature of this kit is ‘It's 
Natural—It's Normal’ an 


leatlet to give young gurls. It is written 


excellent 
it} warin, reassuring language de 
signed to give students utmost con- 
fidence that 
wonderful part of reaching maturity 
Send for your complete kit today! 


menstruation i8 a 


TAMPAX INCORPORATED 
New York ! 


e tree material checked 


bast 42nd 5 


hool Address 


Zone State 


News 
(Continued from page 16) 


tions. All aspects of fashion in 
clothing and for the home will be 
Miss Ross’ responsibility. 

* Miss Jessie Hutton is now the 
educational director of the Singer 
Sewing Machine Company. She is 
the first woman to hold this 
tion. Formerly assistant educational 
director, Miss Hutton will supervise 
educational supervisors of the 33 
Singer regional offices. She will also 
develop and administer new methods 
of sewing and sewing courses for the 
company’s 1,800 U. S. and Canadian 
Sewing Centers. 

* Miss Olive Berry has been ap- 
pointed to the new post of educa- 
tional director for Vogue Patterns. 
Miss Berry will develop a special ed- 
ucation service directed to teachers’ 
home economics 
high schools, and elementary grades. 
For many years, Miss Berry has 
been identified in this country and in 
Canada as an authority in the home 
economics field. She received her 
M.A. degree in home economics and 
retailing at New York University. 

* Dr. Marie A. Dye has retired 
as dean of the College of Home Eco- 
nomics at Michigan State Uni- 
versity. Dr. Thelma Porter of the 
University of Chicago been 
named the new dean. Dr. Porter is 
a noted authority in the field of hu- 
man nutrition. She served with the 
USDA, with industry, and was a 
member of the staff at Michigan 
State University. She left M.S.U. 
to become professor and head of 
home economics at the University of 
Chicago in 1944. 

* Helen T. Parsons, professor of 
home economics at the University of 
Wisconsin, has retired after nearly 
10 years of service. She directed and 
planned much of the nutrition re 
earch carried on in the school of 
home economics She has received 
the research award of the American 
Hiome Economics Association for the 
“fundamental nature of her work on 
the nutritive value of protein, her 
participation designed to determine 
human requirements for biotin, thia- 
mine, and riboflavin, and her ex- 
emplification of well-planned 
research.” 

* Mary E. 
director of 
idaire 
She 


posi- 


colleges, schools, 


basic 


Huck has been named 
home Frig 
division of General Motors. 
Verna L. Miller who 
has been appointed to handle cus- 
tomer relations in the merchandising 
department. 

Miss Huck was general home-serv 
ice director for the Ohio Fuel Gas 

(Continued on page 74) 
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FRENCH TOUCH 


Slices—Shreds 
Chops—Grates 


FOOD MASHER 


Mashes Everything! 
3 interchangeable grills 


fine — medium — coarse 
$3.29 


The Famous 
MOULI 
GRATER 
$1.00 


Mouli Tools are 
SAFE! QUICK! 


ECONOMICAL! SANITARY! 


Write for FREE recipes and 
menus and get these wonderful 
tools with money saving 
educational offer on coupon 
(See Coupon Section) 


Give your cooking 
iS) 
BA 
; = MOULI 
Eosy-Fill > ~ 
| 
| 
Mincer for x 
$1.00 
/ 
/ 
/ 
‘ / 
\ 
\ 
3 ‘MOULI 
MANUFACTURING CORPORATION 
° 9) BROADWAY JERSEY CITY 6, N. J 


Now, for the 10” year 
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helps you teach your 


girls good grooming! 


Finest materiai of its kind available! 


Send for Toni’s complete good grooming educational 
unit today. Film, Booklets, Wall Charts, Teaching 
Guide... ALL FREE! 


Nearly fifty thousand teachers, Girl Scout leaders and 
other good grooming instructors are using Toni’s Educa- 
tional units. They find this complete educational unit 
essential in covering all phases of good grooming. When 
you are leading a good grooming class the unit means 
less homework for you and more fun for your students. 
The kit helps you create and hold your students’ in- 
terest much more than lectures alone. Use the coupon to 


they're FREE. 


get all of these materials now 


73 


Contents of FREE kit: : 
4 WALL CHARTS IN COLOR... Dramatic wall charts show how 
to (1) have a cleaner, clearer skin make pincurls and use 
curlers (3) choose and apply lipstick (4) give home 
permanents 
ILLUSTRATED BOOKLET Written especially for your fe 


students ‘Beauty on a Budget" gives — te information 
on hairstyling, use of make-up, skin care and other techniques 


of good grooming. 


TEACHING GUIDE... has a ready-to-use lesson plan which 
will conserve your planning and teaching time, make your 
classes easier to teach 


ALSO AVAILABLE ... HOLLYWOOD MOVIE IN COLOR AND 


SOUND ‘Heads Up For Beauty” is an exciting 25-minute 

film (16mm) which tells an appealing story while it points 

out the “whys” and “hows” of good grooming 


Here’s what home economics teachers say... 


“It was much easier to make clear vital good 
grooming points with the charts and booklets. 
(jood grooming is much easier to teach now and 
more interesting to my students.” 


“By first using the film to increase interest in good 
grooming, my class responded much more to the 
lecture material, which was greatly simplified by 


the use of the charts.” 


“The girls constantly referred to the wall charts, 
indicating they were putting into practice what they 
had learned in my class. The charts are excellent 


graphic demonstrations of good grooming techniques.” 


“The film, charte and bookleta not only created 
more enthusiasm for better grooming and personal 
cleanliness, but made classroom work more interest- 
ing, even entertaining.” 


The effectiveness of ‘Toni's good grooming unit was 
brought home to me when I noticed the improved 
appearance of my students. The unit has become 
my most important good grooming teaching aid.”’ 


Please use coupon on page 135 
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FABRICS 


at tremendous savings ! 


xquaite imported and 
domestic fabrics for bridal 
and party dresses—now 
offered at wholesale prices. 
Lavely satins, French laces, 
velvets, crystelies, 
»rocades, tulles, nylons and 
érgandies in a complete range 
of coordinated colors. Send 
Jor FREE catalog with 
windreds of illustrations and 
gl®rious swatches — includes 
4 crowns, veilings, accessories, 


mart fashion tips. Also 
+ Pooklet with original designs. 


—— 
SCHENFELD & SONS, 103 Hester Street, Dept. PHE-1, New York 2, New York 


Sirs: Please send me your beautiful FREE Catalogue containing dozens of swatches of Schenfeld 
fabrics, WITH SPECIAL TEACHERS’ DISCOUNT PRICE LIST 
Also, send original bridal gown pattern book 


Name 


Address 


FREE! 


\ with Perfumed ink! 


acreat' —and a Chance to Make EASY SPARE TIME MONEY 
—= just showing Popular New Line of Exclusive Novel- 
ties, Stationery, Gift Wraps and Greeting Cards 


Friends and neighbors even strangers Don't wait a minute to see tor your 

all rave about these new nt the Jeweled Ball 
SIVLS.” Was ull you see what we sen out } end you FREE, you'll 
you and you ll understand why every also @ ug onder Box” that con 
body's crazy about these new Creation ains 4 ' of the most amazing 


assorement of Lxclusive Gilt Novelues 


Personal Stationery, and Colorful Gitt 


| SEND NO MONEY Wrappings <te ever saw-—plus three 
Just Mail Coupon boxes of Greeting Cards on approval 


We ll also tell you about our Plan that 
Simply put your name on the cou shows you how to make lots of easy 
pon and mail now. Your big money in your spare time. You don't 

~ © — “Wonder Box” containing FREE send a penny now and you don't need 

PEN. and other new creations a bit of experience to make extra Moncey 
will be in your hands within the easy way we show you. Remember 
the next few days the Jeweled Pen is yours to keep. So 
send for a while a lamuted supply lasts 


GENERAL CARD COMPANY, Dept. 219-K 
1300 W. Jeckson Bivd., Chicago 7, 


GENERAL CARD COMPANY, Dept. 219-K 

1300 W. Jackson Bivd., Chicago 7, lilinois 
A Please send me the Jeweled White and Gold Bali-Point Pen 
x with Perfumed ink shown here absolutely FREE. Also send 
&— me, on approval, your “Wonder Box" that contains a Display 


of Stationery, Gifts, Christmas Cards, as well as a Table | 
Novelty and 3 Boxes of Greeting Cards that can be sold at | 
once. Include complete details of your SPARE-TIME MONEY | 
\ MAKING PLAN | 
YOUR NAME l 


ADDRESS — 


Gay vo | A CITY ZONE. STATE 


News 


(Continued from page 72) 


Company. She was graduated from 
Ohio University with a B.S. degree 
in home economics. 

Miss Miller has headed Frigid- 
aire’s home economics department 
since it was formed 28 years ago. 
She was one of the first home econo- 
mists to devote fact-finding efforts 
to the field of electric refrigeration, 
electric cooking, food freezing, home 
laundering, and related phases of 
homemaking. 

* Miss Jane Creel is the manager 
of the home economics department 
of the Monsanto Chemical Company’s 
consumer-products division. Miss 
Cree] was formerly home-laundry 
consultant for R. H. Macy, Inc. of 
San Francisco. 

* Dr. Esther McCabe has joined 
the staff at Teachers College, Colum- 
bia University, New York. She will 
teach clothing and textiles and will 
be active in the department of house- 
hold equipment. Mrs. McCabe was 
supervisor of home economics for 
the Colgate-Palmolive Company. 

* Miss Marilyn King, a _ recent 
graduate of Wayne University, has 
joined the Aluminum Cooking Uten- 
sil Company’s public relations de- 
partment as assistant to Ann Daw- 
son. 

* Miss Mildred Reel has been ap- 
pointed assistant national advisor of 
the Future Homemakers of America. 
She is an Illinois supervisor of home 
economics education and state ad- 
visor for the Illinois association of 
Future Homemakers of America. 


National Winner 

Sandra Mae Walton of San Ra- 
fael, California, is the national win- 
ner of the Search for the Betty 
Crocker All American Homemaker 
of Tomorrow. A graduating senior 
at the San Rafael High School, San 
dra plans to enter the University 
of California this fall. She was se- 
lected national winner from 49 state 
winners on the basis of test scores, 
personal observation, and interviews. 
She received a $5,000 scholarship. 
Each state winner received a $1,500 
scholarship to the college of her 
choice from General Mills, the spon- 
sor of this $100,000 homemaking 
scholarship-program. 


PrAT. SOMETHING NEW and SENSATIONAL in 
LAST! CHRISTMAS CARDS 


Superb Satin Velour & Metallic 50 
Show Kich New Cards never before for 
offered. Amazing Valve! Gets Easy 

AS 


Urders F Pays up to 100% Onat 
Profit. Big Line. FREE Samples of 
(rorgevur Christmas Cards with Neme 
for $1. ap. Stationery, Napkins 
Kiddie Books, Games, Gift Items 
Severe! $1.00 Hoxes ON APPROVAL 


PURO GREETINGS, 2801 Locust, 0.6142-L, St. Louis 3, 
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This month’s tip from Kay Kellogg 


How to give away the secret of 
serving breakfast in 10 minutes 


Let your class in on this simple work plan 


Start to heat water for coffee or other breakfast 
beverage, or milk for hot cocoa. 


Remove oranges from refrigerator and squeeze juice. 
(Or, prepare one of the many fine frozen juices.) 


Pour ready-to-eat cereals into bowl. Top with 
peaches or bananas and serve If you have indi 
viduals you can serve cereal right in the package.) 


Clip this page for your file. 
For your own FREE copy of 
Kay Kelloggs memo calen 
dar and A Good Breakfast for 
Good Health, use the coupon 
on page 


Set table with plates, silver, napkins, milk, cream 
and sugar. 


Put bread into toaster. Then finish making coffee, 
other breakfast beverage, or hot cocoa. 


Butter toast, pour beverage. Your basic breakfast is 
ready... fruit, cereal, milk, toast and butter. 


In your summary, point out to the class that there’s a right way to 
store cereal packages, too. It starts by opening the package top on 
three sidgs. After serving, fold the inner wax paper liner down tightly 
over cereal, fold package top back in place, and you have a shelf 
package that keeps freshness in. 


gi 
OF BATTLE CREEK 
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winpow 


by * 
Good Houseke 


IN FULL COLOR 


PAGE BOOK OF 


ROOM TREATMENTS 


Help yourself to new home beau- 
ty! Never before such a stimulat- 
ing and inspiring collection of 
beautiful room pictures, complete 
with practical guidance for ob- 
taining the effects shown. 

@ More than FORTY full-color room 

illustrations, traditional and modern. 

@ Over SIXTY window treatment 

ideas in all, including how to “widen” 

windows and what to do with prob- 

lem windows and corner windows. 

@ A fascinating section on COLOR! 

@ instructions for making curtains, 

draperies, including Kirsch Easypleot 


Built right into every copy of 

“Window Inspirations” is a unique 
“slide-rule’’ color guide that en- 
ables you to select — at a glance 
— colors that “‘go together.” 


SEND FOR YOURS TODAY 


Don't wait! today, page 141 
Enclose 50¢ for each copy. Be sure to 
order enough to fill your needs. 


DRAPERY HARDWARE 


NEW 
aM model of the Hoover Con- to have greater cooking capacity than 
stellation an electric vacuum the conventional skillet. The thermo- 
cleaner—actually walks on air. When — stat is placed at the end of the han- 
in use, the cleaner is gently pro- dle so that skillet can be immersed 
pelled by a stream of air exhausted’ in water for cleaning. 
from the machine. sasy to control, The Gilbert electric cooker can be 


the cleaner glides along without ef- 
fort and is guided by a tug on the 
cleaning hose. 


New cannister-type cleaner by Hoover 
is propelled along floor by air exhaust. 


Other 
to the 
ficiency 


features which contribute 
maneuverability and ef- 
of this vacuum cleaner are 
the wheeled floor and rug _ nozzle, 
quiet motor, double-stretch hose, and 
protective covering on machine and 
cleaning tools. 


New on the Market 
* The Universal Coffeematic is now 
made of solid copper heavily chrome- 
plated for lasting beauty. It has a 
flavor selector, non-drip spout, and 
new heat-guard handle. 


An extra-large fry-skillet has been 
introduced by Dominion. Providing 


more than 132 square inches of cook- 
ing space, 


the appliance is claimed 


] 


This deep electric cooker is by Gilbert. 


it is finished in turquoise porcelain. 


used as a Dutch oven, roaster, or 
fryer. Finished in turquoise porce- 
lain, it may be used for cooking and 


as a serving dish. The temperature 
control is mounted in the plug rather 
than on the appliance itself. Thus, 
the cooker can be completely im- 
mersed in water. 


Efficient Detergent 
A low-sudsing detergent, for use 
in automatic washing machines, is 
being marketed nationally by Procter 
& Gamble. Called Dash, it has a high 
level cleaning action, but rinses out 
easily because of its low-sudsing ac- 
tion. It has a pleasant scent and is 
claimed safe for fast colors and fine 
fabrics. 
Controlled Current 
A unique control panel converts 


220-volt current to regular 110-volt 
service to permit homemakers to use 


The Globe control panel will convert 
220-volt to 110-volt for appliances. 


four appliances at one time without 
overloading the circuit. For added 
convenience, the Electropanel made 
by Globe features one outlet which is 
clock controlled to turn appliances off 
and on automatically. 


Home Freezer Tips 

A place that is neither too damp, 
too hot, nor cold, should be 
found for your home freezer, suggest 
the USDA home-equipment special- 
ists. In other words, they recom- 
mend a dry, cool, well-ventilated lo- 
cation if the freezer is to work ef- 
ficiently. Dampness causes moisture 


too 


(Continued on page 78) 


| 
INSTRUCTIONS TOO! 
_ 


One initial investment keeps your 
Home Ec. Lab up-to-date for years! 


PHE 


HERE’S HOW the WESTINGHOUSE PLAN WORKS 


FOR MAJOR APPLIANCES! 


1. Schools buy any number they 
need of these new Westinghouse 
Appliances at about ' retail cost: 


Speed Electric Ranges 
Refrigerators 

Upright Home Freezers 
Laundromat Automatic Washers 
Electric Clothes Dryers 
Combination Washer-Dryers 
Electric Water Heaters 


FOR PORTABLE APPLIANCES! 


Schools signing up for the West- 


inghouse School Plan can buy 
these new Westinghouse Portable 
Appliances at a special low cost. 
Thereafter, they become the 
school’s property for use and later 
resale, and are not replaced. How- 


NEW LESSON PLANS AVAILABLE: 


Automatic Dishwashers 
Food Waste Disposer 


2. No-charge replacement of ap- 
pliances with new models con- 
tinues every year under the School 
Plan agreement, 


3. Any service required under 
normal usage is provided by the 
Westinghouse Dealer or Distribu- 
tor at no charge. 


4. Budgets can be stretched to 


ever, schools can buy new models 
every year as they desire. (Note: 
Schools already signed up on the 
School Plan will continue to get 
replacement on those portable ap- 
pliances they originally purchased 
until the contract runs out. 

Vacuum Cleaners 

Roaster Oven 


the utmost, because the annual 
available funds may be used pro 
gressively over the years to help 
you completely equip your home 
ec. lab. 


5. Helpful and authoritative 
teaching aids are supplied every 
year, without charge. 


6. Personal counsel on the care 
and use of the appliances can be 
obtained through the servicing 


dealer 


Rotisserie and Accessories 
Cook-N-Fryer 

Food Mixers and Accessories 
Coffee Makers 

Toasters 

Grill-N-Waffler 

Electric Fry Pan 

Electric lrons 

Hot Plates 


Those schools using the Westinghouse school plan will be auto- 


matically mailed the new, revised Lesson Plan Series on all of the 
major appliances listed above. If you would like to know more 


about these Lesson Plans and other helpful Westinghouse Teaching Aids, write to: 


Westinghouse Electric Corporation 
Major Appliance Division 
Consumer Service Department 
PHE-456 
Mansfield, Ohio 


WATCH WESTINGHOUSE 


WHERE BIG THINGS ARE HAPPENING FOR vou! 


A 
“Cera” 
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There's so much to do... 


why bother 


Because you can't do a decent 
teaching job without it. 


Same thing goes for your stu- 
dents. They need proper rest 
or they'll never grasp half of 
what you say. 

This new, free, 12-page 
booklet, A Practical Guide to 
Healthtul Sleep and Sleep 
Equipment, tells the whole 
sleep story ...and the whole 
bedding story, too —without 
brand names! Here's every- 
thing the future homemaker 
will need to know about the 
one absolutely essential piece 
of home furnishings—bedding. 

This useful teaching aid will 
help you put across what your 
students should know about 
buying and caring for quality 
sleep equipment. 


Att 


Equipe at 
“ey 


We'll be happy to send you free 
and postpaid as many copies of 
this information-packed, two- 
color booklet as you desire. Just 
fill out the appropriate form in 
the Coupon Section... or write 
directly to: 


NATIONAL ASSOCIATION OF 


BEDDING MANUFACTURERS 
Merchandise Mart ° 


Chicago 54, Ill. 


New for the Home 
(Continued from page 76) 
condensation, heat causes the motor 
to overwork, and cold causes slug 
gish operation. These conditions can 
contribute to excess wear and tear 

and greater operating costs. 


Kitchen Planning 

The General Electric Company has 
devised a frame support to permit 
the homeowner to combine various 
modular base and wall units without 
attaching them to a wall. The K- 
frame will support a wall refrigera 
tor (above base cabinets), and small 


K-frame supports a General Electric 
wall refrigerator and roll-out freezer. 


counter cabinet without additional 
bracing from a wall or ceiling. Thus 
an entire unit can be used as a room 
divider or island. Ranges, wall 
dishwashers, freezers, base 
and wall cabinets can be combined 
in any number of ways to provide 
greatest efficiency in individual 
kitchen plans. 


ovens, 


Product Briefs 


Now a special knife has been de 
signed for frozen 
Made by Ecko, it has a double-ser 
rated edge which cuts through sol 
idly frozen foods without tearing or 
crushing them 


cutting foods 


A disposable, aluminum-foil broil- 
ing tray is made to protect broiling 
pans from grease. The deep grooved 
bottom keeps food away from grease 
and the shiny aluminum reflects 
greater heat Called Broil-A-Foil, 
the trays are packaged five to a box. 

Handsome aluminum casserole by 
Mirro has its own rack finished in 
black enamel. The unbreakable cas- 
serole can be taken out of the oven 
and placed on the rack which stays 
coo! for protects the 
table 

Windows that have been stained 
by rust from metallic screening are 
quickly cleaned with an application 
of Zud which is also claimed to re 
move rust from porcelain and metals. 


serving and 


Vacuum Insulated 


HOT FOOD, SOUP and 
COFFEE CARRIERS 


BEGIN WHERE COOKING 
KETTLES AND COFFEE 4 
URNS LEAVE OFF 


When you hove hot foods, hot soup, hot 
coffee to be serviced a distance from your 
kitchens THAT'S WHERE PORTABLE 
AerVoiD VACUUM INSULATED HOT FOOD 


AND LIQUID CARRIERS COME IN 


AerVoiDs begin where cooking kettles and 
coffee urns, leave off They provide a means 
by which the output of stationary cooking 
equipment can reodil be transported ond 
serviced at points distant from your kitchens 

expediting service, saving time, money, 
labor 


AerVoiDs cost but a fraction of the cost of 
Made 
vacuum 


urns steam table cooking kettles 
of stainless tee! sanitary, high 
insulation lexclusive with AerVoiDs) that 
insures thermal efficiency to keep foods hot 
for servicing even miles from a central 
kitchen 


All AerVoiD Equipment, so indicated in our 


specifications in Compliance with the 


sanitary construction requirements of the 


Codes and Ordinances relating thereto, rec 


ommended, by U. S. Public Health Service. 


Not being anchored to one location, portable 
AerVoiDs open up immense new possibilities 
in expediting moss feeding The only *‘com- 
plete line of portable hot food servicing 
equipment on the market sizes ond 
types to feed thousands or just a few. 


Experienced moss feeding consultants to help 


you without cost 


Write for illustrated Price List *‘A-5-6."" 


VACUUM CAN COMPANY 
@ SOUTY HOYNE AVENUE 


CHICAGO 12. 
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Teach Them To 
fry ... broil... simmer... stew 


| 0 O k Ly th | nN deep-fry ... grill—all avtomatically, 
with Hotpoint’s new Super-Matic 
7 Today you can teach your students the completely 
| a @) 0 0 automatic cooking tec hniques of tomorrow—with 
Super-Matic, the most automatic 


the most flexible the most advanced cooking unit 
ever developed! You can make hundreds of different 


7 4 il dishes—from the most delicate puddings and pastries, 
a ica y to the heartiest stews and roasts—al/ automatically. 


It's so easy, even beginners will be able to obtain 


with the results that only precision heat control and exact 
timing can bring. Just select the cooking heat and 
° time required, set the Super-Matic and Mealtimer Controls 


and Hotpoint does the rest! Food automatically cooks 
quickly and evenly, with no cool spots or over-heating, 

no burning, score hing or boil overs. 

Super-Maric is amazingly versatile, too! It can be used as a 
surface unit to boil, try, and grill. Or, lowered into 

the Deep Well, it becomes an Automatic Thrift Cooker, 
Oven, Warming Oven, or French Fryer. It even trans- 

forms a percolator into an automatic coffee maker! 


/ Only Hotpoint offers the world’s fastest cooking in 
Super-Matic Ranges that cook everything in the book—auto- 
ELECTRIC — fg matically! Have your Hotpoint Distributor give you 
= & all the details on Super-Matic, as well as on the 

a 


many other new and exclusive Hotpoint features, 
And be sure to ask him about the very 
generous Hotpoint Educational Plan 

for appliances in your school. 


RANGES 


cooks ait 
WAYS auromaticAt* 


—_ AUTOMATIC SuUR- 
FACE UNIT. Fry, 
boil, saute, pon broil 
and grill with thermo 
statically controlled, 


balanced heat at all 
times. 


AUTOMATIC MEALTIMER 

Select desied Super-Matic heot 
and set MEALTIMER for time food 
should cook-——on the surface or in 
the deep well Food cooks at the 
proper heat for the proper time, 
then shuts itself off automatically! 


AUTOMATIC 
FRENCH FRYER, 


ER... makes soups, 

tlews, economy meals 
even bokes under 

controtied heat. 


AUTOMATIC 
TOM COOKER 
SERVER. 
ing pan, a grill, a 
waterless cooker, even 
a Dutch Oven. Preci 
sion timed and heat 
controlled by the 
Super-Matic Calrod*® 
Unit ond Mealtimer. 


RANGES + REFRIGERATORS + DISHWASHERS + DISPOSALLS” + WATER HEATERS + FOOD FREEZERS + AUTOMATIC WASHERS + CLOTHES DRYERS + AIR COWDITIOWERS + CUSTOMLINE 
HOTPOINT CO. (A Division of General Electric Company) 5600 West Taylor Street, Chicage 44, illinois 
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peso it was tested in Chicago, 
people said things like, “Simply 


wonderful,” “Wonderfully simple,” 


about Date Bar Mix from the Betty 
Crocker kitchens. One gentleman 
didn’t say a word, he just ate like 
mad. There’s oatmeal and coconut in 
the top and bottom layers of the 
mixture, date filling in between. 
In the Can 

Corn yets a zesty new flavor in 
Libby’s Corn Creole It’s whole- 
kernel corn with a flavory tomato 
sauce Packed in 14-02. cans. 


Eveready Carrot Juice, packed by 
Hawaiian (Dole) Pineapple Co., has 
a variety of uses. Put it in custard, 
salad, eyynoyg, even griddle cakes. An 
important source of vitamin A. One 
6-ounce serving gives well over the 
minimum daily requirement. 


The Pie Eaters 

Kight out of ten homemakers bake 
pies some time during the year, ac- 
made by 


cording to a survey the 


NEWS OF 


{ 
Foods & Nutrition | 


CE 


U.S. Dept. of Agriculture in Dallas, 
Detroit, and Kansas City. About half 
of those interviewed bought pies 
during the year and only one out of 
twenty neither bought nor baked 
Apple pie was shown to be 
America’s favorite with over 80 per 
cent of home pie-bakers baking at 


pies. 


Date Bar Mix from Betty Crocker com- 


bines oatmeal, coconut, date filling. 


least once a 


Following apple 
lemon 


year. 
pie comes cherry, pumpkin, 
cream, and chocolate. 


Soups with Personality 

Here are some ideas to make soup- 
eating more tempting. Floaters: 
crisp bacon bits, croutons, bite-sized 
cereal or cereal flakes, chopped or 
eyy, grated cheese, shredded 
chipped beef, poached egg, frankfur- 
ter pennies, slivered dried apricots. 
Soup-mates: tomato and beef noodle; 
Scotch broth and cream of mush- 
room; green pea and tomato; tomato 
and onion; cream of mushroom and 
onion; black bean and tomato. 


sliced 


Super Source of "C' 

The most potent natural supplier 
of vitamin C yet discovered is the 
acerola, a small cherry-like fruit na- 
tive to Puerto Rico. In cooperation 
with the BiB Corp., Lakeland, Fla., 
the Puerto Rico Agricultural Experi- 
ment Station launched an acerola 
program. The fruit can now be 
processed on a large scale for use 
additive. The acerola is 
a fleshy, pleasantly tart fruit. Its 
color varies from a yellowish-orange 
to a deep red when ripe, but vitamin 
content is highest in the green fruit. 

(Continued on page 82) 


as a food 


EASIER, BETTER WAY 


to seal Jam and Jelly! 


| 


pS > NO PARAFFIN NEEDED! Get Perfect Protection 


f; 


Your students will be proud of the jelly they 
put up in new Ball “Half-Pinv’ Jars. And 
to do. This 
screw-top jelly container seals with Ball 
Dome Lid and Band. Easier to open, too 


it’s sO easy to teach—easy 


—no paraffin shreds! 
\ 


The leakproof Ball Dome Lid Jocks out dust, 
air, insects—locks in flavor. Ball “‘Half- 
Pints” stack safely, conserve shelf space. 


with Ball ‘'HALF-PINT’’ Jar and Ball Dome Lid 


Ideal for canning relish, sauces, other 
treats. 


FREE 20-page booklet, forme Canning and 
Freezing Methods,” 
way to put up jelly; 


describes this easier 
has st p-by -step 
directions for canning and freezing basic 
types of fruits and vegetables; recipes, 
tables. You'll want a copy for each student. 
Write BALL Brotruers Co., Muncie, 
Indiana or use Service Section Coupon. 


Gueroateed by 
Good Househee ping 


BALL “HALF-PINTS” 


come 1 doz. to carton, each with 
Ball Dome Lid that has cream- 
white enamel linine, firm red 


rubber seal . 


. « the finest li d for 


ALL home canning! 


Teach Home Canning and You Teach THRIFT! 


Home Canning is a wonderful food-budget helper. Tomato juice 
from home-grown tomatoes costs only 5¢ a quart including fuel, 
lid and jar (estimated jar life, 10 years). Home-made jellies are a 
big “bargain” too. Your students will always be grateful for hav- 


ing been taught this easy way to save! 


— 
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Sweeten it with SUCARYL... 


and you cant taste the difference! 


They’re not feeling the least bit guilty about eating that luscious dessert. 
Their hostess has told them it’s sweetened with Sucaryl. (She had to tell 
them, they could never taste the difference.) And these women, like 
diet-conscious men and women everywhere, know that the delicious 
natural-tasting sweetness of Sucaryl-sweetened foods can be enjoyed without 
the penalty of sugar’s calories. 


Por example, each serving of this creamy frozen custard contains only 72 calories. If made with 
sugar it would contain 169 calories. Find this recipe and many more in the Sucaryl recipe booklet 
See the coupon section for your free copy and sample of Sucaryl 


ABBOTT LABORATORIES + NORTH CHICAGO, ILLINOIS 


—.. 
| 
you save all Sugars calories 
= 
Sucaryl | 
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(Continued from page 80) 


A sharp drop in the vitamin content 
occurs shortly after picking, so it 
must be processed quickly. Today, 
acerola juice is finding use as a 
blending ayvent for various marketed 
fruit juices. Even when diluted 10 
to 1, its C content is high enough 
to bring the juices up to the level 


of orange juice 


Undercooked Pork 
Toxoplasmosis, a disease resem- 
bling pneumonia in its symptoms, 
may be contracted, as well as trichi- 
nosis, by eating undercooked pork, 
\ according to an article in the Jour- 
nal of the American Medical Asso 
ciation The disease, though not 
e severe, is extremely common today, 
Ficu res although ten years avo it was con 

sidered rare 

Age and Reducing 
present “Success in weight reduction 
| /* 4 | seems to be related to the age at 
/ i which a person becomes overweight,” 
| Bays Dr Charlotte Young, of the 
a p! 0 ) el. Add we New York State (Cornell) Experi- 
ment Station, in commenting on 
studies with 168 obese patients. 


Those who became obese as children 


The nutritional statements made in this advertisement 
have been reviewed by the Councid on Foods and Nutri 
tion of the American Medical Association and found 
consistent with current authoritative medical opinion, 
Arithmetic, algebra, and geometry parents must help the teen-age 
are not the only sources of figure girl realize that eating a combina- 
problems for the teen-age girl. tion of the protective foods in 
Just as important —or more so amounts which meet her energy 
is the problem of maintaining her and nutrient needs will not make From the makers of “Cream of Wheat” 


own figure in the not-too-fat, not- her fat... but will permit her to FREE! GUIDE To 


too-thin proportions that are just be her most attractive, energetic, 
right for her height and build... and interested self... help her to BETTER EATING 
the good figure that helps make her keep a trim figure while building Mail coupon on page 113 for your copy 
happy and self confident. health for today’s happiness as a just off the press! The “Cream of 
Adolescence is the age of fads _ pretty girl... and tomorrow’s hap- Wheat” Guide to Better Eating is packed 
and fancies—in diet as in dress piness as a wife and mother. 
nerica § avorite wihicat cerca 
and surveys show that the eating A booklet ‘A Girl and Her Fig- Everything from dramatic topping sug. 
habits of many teen agers rate a ure’ is available which tells teen- yestions (ever thought of ice cream?) to 
poor grade on the mealtime report agers in an interesting and enter- — watering ingredient uses 
s lo page wuide , 
card. Insufficient milk to supply taining fashion just what they pun bed ring 6 
the calcium necessary for this pe- should know about gaining and right for students, and an invaluable 
riod of rapid growth... too little maintaining normal weight... it teaching aid, too 
emphasis on nutrient rich foods provides a reliable and easy-to-fol- Baby 
such as dairy products, meats, — jow guide to help the teen-age girl ewpiepdiend iter 
fruits, vegetables... too many be figure-wise, figure-happy ing with “Cream of 
high-calorie, low-nutrientsnacks. .. A copy of this interesting book- Wheat" —one of the , 
these are among the faults which let is yours free upon request. a — h 
research shows to be common in See coupon section in this issue with. Mail nee 
many teen-age diets. National Dairy Council, 111 N. on page 113 for 
Doctors, nurses, teachers, and Canal Street, Chicago 6, Illinois. your copy. 
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seem to have more difficulty losing 
weight than those who gained weight 
as adults. The age at which over- 
weight begins is the important con- 
sideration, not how long it is con- 
tinued. The studies suggest that 
early prevention of excess fat is a 
better way to deal with the problem 
than the more difficult way of reduc- 
ing by dieting. 


Signs of the Times 

The old-fashioned orange crate, 
which served as baby’s cradle, chair, 
or dressing table, decorated to taste, 
is on its way out. Corrugated paper 
cartons, half the size of the wooden 
boxes, keep fruit in top condition 
these days. 


Bake-Iit Kit 

There’s almost nothing to do but 
bake this quick-to-prepare 7-Minit 
Coconut Pie. Pie-crust and coconut- 
filling mixes come with 8-inch, alum- 
inum-foil pan. A 6-O’Clock Foods 
product. 


Good Looks Preserved 

commercial prepara- 
tions prevent peaches and other 
light-colored fruits from darkening 
before and during freezing and after 
thawing. A new and effective item 
in this line is A*C*M*, 
citric-acid mixture made by 
Pfizer & Co. The odorless ascorbic 
acid (vitamin C) is a natural food 


Ab 


Inexpensive 


an ascorbic- 
Chas. 


A*C*M added to fruits before freezing 
helps prevent browning and flavor loss. 


element, as is the citric acid (a fruit 
acid), making the combination a de- 
sirable addition to the fruit. It may 
be sprinkled on salads to keep that 
fresh, crispy look before and during 
meal time. 


How To Crack a Coconut 
Take a sharp, pointed utensil, tap 
the three soft the top of 
the shell of the coconut. Penetrate 
one and pour off the 
milk. With a hammer, tap the en 
tire surface gently. Do 


this until 
the whole shell cracks and 


spots on 


spot coconut 


falls off. 


Slice the pieces into the desired sizes. 


Focus on the Family 
(Continued from page 49) 


Having community-resource 
sons assist with class activities. 


per 


Identifying differences in values 
held by families and emphasizing 
ways these values affect decisions 
made in different families. 

A point made consistently through- 
out these examples is the importance 
of looking for evidence that growth 
is taking place. The teacher must 
watch for such evidence, and she 
must help her pupils evaluate their 
own progress in terms of recognized 


Free! 10 Food 


from 
newest Armour food 
film in tull color and sound. 


Scene from 
the Freezer” 


“Quick Meals 


Armour and Company offers you 
free, for your Home Economics 
classes, ten sound films in color, so 
useful in substituting for or sup- 
plementing actual demonstrations. 

The newest film, “Quick Meals 
from the Freezer’’, emphasizes 
modern methods of meal prepara- 
tion. It features the great variety 
of frozen foods available today. A 
typical family is shown in several 
.a TV Sunday 
supper, a teen-age do-it-yourself 


meal situations. . 


party, a committee luncheon meet- 


Send for Free é. 
Manual 
Teachers = 


Helps you integrate filers with lessons and class 
projects. Includes order blank for films. Write 
~Consumer Service. Dept. A, Armour and Com 
pany, Chicago 9, Ii! 
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goals. The examples emphasize the 
fact that, in evaluating results of 
the experiences provided, a minimum 
of reliance should be placed on the 
personal impressions of the teacher. 
There is a need for finding objec- 
tive evidence that changes have oc- 
curred, for getting group opinion, 
and for learning what family mem- 
bers and others affected think or have 
observed. 

Stress is placed on the importance 
of making the pupils, as well as the 
teacher, aware of the goals toward 
which the group is working. In ad- 


(Continued on page 84) 


Films in Color 
Help 
You Plan 


Your Courses 


ing, a bachelor supper and a com- 
. 

pany dinner. The film shows how 

new flash-frozen meats in com- 

bination with other frozen foods 

provide availability, variety, con- 


venience and fine quality. 


Quick Meals from the Freezer 
Let’s Talk Turkey 

Festival of Cheese Recipes 
ABC's of Beef Cookery 

Better Bacon 

Can You Carve? 

Spring Chicken Year "Round 
Easy as Pie 

Margarine Makes Good 

Your Frankfurter Favorites 


These films free also to Women's 
Clubs and Adult Education Groups 


[ ARMOUR ] 


Consumer Service 
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No, Mary, you use Mrs. Stewart's Home 
Washing Guide for washing clothes! 


We're kidding, of course! Ac- 
tually you'll find the Home Wash- 
ing Guide will help bring Mary 
closer to her goal of becoming an 
efficient homemaker someday. 

The Home Washing Guide con- 
tains detailed information on the 
complete home washing process. 
It includes tips on soaps and de- 
tergents, bleaches, drying and 
ironing, care of special items such 
as blankets and sweaters, care of 
fabrics, stain removal and many 
more—all that you need to cover 
the subject of home laundry with 
your girls. 


TO BLUE OR NOT 
TO BLUE? 


Until recently bluing was con- 
sidered a necessary and integral 
part of the washing process. The 
question of the necessity or even 
desitabiility of bluing arose with 
the advert of the automatic wash- 
er. The issue became further con- 
fused when the so-called “blue” 
detergents appeared. However, 
they pointed up the fact that auto- 
matic washers alone could not 
give the desired crisp, sparkling 
whiteness to clothes. Some form 
of bluing was needed. 

Our teacher's folder “All About 
Bluing” covers the bluing problem 
thoroughly. It explains what blu- 
ing is and its various forms — 
liquid, flake, bead, “blue” deter- 
gents and the fluorescent dyes. It 
tells the purpose of bluing and 
how to use it to its best advantage. 

Both “All About Bluing” and 
the Home Washing Guide are free. 
Send for your copies today. 


Use Coupon on Page 137 
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Focus on the Family 
(Continued from page 83) 
dition, attention is directed at the 
need for both teacher and pupils to 
accept differences among families 
and in family and personal values. 
The need to work on situations as 
they exist, rather than on “ideal” or 
artificial problems, is emphasized. 

Family-centered teaching is crea- 
tive teaching. Because every family 
is different from every other in some 
respects and therefore faces unique 
problems, good education for home- 
making is tailor-made for the indi 
viduals and groups each teacher 
meets in her own community. Only 
insofar as homemaking teachers are 
able to meet the challenge of making 
their teaching focus on the families 

present and future—of the pupils 
they teach is the homemaking educa- 
tion program in our schools likely 
to achieve its goal of strengthening 
family life. 


Understanding Parents Through 
Role Playing Techniques 


Here is a teaching example se 
lected from “Concept No. 1”. 

As the time drew near for a pre- 
holiday school party, the pupils’ con- 
versation was filled with plans for 
the event. The homemaking teacher, 
always alert to discover problems of 
her pupils, “listened in” on conver- 
sations with the hope of finding 
some on which to begin a unit in 
family relationships. 

One girl said, “I'm certainly not 
going in that same old dress. My 
mother says she can’t afford a new 
one, but I know she could if she 
wanted to.”’ Another, “My dad makes 
me be in at 10 no matter where I 
yo and the fellows call me sissy.” A 
third expressed her feelings by say- 
ing, “I can’t go anywhere without 
my brother tagging along. What do 
they (parents) think I am, a baby?” 
And a fourth said, “I suppose I'll 
have to stay home with the baby 
that night while my parents go to 

Oh, no: They couldn't miss 
that so I could come to the party.” 
These and other comments indicated 
a need for developing a better under- 
standing between parents and teen- 
agers and for learning ways to co- 
operate in planning activities of 
family life 

The class was divided into “family 
groups,” each composed of parents, 
teen-ayvers, and one or two other 
family members of their choosing. 
Every group was asked to dramatize 
an everyday family” situation in 
Which each membér of the family 
group played a role. A few sugges 
tions were given by the teacher, such 


FREE 


48 page 
ILLUSTRATED BOOK 
ON 


STERLING SILVER 


WITH 
uve witl 
STERLING, 


A beautiful source book is 
now available to help you 
teach girls how to enjoy 
the benefits of precious 
tableware. 


Send for your own free 
copy of this 48 page book 
“STERLING TO LIVE 
WITH" now. . . . Addi- 
tional copies available for 
your students at 25c each. 


You will find it extensively 
illustrated and written from 
a woman's point of view 
. . . with chapters full of 
information that will en- 
hance the appreciation 
and knowledge of Sterling 
Silver—its history, what it 
is, how it is made—as we!! 
as practical suggestions on 
selecting a pattern, col- 
lecting a set, setting the 
table and caring for silver. 


Mail coupon on page 143 
to order your copy of this 
free teaching aid. 


Sterling Silversmiths Guild 
Fift/ Ai 
New York 
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as, “Mary (the teen-ager) gets a call 
from Julia (her -girl friend) to go 
to a special movie on a school night. 
Mary wants to go, although she 
knows her parents have a rule about 
not going to movies on school nights. 
Johnny, the younger brother, ‘roots’ 
from the side lines.” Another ex- 
ample she gave was: “Bill wants the 
family car to take some pals to a 
party. His father offers to take him 
but won't let him drive alone.” What 
takes place in these two situations? 

Each group out a similar 
family situation involving friction. 
A brief discussion followed each 
dramatization, and the class at- 
tempted to clarify the 
of friction and to analyze the be- 


acted 


basic causes 


havior of the individuals involved. 
Paralleling these presentations the 
pupils read stories on family life 


which showed how traditional family 
patterns and environments can affect 
group relationships. The teacher 
helped them to understand some 
characteristics which affect behavior 
at different ages. 

During the progress of these ac- 
tivities, the teacher visited in a num- 
ber of homes and talked with the 
parents about some of their prob- 
lems with teen-agers. This led to a 
suggestion that parents and pupils 
get together for a discussion on 
these problems. On the afternoon 
that the parents were invited to the 
class, the pupils presented the dra- 
matization previously used which 
they thought most successful. Both 
parents and pupils freely discussed 
the problems illustrated. As a means 
of closing the discussion with some 
constructive ideas, the teacher asked 
for volunteers to do a bit of role 
playing. These pupils, taking the 
parts of the family members in the 
family situation previously  pre- 
sented, showed a way in which fric- 


tion might have been avoided if 
there had been understanding and 
cooperation. 

Other class activities which fol 


lowed were suggested by the pupils. 
To facilitate family fun, a kit was 
assembled, including games for all 
ages in a family, which could be 
checked for home A game 
period was planned in the homemak- 
ing which pupil in- 
vited some boy or girl. Each “family 
yroup” prepared a which 
would both girls and boys 
and which could later be enjoyed at 
home and at parties 


out use 


rooms to each 


interest 


When the teacher mentioned that 
home economics day in the high 
school assembly was drawing near, 


the pupils asked to give two of their 
dramatizations: one showing family 


conflict, the other how to cooperate 


in meeting this family situation. The 
presentation created much interest 
and resulted in a request for a dis- 
cussion period. It was planned that 
the Future Homemakers of America 
should turn one of its meetings into 
a forum at which a panel chosen 
from the faculty, student body, and 
parents would preside. 

As a culminating 
pupils planned an 
popping party for their families fol- 
lowing a P.T.A. meeting. Younger 
children who could be brought were 
left 
ing 


the 


corn- 


activity, 
evening 


in the homemaking rooms dur- 
the P.T.A. meeting, where a 


PHE 
group of the class members enter- 
tained them. Another group pre- 


pared for the corn popping and cold 
drinks, while a third set up the 
games to be played after the meet- 
ing. Since each person at the party 
was asked to help in some way, 
everyone had a good time. 


Editor's note: We will want 
to read all of “Family Focus in Home 
Teaching.” Copies may be 
ordered from the American Vocational 
Association, 1010 Vermont Avenue, 
N.W., Washington 5, D.C. Single copies, 
15c. Orders for ten or more copies re- 
10% Please 
with order. 
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Which 
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American couturier 


stunning 


This high-fashion suit, believe it or not, 
it looks so professional? It’s shaped 
suits, ask for PELLON No. 40. (For 
pucker-proof collars, use PELLON No. 920, 
PELLON cuts in any direction with never 


an unraveled edge or fringy buttonhole. 
ask for PELLON by name! 
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IT’S THE IMPROVED, DOUBLY STRONG 


Fastener 


WITH EXCLUSIVE 


RADIAL RIB SOCKETS 


@ G ribs plus other features 
double the strength, assure 
firm, easy closures, consistent 
snap action! 


@ Easy to tap on — can't come 
off! Rust-proof, laundry-proof, 
they last for the life of the 
garment! 


REGULAR (in 2 ses): Nickel, white, black 2c per card 
PEARL (syn): For clothes. White, red. blue. 


At notion counters everywhere 


TEACHERS! 


Peach button-hole making, of 
course! But then show your stu- 
dents how to do it the best way 

with Gripper® Snap Fasteners 

without special tools —without 
buttonhole bother and the nui- 
sance of popping buttons! See 
coupon section for special offer! 


OAKVILLE COMPANY DIVISION 
Scovill Mfg. Co., Waterbury 20, Conn. 
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Man-Made Fibers 
(Continued from page 55) 


100% “Dynel” or “Dynel” blended 
with “Orlon.” 

Uses and Behavior: Warm and 
strong; resistant to sunlight, moths 
and wrinkling. 

Care: Washes easily and dries 
quickly. In fur-like form, should be 
treated like fur. 


NYLON (Group 6) 


Manufacturers: Du Pont, Chem- 
strand, American Enka, Industrial 
Rayon, Allied Chemical and Dye. 
Chemical Make-up: Nylon is a syn- 
thetic made from hexamethylene 
diamine and adepic acid. 

Fabrics: Tricot, flannel, lace, jer- 
sey, puckers, pique, tulle, net, 
sheers, shantung, velvet, etc. 

Uses and Behavior: Noted for 
toughness, elasticity and strength; 
takes a durable pleat, is not attrac- 
tive to moths, and resists damage 
from mildew. Blends well with both 
natural and synthetic fibers, giving 
added strength. 

Care: Easily washed, quick-drying, 
little or no ironing needed; resists 
shrinkage. Wash colors separately, 
use low heat in ironing. 


“ORLON” (Group 1) 


Manufacturer: Du Pont 

Chemical Make-up: “Orlon” is an 
acrylic polymer fiber, made from a 
compound called Polyacrylonitrile. 
Fabrics: Jersey, suitings, lining, 
chambray, interfacing, shantung, 
fleece, satin and other apparel fab- 
rics. 

Uses and Behavior: Fabrics of “Or- 
lon” have warmth and bulk, but are 
unbelievably light in weight, soft 
and luxurious to the touch. “Orlon” 
holds pleats, resists wrinkling and 
damage from sunlight, moths and 
mildew. Blends with wool, rayon, 
cotton, silk and “Dacron.” 

Care: Washable; not apt to shrink. 
Quick-drying. Use cool iron, 


RAYON (Group 2) 

Manufacturers: American Viscose, 
Du Pont, American Enka, Indus- 
trial Rayon, North American Ray- 
on, Hartford Rayon, American Bem- 
berg, Celanese, New Bedford Rayon 
and Courtaulds (Alabama) 
Chemical Make-up: A fiber manu- 
factured from regenerated cellu- 
lose. According to F.T.C. regula- 
tions, fiber produced by the viscose 
and cuprammonium processes are 
called rayon. 

Fabrics: Flannel, shantung, crepe, 
satin, challis, suitings, linen-like 
weaves, velvet, sheets, and other 
apparel fabrics. 


.A Man's Shirt Is a Woman's Prob- 


SHIRTS — 


their manufacture, 


highlighted in 
Cluett, Peabody literature 


For nearly one quarter of a century, 
Cluett, Peabody and Company, manu- 
facturer of men’s furnishings and casual 
wear items under the Arrow brand 
name has supplied educators with 
teaching aids for various subject areas 
and academic levels 


Again this fall, we offer 2 popular 
leaflets and an informative wall chart 
to teachers of home economics and 
allied subjects, 


The Story of Cotton. An illustrated 
booklet showing the manufacture of 
raw cotton into finished cloth. Contains 
12 swatches, Free in limited quantity. 


Don't Let a Shirt Throw You. An 
illustrated wall chart that gives point- 
ers on how to spot quality in shorts, and 
how to select and care for them. Free. 


lem. An illustrated booklet that gives 
complete information on laundering 
and ironing shirts. Teacher's copy free; 
additional copies, !0c per copy. 


2 handy lesson plans 
save you time 


In addition, there are two single-page 
lesson plan sheets which substantially 
summarize points given in the booklets 
mentioned above. 


1. How to Launder Shirts for 
Brighter Sparkie and Longer Wear. 
A helpful study guide with ideas for 
classroom discussion and projects. 


2. Things to Know about Sports 
Shirts. Discovering the essential quali- 
ties of a sports shirt. Wise selection 
based on comfort and appearance. 
Selecting sports shirts for both men 
and women, with interesting facts 
about the current feminine vogue for 
men's sports shirts 


Address requests directly to: Educational 
Services Dept., Cluett, Peabody ond Com- 
pony, 10 East 40th Street, New York 16, 
N. Y., or use the coupon on poge 123. 


CLUETT, PEABODY and COMPANY 
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Uses and Behavior: Pleasing hand 
and drape. Dyes well. Blends with 
all natural and synthetic fibers. 
Care: Dry clean or wash, depend- 
ing upon dye or finish. Use warm 
(not hot) iron. 


“VICARA" (Group 5) 


Manufacturer: Virginia - Carolina 
Chemical 

Chemical Make-up: “Vicara”’ is a 
synthetic fiber made from protein 
of corn. 

Fabrics: Jersey, suitings, coatings, 
fleece, flannel skirtings. 

Uses and Behavior: Feels warm 
and soft, resists shrinkage and 
moths. Has good absorption. Re- 
duces static from other fabrics 
With which it is blended. Has soft 
cashmere-like hand, non-itch and 
hon allergic. 

Care: Dry clean or wash, de- 
pending on with which fiber it has 
been blended. Press like wool. 


GLOSSARY 
BULK AND STRETCH YARNS 

Bulking—by texturing the fila- 
ment yarn, it is possible to get the 
effect of bulk without weight, a soft 
and fluffy hand. 

Stretching——-by special twisting, 
crimping and heat-setting processes, 
it is possible to give elasticity to 
yarns 
This is 
a non-torque stretch nylon filament 
yarn. It is used alone or in com- 
bination with other yarns. 
“Ban-Lon” Joseph Bancroft & 
Sons. Controlled stretch and bulk- 
ing process, achieved by crimping, 
resulting in varn with @ soft hand. 
Applicable to any thermo-plastic 
fiber. 

“Taslan”— Du Pont. A_ texturing 
process Which imparts bulk and 
covering power to filament yarns. 
Bulked “Dynel”—Union Carbide & 
Carbon. 

Bulked “Enka” American Enka 
(bulked continuous filament rayon 
varn 

“Helenca”—Heberlein Patent Corp. 
High-stretch yarn. 


NATURAL FIBERS 

Much material is available about 
natural fibers. In brief, here’s a run 
down: 
Cotton: A soft natural fiber ob- 
tained from the seed pod of a cot- 
ton plant. It is rich and lustrous, 
has a soft hand. Can be blended 
with most fibers. Does not shrink 
when Sanforized or otherwise 
treated 
Linen: A natural yarn made from 
flax fibers. It has clean, fresh, lint- 
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less appearance. Can be blended reduced when blended with acetate, 


with cotton and sometimes rayon. nylon and other synthetics. How- 
Shrinks more readily than cotton, ever, wool-synthetic blends have 
but does not lint. tendency for pilling. 


Silk: A natural fiber composed of re 
two filaments encased in gum and DYES 
produced by reeling from the Selution Dye: Color pigments are 
cocoon of the silk worm. Lustrous, ®@dded to the spinning solution 
smooth, drapes well. Takes brilliant before it becomes a fiber, and there- 
dves. fore the color becomes sealed in, 
Wool: Yarn derived from the fur ™aking it completely color fast. 
of numerous animals (e.g., alpaca, Soelution-dyed fabrics have  out- 
camel's hair, cashmere, mohair, ‘Standing fastness to washing, 
sheep's wool). Most commonly from fumes, perspiration and sun. Also 
sheep. Has a soft, dry, warm hand. known as spun-dyes or dope-dyes, 


Dves well. Shrinkage tendencies Continued on next page) 


AIDS TO TEACHING TEXTILES 


|. SYNTHETIC FIBER TABLE CHART— $1.00 each 
(Textile World") 


Micrograph cross sections of all U.S. staple fibers with valuable related data on each 
type. Terminology and References sections. Also comparable properties of wool and 


cotton fibers, Excellent for display purposes. 


2. TEXTILE FIBER COLLECTION— $3.00 set 
Natural and Man-Made Fibers 


Twenty-seven varieties—vegetable, animal, mineral, and synthetic. Each in cellophane 


envelope with information sheets 


3. TEXTILE YARN COLLECTION— $3.00 set 
Spun and Filament Yarns 


Thirty-four varieties—wound on cards. Most important natural, synthetic fiber yarns, 


with information on each. 


4. ''30 STAPLE COTTONS"” BOOKLET $3.00 each 


Swatches, 2'/," « 144" each, mounted, of important cottons with descriptions, uses, and 


finishes of each. 


5. "30 SYNTHETICS" FOLDER $3.00 each 


Swatches, 2!/." « 1%" each, mounted, of the newest filament, staple, and blended 
fiber fabrics with information on each. 


6. "30 WOOLENS-WORSTEDS" BOOKLET $3.00 each 


Swatches, 2!/," x 14%" each, mounted, of important woolen and worsted fabrics with 


information on each 


7. STUDENTS’ ''MAKE-IT-YOURSELF" $2.50 set 
FABRIC COLLECTION KIT Quantity Discount 


Has representative fabric sample of each important 
natural and man-made fiber including 
the newer synthetics. 
Twenty natural, 20 synthetic fabric swatches, each 2!/" « 14%" arranged in sections, 
loose-leaf sheets for mounting, with information including descriptions, finishes, uses of 
each fabric, with loose-leaf folder. 


8. CLOTH COUNTING GLASS—Linen Tester $1.85 each 


Six-power magnification, '/2"' « '/2"", folding type in leather case, For thread count, 
finish, and weave of cloth. 


HOYE TEXTILE PUBLISHING CO. 


112 Franklin Street, New York 13, N. Y. 
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“BEDTIME FOR JANIE” 


Janie dreams about dressing her dolls 


as students learn about cotton gar 


ments! 


Color 


“HOW TO MAKE A JUMPER THE 
MODERN WAY” 


26 mins 


Simplicity Patterns’ how-to-do-it film 
lesson 


22 mins. Color 
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patterns and sewing 
12% mins, Color 


“HEADS UP FOR BEAUTY” 


Toni's film unit on good grooming and 
hair care 


25 mins. Color 


“AMAZING WHAT COLOR 
CAN DO" 


Lees Carpets’ unusual ‘color adventure” 
showing the role of color in the home. 


Color 


“BACKGROUND FOR HOME 
DECORATION" 
Wallpaper in different 


“how to do it” sequence. 


22 mins. Color 
“MAN OF ACTION" 


The importance of keeping the home 
neat and in good repair 
mins. Color 


12 mins 


interiors with 


“ROMANCE OF SILVER DESIGN” 


Exciting table settings and the history 
of popular silver patterns, 

25 mins, Color 
FREE LOAN 
(Postage Only) 


lémm 


To orde 


these films 
use coupon in Service 
Section 


DEPT. PHE 


ASSOCIATION FILMS, INC. 
347 Madison Avenue 
New York 17, N. Y. 


Man-Made Fibers 


(Continued from page & 
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Solution-dyed Acetate is manu- 
factured by Eastman Chemical 
(“Chromspun”’); Celanese (“Cela- 
perm”); Du Pont (“Color-sealed”’) ; 
and American Viscose “Color- 
spun” 

Solution-dyed Viscose Rayon is 


manufactured by American Viscose 
(Colorspun rayon); 
(“Coloray”); and American 
(“Jetspun’”’). 

Stock-Dye: Fibers which are dyed 
before being spun into yarn. 
Yarn-Dye: Yarn is dyed before 
weaving or knitting into fabric. 
Piece-Dye: dyed in 
piece after weaving or knitting. 
Cross-Dye: Multi-colored effects are 
obtained by a one-dye bath of a 
fabric made of fibers with different 
affinities for dyeing. 


Courtaulds 


Enka 


Fabrics the 


BLENDS 


The mixing of natural and syn- 
thetic fibers, either with each other 
(natural and natural or synthetic 
with synthetic) or with other fibers 
(natural with synthetic) in order 


to obtain the best characteristics 
of each, 
Crystal Yarns: Rayon or acetate 


yarns in a shiny, straw-like form, 
used to make sheer, crisp and dressy 
fabrics. 

Filament: A single long fiber. 
Filament Yarn: Many long strands 
of fiber, which are twisted together 
to make yarn for weaving or knit- 
ting. 

Staple: Short lengths of fibers. 
Spun Yarn: Many 
twisted together. 


staple fibers 


World Understanding 
Through Foods 


(Continued from page 63) 


She was professor of home eco- 
nomics in the College of St. Eliza- 
beth at Convent, N. J. and has taught 
home economics at Walton High 
School and Wadleigh High School in 
New York City. But it wasn’t until 
she came to the new and modern 
Wingate School two years ago that 
she was able to incorporate her in- 
ternational-foods instruction into a 
curriculum. And she has been asked 
to write a unit for the New York 
City course of study, 

None of the standard phases of 
teaching and nutrition is 
slighted in the least. The girls are 
given a thorough groundwork in 
both cookery and etiquette. In the 


foods 


NOW AT 
SPECIAL 


GROUP RATES! 


plus 


New, easy-to-use plan to bring lively, 
practical material each month to 


« Home Economics Teachers 
and Students 


Home Demonstration Agents 
* Child Study Groups 


Teachers and students, program chairmen 
and child study members are enthusiastic about 
this new plan offered by PARENTS’ MAGAZINE’s 


Group Service Bureau 


Special service enables members and students to 
receive PARENTS’ MAGAZINE —the only magazine 
devoted to all aspects of child care and family 


living at low rates! 


For Home Economics Classes, PARENTS’ 
MAGAZINE is an up-to-date reference—an 


authoritative supplementary text 


For Child Study Groups, it provides indi 
vidual guidance on family needs—lively 


material for meetings, too! 
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et Baby 


teen 


e ACO on 
‘ Ser tdu at 
wanva 
W Wa 
to A on 
threa DeSit 
wome ¥ 
Ae 
ac\ua 
amen sement 
depart Home 
) 
fa nut 


Free Guide for units on child study 
for teachers... for group leaders! 


One of many helpful aids vsed to prepare 
study units and projects for Home Economics 
classes to present a variety of stimulating pro 


grams for child study groups. Mailed monthly, 
free, it deals with two series of topics for study- 


discussion on the preschool and school-age child. 


Information and somples of current 


material will be sent without obligation 

JUST COMPLETE THE COUPON IN 

THE SERVICE SECTION ON PAGE 149 
WHY NOT DO IT TODAY? 
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first part of the semester, they give 
a tea to which members of the fac- 
ulty are invited. Then there is an 
informal luncheon with no outsiders. 
(“They're just recovering from the 
said their teacher.) Next, a 
formal dinner with butler, wait- 


tea,” 


resses, host and hostess (all stu- 
dents) to which guests are asked. 
Throughout the semester, meat, 


vegetable, and dessert cookery are 
taught. Toward the end of the term, 
they learn about international cook- 
ing and customs. 

The girls really come to love this 
unit. As Naomi said, “When I saw 
the food at first, it looked horrible. 
But then I found it fun to cook and 
eat food that was different. Now I'd 
like to take a trip around the world.” 

Each girl is assigned a different 
country and is asked to prepare a 
report on it. It might be Japan, 
China, India, Indonesia, Russia, 
Persia, Greece, Afghanistan, North 
or South Africa, Spain, France, 
Italy, Mexico, Brazil, Argentina, the 
Scandinavian countries, or some re- 
gion of the United States. 

Her assignment includes locating 
the country geographically, telling 
something about the climate, describ- 
ing the people who live there. What 


they raise in the way of crops. 


Right from the test kitchens | _ 
of a leading home economist | —— 


MEAT 


(HOW TO DO IT... HOW TO TEACH IT) 


You and your students will benefit from 
this up-to-date, tested teacher lesson 
plan. 6 full pages! 6 comprehensive 
recipes. Laboratory Procedure and 
Quiz Period included for Students! 
Here’s the latest handy teaching aid... LOW-TEMPERATURE 


MEAT-COOKERY TECHNIQUES. KITCHEN BOUQUET wants you 
. ABSOLUTELY FREE! 


to have this exciting leaflet . . 


It not only answers countless questions on low-tem- 
perature meat cookery, but also tells you how to serve 
. . flavorful and crisp crusted 
with the rich brown surface everybody loves . . . yet 
cooked at a low temperature! Don’t miss this helpful 
teaching material. Measures 814" x 11". Keep it handy 


meats that are nutritious 


in your loose-leaf notebook! 


KITCHEN BOUQUET 
Used by Good Cooks and Chefs for over 75 Years 


Whether it is a mountainous or a 


plains country. What religion § is 
practiced. How each one of these 
factors influences what people eat 


every day. 

They tell special holidays, 
table manners, customs, the 
way food is eaten and why. What, 
if anything, is lacking in the diet. 
What suggestions the students have 
to make the diet more nutritious 


about 


foods, 


(For instance, in India the diet is 
lacking in adequate protein.) They 
ilso plan two typical menus one 


for the normal day, and one more 
elaborate one for a festival day 

Miss Kennedy said, “I make all 
of the source material available to 
the girls (bibliography on page 138, 
Coupon Section—Ed.). In addition, 
I show movies, slides, and the cos- 
tumes and household utensils relat- 
ed to each country. We listen to the 
music of the countries studied. 

“No matter what country we 
cover, the objectives of the lessons 
are manifold. In the case of China, 
they would be: (1) To give an ap- 
preciation of the home life of the 
people. (2) To give an understand- 
ing of the ways in which they are 
like us. (3) To give an appreciation 
of their influence on our western 
life. (4) To create an 


interest in 


~ 
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their way of living through the han- 
dling of food and utensils. 

“In the Family Life in China unit, 
lessons are developed to teach about 
the family pattern, children, houses 
and home furnishings, leisure time 
activities, clothing and textiles. 

“In the Food and Cookery unit, a 
number of periods are devoted to 
how to cook making Chinese 
tea, how to plan and serve Chinese 
meals, and the nutritive value of the 
Chinese diet. 


rice, 


“But let’s suppose one of the girls 
is going to give a report on Japan,” 
Miss Kennedy continued. “She puts 
on a Japanese kimona and slippers 
and sits on the floor Japanese style. 
I teach her how people greet each 
other, how to use chopsticks, how to 
hold the rice bowl under her chin. 
All of the girls then partake in learn- 
ing Japanese ways. The girls learn 
to cook a favorite native dish, Suki 
Yaki. They learn that crisp and 
crunchy greens are not cooked in a 
covering of water as we cook vege- 
tables. The pan is greased with suet, 
and the beef, celery, onion, vege- 
tables, and soy sauce are all placed 
in it. Only one tablespoon of water 
is added to prevent burning. In a 
few minutes, it’s all ready to eat. 
They're amazed at the speed of cook- 


Mail coupon in Service 
Section and get ALL 
7 helpers FREE! 


Low-Temperature 
Meat Cookery 
(illustrated at left) 


| 
2) MODERN FISH COOKERY | 


r4\ || MODERN MEAT CooKaRY 
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KITCHEN BOUQUET 
POR BROWNING MEATS 


MODERN poULTRY 


KITCHEN BOUQUET 
Recipe Leaflets 
to give students 
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DINNERWARE 


ee choice of a lifetime 


dinnerware pattern is an 
important decision. Yet cir- 
cumstances force this 
problem on most girls before 
experience has ripened their 
judgment or seasoned their 


taste 


I hese are some of the 
haunting questions: 


China or Earthenware? 


e Modern or Traditional? 
e “Sunday Set” for show 
and “Just something 
inexpensive’ for every 

day use? 


Formal or casual? 


Intelligent answers can come 
only from a background of 
knowledge. And to help you 
pass that knowledge on to 
your Classes, Spode has pre- 
pared a packet of printed 
reference material for 
teachers 

Information about Color 


and Black & White movies 


is included. 


Send the coupon from 


The Listing Section. 


Wholesale Distributors of Spode 
Copeland & Thompson, Inc. 
206 Fifth Avenue 
New York 10, New York 


ing a main course. But the best part 
of the lesson is their discovery that 
Japanese food is delicious. 

“The girl whose subject is India 
learns to eat Indian style with the 
fingers of her right hand. She throws 
her head back and, using just her 
right hand, lets the food drop into 
her mouth. She also learns that saris 
come in different lengths some 
nine feet long—and are most com- 
fortable to wear and beautiful to 
look at. The sensible sandals that 
she wears allows her toes ample 
room. In fact, she can even wear a 
ring on her large toe! She realizes 
that the feet of Indian girls are 
healthy -with never a sign of a cal- 
Jous or corn. 

“When we study France, the girls 
learn how to read and understand 
the names of typical French dishes 
on a menu. This is often a stumbling 
block to many an American unfa- 
miliar with French. The French 
steamship companies have been most 
cooperative in sending me_ their 
ships menus,” said Miss Kennedy. 

Jefore the international-foods unit 
is ended, all of the girls have a 
pretty good understanding of what 
people of other lands eat and why, 
and they are also familiar with 
their customs and manners and 
dress. Actually, the girls are on 
their way to achieving still another 
of Miss Kennedy's objectives. It is 
her hope to have “Every girl a gour- 
met-—eventually.’ 


Training in Equipment 
(Continued from page 67) 


to each group. Together the students 
check the exterior and interior for 
construction, design, materials used, 
dimensions, insulation, shelves, and 
special features such as dual temper 
atures and automatic § defrosting. 
They evaluate each special feature 
and decide which is functional and 
which has limitations. 

Experience with small appliances 
is also important. Many positions 
are open to home economists who are 
familiar with small appliances. In 
many small-appliance demonstra- 
tions, the home economist has to 
cook, So, in the basic equipment 
course, the class prepares various 
meals with different utensils. 

A few of the foods cooked are: 
Beef stew, made in a_ deep-well 
cooker, an aluminum Dutch oven, a 
pressure cooker, and a frypan. Pan- 
cakes, made on a_ top-of-the-stove 
griddle, a separate griddle, and a 
frypan. Baking powder biscuits, 
baked on pans made of various ma- 
terials to test the effectiveness of 
each. Popovers, made in tin, glass, 


BOOKS 


for Better Teaching 


UNIT METHOD OF SEWING 
(2nd Edition) 


Nation-wide favorite with teachers and 
students. New simplified method makes 
learning to sew a pleasure. More than 
200 photographs and diagrams illustrate 
step-by-step instructions, Expanded sec- 
tions on pattern alterations and pattern 
selection. By lowa Home Economics 
Assn, 112 pages, cloth bound, “stay 
flat’ spiral binding. $1.75. 


WHAT TO COOK 
FOR COMPANY 


Exciting, unusual cooking for family 
and friends. 924 recipes — both the 
down-to-earth good American kind and 
the choice connoisseur type—from lov 
ers of good food al! over the world, 
tested for top results, By Lenore Sulli 
van, well-known food expert at lowa 


State College. 516 pages. $3.95. 


HOW TO WRITE 
FOR HOMEMAKERS 


Gives you that special knack and 
know-how for writing all kinds of effec- 
tive home economics copy. Written by 
two experts who share their "R/C 
Formula,” a sure-fire guide to better 
writing. Also chapters on texts and 
cookbooks, demonstrations, films and 
slides, speeches and programs, and pho- 
tography. By Lou Richardson and 
Genevieve Callahan, 205 pages. $3.50. 


GOOD HOME COOKING 
ACROSS THE USA 


The country's best cooks pass on their 
tastiest tips and traditions to you to 
try in your own kitchen, You'll read 
about the specialties of our regional 
cooking, from Yankee corned beef hash 
to the Southwest's toastadas, all vividly 
described by an author who knows and 
loves good cooking. By Nell Nichols. 
619 pages, $4.95. 


WEIGHT CONTROL 


Complete review of the current knowl- 
edge and theories about weight control. 
Presents research done by outstanding 
workers on over-all problems, problems 
among adults and children, control 
measures and programs. Authors are 
authorities in many fields including edu- 
cation, medicine, nutrition, psychology, 
sociology. By Eppright ef o/. 244 pages. 
$3.00. 


Use the coupon on page 149 to order 
examination copies of these books. 


The IOWA STATE 
COLLEGE PRESS 


Press Building Ames, lowa 


earthenware, and special cups. Cof- 
fee, made in percolators, dripolators, 
and special filter types. Cakes, mixed 
by many types of mixers and baked 
in different-sized pans made of vari- 
ous materials. Oven meals, made in 
range ovens and portable ovens 
When the food to be cooked in 
each period is finished, it is 
brought to a serving table and stu- 
dents evaluate the results for flavor, 
texture, appearance, and 
making. This procedure is used in 
many test kitchens supported by 
manufacturers or magazines. 
Government agencies, large and 
small appliance manufacturers, kit- 
chen-cabinet manufacturers, maga- 
zines, public utilities, and large 
builders all employ people to plan 
kitchens. Because of this, no 
study in equipment is complete with- 
out a discussion of kitchen planning 
and work simplification. In the basic 
equipment each = student 
makes a plan of a kitchen for her- 


class 


ease of 


basic 


course, 


self. She includes the small and 
large appliances and arranges the 


refrigerator, sink, and range to suit 
her needs. While planning, she keeps 
mind the work-simplification 
method of storing each utensil, tool, 
and supply in the work center where 


it is first used 


A home economist with the ability 
to carry on a research project is in 
demand both by manufacturers and 
government agencies. At Teachers 
College, advanced courses in equip- 
ment are based on research projects 
to be carried out by individual stu- 
dents guided by members of the 
staff. In the the stu- 
dents are introduced to research by 
means of short class projects. 

In addition to the scheduled lec- 
tures, and laboratory 
work, all graduate students work on 
special projects which may cover any 
aspect of household equipment of 
particular interest to the student. 
This may include: the layout and 
equipment of a home kitchen or 
laundry; the development of pro- 
grams for specific uses; investiga- 
tion in classroom, extension, or bus- 
iness of any small or large appli- 
performance of any 
appliance; research on the laundry 
techniques needed for new fabrics 
or new finishes on fabrics; work 
simplification, and many others. 

During the spring, 1956, basic 
equipment course, one student re- 
ported on the kitchens being in- 
stalled in several housing projects 
around New York. From what 
had learned in the equipment course, 


basic course, 


discussions, 


ance; testing 


she 


with 


PURITAN CORD 


here are 
lots of exciting, inexpensive projects 
for leisure time, class time and hobby 


Indoors outdoors 


can be worked in 
or as individual creative assignments 
Best of all—the materials involved 
ire mexpensive and near at hand. 
\ hank of sushcord 


from home plus a little enthusiasm 


clothesline or 


SEND FOR TEACHER'S KIT OF 
LEISURE TIME PROJECTS. IT'S FREE! 
Let us send you a complete set free 
You ll discover a dozen worth-while 
Phen, when you are familiar 
with them, we will send you a sup 
ply of any LTP booklets for your 
These, too 


ideas 


students upon request 


will be free, of course. 


You'll get all of these exciting titles! 


FENCES-TRELLISES 
CAMPING COMPANION 
STAIR RAIL LACING 


* Now in preparation 


ACT NOW! Send name, address and school or organization to 


Dept. 
LOUISVILLE, 


CHILDREN'S GAMES 
PLAYTIME EQUIPMENT 
CHAIR SEATS* 


Will be mailed as received 


Puritan cordage 


PHE-9 — 1205 East Washington Street 
KENTUCKY 


WORKSHOP WISDOM 
SPRING CLEANING 
ROPE SCULPTURE* 


See our 
coupon on 
poge 143 
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she rated them from good to poor. 
Another student developed a series 
of lectures on laundry equipment to 
be given to her extension workers. 
A third student developed plans for 
an equipment workshop to be given 
in her area, 

In order to acquaint students with 
what has been done already by home 
economists in the equipment field, a 
reference file is kept in the seminar 
room. Here the students can read 
educational material on many appli 
ances not in use in the Equipment 
Laboratory. Some advertising mate- 
rial, many magazine articles, 
erative extension bulletins, and other 
materials are here for reference. 

Because the equipment available 
is constantly changing, students be 
come with various 
American Gas 


COOp- 


acquainted 


sources such as the 


Association, the National Electrical 
Manufacturers Association, the 
American Home Laundry Manufac 


turers Association, the Vacuum 
Cleaners Manufacturers Association, 
to which write (in future 
years) to keep her knowledge up to 
date. Field-trip courses are designed 
to give an understanding and appre 
ciation of the goods and 
available from interested equipment 
102) 


she can 
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Fashions & Textiles 


Fashion Competition 

If the label says it’s Sanforized, 
the won't shrink. If the 
label it’s Sanforset, the ray- 
on won't shrink. If the label says 
it’s Sanforlan, the wool won't 
shrink To prove that washable 
woolens are coming into their own, 
Cluett, Peabody and Co., staged a 
fashion competition among design- 
ers and manufacturers in New York 


cotton 


says 


recently They made clothes for 
fall in Sanforlan-treated woolens. 
Clothes were designed for tots, 


teen-agers, and adults, ranging 
from school, lounging, sports and 
dress-up clothes. 


Teen-Agers Speak Up 
The 


educational 


intensive 
at 


for a more 
program, directed 
teen-agers, which will stress the 
proper fitting of foundation gar- 
ments, was brought out at a meet- 
ing of the 1956 Bobbie Board, ac- 
cording to Betty Vincent, 


need 


educa- 


INDISPENSABLE GUIDE 
TO FIBERS, 


One of the winners in Sanforian's Good 
Design for Washable Woolens Competi- 
tion. Pleats accent high Empire waistline 
of beige jumper in washable wool flannel. 


YARNS 


tional director of The Formfit Com- 


pany. The Board is made up of 
about 100 junior and senior high 
school students from Illinois, In- 


diana, Wisconsin, and Michigan. 

“One out of four of the girls say 
that they purchase girdles and bras 
without first trying them on, and 
almost half admitted that they try 
them on only sometimes. The girls 
that they own bras and 
girdles that they would like to dis- 
card of their unsatisfac- 
tory fit or appearance. More than 
half the girls state that foundation 
wear had not been discussed in 
their home economics or physical 
education 


also say 


because 


classes. 


Wide Trim 


A king-sized rick rack, Ripple 
Trim, by Trimtex, measures 1'% 
inches in width. It is made in an 
attractive basket weave and is par- 
ticularly suitable for use on heavier 
fabrics, on bedspreads, tablecloths 


What is acetate fiber ? 


Acetate @ manmade fer ole can be made light oF 
on dull to the acetate proce pure combine! with 
end phyewelly different from cotton at rayon That eh) 
Cher acetate provetes built in to methe mildew and maid hyp 
And hae rich look which maker the 


AND FABRICS 


This booklet is an up-to-the-minute reference to 


fibers and fabries that will be invaluable to you 


and your classes, New 


rayon, Arnel triacetate, ¢ laperm acetate, in addi- 


tion to the well-known fiber acetate, are described 


fibers such as Fortisan 


is also included, For this 


zine. Celanese Corporation 


with all their properties. Information on blended 


and combination fabrics and the care of fabrics 


16-page. clearly illus- 
pag 


trated booklet, please send coupon from this maga- 


of America, N. Y. 16. 


CONTEMPORARY FIBERS 


ARNEL® TRIACETATE 


CELAPERM™ ACETATE 


FORTISAN”® RAYON 


| 
| 


and cafe curtains. Its size adds 
drama to circular skirts,  play- 
clothes, and gala cottons. It can be 
used in combination with bias 


tapes, other rick racks, or machine 
embroidery. Colorfast and wash- 
it comes in a wide range of 
colors. Three yards for 29%¢c. 


able, 


“Me" Dress Form 


The new Dritz “It’s Me” dress 
form is an _ exciting innovation 
in exact figure-duplication. The 


woman makes the form on herself 
stages. She can take it off 
and rest during the making. Three- 
quarters of the form may be made 
without help while standing in front 
of a full-length mirror. Someone's 


In easy 


“It's Me.” a new dress form from Dritz, 


takes the guesswork out of fitting. 


assistance is 
time to mold the shoulders. Cloth 
and pattern may be pinned and 
fitted to the form, taking the guess- 
work out of fitting. The form may 
be taken apart and packed away in 
Even the stand may 
be completely disassembled. Price 
is $5.95. 


required when it is 


a small Space. 


New Fiber 
Creslan, a  acrylic-textile 
fiber, made by the American Cyan- 


amid Company, is expected to com- 


pete most closely with such other 
acrylic fibers as du Pont’s Orlon, 
Chemstrand’s <Acrilan and East- 
man’s Verel. An acrylic fiber is 


one having acrylonitrile as a base. 


American Cyanamid pioneered in 
the United States in the commercial 
manufacture of acrylonitrile and is 
now the world’s largest producer. 


Some suggested applications for 
Creslan are jersey fabrics, sweat- 
ers, blankets, dresses, men’s and 


women’s suitings and overcoatings. 
Stitch Patterns 

Eight new Stitch Patterns 
now available for the 
Zigzagger, designed for with 
Singer Slant-Needle Sewing Ma- 
chines and most Singer Straight- 
Needle Machines. 


are 
Automatic 
use 


This makes a to- 


FOR 


BOOK | 


vised 
ever! 


(1955) 
Adopted and 


the nation 
ences in foods 


sonal 
tionships 


ment. McDERMOTT & NICHOLAS 
(7 4 in coupon) 


MEAL PLANNING AND TABLE SERVICE 


Revised in 1955. the NINETEENTH printing of this per- 
fect textbook for future homemakers! Has the answer 
to every problem of food planning, preparation and 
direct language appeals to teen-agers 
it's the complete quide to gracious living in the aver 


service. Simple 


aqe American home! McLEAN 
(#5 in coupon) 


(6) CUT WOOLLY TOYS—New, a variety of animals casily made 


patterns. Mochrie & Roseaman 


(7) THE COMPLETE MEAT COOKBOOK, MeLean & Camobe!! 


(8) DESIGNING YOUR OWN DRESS PATTERNS 


(9) TAILORING SUITS THE PROFESSIONAL WAY, Poulin 


CHAS. A. BENNETT CO., INC. 


HOMEMAKING 


the outstanding text- 
book for grades 7-8-9, now re 
and better 
listed 
large cities and states across 
Has proven wide 
appeal for both boys and girls 
provides varied experi 
clothing; per 
group and home 
child care 
trong on personality develop- 
$3.48 
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tal of 16 different decorative Stitch 
Patterns which may be achieved. 
The new cams are divided into 
groups, identified by differently col- 
ored tops. Individual Stitch Pat- 
terns are priced at 59c each; a set 
of four, $1.95. 


Pretty Sharp 
Have a sharp pair of scissors in 
five seconds with a Traum Scissors 
Sharpener. <A few quick forward 
movements across the permanently- 
set sharpening stone will insure ex- 
tra keen edges that will cut cleanly, 

accurately, and easily. 


Published in January... . 
already widely adopted 
in many cities and states! 


DRESS 


It's the great new book on clothing and 
textiles... the MODERN approach for 
high school girls, Already adopted or listed 
in California, New Mexico, Ohio, Tennessee, 
Texas, Utah, Washington, D. C., Minneapolis, 
Philadelphia, San Diego and Cincinnati. Not 
only tells how to make clothes (with SHORT 
CUT METHODS), but also how to plan the 
wardrobe, how to shop, how to prepare for 
family living. Emphasizes social poise and 
careful budgeting. Almost 800 of the bright- 
est, most interesting illustrations ever seen 
in a book on clothing! Fine sections on 
grooming, clothes care and home economics 
careers, OERKE $3.96 


Free examination (#1 in coupon), 


1956 Revisions 


HISTORIC COSTUME 


Now enlarged to include costume from 
1940 to 1956! Retains all of the remark- 


TEEN-AGERS able information that has made it to 


widely accepted as the standard iilus- 
trated textbook and reference on 
fashion. All illustrations are from the 


than most reliable sources; only genuinely 


in authentic descriptions and historic 
representations have been used 
LESTER 4.5 


(72 in coupon) 


rela 


etc 


TABLES OF FOOD VALUES 


Revised edition includes a new, up-to 
date discussion of vitamins and «4 
series of new tables—it's the last word 
in vitamins, minerals and other speci- 
fic values of foods. Covers all data for 
rapid, accurate and complete calcu 
lating and appraising of diets the 
salient points of menu-making. BRAD. 


$3.20 LEY $5.50 
#3 in coupon) 
Full size 

$'.25 FREE! 

$5.95 For special offer, 
Tanous $5.95 see our coupon, 

coupon section 


1206 Duroc Bidg., Peoria, Iilinois 
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Free films on 


PERSONAL 
and FAMILY 
HEALTH! 


“BATHING TIME FOR BABY” 


The table-tub technique, delight- 
fully told by Walt Disney Produc- 


tions. 13 mins. Color 


“HOW TO CATCH A COLD” 


Common sense facts about the 
common cold. Produced by Walt 
Disney Productions. 10 mins. Tech- 


nicolor 


“SECOND SIGHT SAM” 


Importance of family health insur- 
ance, cleverly chronicled by UPA. 


5 mins, Eastman Color 


“A MATTER OF TIME” 


Facts about heart disease and 


moderation. 14 mins. Color 


“THE STORY OF 
MENSTRUATION” 


Produced by Walt Disney Produc- 
tions. Suitable for adolescent girls, 
parents, and all women's groups. 


10 mins. Color 


“THE SPRAY'S THE THING” 


"Golden Reel" winning cartoon on 
aerosols in modern living. 13!/2 


m'ns. Color 


FREE LOAN 


(postage only) 


Many more available! Write for 


complete list of Home Economics films. 


Dept. PHE 


ASSOCIATION FILMS 


347 Madison Avenue 
New York 17, N. Y. 


How I Teach the 
First Week of School 


(Continued from page 30) 


your younger brothers and sisters. 

6. Make a list of the responsi- 
bilities each member of your family 
has in the home, and bring the list 
to class. 

7. List ways in which we can be 
well groomed. 

8. Name the activities at home in 
which the whole family participates. 

Each girl is asked to check, against 
a list I provide, the foods which she 
eats regularly and those she eats 
irregularly. This helps me to find 
out how the class eats, and what 
improvements should be made in 
their diets. 

Many of the yvirls perform duties 
at home. Their responsibilities vary 
according to the family status. Our 
introductory course during the first 
week of school provides me with a 
survey of the class, and I find it 
helps me greatly in planning activi- 
ties for the coming year. 

Mrs. MELVIN R. PETERSON 
Lakeland, Florida 
Clever Stage Setting 

The first thing new students (9th 
grade) saw in the homemaking de 
partment was a big bulletin board. 
The theme was “Homemaking is a 
Barrel of Fun.’ Two gaily-dressed 
clowns carried a banner with the 
theme on it. Other clowns, some on 
bicycles, doing head stands, made 
up the parade. Each held a placard 
showing an area of homemaking 
child care, arts and crafts, family 
relations, foods, grooming, clothing. 

The FHA Bulletin Board was ar- 
ranged with items of news about 
FHA and the Honor Roll Certificate 
earned by the chapter in 1954-55. 

And so the “stage was set” when 
the students came to their first class. 
After enrollment I said to the girls: 
“This is your department. I want 
you to make it your home at school. 
Now, would you like to explore the 
department? Open all the cabinets 
and drawers and see for yourselves 
just what you have.” 

The second day each girl was 
asked to write me a personal letter 
telling me about herself. These let- 
ters were held in confidence. 

The third day, using the bulletin 
board, we briefly covered the many 
phases of homemaking. What did 
each want to learn about homemak- 
ing this year? These were listed 
on the board. 

“It is important to work closely 
with your parents. Shall we ask 
them to help us with our planning?” 
All agreed. Invitations were writ- 
ten to parents inviting them to come 
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unroll the magic 
story of 


Canned Foods 


available to teachers 
without cost 


@ WALL CHART gives 
sizes, weight and cup 
content of common cans 
and jars 


@ MENUS with recipes 
and work schedules 


@ NUTRITION informa- 
tion about average size 


servings 


@ MEAL PLANNING 
DATA and answers to 
questions about canned 
foods 


@ LABEL information 
analyzed for intelligent 
buying of canned foods 


@ CLASS AND HOME 
ACTIVITIES to stimulate 


interest 


Complete kits upon request. 


Use coupon service section. 


Consumer Service Division 


NATIONAL 
CANNERS 
ASSOCIATION 


1133 20th Street, N.W. 
Washington 6, D. C. 
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to the homemaking department on 
Friday to meet the teacher and be- 
come acquainted with the program 
of the department. 

The fourth day, cookies and punch 
were made. About twenty-five moth- 
ers came the next 
refreshments, work began. They 
were shown the bulletin board, which 
help in getting 
fact that we taught more than 
“cooking and sewing.” They were 
told the planning the students had 
and were asked for 

The mothers were 
thusiastic and offered much _ help. 
Home projects and adult classes 
were By the time they 
were ready to go, they had a greater 
appreciation of the homemaking pro- 
gram they felt they had 
had a definite part in its planning. 
And they were anxious to help car- 
ry out those plans during the coming 
year. They told other mothers who 
had unable to attend 

Planning together with students 
and parents pays off. Homemaking 
barrel of fun. The first week 
of school is so important! The teach- 
interest and enthusiasm are 
‘catching.” If the students know 
that homemaking is fun, then the 
work does not seem like work. They 
learn faster when they given 
opportunities to learn they 
want to learn. 

Mrs. J. A. BAGWELL 
West Memphis, Arkansas 
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Getting-Acquainted Technique 


When each class (of 7th and &th 


yraders) comes for the first time, 
we begin by calling the roll. 
Getting acquainted with new 


comers is next. There are always a 
number of new pupils in every class, 


especially in the seventh grade. 
Children come to us from four ele 
mentary schools as well as from 


two sixth grades in our own school 
There are also transients from other 
states. In order to assimilate these 
and make each class a 
friendly working group, various ways 
of getting acquainted are used 

If the majority of the girls seem 
they are asked to introduce 
themselves. Then they tell some in 
teresting fact their ar 
tivities, such as how they spent their 
vacations Or they asked to 
interview a neighbor to obtain facts 
general Then each girl 
in turn her 
the class and tells what she has just 
learned from her 

A brief buzz 
order. This 
portunity to 
with others 


students 


at ease, 


concerning 


ol interest 
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move 
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common in- 
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The students may also ex- 
materials on the bulletin 
new books and magazines, 
and other items of interest. At this 
time, I like to surprise the class by 
serving an iced fruit-drink and per- 
haps some cookies. Shy girls are 
invited to help me as “hostess” in 
serving. I circulate among the girls 
as they talk and I learn much from 
the bits of conversation I overhear. 

After this informal interlude the 
remainder of the first ninety-minute 
class period (there are two per week ) 
is spent in discussing homemaking 
activities for the year. We talk 


terests. 
amine 
boards, 
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about units and problems that have 
been suggested by the material on 
the As pertinent requests 
and problems are mentioned, a volun- 
teer goes to the board to write these 
into the outline there. 

If any seems too shy or 
apathetic to suggest much, a simple 
questionnaire is given to each girl. 
After a detailed explanation, these 
are checked, and answers written in 
where needed. This information en- 
ables me to know more about their 
homes, their families, and previous 
homemaking training. Then I can 
begin with the individuals where 


boards. 


class 


to help you teach your girls: 


salads, desserts, garnishes 


6 FREE TEACHING AIDS 


with popular, colorful, canned CLING PEACHES 
and FRUIT COCKTAIL from California 


DEMONSTRATION SUPPLY 

One No. 2'4 can each: California 
cling peach halves, cling peach 
slices, fruit cocktail. No brand 
names. Supply limited. 


COLOR MOVIE OR FILM STRIP 
History of peaches. Modern grow 
ing, canning of California clings 
Preparation and serving of cling 
peach and fruit cocktail dishes for 
family and parties. 

Movie: 16 mm., 20 min. Voice com- 
mentary. 

Film Strip: Same material for 35 
mm., strip film projector. Voice 
on 33'4 rpm record. Mimeo 
graphed script also available 

Important: Requests filled in order 
received, Please print name and 
address plainly. 

TEACHER’S MANUAL 


Brief, complete facts 


lam TO Coupon 


on canned cling peaches and fruit 
cocktail. Practical and 
ideas for using. Demonstration 
plans. Home assignments. 

RECIPE SHEETS 

Punched for student notebooks, 8'/2 
x Il. Easy, tested directions for 
cling peach, fruit cocktail dishes 


FULL COLOR WALL POSTER 
Cling peach or fruit cocktail dish 
Recipe in large type. No brand 
names 

MIMEOGRAPH STENCIL 

Cut for you to run off lesson sheets, 
&'4 x 11, spaced for punching and 
insertion in student notebooks 
Buying facts, class and home pro 
jects, suggestions for use. 


recipes 


Cling Peach Advisory Board 
350 Sansome Street 
San Francisco 4, California 


Cling Peach Advisory Board, 4) Sansome Street, San Francisco 4, California 
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The 4 projects listed below 
explain the basic electrical needs 
for planning, managing and 
decorating the modern home. 
All 4 are in attractive form that 
makes them fun to study 
and fun to teach 


How Could This Room Be Improved? 
What Are This Kitchen’'s 
Electrical Needs? 

What Are This Laundry’s 
Electrical Needs? 

Which House Would You Pick? 


All 4 are in a FREE lesson plan book 
Home project sheets and study fold- 
ers for students also are available. 


Use the coupon on page 141 
or write to 


NATIONAL Rocounre Wrainc BUREAU 


A NON-PROPIT EDUCATIONAL ORGANIZATION 
155 EAST 44th STREET, NEW YORK 17, N. Y. 


they are, and build learning experi- 
ences on that foundation. A selec- 
tion. of pressing problems is made, 
and added to the original outline. 

At the end of the first week the 
pupils have a definite plan of work 
und a time schedule before them. 
Approximately one-half the home- 
making time in the seventh grade is 
spent on the units, “My Part in 
Making the Home” and “Learning 
to Care for Younger Children.” 

The Eighth Grade 

Similar get-acquainted techniques 
are used in the eighth grade since 
there are always some strangers. 

Serving refreshments the first day 
becomes more “partyfied’ in the 
eighth grade. A table with lace 
cloth and centerpiece is in evidence 
when the class arrives. Later, the 
punch bowl and glass cups are 
brought out and used in serving. 
Girls are usually eager to help ar- 
range the table and take turns serv- 
ing. This serves as an introduction 
to their first unit which is on this 
type of entertaining. They may be- 
gin planning immediately to have 
a party for their teachers and the 
boys of their class. Problems of 
etiquette (such as invitations, in- 
troductions, duties of the hostess) 


VITAMIN FOOD CHART 


From the makers of ‘Cream of Wheat" 


FREE! VITAMIN 
FOOD CHART 


Mail coupon on page 113 for your copy 


Here's the eighth edition of the 
“Cream of Wheat"? Vitamin Food 
Chart! It lists food sources of Vita- 
mins A, Bi, Be, C and D~ as well 
as Niacin, Folic Acid, B-6, E and K. 

Students find this chart a handy 
study and reference aid. That's one 
reason it's already punched to slip 
into any 8‘ x11 ring binder 

You 'l/find this chart a handy teach 
ing aid just as you find vitamin- 
and-mineral Enrich- 
ed Quick “Cream 


of Wheat" one of 

the most enjoyable 
foods you ever 

worked with. Mail am ss 
coupon on page |! 
for your copy. 


THIS CENTURY-OLD 
SECRET... 


Men love Lea & Perrins Worcester- 
shire Sauce in meat, fish, cheese 


dishes! 


Surveys prove it. . famous 
chefs have always known it. For extra 
good flavor in soups, gravies, sauces, 
too, this all-in-one seasoning (none 
other needed!) is the way to a man’s 
heart. The smart girl keeps it handy 


in the kitchen .. on the dining table. 


The big secret’s in 
this little book! 


“DISHES MEN LIKE” 
get your FREE copy today 


« 50 PAGES OF RECIPES 
FOR MEN all quick, 
easy, economical 

« HOW TO CARVE MEAT, 
FISH, FOWL... a boon 

to the carver! 

« HOW TO CHOOSE 
‘GO-TOGETHERS’ 
70 combinations for 
menu-planners 


Fill out the coupon in 
bock of book.... 


LEA & PERRINS, Inc. 
241 West Street, 
New York 13, N. Y. 
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and what a guest should know arouse 
interest in books, magazines, and 
visual aids. Girls list the rules that 
will help the boys know what is 
expected of a guest at the parties. 
These are written on the boards 
in the home rooms. The home room 
teachers are very cooperative. They 
give time for a general discussion 
of this material, and other social cus- 
toms, with the entire class. 

This unit on entertainment lasts 
into the third week. But it is well 
worth the time because of the mo- 
tivation it furnishes. 

MABEL M. DAVIS 
Phoenix, Arizona 
Good Exhibits Help 

It was the first day of school with 
the usual influx of students for reg- 
istration. A group clustered around 
one of the exhibits in the homemak- 
ing room and I eavesdropped—a 
legitimate part of getting ready for 
the first day of classes. 

“This doesn’t mean you can get 
all of these things out of a three 
dollar a week allowance, does it? 
Hey, this is slick.” 


“Yes, but it won’t work. There 
are too many things you have to 
buy. Last week I spent my whole 


allowance on a sweater.” 

“Isn't that an adorable room? I’m 
going to ask Mom if I can’t fix up 
my room this year.” 

They were examining the money- 
management exhibit—one of five ex- 
hibits in the room—which I planned 
to use next day as an illustration of 
what girls can do as a worthwhile, 
planned experience. I also wanted 
them an idea of what they 
might like to do as part of a voca 
tional-homemaking program. This 
particular exhibit was a three di- 
mensional display showing how a 
personal allowance or income could 
be budgeted over a year’s time in 
order to realize some satisfying per- 
goals. 

There was a group of sample gifts 
one could make for family and 
friends. A miniature bedroom with 
doll furniture and draperies, with 
prices indicated to show how a 
room could be made attractive at 
small An eye-catching ward 
robe made for a sleek young man- 
nequin, All within the limits of the 
yearly allowance. 

There were other exhibits in the 
room: One on food illustrated a snack 
for the crowd. One pictured a chaise 
lounge a girl could make for her 
room of an old chair and two 
orange crates) to solve both a stor- 
age and decoration problem. A child 
care exhibit featured a_ fantastic 
train and blocks to represent the 
activity and fun which might be in- 


to give 


sonal 


cost. 


(out 


volved in learning to care for chil- 
dren. Grouped with each exhibit 
were some of the recent publications, 
film titles, and books on the subject. 

I sometimes contact former stu- 
dents who are glad to come in and 
discuss with a class how they planned 
and carried out some satisfying per- 
sonal experiences. These talks are 
very stimulating, especially if chosen 
with the grade level of each class 
in mind. 

Early in the week, the members 
of each divide into small 
groups according to their interests. 
With pertinent questions raised by 


class 


TO ORDER 


Order copies for all your 
students! Use coupon on pag 
14] or write Kerr, Dept. 


P9-56, Sand Springs, Okla. 


FREE — TEACHERS ONLY! 


Ask for your copy of Kerr’s 
color-illustrated 56-page 
complete canning and freezing 
book — free to teachers. 


REG 
u & PAT OFF 


NOW’S THE TIME 


the free home canning booklets 
teachers depend upon... 
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the group to guide them, they ex- 
plore the books and materials in the 
exhibits for answers. Each group 
discusses its findings and prepares 
a report for the class. Then the 
class, acting upon the recommenda- 
tions of the groups, can more easily 
get together on a general outline 
for the year. 

Thus, it isn’t difficult to orient the 
new students to the homemaking 
program or to get all of the stu- 
dents thinking in the direction of 


the opportunities involved. 
MILLIE LERDALL 
Ame 8, 


lowa 


THIS FREE BOOKLET 


“10 Short Lessons in Home 
Canning” has become part of every 
semester's teaching plan, 

say home economics teachers 
from coast to coast. 

In 24 clearly written and 
profusely illustrated pages, 

it presents step-by-step 
instructions for all home canning 
methods in individual lesson 
form. Instructions are also 

given for approved home 

freezing procedures. Booklet is 
convenient 8 x 104% notebook size, 


ANY CANNING QUESTIONS? 
We at Kerr’s Research Kitchen 
will be glad to help find the 
answers to your home canning 
questions. Write us at the 

Kerr Research and Educational 
Department, Sand Springs, Okla. 


ZELLA HALE WEYANT 
Director, 
Kerr Research 
and Educational! 
Department 
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YOURS FOR THE ASKING 
“THE LADY OF THE LAND” 


\ delightfully entertaining 
and instructive motion-pic- 
ture about a group of dedi- 
cated women and how they 
help keep America’s living- 
standards the highest in the 
world. 


Especially appropriate for . . . 


Home Economics Classes 
Church Groups 
Club Women 
Sororities 
Parent-Teacher Associations 


To secure this FREE-LOAN, 
16 mm, 29 min., sound, color 
motion picture, fill out coupon 
in Teaching Aids  Seetion. 


Serry but we must limit this offer to 
the following — states Alabama, 
Arkansas, Georgia, Hlinois, Indiana, 
lowa, Kansas, Kentucky, Louisiana, 
Michigan, Minnesota, Mississippi, 
Missouri, North Carolina, Ohio, 
Pennsyvivania, Pennessee, Texas, 
Virginia, West Virginia, Wisconsin. 


SHILIN FILM SERVICE CORP. 


The News Of The Day Bldg. 
450 West 56th Street 
New York 19, New York 


Average American Wife 

The average American wife is a 
comparatively young woman, busy at 
home raising a family, and living in 
a city area, according to the latest 
figures from the Metropolitan Life 
Insurance Company. Two-fifths of 
the approximately 40,000,000 wives 
in this country are under 35, one- 
fourth are in the 35-to-44 age group. 
Two-thirds of the women live in 
urban localities, and 27% of the total 
number work outside the home. 


Budget Bugaboos 

“Many families go to extremes 
when they consider that thing called 
budget,” says Mrs. Marion Stevens 
Eberly, director of the Women’s Di- 
vision of the Institute of Life Insur- 
ance. “Some, fearing they'll put 
chains on their wants and their 
pocket books, decide to do nothing 
whatsoever to regulate their spend- 
ing. Other families go all out, equip 
themselves, with elaborate record 
books and other complicated systems, 
only to abandon them when the going 
vets tough.” 


On Marriage 

A study of 440 married men and 
women, conducted by social scientists 
at the University of Pennsylvania, 
came up with the encouraging fact 
that marriages aren't half as un- 
happy as the soap operas would have 
us think. The ratings went like this: 
71.4 per cent were happy, 15 per cent 
were medium-happy, and only 13.6 
were downright miserable. Accord 
ing to this study, age is an important 
factor in marital unhappiness. The 
late forties and early fifties repre 
sent a crisis period for many of the 
women, and the fifties are critical 
for the men. Loss of their children, 
now grown, and dissatisfaction with 
their love life contributed to the 
basic unhappiness of the discontented 
women. The men’s discontent was 
centered on career disappointments 
Sut of the men who were successful 
yet unhappy, it was the wives who 
were blamed for not keeping pace 
with them in their upward climb 
On the other hand, the unsuccessful 
men tended to blame their wives for 
their failure and to pity themselves 


Moviegoers 
Whether or not their families own 
a television set, the most movie 
going Americans today are the teen 
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FREEZER PAPER 

The original and still 
the lowest cost way to 
protect meats for freez 


MRS. HAYWARD’S 
DUSTING PAPER 
Polishes as it cleans, 
actually picks up dust 


SHELF PAPERS 


3 types in a variety of colors and prices 


Suits every need, exactly 


BAKING CUPS 

Colorful aids to easier baking, 
cup cakes stoy fresh, and are 
served neatly 


SAMPLES ON REQUEST! 
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/ \ 
Q 
| 
Household 
| Papers 
Kalamazoo, Michigan 


CREAM KING WHIPPER 


Easiest way to get 
real whipped cream 
...tops 24 desserts 
from 1 cup of 
top milk 


New CREAM KING w hipper makes 


the fastest, most economical whipped 


cream you can get. With just a touch 


of your finger, you turn a half-pint 


of top milk or low calorie, light cream 
into a full quart of the REAL THING 


...no substitutes...no additives. And 


you whip exactly what you need 
with no waste. The Cream King keeps 


its contents fresh and on tap for a 


week or more. Bottle and head are 


made of aluminum. Retail price — 
$10.00. Available with 2 chargers at 
a professional discount price of $6.00 


postpaid Send for yours now. Use 


coupon page 


KIDDE MANUFACTURING CO., INC. 


Bloomfield, New Jersey 


Alfred 


agers. Politz Research esti 
mates that 39% of the 10-14 year 
age group, and 48% of the 15-19- 
attend movies at 
once a week. In comparison, the 30- 
39 year group boasts only 20° as 
steady moviegoers. possible 
that television hasn't 
yet caught up to Hollywood in glamor 
appeal; that the family living room 
can’t hold a romantic candle to the 
local movie palace; and that with the 
high market's $65,00,000-a- 
week buying power, even increased 
movie admissions won't stop our 
effluent youth. 


year-olds, least 


Some 


conclusions: 


school 


Wires Crossed 

“Dig that crazy conversation” is 
the gist of teenage attitudes toward 
parental telephone talk. The National 
Association for Mental Health re- 
ports that the high school crowd of- 
ten has as low an opinion of their 
mothers’ conversations as the 
mothers have of theirs. “Fruitless 
and meaningless” is the teenage ver 
dict. Not only are the 
spoken in their criticism, but they're 
more than willing to voice their own 
ideas about the way family affairs 
should be handled. One solution pro 
posed by the 


out- 


teens 


youngsters is for 
mothers to do their telephoning while 
the offspring are in school, 


Clothes and Delinquency 


According to the American Insti 
tute of Men’s and Boys’ Wear, Inc., 
the nation’s judges and child-care 
experts agree that putting young- 
back into “yo -to- meeting’ 
clothes will help stamp out juvenile 
delinquency. Today's junior army of 
criminals is widely identified by their 
duck-tail hairdos and, in the words 
of a current song hit, “motorcycle 
black leather jackets.’ 
One juvenile judge, however, issued 
a note of caution in trying to stem 
the tide of teenage clothing fads 
completely. They serve, he said, as 
a psychological and emotional outlet 


sters 


boots and 


Nonfat Dry Milk Recipes for 
dishes shown on pages 64 and 65 


JUICY MEAT LOAF 


1 pound ground lean beef 
4 cup uncooked rolled oats 
1, cup finely cut onion 


cup drained, canned tomatoes 
*4 cup instant nonfat dry milk 
teaspoons salt 
leaspoon pepper 
2 bacon slices, cut in half 


Turn on oven and set at 350°F. (mod 


erate). Mix well the ground beef, rolled 
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A Highly Successful 
Plan to Raise Big 
Funds, EXTRA CASH 


Schools, Classes, Organizations 
Are Offered “How to Do It" 
Booklet by Sunshine Art Studios 


When big funds must be raised, when 
you need extra cash for special goals . . . move 
quickly to take advantage of this winning plan 


that is ready to work for YOU! 
You can offer the strikingly beautiful Sunshine 
Christmas Cards . 


that you can sell at astonishingly low prices. 


BIGGER PROFITS! 


. new 1956 quality cards 


You'll make quick sales 


You can also offer other exclusive Sunshine 
items that are best-selling profit-makers: NAME. 
IMPRINTED Cards, Religious Cards, Parchments, 
Children’s Cards and Books, Stationery, Gift 
Wrappings and Novelties. 


A box of the Nationally 
Famous Christmas Assort 
ment 21 brilliant tall 
designs, with deep em 
bossings and rich quality 
features——is yours FREE, 
in addition to other sam 
ples on approval. Send 
coupon for YOURS! 


| SUNSHINE ART STUDIOS, INC., DEPT. 
45 Warwick St 26 E. Union St 
i Springfield |, Mass Pasadena |, Calif i 
' Send at once the FREE Box of the Nationally ' 
Famous Christmas Card Assortment with 
other samples on approval and fu details 
on Fund Raising 
NAME 
ADDRESS 
CITY ZONE 
STATE 


Send No Money 


It costs your group nothing to try this proved Sun 
shine money-making plan. Just mail the coupon and 
we shall send you the FREE 
box, the How to Do it" 
booklet, and samples on ap 


proval 


Get Yours FREE 
on 
Kiaae 
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canned 


goods 
remember the 


WwinG-AWay 


automatic 
can opener 


If you open cans, and who doesn't, you'll want 


o SWING-A-WAY Automatic Can Opener 


Open cans in helf the time. One motion locks 
on can and removes the lid... it's that sim- 


ple. Choice of red, white or yellow enamel. 


Retail $4.98 
with magnetic LID- LIFTER $5.98 


special low price to home economists 
see coupon on page 143. 


America’s tavorite can opener 


SWING -A-WAY MANUFACTURING COMPANY 
4100 Beck Avenue * * * Saint Louis 16, Missouri 


milk, 
pepper. Shape meat mixture into a loaf 
with wet hands, then place loaf in a 
shallow pan. Place the 
slices over the top of the loaf. Bake on 
rack of oven 1 until 
Makes 4 servings. 


oats, onion, tomatoes, salt, and 


baking bacon 


center hour, or 


prown, 


JIFFY SHRIMP CREOLE 


2 tablespoons butter or margarine 
| cup chopped onion 
1 cup finely cut green pepper 
2» cup finely cut celery 
1 No.-2 can tomatoes, undrained 
3 tablespoons flour 
; cup instant nonfat dry milk 
| teaspoon salt 
| teaspoon chili powder 
1, cup water 
2 cups cooked shrimp (2 5-072. cans) 


Melt butter in a 2-quart saucepan. Add 
onion, pepper, and celery, and cook for 
Add Mix flour, 
milk, salt, and chili powder in a small 
bowl. Add water slowly and mix until 
smooth. Add to mixture and 
cook over medium heat about 5 minutes. 
Add shrimp and until steaming 
hot (about 3 minutes). Serve 


8 4 servings. 


» minutes, tomatoes. 


tomato 


heat 
over 
boils d rice, 


BROWNIES 


%, cup sifted, all-purpose flour 
cups sugar 
teaspoon salt 
1, cup cocoa 
'g cup instant nonfat dry milk 
cup soft shortening 
unbeaten egg 
1, cup water 
1 teaspoon vanilla 
'» cup broken, unsalted nuts 


Sift together into a 2-quart bowl the 
flour, sugar, salt, cocoa, and instant 
nonfat dry milk. Add all at once the 
shortening, egg, water, and vanilla. 


Mix until well blended, then beat hard 
1 minute, Stir in the Spread 
batter in a 


nuts, 


well-greased 9-in. square 


pan. on centel rack of 350 F. 
oven (moderate) 30 minutes, or until 
cake pulls from sides of pan. Cool in 


into 25 


pan about 30 minutes. Cut 
squares, 

Note: Brownies will Stay moist if you 
the pan completely (with a bak 


aluminum foil 


covet 
ing sheet, or pressed 
over the 


from the oven. 


edges) as soon as they cone 


BANANA NOG 


1 large ripe banana 
'y cup instant nonfat dry milk 
tablespoon sugar 

| cup ice-cold water 

'» teaspoon vanilla 


Mash th 
piece of 


fork on a 
milk 


anana with a 
waxed paper. Put the 


and sugar into a jar or pitcher holding 
about 3 or 4 


cups, Stir in the wate 
and vanilla. Add the 
and mix well. Serve cold, topped with 


a scoop of vanilla ice cream, if desired. 


mashed banana 


Makes 2 servings. 


‘| MANAGEMENT 


| POR BETTER LIVING 


TWO WINNERS 
IN HOMEMAKING 


Starr's 
VANAGEMENT FOR 
BETTER LIVING 


Here is the first secondary school 
text focusing throughout on home 
management, This new text ap- 
plies management principles to 
all areas of a well-planned home. 
making program foods, finances, 
family relationships, child) guid- 
ance, and so on. 


Hatcher and Andrews’ 
ADVENTURING 
IN HOME LIVING 
BOOK I 


You will find this all-purpose 
guide to homemaking appealing 
to young teen-agers. This basic 
text is packed with useful learn- 
ing techniques and experiences. 
kech chapter is the story of a 
class at work, an approach that 
pupils greatly enjoy. 


D. C. HEATH 
and Company 


SALES OFFICES: 
Chicago 16, San Francisco 5, 


Dallas 1. HOME OFFICE: 


Englewood, N. J. 
Atlanta 3, 
Boston 16 
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Guarenteed by * 
Good Housekeeping 


tie 
i 
PUTNAM<~ DYES 


For Dyeng end Tinting 


Laundry Tips 


HE American Laundry 


T 
Manufacturers’ re- 


cently prepared this list of defini- 
of home laundry appliance 
Although compiled for mem- 
AHLMA, we think these 
will be helpful to 
teachers and home 


Home 
Association 


tions 
terms. 
bers of 
definitions 
homemaking 
equipment specialists. 

The Automatic Washer. power- 
driven device for washing fabrics, 


also 


which, upon one setting of con- 
trols, (a) fills itself with water 
at a set temperature (or as near 


that temperature as the water de- 
livered to the washer permits), 


(b) washes, (c) rinses, (d) extracts 
water, and (e) stops—all without 
further attention on the part of 
the operator 

Semi-Automatic Washer. A power 


driven device for washing fabrics 
which performs filling, washing, 
rinsing, and water extraction func- 
tions, performed by the automatic 
washer, without the operator's re- 
moving the fabrics, but which re- 


| quires that one or more of the op- 


erations 


be controlled by setting 


controls subsequent to the original 


setting. 

Wringer Washer. 
device for washing 
equipped with a 
wringer for extracting water. 
Spinner Washer. A_ power-driven 
device for washing fabrics in which 
clothes are washed in one container 
and removed to another for rinsing 
and water extraction 

Automatic Dryer. A power-driven 
device for drying fabrie which, 
through heat and tumbling and 
with or without air flow, evaporates 
water from fabrics for a period of 
time determined by the operator at 
the initial setting of the dial, or for 
a period of time determined by the 
machine pursuant to conditions 
within the machine and which shuts 
off without further attention by the 
operator. 

Combination Washer-Dryer. A 
power-driven device for both wash- 
ing and drying fabrics, which, upon 
one setting of the controls, combines 
the automatic-washer and 
matic-dryer functions in 
tinuous operation. 
Ironers. A power-driven device for 
smoothing and removing moisture 
from fabrics, which pres- 
sure, friction, and thermostatic- 
controlled heat and which is operat- 
ed hand, knee foot 


A pow er-driven 
fabrics, which 
power-driven 


is 


auto- 


one con- 


uses 


by or controls. 


NEW 


FOR 
TEACHERS 


10] 


“Facts About 
Food Fats’ 


New bro- 
chure bringing the subject up 
to date in the light of latest 


research, 24 pages, including 


semi-professional 


bibliography. 


“Fats and Your Diet’’ 


Handy manual 
summary of the “what, why 


of fats in the diet, 


compact 
and how” 


Classroom Poster 
386 x 24, 
photographs 
versatility 
as a spread, 
ingredient, 


Attractive poster, 
color 
the 
margarine 
and 


FOR 
TEACHERS 


AND 


STUDENTS 


contains 
showing 
of 


seasoner, 


“Choice Recipes 
with Margarine”’ 


New recipes for home or stu 
dent use. Simple, interesting, 
economy-minded dishes, Each 


pupil will want one. 


“Cooking for 
a Crowd with 
Margarine” 


“Large-quantity” recipes for 
or group 
Explanatory aids. Easy, tasty 


with a “difference.” 


institutional use, 


dishes 


FREE 


on request 


Please refer to Coupon Service 
tion, page 117 


NATIONAL ASSOCIATION OF 
MARGARINE MANUFACTURERS 
Munsey Building — Washington 4, D.C. 
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“Training 
the Baby” 


HELPFUL, AUTHORITATIVE 
BOOKLET YOURS 


A TEACHING AID FOR 
Your Child-Care 
Training Classes 


Jenin: THERE 1S A COMPLETE LINE OF 
TOIDEYCO* CHILD-CARE AIDS 
LITTLE 
TOIDEY 


The tamed Little 
Toidey* seat 
long recognised 


as the leoder is 


ovatlable in sev 


erol models in 


plastic or wood 


Training in Equipment 
Continued from page 91) 


sources such as manufacturers and 
magazines. 

While becoming acquainted with 
the equipment, the student at Co- 
lumbia, who is planning to become a 
teacher, begins to realize that every- 
one needs experience in 
many different appliances as pos- 
sible before making a_ purchase 
either for her school or home. By 
using the appliances to prepare 
meals or wash the family laundry, 
the student begins to see how equip- 
ment can be taught in a foods or 
clothing course as well as in an 
equipment course 


using as 


Using Equipment-Training 


There is a great deal to learn, to 
teach about equipment. Advanced 
courses help the students decide 
which area she is most interested in. 
The students who are interested in 
teaching are encouraged to become 
familiar with all phases of equip- 
ment. Those who know what level 
they want to teach are encouraged 
to start a reference file of the edu- 
cational materials available. Oppor- 
tunities in business are available to 
those who are interested in the en- 
tire equipment field, and those who 
want to specialize. The student inter- 
ested in freezers might possibly go 
to work for a frozen foods company. 
Another, interested in laundering, 
will find many available 
with detergent manufacturers. Any- 
one interested in equipment general- 
ly, can be placed with equipment 
manufacturers, equipment distribu 
tors, home service departments (par- 
ticularly in public utilities compa- 
magazines, newspapers, ad 
vertising agencies, radio, and tele- 
vision, 

It is gratifying to see 
more equipment being 
offered. Job opportunities are plenti- 
ful. Anyone trained in household 
equipment today will have no trouble 
finding just the position she wants. 


REMOVES 


positions 


nies), 


more and 
courses in 


from BATHTUBS SINKS 
bottoms of COPPER POTS 
TILE FLOORS - METALS 

AUTO BUMPERS 


Give names of your dealers & by 
ZUD is sold at Grocers Good Housebee ping 


Hardware, Dept , 10¢ Stores 


RUSTAIN PRODUCTS, P.O. BOX 502 FAIRLAWN, NJ. 


No More 
PEDICULOSIS 
PROBLEMS 


lf You Use 


DERBAC 


Only quick, safe 
way to clear up 
heads infected 
with lice and nits 
in one easy 


treatment. 


See coupon section 
for full information 
and free circular 


material. 


Cereal Soaps 


Company 
Box 111 

East Northport 
Long Island, 
New York 


\ — 
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TA Ne 
ORY 
s 
BESS 
FORT WAYNE, INDIANA ee 


You can use this 


HISTORICAL CALENDAR 


PYPICAL 
PAGES 


JUNE"1987 
gis 
ve ap , ~ 
25 » 4 9 7 
“7 


12 19 29 22 


IS FELL COLOR 
Historie al i 
ILLUSTRATIONS 


MESSENGER 
Historical Art Calendar 


helps to teach history 


A real help in the classroom because thi 
authentically ihustrated calendar is dey oted 
exclusively to history every imiportant 
date in our history is noted on thy iz 

montzily calendar pages Phe great histor 
ical quotations are included to make it 


vivid and exciting 


Keach of the twelve pages of this calendar 
is ustrated with a beautifully lithographed 
picture of a timely event full-color 
Authentic historical dita with 
these events ts given, briefly and concisely 


Tk al for every 


connected 


home and schoolroom 


Earn Money FOR CLASS PROJECTS 


Calendars are for sale at 4c each. Your 
class can sell them at a profit to provide 
funds for historical or other projects. 

QUANTITY PRICES 

Quantity Const Sell For Profit 
100 Calendars $25.00 10.00 $15.00 
200) Calendars 32.00 
300 Calendars 69.00 120.00 51.00 


Single copy We: 3 copies 81.10. 12 copies 84.00, 
2 copies 814.75 


256 s7 
Cash with orders to individuals. 


Write for details 
MESSENGER CORP. 


DEPARTMENT PE-9, AUBURN, INDIANA 


Letters 


(Continued from page 26) 


Dear Editor: 

I was delighted to read Mrs. Wad- 
ley’s article in the March issue oft 
Practical, “‘Let’s Discuss the Real 
Values in Homemaking.” The home 
making and family-life experiences 
of a mother-home-economist give 
real validity to her observations 
about methods of teaching, and | 
hope many teachers profited by read 
ing it. 

It presents most effectively 
of the frequently 
student teachers. Only 
individual conferences, three student 
teachers who are now only obser 
ing and assisting asked, “‘What shall 
I do when I find a pupil using 
another method than that outlined 
by the teacher? Perhaps it is equal 
ly good. But it may not be approved 
by the teacher. I don't 
know her well enough yet to be abl 
to judge her reaction.” 

My answer, like Mrs 
was to ask, “What is the 
in the situation? 
method the only 


some 
raised by 
week, in 


points 


last 


supervising 


Wadley’s, 
real value 
Is this particular 
one, the 
or one of several effective ones?” 

Student teachers are 
larly confronted with this problem as 
they begin their teaching. This arti 
real contribution to the 
their understanding and 
been added to our bibli 
ography of reading for the methods 
course. We are grateful for Mrs 
Wadley’s willingness to share he 
experiences and her insight 


best one, 


almost regu 


cle is a 
growth of 
has already 


with u 


and we are yrateful to vou tol pub 

M. CATHARINE STARR 

Professor of Home Economics 

Sacramento State Colle qe 


Sacramento, California 
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New Books 
(Continued from page 28) 


clothes. Dress Smartly gives a hun 
dred guide points on the selection of 
the most flattering clothes for indi 
vidual figure Sew Smartly 
gives fundamental information on 
the selection of fabric and pattern 
for figure and many details 
of clothing construction. 


ty pes, 


types 


Management for Better Living, by 
MARY CATHERINE STARR, 451) pp 
$3.80, D. C. Heath and Co., Boston, 
1956. 


This is a much-needed book the first 
text devoted en 
home management, It is 
with the problems of ac 
tual people in mind. One unit ex- 
plores the need for management in 
daily living, the next takes up the 
use of time and energy involved in 
performing daily tasks, and the 
third deals with money management. 
Emphasis is put on helping students 
to make their own decisions regard- 
ing the time, abili 
ties, and relations with others. Miss 
Starr is professor of home econom- 
Sacramento State College 


se ondary school 
tirely to 
written 


use of money, 


ics al 


The Original Lucite Bracelet 


WRIST PINCUSHIONS 


th sshions—4 sizes—!0 colors 
te Avron Bands—6 sizes 
$ Pressing Supplies—Ripping Knives 
; Free Gifts with Orders 
AMES INDUSTRIES 
2 Box 2408-A Wichita 13, Kansas 


©) 


S)ennison is the name for 


FLAMEPROOF CREPE PAPER 
AND STREAMERS 


A new process now makes famous Dennison Crepe Paper 


flameproof. Fine quality ... Brilliant colors 


Wonderful 


for decorations and crafts... Plus new safety. 
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Teaching Ideas and Suggestions 


for Using This Issue of Co-ed 


Happy New School Year! 


Hello again! We hope yours has been a restful and rewarding 


summer. Co-ed is happy to be back again and ready to join you 


and your students in the classroom once more 


Please keep us 


posted on how you and your students feel about Co-ed and the 
teaching ideas offered. We need your continued help to do our 


best teamwork. 


SELECTION AND CARE OF CLOTHING 


Day-time, Date-time, 
Party-time Fashions (p. 8) 

Illustrates fashions for different 
occasions and sugyests appropriate 
fall colors 
Things to Do 

] Using flannel board or bulletin 
board, demonstrate suitable Co-ed 
fashions for day-time, date - time, 
and party-time. Have each girl 
make her own scrapbook of fashions 
suitable for her figure type 

2. Plan a “dress-right” campaign 
for your school. Be sure to refer to 
Co-ed article “Man Alive” (deals 
with boy’s viewpoint on girl's 
clothes ) 


The Clothes Closet (p. 32) 

Sugygestions for laundering syn- 
thetics, with reference chart. 
Things to Do 

l What are some synthetic fibers 
and how do they differ? Consider 
use of manufacturers’ tags for laun- 
dering instructions 

2. Referring to chart, consider 
general characteristics for launder- 
ing and ironing synthetics. Demon- 
strate washing, drying, and ironing 
of some synthetic garments. 


EATING IS FOR FUN AND HEALTH 
Party Perfect: 
A Football Feast (p. 12) 


Novel suggestions for a fall after- 
the-game get-together. 
Things to Do 

1. Refer to Co-ed'’s sample menu 
and plan your own fall get-together 
party menu. 

2. Carry out party plans and 
evaluate success according to goals. 

3. Refer to Co-ed’s “The Day of 
the Game” (p. 14) for excellent 
yame suggestions. Use committees 


The Editors 


for invitations, decorations, refresh- 
ments, games, and clean-up. 


Cook's Tour (p. 36) 


First of a series on foods and cus- 
toms around the world. This one 
is about Sweden. For additional 
related suggestions see Practical 
article, ‘‘World Understanding 
Through Foods” (p. 62). 

Things to Do 

1. Plan a foods unit through 
semester Use Co-ed recipes, also 
suggestions in Practical article. 

2. Have students check with par- 
ents, grandparents, and relatives re- 
garding their nationality back- 
grounds. Collect and test favorite 
recipes. Invite mothers, grand- 
mothers, to visit the class; have 
them describe old customs and 
national foods. 


Nutrition: 


Let's Take Off (p. 26) 

Wise suggestions about dieting to 
“take off” weight. 

Things to Do 

1. Invite a physician or nurse to 
talk on “What Is Overweight?” and 
consider causes. 

2. See Practical articles “Break- 
fast Habits Explored” (p. 60), and 
“Nonfat Dry Milk” (p. 64). 

3. Prepare exhibits or posters of 
daily and/or weekly diets that are 
adequate and inadequate. List high- 
calorie foods with limited food value. 
Make comparable list of moderate- 
and low-calorie foods offering simi- 
lar satisfactions in taste and appear- 
ance. Be sure to include desserts. 


PERSONALITY PARADE 
You and Your Dates: 
A Friend a Day (p. 17) 
The desire for friends is particu- 
larly strong among teen-agers. 


Through letters, consider some typi- 
cal questions. 


Things to Do 


1. Using buzz groups, discuss 
meaning of Emerson’s quote, “The 
only way to have a friend is to be 
one.” Relate to short story (p. 15). 

2. Consider letter 3—-how to get 
more dates. Why is this important 
and what can a girl do about it? 

3. Have buzz groups consider let- 
ter 4 about dating “girl friend’s boy 
friend.” Have each group role play 
way of handling situation 


You and Your Career: , 


Home Economist in Action (p. 16) 

As a home economist for Eastman 
Chemical Products, Corinne Wil- 
liams is concerned with the use and 
promotion of certain textiles for 
fabrics to be made into apparel or 
home furnishings. She has planned 
publicity and taught homemaking 
classes and women’s groups 


Things to Do 


1. Another home economics pro- 
fession to explore. Perhaps there is 
someone in your community who can 
visit your class and describe experi- 
ences in such a job. Save this article 
for future reference, in relation to 
other career articles to be published 
in Co-ed. 

2. Discuss importance of recog- 
nizing that every profession has 
some things you don’t like to do but 
that prove worthwhile. Indicate 
learning value of facing such feel- 
ings In a mature way. 


True to Nursing (p. 19) 


Naomi True tells why and how 
she chose nursing as a career. Nur- 
sing offers numerous job opportuni- 
ties, a chance to be a contributing 
member in your community, and 
training useful in your personal life. 
Her high school home economics 
background proved valuable, too. 


Things to Do 

1. First of this year’s career se- 
ries, to include careers for girls in 
fields other than home economics. 
Follow future Co-ed issues and col- 
lect these career articles to form a 


PRACTICAL HOME ECONOMICS EDITION OF CO-ED 


: 


“Careers for Girls” kit. Make avail- 
able in school library. 


You and Your Family: 
"My Mother Isn't Fair to Me" (p. 18) 


Describes mother-daughter con- 
flict involving a teen-ager and her 
younger Challenging teen- 
age-panel comments included. 


sister. 


Things to Do 

1. Have panel of several mothers 
and girls discuss, ‘Are mothers and 
daughters fair to each other?” 

2. Role play daughter's gripes 
described, and follow with mother’s 
Have students reverse 
roles to gain identity with other 
point of view. See Practical article 
“Focus on the Family,” 
Understanding Parents Through 
Role Playing Techniques (p. 48). 


vrievances. 


Concept 1, 


You and Your Part-time Job: 
First Aid for Baby Sitters (p. 20) 


Emergencies seldom occur. but it’s 
wise for baby sitters to be prepared. 
Things to Do 

] Plan to avoid emergencies 
List items to be removed from reach. 

2. Using life-size doll, have girls 
demonstrate first aid for: head in- 


juries; swallowed objects; cuts and 
scratches; and animal bites. Con- 
sider how to comfort child. Refer- 


Spock’s “Common Sense Book 
of Baby and Child Care.” 

4. Be sure to help girls realize 
importance of having phone num 
bers for child's doctor: parents’ 
whereabouts; and substitute adult if 
parents cannot be reached. 


ences: 


You and Your Money: 


Dollars and Sense (p. 20) 
Budgeting 
sample chart. 


suggestions, with a 
Things to Do 

1. Have girls use chart to list in- 
comes and expenses. Consider how 
to improve methods of spending. 

2. Consider goals for money 
spending: (a) to satisfy immediate 
needs, (b) to satisfy future needs. 
Point out girls’ responsibilities to 
family needs and financial status. 


Short Story: 
The New Girl (p. 15) 


A story about city-bred Josie’s ad- 
justment to life in a farm commu- 
nity. Perceptively revealed are her 
feelings of inadequacy regarding her 
family’s financial status and nation- 
ality differences. All of this occurs 
in a love-story setting enriched with 


meaning by David's appreciation of 
Josie and his feelings about the 
American heritage. 

Things to Do 


1. In buzz groups, have students 
consider the following: How do you 
think Josie felt about her adjust- 
ment to farmhouse life, a new school, 
new friends, different family back- 
grounds? 

2. Josie’s classmates, who visited 
her home when they thought she 
was ill, later avoidéd her at school 
Why? They later indicated they 
were disappointed in her shame 
about her parents and home. Do you 
believe they were justified in reject 
ing Josie? Was this the right thing 
Consider the meaning of 
“When we “ure most unlovable, we 
need to be loved most.” 

3. Josie used some “evasive tech 
niques” when she refused the auto- 
mobile ride and avoided her turn 
vith the Was 
fied in her behavior? 
need to understand the causes of be 
havior rather than the surface situ- 
ation, 

4, How did Josie and David feel 
about each other? Was this attrac 
tion a realistic one or was it based 


to do? 


she justi 
Consider the 


on “differences attracting 
5. Have students draw a picture 
of a “farm house” and a “city 
house.” Consider their reality—and 
the stereotypes prevalent. 


GOOD GROOMING 
In the Looking Glass (p. |!) 


A ‘round-the-clock beauty routine 
is described. 
Things to Do 

1. Consider why bathing is more 
important than just looking clean: 
stimulation of skin, elimination of 
unseen perspiration clogging pores, 
pleasanter to self and others. Morn- 
ing brisk scrub and cold splash help 
wiking up; a warm tub relaxes be- 
fore bedtime. 

2. Plan a ‘round-the-clock beauty 
routine. Have girls compare sug- 
gested regime with their own daily, 
nightly, and weekly routines. Set up 
a simple weekly chart. Plan how 
time could be used more wisely 


Setting the Style (p. 27) 


Suggests how “hair styles not only 
express individuality; they also 
serve to focus on your best features 
and camouflage your weak points.” 
Things to Do 

1. Experiment with different hair 
styles by having several girls rep- 
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resent different-shaped faces. Have 
each student draw an outline of her 
face shape, and style several suitable 
hairdos. 

2. If possible, have a beauty-par- 
lor hair stylist visit and discuss care 
of hair and hair styles. 

3. The Toni Co. has excellent kit 
of charts and booklets on hair care 
(456 Merchandise Mart, Chicago 54, 
Illinois). Fine film available: “Heads 
Up for Beauty” (Association Films, 
347 Madison Ave., New York 17, 
New York.). 


HOME MANAGEMENT 


Twenty Questions 


Around the Table (p. 30) 


A functional quiz: twenty ques- 
tions regarding manners around the 
table, and proper table setting. 


Things to Do 

1. Might use test for pre-test and 
after-testing purposes in relation to 
foods unit 
2 Demonstrate proper table set- 
ting and table manners. 


Magic in Your Paintbrush (p. 34) 
Home-improvement projects were 
related to homemaking class in a 
Michigan high Planning, 
carrying out, preparation, and paint- 
ing of actual room, with cooperation 
of family. Painting hints included. 


school 


Things to Do 

1. Plan similar home-improve- 
ment project with your students. Be 
sure to help students recognize im 
portance of planning in relation to 
budget and family opinions 

2. Tie in with Practical’s article 
“A Project in Home Improvement” 
(p. 50) 

4. Have students collect pictures 
of variously-painted rooms, and then 
have each select choice for own room 
Sketch room and paint colors to be 
used. Demonstrate painting tech- 
niques. 


ALL AROUND THE CLASSROOM 


1. Don’t miss “Focus on the 
Family” a review of an A.V.A. book- 
let in this month's Practical (p, 48) 
Here are sound suggestions about 
family-centered home economics cor 
related to actual activities and 
penetrated with the creative fune 
tion of family life. 

2. The passing (good riddance, 
too!) of title “cooking and sewing” 
in Connecticut home economics class 
es. A richer concept of home econom 
ics is described in “Why We Call It 
Homemaking” by Isabel MceCobb 
(p. 46). And it includes boys, too! 
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Wonder We're 


For timeliness ...tested teaching techniques ... complete, expert coverage of every 


major homemaking skill... CO-ED is unrivaled in the teen-age home economics field! 


Our CO-ED editorial staff is simply bursting with 
pride. And no wonder. For during the first semester 
of publication, CO-ED met with instant and overwhelm- 
ing success. Now—at the start of a new school year— 
well over 200,000 teen-agers have joined the ranks of 
©O-ED readers... and thousands of homemaking 
teachers in all parts of the country have found CO-ED 
a vital, up-to-date addition to classroom teaching! 


A pioneer in the field of high school home economics 
education, CO-ED is expressly designed . . . 
¢ To provide careful, all-inclusive coverage of each 
course offered in the modern homemaking curriculum; 
© To supplement standard textbooks with practical, 


up-to-the-minute materials, not obtainable from any 
other single source; 


¢ To offer down-to-earth help and guidance in the 


vital areas of family living, personality development, 
social behavior, boy-girl relations; 

© To spark increased student interest and enthusiasm 
in the study of basic homemaking skills! 

CO-ED’s soaring circulation figures—plus conclusive, 
first-hand evidence of its effectiveness in classroom after 
classroom—prove beyond doubt that this unique new 
teen-age magazine has gone a long way toward achieving 
its editorial objectives—that it has, in fact, already at- 
tained a permanent and valued position in today’s home 
economics curriculum. 

Inside this first September issue, for example, you'll 
find many bright, brand-new articles on the “back-to- 
school” theme—ideas suggested by experienced home 
economics teachers and adopted by our editors to bring 
you and your girls the maximum in informative, fun-to- 
read features for classroom learning. 


The 
magazine 
for 
career girls 
and 
homemakers 


of 


tomorrow 


If you haven't yet discovered the value of using these 
lively, up-to-the-minute materials in your teaching pro- 
gram, won't you try CO-ED this term? 

First, examine CO-ED carefully, and show this out- 
standing September edition to the new students in your 
fall classes. Then, use the attached order card or business 
reply envelope to mail your tentative order posthaste. A 
classroom set of CO-ED will reach your school in a very 


*One to four subscriptions to CO-ED are sold 
on an annual basis only, at $1.50 each per year. 


few days. If your order#etals 10 or more 
you will also receive your own desk copy 
Home Economics free of charge! 

You may revise your tentative order after you know 
the exact number of copies you will require for the 
coming year. Of course, you'll be billed later for just this 
final quantity. Price (5 or more copies to one address): 
50¢ per student per semester, $1.00 for the school year.” 


scriptions, 
Practical 


33 W. 42nd St., New York 36, N. Y. 
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CHOOSE YOUR TEACHING AIDS 


from this business-sponsored 29th 
annual section on audio-visual materials 


HOW TO USE THE TEACHING AIDS SECTION 


To save your time—to insure prompt delivery— 
Follow these directions exactly! 


. Cut out and fill in Master Coupon. It carries our mailing address to which you send all coupons. 
2. Read listings and check all items you want. You may order as many as you wish. 

. Fill in coupons for material you want. Write clearly. The manufacturers have no other record of your address. 
. When requesting films, allow three full weeks before your first choice of time for showing them. 


. Tear coupons apart and keep in numerical order, 


. Assemble coupons requiring payment and list each with price on side of Master Coupon. Enter total in space pro- 

vided. If you send money to only one company, you may send check or money order payable to that company. 
Otherwise make remittance to Practical Home Economics. Stamps may be sent for amounts under $1.00. No 
requisitions will be honored. oe 


Attach coupons requiring payment to your remittance. 


. Arrange other coupons in numerical order. Address envelope to us or use the Subscription envelope enclosed, Do 
not forget to include Master Coupon. 


(Note: If you wish to send more coupons to us later, please be sure to mention that the Master Coupon has been sent 
previously.) 


Do not send cash or school board requisitions. 


Practical Home Economics Edition of Co-ed, 
$ 33 West 42nd Street, New York 36, N. Y. Listing No. Amt. & 
‘ Please send me the educational material listed on enclosed slips. : 
Name 
a Street . 
School or orgenizetion ...... be Golege? ... 
Number of students you teach—Boys Girls Adults ; 

Do you have « school lunchroom or cafeteria? No. of pupils fed : 

De you () Operate () Supervise Advise about seme? 

Total amount enclosed Money Order—U. S. Stamps—C heck Total 
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47th AHEA Convention 
(Continued from page 45) 


our table over the year. Thousands come to our home. 
And we must keep on a budget. So domestic problems 
loom large in diplomatic life and are part of the job.” 

Sir Roger advised us: “pick up a history book now 
and then and refresh your mind about the sequence of 
past events.” He gave us five rules to increase our 
knowledge and understanding of world affairs. 

1. “Be sure of your facts.” (Look behind the head- 
lines. Read the papers carefully.) 

2. “Be sure of the meaning of words.” (In discuss- 
ing and reporting international affairs the same words 
have different meanings in different countries.) 


Left to right: Mrs. Isabel 8. LaFollette 
and Mrs. Agnes Meyer who were speakers. 


8. “Beware of historical analogies, and of drawing 
parallels between past and present.” (Principles may 
remain constant, but their application changes. Cir- 
cumstances alter cases as we descend the stream of 
history.) 

4. “Do not expect quick and clear-cut results in in- 
ternational affairs.” (Many problems are not capable 
of solution at a particular moment, due to complex re- 
lations between states. Like wine they must be left 
to mature.) 

5. “Find out for yourself if you can.” (Travel, par- 
ticipate in an exchange program.) 


Looking Ahead with the American Family 


Mrs. Agnes Meyer, author and journalist, challenged 
us with a speech on “Woman's Responsibility for the 
Family.” She appealed to the nation’s home economists 
to aid in efforts for the moral rejuvenation and the so- 
cial reorganization of our society that are required of 
all women today. She quoted Emerson. “What is civili- 
zation?” he asked, and answered, “The power of good 
women.” 

Discussing woman’s new freedom and responsibili- 
ties, Mrs. Meyer declared: “There are numerous indica- 
tions of the reorientation of woman's thinking as evi- 
denced by an idealism among young matrons—as pas- 
sionate as it is practical—by many successful young 
marriages and a rising birth rate in our educated, pros- 
perous middle-class families. These young women have 
recaptured the wisdom that just being a woman, in the 
fullest sense of the word, is their central task and their 
greatest opportunity. 

“A multitude of modern trends is responsible for 
this new type of womanhood, but your profession de- 

(Continued on page 110) 
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Abbott Laboratories 


Add Natural-Tasting Sweetness to Diets 
Without the Penalty of Calories 


SUCARYL™ means good news for dieters and diabetics. This non-caloric 
sweetener can be used just like sugar—cook with it (boiling and baking 
don't affect it at all), sweeten drinks, cereal, fruit . . . you can even use 
it in freezing. And you simply can not taste the difference. We've 
got samples and brand new full-color recipe booklets for you. Let us 
know what you need. 


American Bottlers of Carbonated Beverages 


Soft Drinks and the Balanced Diet. Written specifically for grade-school 
teachers. Gives basic facts of nutrition, the place of sugar in the well- 
balanced diet, and the part that soft drinks may play in supplying that 
sugar. Included is a chart comparing the sugar contents of several popular 


beverages and foods. 


American Can Company 


Free Booklets of Interest to 
Every Home Economist 


“Quick Tricks Cookery,” “Let's “Tuna Time” and 
“Canned Meat Magic’ are booklets of delicious, tested recipes prepared 
by the Home Economics Test Kitchens of the American Can Company 
“So You're on a Diet’ is invaluable to those on diabetic, low-sodium 


Serve Salmon,” 


and low-calorie diets. Contains tasty dishes, approved by medical author- 
ities. The “Can Demonstration Set” is an unportant visual teaching 


aid 


typical contents. 


Eight cans show how various can sizes are identified, and lists 


American Dry Milk Institute, Inc. 


Colorful poster, 18 x 24, on nonfat dry milk, how it is made, how it is 
used and its nutritional value, is now available through the above ofhce 


Related leaflet presents simple, straightforward story of nonfat dry milk 


following the outline of the poster and giving essential facts about 
this important dairy food 


Armour and Company 
Free Manual of Armour Food Films 


These 10 Free Food Films (in 
color) supplement your class dem- 
onstrations 

Send for Free Manual which de 


scribes fil and helps integrate 
them with lessons and projects 

(Includes order blank for Free 
Films.) 
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Abbott Laboratories (80) PHE 9-56 
North Chicago, Illinois 

Please send me, without charge: [] New 32-page 
recipe booklet, Calorie Saving Recipes with Improved 
SUCARYL. (If you desire more than one copy, indi- 
cate haw many -). 

(J Two sample bottles of Improved Sucaryl™ Tablets. 


Name 


(please print) 
School or Organization 


Address 
City 


American Bottiers (19) PHE 9-56 

Of Carbonated Beverages 

1128 Sixteenth Street, N.W., Washington 6, D. C. 
Please send us free booklet, Soft Drinks and the Balanced Diet, contain- 

ing evidence that soft drinks have a place in good nutrition. (Sample 

copy free and after you have seen it, we can provide up to 20 free.) 


Name Title 
(please print) 
City Zone ‘ 


American Can Company (93) PHE 9-56 


Home Economics Section 
100 Park Ave., New York 17, N. Y. 


Please send me a free copy of each of the booklets checked 


C) Quick Trick Cookery. [) Let's Serve Salmon. [] Tuna Time 
( Canned Meat Magic. (] So You're on a Diet. (1) Can Demonstration Set 
Name 

(please print) 
School 
Address 
American Dry Milk Institute, Inc. (66) PHE 9-56 
221 No. LaSalle Chicago 1, lilinois 
Please send me free of charge 
C) a. Poster on nonfat dry milk. 
(J b. Related leaflet enlarging story of nonfat dry milk 
Name ie School. . 

(please print) ‘ 
Street and Number 6 
Armour and Company (60) PHE 9-56 


Marie Gifford, Director, Armour Consumer Service 
Armour and Company, U.S. Yards, Chicago 9, Illinois 


Please send me the free manual describing your color food films 


Name 


(please print) 
Scho | 
Address 


City Zone State 


ry 
‘ 
‘ 
4 
. 
, 
Zone State 
‘ 
‘ 
‘ 
‘ 
‘ 
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serves much credit for the fact that we have so many 
successful young marriages today. Had our middle-aged 
women had the benefit of this scientific training they 
would not find it so difficult, after their children left 
home, to relate themselves to the social structure. And 
the old women would not be condemned to a loneliness 
for which old age insurance is no cure!” 

Turning to the role of home economists in “helping 
the women of America to realize the power for good 
that lies in their hands,” Mrs. Meyer said, “Far more 
than any other teachers in our public school system, you 
have an opportunity for close personal relationships and 
thus for the guidance of the young girls who will be- 
come the mothers and citizens of the future. This is a 
great responsibility at a time when the American family 
has been weakened by an ever-growing social chaos with 
the result that family responsibilities are thrown more 
and more upon the schools.” 


Working Power of the Older Woman 

Following Mrs. Meyer’s talk, Mrs. Isabel B. La Fol- 
lette, writer and lecturer, took up the problems of the 
older woman in an address, “Making the Most of Our 
Maturity.” 

Mrs. La Follette became so interested in the fund of 


(Continued on page 112) 


A, 


President Eisenhower complimented the home 
economists of the United States for their signifi- 
cant contributions to the high standard of living 
and homemaking that families enjoy in this 
country today in a telegram sent to the opening 
session of the 47th annual meeting of the Ameri- 
can Home Economics Association in Washing- 
ton, D. C. 

The President's telegram to Catherine T. Den- 
nis, President of the American Home Economics 
Association said: 

“The home economists of the nation have con- 
tributed significantly to the high standard of liv- 
ing and of homemaking that families in this 
country enjoy today. The home economists of the 
United States, too, have shared professional 
knowledge and skills with people in other lands 
through programs of technical assistance and 
educational exchange. I congratulate the Asso- 
ciation on devoting one of the sessions of the 
forthcoming meeting to international relations. 

“I am pleased also that members of your pro- 
fession—in business, in research, in community 
services, in teaching, and in homemaking—are to 
visit government installations that carry on pro- 
grams related to these fields. Such visits will 
strengthen the partnership between the federal 
government and home economics programs across 
the country. 

“To all of you, best wishes for a successful 
and enjoyable meeting and for continued prog- 
ress in your work.” 

Dwight D. Eisenhower 
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Association Films, Inc. : Association Films, Inc. (31) PHE 9-56 


347 Madison Avenue, New York 17, N. Y. 
Free Color Films on Nutrition ' Please send us the following FREE LOAN 16mm sound films for use on 
And Food Preparation ' dates shown: Every Day Is Apple Day, ist 2nd.... ; Fiesta, 
Every Day ls Apple Day, all about apples, apple products, and how to Ist 2nd. 
use them. Festa, two teens plan a south-of-the-border party. Festival of Talk The Shelf, 
Cheese Recipes, tasty, economical cheese dishes for a variety of occasions. ist. 2nd .. 1 Rice for Moderns, 1st 2nd wel 
It’s All in Knou ing How, a football coach gives a teen-ager the facts about Treasures for the Making, 1st nd 
nutrition, Let's Talk Turkey, culinary cues on turkeys. The Magic Shelf, Nese 
all about canned soups. Rice for Moderns, the Minute Rice Story. Treasures (please print) 
for the Making, a classroom classic on jelly-making the year ‘round. Address or ‘ . 
City . State 
Association Films, Inc. (30) PHE 9-56 
347 Madison Avenue, New York 17, N. Y. 
Association Films, Inc. Please send the following FREE LOAN 16mm sound films for use on 
Four New Films About Food ’ dates indicated: Harvest of Convenience, \st.. re 
Bananas? Si Senor!, \st..... ee ; Design for Dining, 
Harvest of Convenience, the food we eat, where it comes from, how Ist 2nd ; Quick Meals from the Preezer, \st 
it's tested, tasted, and shipped to you. Bananas? Si Semor!, story of 2nd 
bananas, filmed in Latin America. Design for Dining, the frozen foods Name , 
story. Quick Meals from the Freezer, menus featuring flash-frozen meats (please print) 
and other frozen foods School 
Address eee 
City ; Zone..... State 


FREE . . . for your Better Breakfast Month 
program ... 


Cereal Institute, Inc. 


Home @eanemics Director, institute, inc. (97) PHE 9-56 
135 Sewth Le Selle Street, Chicege 3, 


Please send PREE Breakfast Teaching Unit “A Basic 


FREE a completely coordinated teaching unit with 20-page Teacher's Pattern”: 20-page’ Teacher's Source Book, and 22'x 16° Wall 
Chart. LL) 
Source Book, "A Basic Breakfast Pattern,” and a 22” x 16" Wall Chart 

Name 
which presents authoritative information on breakfast and its im- - 

A 
portance to teen-agers and adults City 


Cling Peach Advisory Board Cling Peach Advisory Board (79) PHE 9-56 


a. Demonstration Supply—1 No. 2 can each: cling peach halves, ‘ 38@ Senseme Street 
slices, fruit cocktail. Supply limited ' Sen Francisco 4, California 
b. Teacher's Manual—Facts on growing, canning. Recipes, Assign- Yes, send me free, as described in your advertisement in this publication 
( ) Demonstration supply ( ) Teacher's manual ( ) Wall 
c. Full-color Wall Poster—I\lustrates cling peach of fruit cocktail | ( ) Cut mimeograph stencil ( ) —~ Student recipe sheets. And send 
dish. Recipe. No brands ' ( ) Movie or ( ) Film strip with ( ) 33% rpm record or ( ) mimeo- 
d. Recipe Sheets—8Y, x 11, punched | graphed script and —- accompanying recipe folders for use (date 
e. Cut Mimeograph Stencil, (8 x 11) serving suggestions. ' preterred) - or (second choice date) —— 
f. Color-Sound Movie—shows peach history, growing, canning, prepa- | Name 
ration, serving, 16mm. Free recipes ; School (please print) 
g. Filmstrip—same as movie, 35mm, 3314 rpm record or mimeo'd ye weal 
City Zone State 


Jane Ashley, Home Service Dept. P-7 

Corn Products Refining Company (78) PHE 9-56 
Send for Karo’s free Cake and Frosting Leaflet—includes a wonderful | 17 Bettery Piece, New York 4, N.Y. 

group of cake and frosting recipes to be used for home and family + Please send me free - copies of Cake and Frosting Leaflet for dis- 
entertaining. For your girls, there is a favorite Chiffon Cake, and a 
delicious Bittersweet Nut Torte with a melt-in-your-mouth Chocolate | 
Velvet Frosting, a hurry-up Quick Peanut Butter Frosting and a quick Name 
and easy Maple Fluff Topping 


Corn Products Refining Company 


tribution to my students, 


(plea print) 


To secure your copies for student distribution fill in and mail coupon. School 


Street 


City Zone State 
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middle-aged-woman power, which is available but not 
used, that she set up a counseling and placement service 
for mature women. The idea is an adaptation of the 
Women’s Exchange for cooking and handiwork. Called 
Service Exchanges, they find part-time jobs for older 
women in the community who want (or need) to find 
remunerative work outside their homes. 

The majority of the women enrolled are in the age 
group 35 to 55, but older ones are not turned away. 
Mrs. La Follette told us that “on the whole, age has not 
been a problem in placing applicants, since most of the 
women have been adaptable and realistic in meeting 
employment demands .. . As elsewhere in the country, 


Mrs. Edna Kroft James, Vice Pres. of AHEA 
presided at convention's last general session. 
we can never supply enough office workers, but we have 
succeeded in building up the personal-service occupa- 
tions — practical nursing, housekeeping, pinch-hitting 
for mother.” 

Mrs. La Follette believes that maturity can be a time 
of very satisfactory part-time jobs for women who may 
not have worked outside the home for years, and that 
later maturity can be a time of pleasant retirement. She 
reminded us that one-fifth to one-fourth of our lives 
may be spent in retirement and made these suggestions: 

“Decide what values are most important to you. Don't 
break all old ties too suddenly. Be cautious about chang- 
ing climate. Cultivate quiet interests. Limit your range 
of physical activities. Decide whether it is worth while 
to keep up a home.” 


SUBJECT-MATTER SECTIONS 


Many of us waited eagerly for the second and third 
days of the convention when we were to attend section 
meetings planned for our special professional! interests. 
Here we present highlights from some of these 
meetings. 


Food and Nutrition 


An outstanding program was presented at a joint 
meeting of the Food and Nutrition, and Social Welfare 
and Public Health groups. Combining their talents, Dr. 
Helen A. Hunscher, Dr. Ruth M. Leverton, and Dr. Dena 
Cederquist presented a symposium on the topic, “The 
Life Cycle and Its Diet.” After introductory remarks 

(Continued on page 114) 
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The Cream of Wheat Corporation 


(a) Vitamin Food Chart lists food sources of important vitamins, shows 
how milk and cereal supplement each other, gives average analysis of 
enriched quick Cream of Wheat and ways to use it in special diets 
(b) Guide to Better Eating four page folder is packed with new recipes— 
new uses for America’s favorite hot wheat cereal. Everything from 
dramatic topping suggestions to mouth-watering ingredient uses. 

It includes: Family Breakfasts, Baby and Toddler Meals, Special Diets, 
and Everyday Good Eating with “Cream of Wheat.” Already punched 
to fit a 3-ring 6 x 9 binder 


The Cream of Wheat Corporation (93) PHE 9-56 


Please send without charge one copy of each item checked 
(CD Vitamin Food Chart C) Guide to Better Eating 


Name 
(blease brint) 
School 
City , i Zone State 


R. T. French Company R. T. French Company (71) PHE 9-56 


French's Spices and Herbs 


Please send me FREE Carol French's New Spice Chart Number of 
copies wanted ——— (limit of 50) 


FREE! French's easy-reference Spice Chart 


A bit with teachers! . . . The most complete chart on whole and ground 
spices that's available! The R. T. French Co. sent out over 150,000 
of these quick-reference charts last year! 


Chart is broken down two ways: by foods and by spices. You get your 
information at a glance! In handy loose-leaf notebook form, on coated 
stock—and free for the asking. Get one for every member of your class. 


‘(please print) 


P.S. If your last year's copy is “too-well-thumbed,” why not get a fresh 
copy for yourself ? 


Gerber Products Company (39) 
Dept. PHE 9-6, Fremont, Mich. 


Please send me without charge the Teacher's Manual and 
of the Student's Leaflet. 


Gerber Baby Foods 


Useful Facts About Infant Nutrition 


Clearly charted information about baby feeding is available at no charge 
in two special pamphlets—one for students, my teachers. Both contain 
modern, medically approved facts assembled by outstanding Home Econo 
mists who are specialists in infants nutrition. The Teacher's Manual saves 
you time, with its carefully organized plan of lessons, designs to give you 
reliable answers to questions frequently asked by students and young 
mothers 


The Student's Leaflet contains trustworthy baby-feeding information in 
easy-reference form. Mail handy adjoining coupon. 


Name Title 
(please print) 
Sx hool 


Street 


Betty Crocker Search (6) PHE 9-56 


General Millis, 400 Second Avenue South 
Minneapolis 1, Minnesota 


Betty Crocker Search, General Mills 


Please send me complete information on the Betty Crocker Search for the 


For rules of the Betty Crocker Search for the American Homemaker of American Homemaker of Tomorrow 
Tomorrow and a complete description of the program, send the coupon to 


the right. Genera! Mills, 400 Second Avenue South, Minneapolis 1, Minn. 


Zone 


Grocery Store Products Co. (70) PHE 9-56 
West Chester, Pa. 


KITCHEN BOUQUET 


Oo Piensp send one each of the 7 cooking and teaching aids listed 
at left. 


CJ One 2-ounce bottle of KITCHEN BOUQUET. 
KITCHEN BOUQUET Recipe Leaflets copies. 


(please print) 
School 
Address 
City 


Grocery Store Products Co.—Kitchen Bouquet 


Latest cooking and teaching aids- zeae for the asking! Low Tempera- 


sure Meat Cookery Techniques: the last word on cooking meats with less 
shrinkage, more servings per pound. Plus teacher lesson plan and student 
quiz. Modern Gravy Making: step-by-step photos show you the easy 
way to make richer, browner gravies 

Additional aids: Fish Cookery; Meat Cookery; Browning Meats; 
Pouliry Cookery; Making Sauces and Gravies. 

2 ounce bottle of Kitchen Bouquet. Free to teachers. 

For each student: Kitchen Bouquet Recipe Leaflets. Recipes for meat 
cookery and gravy making in a compact leaffet 
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by Miss Sadye F. Adelson, Dr. Hunscher spoke on the 
importance of nutrition in starting the life cycle. 

Nutritionally, the infant is nine months old at birth, 
Dr. Hunscher pointed out, and the quality of this nu- 
trition period depends upon the quality of the mother’s 
nutrition and her nutritional status before conception. 
Mothers bearing their first children are unusually young 
today. Many youngsters, particularly girls, show the 
effects of poor dietary habits. These findings under- 
scored Dr. Hunscher’s comment that the stresses of 
maternity may be added to those of incomplete growth 
as well as to those of unfilled childhood needs. 

Dr. Hunscher also said that all studies point to a need 
to consider the child as a whole when one considers 
nutrition. It is important to realize that each child 
will have his unique pattern of growth. She stressed 
that sequential study of nutrition—from one period of 
life into and through the next one—is highly desirable, 
for each period builds on the preceding ones. 

Following Dr. Hunscher on the symposium, Dr. Ruth 
M. Leverton, assistant director of the Experiment Sta- 
tion in charge of Home Economics Research at Okla- 
home A & M College, discussed recent research findings 
of immediate practical value in planning nutrition for 
adolescence. Then Dr. Dena C. Cederquist, an associate 
professor of foods and nutrition at Michigan State Uni- 
versity, discussed research on nutrition in adulthood. 

An excellent panel meeting followed the next day. 
Practical applications of material in the reports pre- 
sented at the symposium were discussed by representa- 
tives of social welfare, public health, school lunch, ex- 
tension, college, teaching, elementary and secondary 
school teaching, nursery school and other professional 
areas. 

Improved Nutrition 

Sharing the honors with Sir Roger Makins at the 
general session on Wednesday evening, was the winner 
of the 1956 Borden Award, Dr. Helen L. Gillum. Dr. 
Gillum, an associate professor at the University of Cali- 
fornia at Berkeley, received the award in recognition 
of her part in organizing and carrying out a study of 
the nutritional status of the aging. 

The committee of the American Home Economics As- 
sociation, which selected Dr. Gillum as the candidate 
for this year’s award, paid tribute to her eight years 
of concentrated, meticulous work in connection with 
the award-winning research. The results of this study, 
officially known as the western regional nutrition 
study, entitled “Nutritional Status of the Aging,” have 
added to our knowledge of the relationships existing be- 
tween the nutritive values of the ingested food, the 
physical status, and the blood findings in an aging 
population. 

1956 Borden Award 

At the Fleichmann Yeast supper we were told that 
even greater advances were in store for the western 
hemisphere’s nutritional well being. Dr. Percy E. Moore 
told of the Canadian government's efforts to start a 
concentrated educational program and set up a system 
to insure better feeding for Canada’s 350,000 Indians 
and Eskimos. 

(Continued on page 116) 
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Hershey Chocolate Corporation Hershey Chocolate Corporation (88) PHE 9-56 


Please send free: [] a. The Story of Chocolate and Cocoa —-——— copies. 


b. UWlustrated Recipe Folder -——— copies each. 
C) c. Wall Chart. (One copy only.) 


a. The Story of Chocolate and Cocoa—illustrated booklet, tracing 
the historical development and processing of chocolate and cocoa and 


the growth of The Chocolate Town 


b. Illustrated Recipe Polders—separate folder for Semi-Sweet Choco- Name 


(please print) 
late Dainties, Baking Chocolate and Breakfast Cocoa School 


Grade Taught 
c. Wall Chart—visualizing chocolate and cocoa processs. Distribution Address 

restricted to teachers. Limit One City , , Zone — 
(Offer good in United States and Possessions only.) (Offer Good in United States and Possessions Only) 


Kraft Foods Company (53) PHE 9-56 
Please send Free Educational Material as listed 

a. Menu Winners 

b. Favorite Velveeta 
Casserole Cookery 
‘Philly Pies” 
20 Wonderful Cakes 

. Quick Cheese Tricks 
Square Meals, Speedy Meals 
Tempting Appetizers and Sandwiches 
ookie raft 
“Philly” Frosting and Fudge 
Caramel Surprises 
Family Favorites with Malted Milk 
The Method’s the Thing 
The World of Cheese 
The Cheese Chart (7% x 11) 
The Cheese Chart (Wall Size) (one copy) 
44 Wonderful Ways to Use Philadelphia Brand Cream Cheese 
Kraft Miniature Marshmallow Recipes 
Winning Ways with Kraft Italian and French Dressings 
Favorite Salad and Sandwich Recipes 


Kraft Foods Company 

a. Menu Winners Made with Philadelphia Brand Cream Cheese—an 
illustrated folder. Free 

b. Favorite Velveeta Dishes—an illustrated folder. Free. 

c. Casserole Cookery with Protein-Rich Cheese—an illustrated folder 
of easily prepared casserole dishes. Free 

d. Philly’ Pies—an illustrated folder. Free 

c. 20 Wonderful Cakes Made with Kraft Oil—an illustrated booklet 

f. Quick Cheese Tricks with Cheez W hiz—an illustrated booklet. Free 

&. Square Meals, Speedy Meals—an illustrated folder giving interesting 
Kraft Dinner macaroni-and-cheese variations. Free 

h. Tempting Appetizers and Sandwiches—an illustrated folder featuring 
appetizers and sandwiches. Free 

1. Cookie-Craft—a free folder 

j. Easy Recipes for “Philly” Frosting and Fudge—an illustrated folder 

k. Caramel Surprises—an illustrated folder featuring Kraft Caramels 

1. New Family Favorites with Kraft Malted Milk—an illustrated folder 

m. The Method's the Thing—l\esson sheet illustrating preparations of 
cakes made with Kraft Oil. Free 

n. The World of Cheese—the history of cheese is presented briefly 
Varieties of cheese are given, with descriptions and manufacturing 
methods. Free. Limit of 5 copies per teacher 

0. The Cheese Chart—showing the basic nutritional values of cheese, 
7% x 11 inches. Free. 

p. The Cheese Chart—wall size. Free 

q. “Philly” Treats—44 Wonderful Ways to Use Philadelphia Brand 
Cream Cheese—an illustrated folder. Free 

tr. Kraft Miniature Marshmallows Recipes-——tecipes tor cooking, salads, 
desserts using recipe size marshmallows—an illustrated folder, Free 

s. Winning Ways with Kraft Ualian and French Dressings —dressings 
for salads and other uses—an illustrated folder. Free 

t. Favorite Salad and Sandwich Recipes—salads and sandwiches for all 
occasions with Kraft Mayonnaise and Miracle Whip—an illustrated folder 


Name 


(please print) 


Sc hool 
Address 


Zone 


Kidde Manufacturing Co., Inc. Kidde Manufacturing Co. (86) PHE 9-56 
CREAM KING WHIPPER Please send CREAM WHIPPERS, at the professional price of 


$6.00 each 


Check/money order enclosed sand COD. — bill me. © 


The new CREAM KING whipper whips and dispenses REAL whipped 
cream with the touch of a finger. Regular retail price—$10.00—avail- 
able, with 2 chargers, at a special, professional discount price of $6.00. Neme rb Title 

(please print) 


School or Company 
Address 


City Zone .. State 


FREE 


’ Dept. PHE 956, Battie Creek, Michigan 
FR 0 M K F | | 0 G G S iz Please send me a copy of the Kellogg's Memo Calendar for 1956-57 


and the booklet, A Good Breakfast Por Good Health—both tree. (Sorry, 
not available in quantities or to students or subscribers outside of the US. 


Kellogg's will send you two new booklets free—the Kellogg's Memo Name 
Calendar for the 1956-57 Academic Year and A Good Breakfast Por Good | _ (please print) 
Health, Be sure you get your copy. Simply fill out and mail the attached School or Organization 
coupon. (Sorry, because of limited supply, these booklets are not available Add 
in quantities, or to students or subscribers outside the USA.) ~aaaaans 
City Zone 
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Dr. Robert S. Harris told of some of the work being 
done in Latin America to improve the nutritional status 
of the people. He said that, “The malnourishment in 
Latin America, as elsewhere in the world, is due pri- 
marily to inadequate knowledge of the available food 
resources, the composition of these foods, the compo- 
sition of the diets of the people, and the nutritional 
status of the people.” 

He said that institutes of nutrition have been set up 
in Mexico, Central America, Ecuador, and Cuba to ob- 
tain research data. These data are then used to assist 
agricultural groups to produce more and better foods, 


Practical’s editor Irene Parrott chats with 
DOr. P. E. Moore, director indian and Northern 
Health Service for Canadian Health Dept. 


to help home economists, nutritionists, dietitians, and 
others to develop nutrition-education programs, and to 
help government leaders develop a realistic program to 
combat malnutrition and undernutrition. 


Textiles and Clothing 


The section meeting on textiles and clothing drew 
forth a wealth of material. The meeting was planned 
on the topic, “Standards—A Reality for Today's Tex- 
tile Consumers.” 

Early in the meeting, Mr. H. Thomas Hallowell, Jr., 
president of the American Standards Association, told 
us that textile standards offer consumers an invaluable 
guide for the purchase of textile products. Mr. Hallo- 
well pointed out that standards—such as those devel- 
oped by the American Standards Association—provide 
a blueprint for manufacture of products that will give 
a guaranteed and predictable performance. 

“In the consumer field,” Mr. Hallowell said, “I think 
I know that it is well-nigh impossible to regulate or to 
standardize our vanities. However... there are, in the 
textile industry, quite a few physical and chemical 
properties that can be verified and clearly defined in 
terms of consumer understanding. 

“Any clarification of goods through the facilities of 
standard definitions of their performance will help an 
uninterrupted flow of merchandise to its destination. 
From textile standards, the retailers will benefit by 
fewer cases of returned merchandise. And the con- 
sumer will save footwear and his temper going to the 
stores with claims and dissatisfactions which many 


(Continued on page 118) 
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Leo & Perrins Worcestershire Sauce 
Free Recipe Book—Dishes Men Like 


New book highly praised by food editors, consultants, teachers. A 
“must” for seasoning references. 64-page booklet featuring new and old 
favorites men like best. Contains many interesting features: 70 “Good 
Go-Togethers’” — a check list that simplifies meal planning, illustrated 
section on carving meats, poultry, fish, that shows just what to do by — 


authentic barbecue sauce recipe from Texas amazingly simple to make. 
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Lea & Perrins, Inc. (62) PHE 9-56 


Dept. P-9, 241 West S?., New York 13, N. Y. 
New Recipe Book Dishes Men Like, 64 pages of men's favorite dishes, 


70 “good go-togethers” for meal planning, illustrated “how to carve” 
sections, etc. Send for your copy today. 


(please print) 
School or Organization ........ 
City Zone State 


Libby, McNeill & Libby 


The Art of Salad Making—a 6-page leaflet on salads, 19 illustrations, 
8Y,” x 11”. 25 copies for students, plus suggested lesson plans. Also a 
copy of Today's Canned Foods and five descriptive labels. 


Libby, McNeill & Libby (57) PHE 9-56 
Please send: Teachers Packet on Art of Salad Making. 


Name Title 


School 


Address 


Milk Industry Foundation 


a. Information on free loan films 
b. Milk Facts 
and milk. (Free) 
c. Milk—Your Best Food Buy 
the various constituents of milk 
d. Teeners Don't Eat “Right.” 
for growing teen-agers. (Free) 


32 pages, statistics, charts, interesting facts about cows 


six-page leaflet showing values of 
Illustrated in color. 


healthful and interesting menu hints 


e. Quantity Recipes 
of people (25c). 


shows how to prepare interesting meals for groups 


Milk Industry Foundation (37) PHE 9-56 


Please send: ([] a. Information on free loan films 
Ob. Milk Pacts. Oc. Milk—Your Best Food Buy. (Jd. Teeners Don's 
Eat “Right.” Cle. Quantity Recipes for School Lunches (25c) 


Name 
(please print) 
School . 


Address 


City 


National Association of Margarine Manufacturers 


Fats and Your Diet. A handy manual for teachers 


iving the ‘what, 
why, and how” of fats in the diet . . . based on latest 


ndings 


Margarine Poster. Classroom poster (24 x 36) illustrated with beauti- 
ful color photographs showing the various uses of margarine 


Choice Recipes with Margarine. Recipe book for home or student use 
Simple, interesting, economy-minded dishes 


Cooking for a Crowd with Margarine 
stitutional use 


Large-quantity recipes for in- 


Facts about Food Fats. A 32-page professional brochure giving the latest 
information on food fats 


National Association of Margarine Mfgs. (47) PHE 9-56 
Munsey Buliding, Washington 4, D. C. 

Please send me free of charge: [] a. Pats and Your Diet, booklet based on 
latest scientific data. () b. Margarine Poster, for classroom, showing vari 
ous uses of Margarine. () c. Choice Recipes with Margarine, new recipes 
for home or student use. () d. Cooking for a Crowd with Margarine, 
institution recipes. (] e. Facts about Pood Fats, professional brochure on 


food fats 
Name 
(please print) 
School 
Street and Number ..... 


National Canners Association 
CANNED FOODS — Up-to-the-Minute Kit 


This modern kit contains up-to-the-minute information 
on buying, labeling, using and storing canned foods. A 
colorful wall chart, Canned Foods Buying Guide, gives 
can sizes and approximate net weight and cup content 
of cans and jars. This chart teams with the Labeling 
Guide for use in marketing classes. Detailed information 
on nutritive values of canned foods included. FREE. Consumer Service 
Div., National Canners Association, Washington 6, D. C. 
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CANNED FOODS—New and Revised Ku 
Consumer Service Division 
National Canners Association 

1133 - 20th Street, N.W. Washington 6, D. C. 


Please send up-to-the-minute materials about canned foods for 
students. 
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Name 
(please print) 
Jr. HS. HS College 
Address 
City Zone . State 


(please print) 
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times are due to the lack of common understanding as 
to what to expect from textile articles.” 

Speaking on the subject, “A Retailer's Outlook on 
Standards,” Mr. Phillip M. Talbott, senior vice president 
of Woodward and Lothrop and president of the National 
Retail Dry Goods Association, said that consumers 
should cultivate three-dimensional buying habits. That 
is, they should develop an appreciation of textile- 
performance standards as well as considering price and 
style when buying textiles and clothing. 

“As teachers and leaders in business education, it is 
particularly important that you see very clearly these 


Dr. Esther McCabe gave talk 

at Vogue Pattern press party 
problems of the integration of standards. The ultimate 
success of the use of standards in textile production 
and distribution will be in the way you teach consumers 
how to understand what standards mean to them. It 
is one thing to fashion a new tool or device, and quite 
another to get people to recognize its possibilities and 
then learn how to use it to advantage.” 


Housing, Equipment, Management 


The perfectionist housekeeper “may overtax her 
strength and antagonize her entire family by her desire 
for perfection. She is frequently a person who has lost 
sight of the forest for the trees. In management today, 
the trend is toward rational and flexible standards 
rather than perfectionism,” said Mrs. Elizabeth Wal- 
bert Crandall, an associate professor of home economics 
at the University of Rhode Island, in a talk on “Newer 
Aspects of Home Management.” 

“Home management, as home economists today see it, 
is a three-step mental process through which family 
resources are used to obtain family goals. The process 
is the same regardless of resources involved or the goals 
sought. The three steps are: planning; controlling the 
plan in action—-whether it is carried out by oneself or 
by others; and evaluating the results preparatory to 
future planning.” 

Family resources are more than the time, energy, 
money, and material goods which usually come to mind 
when one thinks of resources. They include also the in- 
terests and abilities of family members, their skills, 
knowledge, attitudes, as well as the resources of their 
community. Some may question that an attitude can 
be a resource, but any woman who is trying to feed 
her family well on a limited budget will recognize that 

(Continued on page 120) 
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National Dairy Council 


Free Booklet — "A Girl and Her Figure’ 


The teen-age girl needs help to realize that eating the foods she needs 
for nourishment and energy will not make her fat. 

This booklet tells teen-agers in an interesting and entertaining fashion 
just what they should know about gaining and maintaining normal 
weight. It provides a reliable and casy to follow guide to help the 
teen-age girl be figure-wise, figure-happy. 


National Federation of 
Coffee Growers of Colombia 


Colombia—Land of Mountain Coffee A bright and sparkling 
booklet, with lots of pictures and a rapid-reading text, tells the story of 
Colombia's great crop—coffee. Here is the story of the painstaking care 
the Colombian coffee farmer gives to his precious coffee trees, the 14 steps 
that bring the beans from the tree to millions of coffee-loving Americans 
Here, too, is what Colombia does with the dollars its coffee earns in 
America, how the Colombian farmer works with American machinery 
purchased with coffee’ dollars. Colombia—Land of Mountain Coffee 
will please your students and inform them of their Good Neighbor to the 
South—Colombia .. . 


National Live Stock and Meat Board 


Meat Manual (Sth edition revised) 40 pages, 8” x 102". Valuable 
guide in teaching. Includes meat identification with charts of wholesal« 
cuts, photographs of retail cuts—meat buying, covering grading, inspec 
tion, aging, selection—meat cooking, including the seven basic methods, 
temperature controlled meat cookery, time-tables—meat's contributions to 
diet. Handy reference manual. One copy free; in quantity, 20¢ a copy 


Ten Lessons on Meat (7th edition) revised—140 pages, 6" x 9”. Text 
book for high schools and colleges. Covers description of wholesale and 
retail cuts—the seven methods of meat cookery—temperature control in 
cooking meat—timetables—charts of wholesale cuts—photographs of retail 
cuts—meat grades—meat inspection—how to judge quality——meat care 
and storage-——nutritive value of meat. One copy free; quantity, 20¢ each 


Meat Teaching Charis—Set of 14 colorful bound charts, 28” x 36”. 
Visual aids in teaching meat buymanship—<are—cookery. Cover location 
of less-demanded cuts, meat storage, the seven meat cookery methods, low 
temperature cookery studies. Excellent for lectures. One set free 


Meat Carcass Charts—Set of three charts (Beef, Pork, Lamb) printed 
in three colors, 23” x 33”. Charts picture wholesale and retail meat cuts 
and give proper methods for cooking the various cuts. Valuable for in 
struction. One set free. 


Nutrition Yardstich—Newly revised combination booklet and adjustable 
graph (9” x 4”) for quickly and accurately measuring dict adequacy. 
Tabulated are protein, mineral, vitamin, calorie content of 576 foods on 
average serving basis, with other valuable information on nutrition and 
diet calculation, $1.00 a copy. 


National Red Cherry Institute 
"Magic with Cherries” 
Tempting new “Magic with 
Cherries” recipe booklet colorfully 
illustrated, Free for classroom dis- 


tribution. Many exciting uses of the 
flavor and appeal of Red Cherries 
Timely for fall baking projects 
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National Dairy Council 
111 N. Canal Street, Chicago 6, Illinois 


(85) PHE 9-56 


Please send me free copy of A Girl and Her Figur: 
Name 
School or Organization 


Address 


National Federation of Coffee 
Growers of Colombia 
120 Wall St., New York 3, N. Y. 


FREE copies of: 
COLOMBIA, LAND OF MOUNTAIN COFFE! 


(50) PHE 9-56 


Please send 


Name Tithe 
(please print) 

School Grade of students 

Address 

City Zone State 


National Live Stock and Meat Board (51) PHE 9-56 
EDUCATIONAL PRINTED MATERIAL 


Please send me the following material, as checked 


Meat Manual [) One free copy copies (20¢ each) 
Ten Lessons on Meat... One free copy copies (20¢ each) 
Meat Teaching Charts..(] One set free sets (R0c each) 
Meat Carcass Charts [} One set free 


Nutrition Yardstick copies ($1.00 each) 


I enclose check, money order or cash $ 


Shipping cost will be prepaid only on orders in continental U.S 


Name os Title 
(please print) 

Address 

City Zone State 


National Red Cherry Institute 
35 Wecker Drive, Chicege |, 


(11) PHE 9-56 


Please send: copies “Magic with Cherries’ recipe booklet. 
Name Title 

(please print) 
School Je HS... HS College Others 
Address 
State 
No. of H.E. Students Taught—Girls Boys. . .Grade(s) 


== 
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willingness on the part of her family to eat inexpensive 
foods is an asset. 

Management cannot accomplish miracles, Mrs. Cran- 
dall continued, reminding her listeners that “The best 
money management cannot make an inadequate income 
adequate. It can only assure the family that the money 
available will be used for those things which the family 
really considers most important. The best time manage- 


Miss Camille Beauchamp (left) and Miss Catherine T. 
Dennis admire ice sculpture at Westinghouse party. 


ment and the best application of work-simplification 
principles will not insure large blocks of leisure for a 
young mother with five smal! children and no household 
help, but it may help her reduce confusion and frustra- 
tion considerably. 

“The establishment of routine is another practical 
way of reducing the amount of time and energy spent 
in decision making. .. . Sound habits may be considered 
a valuable resource. For example, if you have a smooth 
routine for the early morning hours in which you dress 
and prepare breakfast for the family with scarcely a 
conscious decision, you have saved yourself considerable 
strain. . . . Sound habits are the result of decisions. 
Many decisions are required when a habit is being 
established or when one is consciously being changed. 
This is another example of the fact that decisions made 
in applying work simplification to a frequently repeated 
task have a long-time value.” 


Family Economics for Teen-agers 


At another meeting Mrs. Ruth Pierce Hughes said 
that a high school youngster can learn much about fam- 
ily economics and home management. She can learn 
sensitivity to values; ability to make choices; relation- 
ships involved in expenditure of money, time, energy; 
importance of procedures people follow in working; ap- 
preciation of different points of view; and she can be- 
come aware that girls may live on a different economic 
level after they establish their own homes. 

Some of the methods Mrs. Hughes recommends as 
ways to bring family economics—home management— 
alive for the teen-agers are: comparisons of brands, 
methods, costs, and efficiency; visits to businessmen, 
professional men, and homemakers; time and motion 
studies; and use of visual aids and commercial! illustra- 
tive material. She also teaches her young future home- 
makers to see the value of planning ahead to achieve 

(Continued on page 122) 
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Pet Milk Company 


MEAL PLANNING GUIDE 


This newly revised book includes information for planning, buying, 
preparing and serving meals. Daily food guide with Basic 4 Food Groups 
with their sources and functions listed. Tested recipes featuring evaporated 
milk. Punched for 8” x 10'/.” notebook 


FROZEN DESSERTS 


Classifies and defines frozen desserts 
tion for making frozen desserts in the refrigerator and ice cream freezer. 
Accepted standards for frozen desserts and sample score card for judging 
Tested recipes using evaporated milk in frozen desserts and dessert sauces 
Colorful 12-page booklet. Punched for 8” x 10¥2” notebook 


INSTANT PET NONFAT DRY MILK RECIPES 


A cookbook containing good, everyday recipes featuring instant nonfat 
dry milk in dry form. Illustrated helpful hints for the preparation of each 
recipe 


YOU AND YOUR BABY 


A 32-page book of suggestions on care, feeding and training of babies. 
Tested recipes for first solid foods and milk drinks. Sent to teachers in 
single copies only. 


Newly revised to include informa- 


Shilin Film Service Corp. 


A 29-minute, FREE-LOAN, 16mm. motion picture in color or black 
and white, sponsored by The Kroger Company, is delighting audiences 
everywhere, for its documentary and entertainment values. 

The scientists and home economists of the Kroger Food Foundation to- 
gether with its Homemakers Reference Committee, a group of 750 volun- 
teer housewives, skillfully and dramatically demonstrate the taste-testing 
process for launching a lemon pie. This pie, once found, will provide 
the recipe for a billion lemon pies. 

The film, The Lady of the Land, is FREE except for return postage, 
available in 21 states. Please sce our advertisement on Page —, at 
at once if your area is eligible 


and 
write 


PHE 121 
: Pet Milk Company (43) PHE 9-56 
: Please send me: (All material is available in reasonable quantities " 
except 
: A. . copies Meal Planning Guide. B ...... copies Frozen 
2: ae copies Instant Pet Nonfat Dry Milk Recipes. ae 
: D You and Your Baby, single copies for teachers only. ae , 
(please print) 
el Zone State 

Shilin Film Service Corporation (9) PHE 9-56 


The News of the Day Building 
450 West Séth Street, New York 19, New York 


yous send the FREE-LOAN film, Lady of the Land, for use on dates 
shown 
Ist choice 2nd choice .. 


The approximate size of the audience will be . 


(please print) 

Zone State 


Southern Flavoring Company 
Free Gift for Class Use 

Your class can earn a beautiful 5-piece 
heavily plated Silver Tea and Coffee Service 
just for selling 9 dozen bottles of Happy 
Home Vanilla Flavoring—a fine quality 
flavoring which you, your class, and yourtriends will appreciate. 

To order how, use coupon in our ad on page 27 

Use coupon at right if you'd like more information on other valuable 
equipment that your class can earn, or intormation on how to raise 
money for your other activities 

Southern Flavoring Company has been serving the needs of organiza- 
tions for over 25 years. 


NEW TEACHING KIT PRESENTS EASY 
STIR-N-ROLL METHOD FOR PIE CRUST 


—Free from Wesson Oil 


Send for Wesson Oil's new and complete TEACHING 


a KIT on pie making the modern Stir-N-Roll way with 

' y hquid shortening Wall nent, gives a graphic and com 

— O plete presentation of sim Hf yuid shorten ng method for 

i mixing, rolling and eriauual ing crust. It also includes full- 

} color pictures showing use of pie crust in menu planning. 

Manual for teacher yutlines interesting class demonstra 
au tion on Stir-N-Koll pie making and gives comparison of 
/ pastry method, 4-page students’ leaflets ine method 
pictures, pie crust f pes of special interest 


to t 


SEPTEMBER, 1956 
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Southern Flavoring (16) PHE 9-56 
| Bedford, Virginia 
' Please send us the information checked below: 


C) Equipment Catalog—showing equipment given to our group just 
: for selling Happy Home Vanilla. 
' C) Fund Raising Plan—telling how we can raise moncy for our group. : 
; If you wish to order a Silver Service for your group, use the coupon in tg 

' Our advertisement on page 27. 

' (please print) 
City Zone State 


' Wesson Oil & Snowdrift Sales Co. (21) PHE 9-56 ie oe 
210 Baronne Street, New Orleans 12, La. 2 
‘ 
Please send me teaching kit on Stir-N-Roll pastry, including a wall 
‘ chart, a teachers’ manual and copies of the students’ leaflet eo 
(please print) 
School 
City Zone State 
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greatest satisfaction from expenditures of time, energy, 
and money, and to learn to relate mastery of home- 
making skills to ways of extending real income. 


Visual Aids 


The use of visual aids—particularly drama and films 
——may be one way to overcome the handicap of today’s 
large classes, suggested William M. Smith, Jr., profes- 
sor of family relationships at The Pennsylvania State 
University. 

“As the pressure mounts to increase college enroll- 
ments and to add to the size of classes, many of us will 
be challenged to discover new ways to present our sub- 
ject matter.” The outlook is not very good for the kind 
of teaching that depends upon interaction among class 
members. “In general,” Dr. Smith said, “the larger the 
class, the less the possibility for interaction, therefore 
the less opportunity for meaningful learning about 
relationships.” 

In addition to drama and films, Dr. Smith described 
his own and other teachers’ use of flannel boards, bul- 
letin boards, and filmstrips. A flannel board is useful 


Standing before the display of the U.S. Department of 
Commerce are: (left te right) Charlies Honeywell, Mrs. 
Leslie Easson, Dr. Bevich Gillaspie, Frederick Mueller. 


as a way to present diagrams, charts, etc. during a lec- 
ture, or may be used to illustrate the stages in the fam- 
ily life cycle in a course in family relationships. As for 
bulletin boards, Dr. Smith reported that, when they are 
filled with interesting material early in the semester, 
bulletin boards frequently stimulate discussions before 
and after class and often send students out looking for 
contributions from their own reading. 

Drama has been found to be one of the most effective 
means of stimulating discussion. “It deserves to be 
used more widely than it has been in the teaching of 
many courses, such as child development and family 
relationships. Most frequently we have used this 
method in our discussion sections of 30 to 50 atudents. 
. . » Probably the most familiar plays in current use 
are the American Theatre Wing Community Plays .. . 
though our students sometimes write their own brief 
skits.” 

The advantage of using a play in teaching, Dr. Smith 
pointed out, is that the play presents a “situation” from 
life and gives the students an opportunity to express 
feelings in words and actions—which a film does not do. 
The disadvantage is that in large classes, few students 
can actually take part in a play, though all members 
have an opportunity to see a true-to-life situation 
presented. (Continued on page 124) 
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Wesson Oil & Snowdrift Sales Co. 


SEND FOR THESE TEACHING AIDS 


Lesson leaflets on “Better Biscuits,” “Golden Flake 
Pastry,” “Perfect Fried Chicken,’ “Monogram 
Cake." Wall chart on ‘Perfect Fried Chicken,” 
“Monogram Cake.” All clearly explained, illus- 
trated with method pictures 


Association Films, Inc. 
347 Madison Avenue, New York 17, N. Y. 


Free Films on Sewing, Grooming, and Decor. 
Bedtime for Janie, how cotton garments are made. How to Make a 


Jumper the Modern Way, Simplicity Patterns how-to-do-it film. How 
to Make a Skirt the Modern Way, also Simplicity Pattern how-to-do-it 


film. Heads up for Beauty, Toni's film on good grooming and hair 
care. Amazing What Color Can Do, Lees Carpets’ ‘color adventure” in 
the home. Background for Home Decoration, on wallpapers with how- 


to-do-it sequence. Man of Action, keeping home and neighborhood in 
good repair. Romance of Silver Design, table settings, and history of silver 
patterns. 


Butterick Printed Patterns 
Free Sewing Classroom Wall Charts 


Convenient visual aids to the important phases of sewing instruction: 
Facts About Fabrics, How to Sew Your Fabrics, Facts About Your Figure, 
The Difference Is Length and Contour (giving complete, quick visual 
contrast of new Sub-Teen Sizes to other groupings: teen, misses and junior 
miss 

All are based on teaching material in the New Butterick Sewing Book. 
Concise and clear. Convenient (20 x 14) wall size 


Free Teen-Age Fabric and Style 
Information Folders 
A series of folders covering the essentials of fit, figure and fabric. 


Celanese Contemporary Fibers 


Send this coupon for the handy, up-to-the-minute reference booklet on 
fibers and fabrics. It gives clear, factual descriptions of new Celanese 
fibers like Fortisan (R) rayon, Arnel (R) triacetate, Celaperm (R) ace- 
tate, as well as familiar fibers like acetate. The booklet, titled “What 
Do You Want to Know about Fibers, Yarn, Fabrics?'’, describes prop- 
erties of the fibers, explains blended and combination fabrics. And tells 
how to care for different fabrics. This 16-page, clearly illustrated guide 
will be extremely useful to you and your classes 


Cluett, Peabody & Company 


The Story of Cotton—illustrated booklet showing manufacture of raw 


cotton into finished cloth. Contains 12 swatches. Free in limited quantity. 


Don't Let a Shirt Throw 
on how to spot quality in shirts, and how to select and care for them. Free. 


You—illustrated wall chart gives pointers 


A Man's Shirt ls a Woman's Problem 


plete information on laundering and ironing of shirts. 


illustrated booklet giving com 
Teacher's coy 


free; additional copies, 10¢ per copy. 
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Wesson Oil & Snowdrift Sales Co. (87) PHE 9-56 


210 Baronne St., New Orleans, La. 


Specify number of leaflets needed on: Better Biscuits, Golden Flake 
Pastry, Perfect Fried Chicken, Monogram Cake. 

Check if you want Wall Chart on [J “Perfect Fried Chicken” 
("Monogram Cake.” 


School 
Address 
City . State 
Available oe to residents a the South and Southwest, Colorade and states west 
of the Rockies. 


Association Films, Inc. (33) PHE 9-56 


347 Madison Avenue, New York 17, N. Y. 


Please send us the Slows FREE LOAR lémm sound films for use on dates 
shown: Bedtime for Jame, at ef 2nd ..| Hew to Make a Jumper the 


Modern Wey, How to Make a Shirt the waters Way, 
nd .. Meade Up ‘for Beauty, ist. 2nd Amasing 
What Color Can Do, | Bechoround for Home 
2nd of Action, lst ... 2nd ; Romance of Silver 
Design, let ...... ee 

(please print) 


Butterick Printed Patterns (84) PHE 9-56 

Educational Department 

161 Sixth Avenue, New York 13, New York 

cceees Please send one set of Free Classroom Wal! Charts. 

ee Please send . . «++ each of the series of Free Fabric and Style Informa- 
tion Folders. (Please limit quantities to no more than 35 cach.) ‘ 

., Please send ...... Butterick New Sewing Books at S0e rv 4 30c Spe 
cial educational price when ordered in quantities of 10 or more. ae 
is .... check, .... money order, .... school purchase order, for. seeees 

(please print) 
Zone...... 


Celanese Corporation of America (67) PHE 9-56 


180 Madison Avenue, New York 16, N. Y. 


Booklet: What Do You Want to Know about Fibers, Yarns, Pabrics? 

Please send me number of booklets for use by my pupils. 

(please print) 

School 


Cluett, Peabody & Company (92) PHE 9-56 


Please send: a. — Free. b. 
copies, Don't Let a Shirt Throw You. Free. () c. ———— copies, A Man's 
Shirt ls a Woman's Problem. \0c per copy. (Teacher's copy free.) Amount 
enclosed $— 


~~ copies, The Story of Cotton. 


(please print) 

School 

Zone State 


FREE! 
Bec 
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New Officers 


At the close of the annual meeting, Dr. Beulah V. 
Gillaspie, dean of the School of Home Economics at 
Purdue University, Lafayette, Indiana, became presi- 
dent of the American Home Economics Association. 
She had served as president-elect of the 23,500-member 
professional association for the preceding year. 

Other new officers are to be Dr. Elizabeth Dyar, Dean 
of the School of Home Economics, at Colorado A&M 
College, who will serve a three-year term as vice-presi- 
dent, and Dr. Eleanor O. Barnes, head of the Depart- 
ment of Home Economics at the University of Arkansas, 
who will be treasurer for two years. 

Miss Dyar and Mrs. Barnes were elected this spring 
and assumed office with Miss Gillaspie on June 29, 1956. 


Scholarship Awards 


Recipients of 12 international scholarship and fellow- 

ship awards for study of home economics in this coun- 

| try during 1956-57 were announced at the second gen- 

eral session. The winners represent nine different coun- 

tries, and each will study home economics on a different 
campus in this country. 

Miss Catherine T. Dennis, president of the Associ- 
ation, in making the announcement said that the inter- 
national scholarship program of the American Home 
Economics Association was started in 1930. The 1956- 
57 recipients of the AHEA awards bring the total num- 
ber of individuals receiving them to 118. 

Eight of the awardees will come from Europe. They 
are: Miss Leonie Belser of Olten, Switzerland (desig- 
nated the Association’s Helen W. Atwater fellow) ; and 
scholarship awardees Miss Kari-Gro Balzersen of Oslo, 
| Norway; Miss Anne-Marie Dartois of Hopital de Vals 
les Bains (Ardeche), France; Miss Engeline de Jong of 
Deventer, The Netherlands (designated the AHEA’s 
Omicron Nu scholarship student); Miss Bjorg Torunn 
Grotting of Oslo, Norway; Miss Marie Konstantinidou 
of Salonica, Greece; Miss Marie Jeanne Maniere of 
Villecresne, France; and Miss Margret Ryser of Berne, 
Switzerland (designated the AHEA’s Phi Upsilon Omi- 
cron scholarship student). 

From South America will come Miss Haydee Godoy 
Carvajal of Concepcion, Chile; Miss Zulema Rosenzweig 
Rimsky of Montevideo, Uruguay (designated the 
AHEA’s Louise Stanley Latin American Scholarship 
student); and Miss Ivana Brandao Tobias of Salvadore, 
Bahia, Brazil. From the Union of South Africa comes 
Miss Susara Johanna Dippenaar of Swellendam, now 
a student at Oregon State College, who will continue 
study there. 

Funds for the international scholarships of the AHEA 
are .provided through contributions of members, affili- 
ated college clubs, state and local home economics asso- 
ciations, and the honorary home economics societies 
Omicron Nu and Phi Upsilon Omicron. The cooperation 
of colleges and universities that have schools or divi- 
sions of home economics wel! qualified to meet the spe- 
cial needs of the awardees helps make the scholarships 
possible. The institutions where the awardees study 
provide half of the scholarship either in direct financial 
aid or in remitted tuition and fees. 
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De Long Hook & Eye Company 
Educational Exhibits 


It's the Little Things that Count 
—an illustrated informative book 
let on the history and romance of 
bob pins, hair pins, safety pins, 
straight pins, hooks and eyes and 


snap fasteners. Also 3 large edu- 
cational display exhibits showing 
how bob pins, safety pins and 


hooks and eyes are made 


Dundee Mills, Incorporated 
Clues to Thrifty Towel Buying 


A comprehensive 16 page book- struction classifications, also what 
let. Generously illustrated 


Describes various weave and con 


to look for when buying towels. 


E. |. du Pont de Nemours & Co., Inc. 


a. Harnessing the Rainbou 
on dyes. 
simple terms what is meant by colorfastness, shows how fabrics are dyed, 
and describes laboratory tests used to determine fastness 
than return postage and insurance. 


b. A set of 7 free booklets—containing interesting facts and informa- 
tion about dyes in nontechnical terms. A Brief History of Dyes, Modern 
Dyes and Their Properties, Modern Textile Dyeing and Printing, Testing 
for Colorfasiness in the Laboratory, Testing for Colorfastness in the Home, 
Buying Fabrics for Colorfasiness, Harnessing the Rainbow for You. 


a 29 minute, 16mm. sound and color movie 
Designed especially for home economics classes, it explains in 


No charge other 


Exclusive Sewing Circle 
FREE FABRIC SAMPLES 

You get a FREE kit of the latest fabrics from the country’s leading 
mills, confidential sale prices, information on becoming a yearly member 
of Exclusive Sewing Circle and receive FREE fabric samples every month. 
FREE— 2 YARDS MATERIAL 

FREE 2 yards of imported blouse fabric—silk blend, novelty or hand 
screen cotton—(guaranteed $2.50 value) when you order $5 worth of dis- 
count fabrics from our regular ad on page 30. 


Kimberly-Clark Corp., Cellucotton Division 


Sew Gay Christmas Gifts—Pree Patterns 

Mary Brooks Picken, world-famous sewing expert, has developed 12 
beautiful designs and direction sheets for making slip covers for Kleenex 
tissue boxes. Teachers receive master set of all 12 patterns—may then 
ot-ler extra copies so that each girl has her own. Suitable for grades 7 to 
12. Slip covers may be made of leftover materials 
attractive and useful gifts. 


yet they make most 
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De Long Hook & Eye Company (41) PHE 9-56 


Please send: one set of educational exhibits and copies of 
It's the Little Things That Count 
Name Title 
(please print) 
School joes HS College Others 
Address 
State 
No. of H.E. Students Taught—Girls Boys Grade(s) 


Dundee Mills, Incorporated 


Please send: ........ 
limited quantities). 


(68) PHE 9-56 


copies of Clues to Thrifty Towel Buying (free in 


Name Title 
(please print) 
School HS. College... . .Others 
State 
No. of H.E. Students Taught-—Girls . Grade(s) 


E. |. du Pont de Nemours & Co. (1)PHE 9-56 


Please lend us a print of your motion picture Harnessing the Rainbow 
to be shown on the date marked below 


Ist Choice Choice 


2nd Choice 

Estimated Audience 
Please send us a set of seven free booklets on dyes 

Name 


Street 


Zone State 


Exclusive Sewing Circle 
P.O. Box 401, Times Sq. Sta., New York, N. Y. 


Please send FREE fabric samples, confidential sale prices, bundle sales, 
and information on FREE membership in your club. I enclose 25¢ to cover 
postage and handling. 


(48) PHE 9-56 


: (please print) 
City Zone State. 


Kimberly-Clark Corporation 
Cellucotton Division, Dept. PHE-96-S 


Neenah, Wisconsin 


(27) PHE 9-56 


Please send me the 12 Kleenex tissue box-cover patterns designed by 
Mary Brooks Picken. Include order blank so that I can request extra pat- 
terns for individual girls. 


Name 


School or Club 
Street 
City ‘ 
KLEENEX is « trademark of Kimberiy Clark Corp. 


(please print) 
Ol of Organization 
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The 11th Annual Convention of the 


Future Homemakers 


of America 


«e ERE we grow again,” is what the 2,010, FHA 

delegates were saying as they met at the Conrad 
Hilton Hotel in Chicago, July 2-6, to celebrate their 
eleventh anniversary. The FHA girls and their ad- 
visers, representing a national membership of a half 
million members, came from 47 states, Hawaii, Puerto 
Rico, and Alaska to focus on “YOU in Home, Chapter, 
School and Community.” 

The delegates’ five days were busy ones, filled with 
state meetings, general and group sessions, tours of 
Chicago, a fireworks display on the Fourth of July, 
and a banquet. The installation of newly elected 1956- 
57 national officers closed the convention. Carol Ann 
Pierson, senior at Godfrey, Illinois, was elected national 
president. Eleven other officers were installed with her 
by Susan Higbie, retiring national president from Idaho. 

Speaking at the opening general session, Dr. S. M. 
Brownell, Commissioner of Education, U. 8. Department 
of Health, Education and Welfare, said that our ever- 
changing world presents many challenges and those 


Left, Lois Oliver, new National Adviser, 
and Carol Pierson, 1956-57 FHA presidest. 


challenges must be met constructively. “We can no 
longer think of home-making as confined to the four 
walls of home or the boundaries of the community,” 
he said. “Because we are all neighbors now, we must 
think in terms of the world.” 

Another change cited was increased life expectancy 
and the large number of aged persons in the United 

(Continued on page 128) 
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The Lovable Brassiere Co., Inc. (49) PHE 9-56 
Graduate Division, Dept. P, 180 Madison Ave., New York 16, N. Y. 

The Lovable Bressiere Co., Inc., Graduate Division Free! Two booklets for Good Grooming. See ad, page 10 

FREE for Home Economists . . . Two informative and entertaining Please send me a copy of “Quiz for Bright Beginners” 

booklets to help you make “Good Grooming” a subject your students | and “How You Can Be a VIP.” 

will enjoy and benefit by. One booklet is written as a “Quiz for Bright 

Beginners” (young girls about to choose their first bras). The other Name ......... oe Title 

booklet carries valuable information on how to fit a bra, how to put it on, (paneer gras) 


how to care for it and what the “Graduate” Bra can do on improving | 
young figures and the way they look in everything they wear. ' Street Address 
City Zone State 


Oakville Company Oakville Company (96) PHE 9-56 


Division of Scovill Mfg. Co. Division Scovill Mfg. Co., Waterbury 20, Conn. 

Follow the lead of good designers and add months and years to the 1. Please send me free copy of your brochure, 

wearability of a growing child's wardrobe. Gripper Snap Fasteners How to Make GROW CLOTHES 

used in the right way, in the right places can save you time, effort and 2. Enclosed is $ . for ....... boxes of 12 Gripper Snap Fastener 
money! HOW TO MAKE "GROW CLOTHES” takes you step-by-step Cards, at $2 per box, the special teacher's rate (regular price $5). 
through several interesting projects, from fastening toddlers overalls to 

making a Jiffy Jumper 4 the young lady of the family. Carefully Name ; 

diagrammed and illustrated, HOW TO MAKE “GROW CLOTHES” 

is not only helpful in itself, but will open your mind to the unlimited School 

ways in which Gripper Snap Fasteners can make life more comfortable Street Address 


for both members and children City Zone State 


Pacific Mills Pacific Mills (46) PHE 9-56 


Craft Fabric Division Please send me free copy of 

() a. Alphabet of Wool Fabrics for Women's Wear 
( b. Fabric Guide for Men's All-Wool clothes. 

c. Here Is COVERA., 


a. Alphabet of Wool Fabrics for Women's Wear—a guide to assist in 
the selection and care of your wool garments. 
b. Fabric Guide for Men's All-Wool Clothes —folder with handy 


worsted and wool ‘‘dictionary,”’ and advice on selection and care of men's 
wool wardrobes 


Name .. Title 


(please print) 


School eee . 
c. Here Ils COVERA—a folder describing Pacific Mills invisible shield 
exclusive silicone process that protects worsteds and woolens. Covera Address , 
rocessed fabrics are water repellent, spot resis wri istant 
P P pe tant and rinkle sesista City Zone State . 


Pellon Corporation (69) PHE 9-56 
Empire State Building, New York 1, N. Y. 


At the special teachers’ price of 10c per copy in quantities of 25 or more, please 
send me copies of the omprehensive, tiustrate sewing Doo ome 
Teachers’ Aids from Pelion f d book 
Sewing Made Easy With Pelion. ® 
Write for your free set of Instruction Charts on modern methods of | Please send me one free set of Teachers’ Charts containing eight 20” x 30” 
‘ith Pell tert Eact ol illustrated charts on sewing with I’cllon® non-woven interfacing 
sewing with Pellon® non-woven interfacing ach set includes eight Check here if you want [} 10 copies FREE of Gallery of Gifts instruction 


(8) 20” x 30” illustrated charts. The following informative folders are {| folder. (J 10 copies FREE of § 
also available without charge: Gallery of Gifts, and Sewing Selector. In 
addition teachers may obtain special price on the comprehensive, easy-to 
follow sewing book Home Sewing Made Easy With Pellon® 


emwing elector 


Teacher's Name 
(please print) 


School or Organization 


Address 


City Zone State 


Schenfeld & Sons | Schenfeld & Sons (18) PHE 9-56 
Splendid Collection of Bridal Fabrics ns Hester Street, Dept. P-1, New York 2, N. Y. . 
: Sirs: Please send me your beautiful, illustrated catalogue containing 
FREE catalog of dozens of glorious swatches . . . bridal and party dozens of swatches of Schenfeld fabri old at special teachers’ discounts, 
fabrics . . . all at wholesale prices! Luxurious French laces, shimmering I would also like to receive your Bridal Pattern catalogue. 
satins, taffetas and failles, velvets and velveteens, nets and tulles, 
sumptuous brocades, organdies, crystelles—plus veilings, crowns and Teacher's Name 
beadings. Includes tips on latest fashions sgripne, pom? 


School or Organization 


FREE PATTERN BOOKLET—smart bridal gown patterns, original 


School or Office Address 
designs. Send now! 


C ity Zone State 
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States. He challenged Future Homemakers to under- 
stand the needs of older people and to help meet their 
needs throughout the year, not just on holidays. 

Dr. Brownell stressed the fact that the lack of an 
education today is a far greater handicap than it was 
a generation ago. The challenges from this change are 
many. Are teen-agers taking advantage of the opportuni- 
ties that schools offer? Are they encouraging adults to 
be interested in the schools? When teen-agers take their 
places in the adult world, will they continue to take an 
active interest in the schools? 

Roll call of states was presented by a bevy of Texas 
belles dressed in white formals. Sub-regions of the or- 
ganization were recognized by citing some of the out- 
standing accomplishments of each of the member states. 
After the description of each sub-region, the delegates 
from that section of the country stood. There were 
representatives from chapters in 47 states, Alaska, 
Hawaii, and Puerto Rico. The completed map formed 
by the placement of the outline of these regions on a 
skyblue background emphasized the theme of the con- 
vention, “YOU in your home, in your chapter, in your 
community.” 

Appreciation of life’s opportunities was urged by Mrs. 
Billie Davis. “We are not born equal but we have equal- 
ity of opportunity. If we don’t have a good home we 
can take advantage of community institutions and later 
help build good homes for tomorrow’s boys and girls.” 
These thoughts were given by Mrs. Billie Davis, noted 
author and lecturer from Bettendorf, Iowa. 

Mrs. Davis’ life demonstrates this philosophy because 
she told the delegates that she was once a “bum” from 
“hobo jungle” who discovered the free libraries, schools, 
and churches to become one of the “rea! people who live 


ai 
PARENTHOOD 


MATURITY ADOLESCENCE 


Groups shared ideas on ways to improve homes, schools, and 
communities. California discussion leaders show visual aid. 


in houses and contribute to society.” Mrs. Davis re- 
minded the group that “we tend to live beneath our 
privileges” because we do not understand or appreciate 
the true values of life. “It is as though we were living 
chipped-pottery lives rather than fine china ones,” 
she said. The essential yearning in every person for 
something higher and finer is called the “God Quest” 
by Mrs. Davis. She first discovered this need while 
sitting beside the “smooth, clean children of the real 
people in the little red chairs of the beautiful free 
churches.” 
(Continued on page 130) 
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Singer Sewing Machine Co. 


Four pamphlets for your own and classroom use, 

to help you get maximum benefits from your zigzag 
machine or attachments. 

(1) 4 Short Cuts to Better Sewing. 
Practical Uses for Zigzag Stitching (construction details) 
Uses for Zigzag Stitching (finishing details). 


(2) How to Sew Synthetics. (3) 
(4) Practical 
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Singer Sewing Machine Co. (26) PHE 9-56 


Educational Dept., 149 Broadway 
New York 6, New York 


Please send me the following free pamphlets: [] 4 Short Cuts to Better 


> Sewing; [) How to Sew Synthetics; 0 Practical Uses for Zigzag Stitching 
bd 3 . . 
* (construction details); [ Practical Uses for Zigzag Stitching (finishing 
details) 

Name 

(please print) 

Street 

City ... Zone State 


Talon Educational Service 


Practice Zipper Plackets is an idea that developed from today's teaching 


philosophy 


These projects require little time or expense, and are well within the 


. . that sewing experiences should be practical and rewarding 
ability of the beginning student. Not only are zipper applications taught 
in the process of making useful, inexpensive accessories, but students also 
have attractive items to show for the effort at the completion of a well 


learned lesson. Complete the coupon for your free copy. 


Talon Educational Service (23) PHE 9-56 
41 East 51st Street 
New York 22, N. Y. 


Please send the folder containing Practice Zipper Placket leaflets. 


(please print) 


Vogue Pattern Service 


Start Your Year RIGHT with Vogue's New and Exciting 
"YOUNG FASHIONABLES” School Program 


“Young Fashionables” Patterns, a special new line based on the new Vogue 
Printed and Perforated Patterns. They were created just for school clothing classes 

Basic Demonstration Shells in pre-shrunk percale are also available at a special 
below-cost price in Teens, Juniors and Misses sizes. 

Special Order Form for Demonstration Shells and “Young Fashionabies” l'at- 
terns at special low prices is included when you send your request with coupon 

Send today for these FREE teaching aids: Teacher's Manual with full 
information on Vogue's new program. Student Booklets that guide all sewing 
students on fashion. Wali Chart showing different versions of current Vogue 
“Young Fashionables.” 


Vogue Pattern Service 
Educational Department 
8 West 40th Street, New York 18, N. Y. 


Please send me FREE the following Vogue Teaching Aids: 
[] Teacher's Kit including Wall Chart. [7] Student Booklets. 


Wm. E. Wright & Sons Company 
Wright's Trimmings 


Free to Home Economists: 


1. Hem gauge for hems up to 4!/ inches, imprinted with detailed 


instructions for hemming both straight and circular skirts. 


2. A packet of sewing suggestions and ideas is yours for the asking. 


(please print) 

School or Organization ............ of Students...... 
: City Zone State 

' Wm. E. Wright & Sons Company (91) PHE 9-56 


Wright's Trimmings 
Please send FREE: Hem gauge with hemming instructions and packet of 


sewing suggestions & ideas 


+ Name Title 

(please print) 

Address 

+ City Zone . State 


! 


Practical Home Economics Edition of Co-ed— 


the Teacher Edition of Co-ed 


Practical Home Economics Edition of Co-ed provides widespread, pro- 
fessional coverage of your career field, with reports of tested class projects 
news of late homemaking developments thought-provoking 
articles by others who share your interests and problems. Moreover, 
Practical now includes every issue of Co-ed (be sure to examine your 
copy of the September issue) plus suggestions for using Co-ed in your 
classroom. Written expressly for homemaking teachers and students, 
Practical and Co-ed together offer an abundance of effective, up-to-date 
materials for your teaching program—materials unrivaled in homemaking 
today! Use the handy reply envelope or coupon to enter your order now! 
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Practical Home Economics (99) PHE 9-56 
Edition of Co-ed 

33 West 42nd St., New York 36, N. Y. 

Please enter my subscription to Practical Home Economics Edition of 
Co-ed, for the term checked below. My Practical subscription entitles 
me to a free bound-in copy of cach monthly issue of Co-ed 

{) One Year ($3.00). () Two Years ($5.00). () Payment Enclosed. 
Send Bill Later. 


Name 
(please print) 
hool 
Street 
City 


Zone 


City State 


“Public Relations is merely relations with other peo- 
ple,” stated Hugh Muncy, Executive Manager, Illinois 
Chain Store Council. To have successful relations with 
others, a person or organization must display interest 
in others rather than interest in self. Mr. Muncy also 
said that public relations is continuous. There is never 
a beginning or end to them. 

There are two kinds of public, he said. The internal 
FHA public consists of chapter members, advisers, 
former and prospective members. The external FHA 
public is the rest of the general public. Public relations 
in action were demonstrated by Mr. Muncy and girls 
from the Public Relations Committee. 

North Dakota presented a panel of five members. They 
discussed what made a good Program of Work and how 
chapters could plan it. The Program of Work should 
be built upon the last year’s work; meet the chapter 
needs; achieve their goals; and be planned, carried out, 
and evaluated. Adults should be included in the plan- 
ning; a balance between work, play, and learning should 
be maintained; and it should be interesting to chapter 
members. 

A welcome to Hometown, U.S.A. began the skit by the 
Louisiana girls on what the FHA’er should work toward 
as a member of a community. Paper drives, park clean- 


YOU AND YOUR; 
“SCHOOL 


FHA delegates from Mississippi presented 
bulletin board on school interest in FHA. 


up campaigns, and helping voters to get to the polls 
on election day were suggested as projects for home- 
town improvements. 

An FHA color wheel helped delegates see how they 
can be better school members. The color wheel was 
shown by Montana along with helpful hints about par- 
ticipating and helping in school activities. For example, 
yellow means be happy; green means go ahead. Areas 
in which FHA’ers can contribute to school life were 
portrayed by girls looking through a memory book. 

“Do you appreciate the joy of living?” was the ques- 
tion asked FHA’ers by Miss Edna P. Amidon, Chief, 
Home Economics Education, U. 8. Department of Health, 
Education and Welfare. Miss Amidon described pictures 
of the happy people she had seen in the photographic 

(Continued on page 132) 
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ARMOUR AND COMPANY (81) PHE 9-56 . 
1355 West 31st Street, Chicago 9, Ill. 
FREE! FREE! FREE! 


Please send me your 30-minute, full-color sound movie ‘The 
Clean Look.” Day wanted.......... ; 2nd Choice.......... : 


Armour and Company es Also send ...... copies of free book- ; ee 


let, Clean Look.” 


offers you 
‘The Clean Look 
A 30-minute, full-color sound 
movie on good groomin 
. Zone .... State ........ 
Carter Products Carter Products, Inc. (77) PHE 9-56 i 
Makers of Arrid Cream Deodorant i 
Makers of Arrid Cream Deodorant 7 
2 Park Avenue, New York, N. Y. 
Good Grooming Wall Chart 
Please send FREE ...... copies of Good Grooming Wall Chart E 
Here's the /riendly way to let your students in on the secrets of good and sample jar of Arrid. ot 
grooming. Pamela Reid, a leading New York fashion model and ae 
beauty consultant to the makers of Arrid, paves the way to “neatness ; Ree 
and sweetness ° step by step. Name Title . = 
(please print) : 
Personal matters such as the need for a daily bath, the importance of ae 
an effective anti-perspirant, the delight of skin-out cleanliness are 2 ; 
demonstrated in a light-hearted confidential manner calculated to win School . . . -.+ Jt HS. . HS. ... College -»+ Other... 
over even the most reluctant of your students. 
You'll find the Arrid wall chart an indispensable aid in the “manu- ” 
facture” of young ladies! 
Under separate cover you will receive a free jar of Arrid Cream + § 
Deodorant. You will find it, too, invaluable in the demonstration of | 2 
techniques for achieving long-lasting loveliness ' No. of students taught ... Girls ... Boys ... Grade(s)... 
‘ 
Association Films, Inc. (32) PHE 9-56 
iation Films. Inc. 347 Madison Avenue, New York 17, N. Y. b 
Associa as Please send the following FREE LOAN 16mm sound films for use oa 
Free films on personal anda family health dates shown: How to Catch a Cold, \st........ 2nd........; Bathing bee 
Time for Baby, ist . 2nd .; Second Sight Sam, 
Bathing Time for Baby, the table-tub technique, delightfully told by | 2nd - A Master of Time, Ist........... 4 
Walt Disney Products. How to Catch a Cold, common sense about the 2nd.........; The Story of Menstruation, 1st......... 2nd. sooval 3 
common cold. Second Sight Sam, importance of family health-insurance. The Sprays the Thing, \st 2nd... 
A Matter of Time, facts about heart disease. The Story of Menstruation, Name ..... ee 
suitable for adolescent girls, parents, and all women’s groups. The Sprays (please print) Cy 
the Thing, award-winning cartoon on aerosols Address 
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exhibit—“The Family of Man.” She stated that although 
these pictures were of people in all walks of life, all 
showed joy in living because they depicted satisfying re- 
lationships with other people. “If things are done well 
and if we appreciate our rights, our surroundings, our 
fellowmen, then and only then do we know the true joy 
of living.” 

A patriotic program on July 4th, including a panel 
discussion by three national officers and their state ad- 
visers on “The Blessings of Liberty,” pointed to several 
liabilities regarding national liberties, ignorance, apathy 
toward voting, failing to serve on juries, and shirking 
civic responsibilities. The panelists said there is a con- 
stant threat to our liberties here in the United States. 
They believed that Future Homemakers can help lessen 
this danger by keeping informed; being aware of the 
four freedoms so they can be guarded; working with 
families and friends in civic undertakings, helping to 
get out the vote. 

Teen-age Consumers is the latest project adopted by 
the Future Homemakers of America at their business 
session by the Michigan Vice President of National 
Projects. Teen-agers buy many products today and as 
future homemakers they will someday spend the major 
portion of the family income. This new project will 
help to attain the goals “To promote better family liv- 
ing,” that was also adopted at this meeting. 

Other national projects in which FHA’ers will con- 
tinue to participate for the next three years 1.’ “Fami- 
lies Together; Home, School and Community utifi- 
cation; UNESCO Gift Coupon Plan, and C. = wefense. 
A project that will last for one year is the Japanese 
Flower Seed Project. Japan wants to show its gratitude 
to America by sending flower seed gifts to the FHA 
members throughout the nation. 

The four goals adopted by the Future Homemaker or- 
ganization for 1956-59 are: to promote better family 
living; to help members understand the opportunities 
open to them in home economics; to understand our 
neighbors at home and abroad; to provide training for 
each chapter member for participation in home, school, 
and community activities. 

The banquet in the Grand Ballroom of the Conrad 
Hilton was a highlight of the five-day convention. Rep- 
resentatives from three other youth groups, the 4-H 
Club, the Future Farmers of America and the National 
Association of Student Councils, spoke on “What We 
Are Working Toward.” Honorary memberships were 
presented to adults who have made outstanding con- 
tributions to the national association of Future Home- 
makers of America. 

At the final general session reports of committees on 
national projects, recreation, public relations and mem- 
bership were given by the national officers. The session 
closed with the impressive installation service presided 
over by Susan Higbie, president of FHA for 1955-56 
from Idaho. The newly elected officers for 1956-57 were 
installed. Serving with Carol Pierson, the new presi- 
dent, will be four national vice presidents, one from 
each region of the United States, the North Atlantic, 
Southern, Central and Pacific, and vice presidents of 
recreation of national projects, of public relations and 
a secretary, treasurer and parliamentarian. 
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Derbac Service (56) PHE 9-56 


Please send: [) a. ...... copies Instructions to Parents, Free. () b. Ten 
Easy Steps, poster for classroom. Free. [) ¢. Information about Derbac 
Tar Medicated Shampoo and Derbac Comb. All above free. 


Title. . 


Derbac Service 


a. Instructions to Parents—educational leaflets for pupils giving full 
directions on how to clean up pediculosis-infected heads in one quick, 
safe and easy treatment with the Derbac Tar Medicated Shampoo and the 
Derbac Comb 

b. Ten Easy Steps—poster, illustrating above treatment. Free 

¢. Information about Derbac treatment with Derbac Tar Medicated 
Shampoo and the Derbac Comb. 


Zone State. 


Association Films, Inc., Dept. PHE-96-C (5) PHE 9-56 
347 Madison Ave., New York 17, N. Y. 


Please send free (except for return postage) 16mm. film, “How To 
Catch A Cold.” 


(allow 4 weeks) (allow 5 weeks ) (allow 6 weeks) 
set of posters (Large schools may require more than 


Kimberly-Clark Corporation, Cellucotton Division 


Animated color film by Walt Disney Productions sent to you by the 
makers of Kleenex tissues. This semester let the Walt Disney brand of 
fun help you teach the scientific do's and don'ts of cold prevention. In 
addition, send for the set of six colorful posters—highlights of the film 


that make wonderful bulletin board reminders. 


(please print) 


KLEENEX is a trademark of Kimberly-Clark Corp. School or Organization 


Kimberly-Clark Corporation (8) PHE 9-56 
Cellucotton Division 
Educational Department PHE-96-8, Neenah, Wisconsin 


Please send me, without charge, . .. copies of the booklet, “Are 


Kimberly-Clark Corporation, Cellucotton Division 
Send for “Are You In The Know?” the free booklet that talks to girls 


in their own lively language; lays down the law on what's good taste in 
fashions, grooming, dating. And they love it! With its quiz technique 
plus true-to-life illustrations, this booklet intrigues young girls as it helps 
solve their dating dilemmas. Interprets health and personal improvement 
rules in terms of how to rate in the style, beauty, men-and-manners 
department. 


Kimberly-Clark Corporation, Cellucotton Division 


Kimberly-Clark Corporation, (14) PHE 9-56 
Cellucotton Division 


The Story of Menstruation—Film by Walt Educational Department PHE-96, Neenah, Wisconsin 


Disney Productions, 10 min., 16 mm., full 


color, sound, Available on short-term loan. Send free (except return postage) film The Story of Menstruation. 


=< 
> 


.. (allow 4 weeks) 2nd choice .... 


Very Personally Yours—-Widely accepted 
booklet on menstruation for junior/senior high 
school girls. 


5 weeks) 3rd choice (allow 6 weeks). Send free .... copies 
Very Personally Yours (for older girls) . copies You're A Young 
; Lady Now (for girls 9 to 12). 

You're A Young Lady Now—This booklet 
tells girls 9 to 12 what they need to know in 


preparation of this new experience. Menstrual Chart .. Teaching Guide 


For the Teacher—Large, colorful Menstrual 

School 
Chart for classroom study. Also Teaching (please print) 
Guide 


Street or R.D. 


Order booklets in quantity for classroom 
distribution 


< 


Zone State 
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Good Grooming 


Twenty-sixth National 


4-H CLUB CAMP 


The 26th National 4-H Club Camp was held in Wash- 
ington, D. C. from June 13 through June 20. The 
Camp, under the supervision of the Cooperative Ex- 
tension Service of the U. S. Department of Agriculture 
and the state land-grant colleges, held its meetings 
in the Department Auditorium. Nearly all of the 48 
states, Hawaii and Puerto Rico were represented this 
year. More than 2,156,000 young people now belong 
to about 90,000 4-H Clubs. The theme this year was 
the same as the clubs’ year-round theme for 1956, “Im- 
proving Family and Community Living.” 

The purpose of National 4-H Club Camp is to help 
members prepare for more responsible citizenship and 
service in their communities through: learning more 
about how our federal government functions, by first- 
hand observation, group discussions, and hearing prom- 
inent men and women speak; gaining a wider outlook 
from travel and exchanging ideas and experiences with 
young people of other areas; and acquiring a better 
understanding of how the U. S. Department of Agri- 
culture operates. 

While some 200 4-H young people took part in varied 
educational activities at camp, about a hundred 4-H 
adult extension workers, who accompanied the delegates, 
followed a heavy schedule of their own. Chairman of 
the Leaders Steering and Evaluation Committee was 
John D. Merchant, Vermont State 4-H Club leader, 
University of Vermont, Burlington. Sessions were at- 
tended to consider a broad range of subjects, and each 
served on one of several program development com- 
mittees or exploratory committees—all to better equip 
themselves for their leadership jobs back home. More 


A group of delegates view an exhibit at the 50th anniver- 
sary of the Federal Meat Inspection Service at the USDA. 


young people than formerly shared with leaders in this 
year’s work-study groups to consider problems and op- 
portunities facing the expanding 4-H program, and to 
determine the 4-H emphasis for the future. 

This year’s program development committees dealt 
with health, food, and nutrition, and electrical projects. 
The exploratory committees took up 4-H leader recruit- 
ment and training, ways to interest and benefit older 
club members more, and program projection. The latter 
gears into a several-year “look ahead” on the part of 

(Continued on page 136) 
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Parker Herbex Corporation 


Herbex Pink Ointment—for infectious dandruff, itchy and irritated 
scalp conditions—contains the ingredients your doctor would write in a 
prescription. Intended for the medicinal treatment of all types of dandruff, 
Herbex Pink Ointment is not a toilet preparation—not a cosmetic. Ad- 
vertised nationally to doctors in leading medical journals. 

Send for your own free sample, with the Herbex Dandruff Treatment 
Chart folder, illustrating in simple steps the Herbex technique, as used 
professionally for over 50 years, together with comprehensive informa- 
tion on correct hair hygiene. 


PERSONAL PRODUCTS CORPORATION 


To help you teach menstruation, Modess offers this outstanding 
material free: 


“Molly Grows Up’’—award-winning movie for girls 9 to 14... 
first on menstruation done with live characters. 16 mm., black & 
white, sound-—-runs 15 minutes. (On free loan.) 


You Understand Menstruation’’—new 
color filmstrip for girls 14 and older. Extremely versatile aid . . . 
may be stopped at any time for questions. 35 mm., with or with- 
out 15-min. sound record. 


“Confidence because . 


"Growing Up and Liking It’’—booklet for girls 12 and older. 
Fully explains menstruation. Includes tips on health, beauty and 
poise. 

"It's So Much Easier When You Know’ 
and women. 


booklet for older girls 
Discusses menstrual physiology and tampon usage. 


"Educational Portfolio on Menstrual Hygiene’—prepared under 
supervision of leading educators and doctors. Includes four book- 
lets, anatomy chart and general teaching guide. 


Tampax Incorporated 
Care of Menstruation 


A subject of great importance to girls—the purpose, function and care 
of menstruation—is given detailed explanation in a manual offered to 
teachers. Modern in viewpoint and entitled How Times Have Changed, it 
is a scientific lesson on menstruation, containing illustrations and anatomi 
cal charts, and tracing the history of menstrual hygiene from earliest days 
to the invention of internally worn Tampax sanitary protection. 

Material also offered consists of “It's Natural—It's Normal” sample 
booklet for students’ use with order card for additional supply. You'll find 
this material equally useful for private talks with one girl or for class 
discussion, It's all FREE. 


The Toni Company 


Send for Toni's complete good grooming educational unit today-—-Film, 
Booklets, Wall Charts, Teaching Guide—ALL FREE 


Use the coupon to get all of these materials now 

4 Wall Charts in Color . . . Dramatic wall charts are excellent visual 
materials for classroom use 

Illustrated Booklet . . . Written especially for your students ‘Beauty on 
a Budget’ gives complete information on good grooming 

Teaching Guide .. . a ready-to-use lesson plan to help you plan and 
teach good grooming 

Also available: Hollywood Movie in Color “Heads Up For Beauty,” 
25-minute 16mm film points out the importance of good grooming 
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Please send: Free sample of Herbex Pink Ointment and handy Herbex 


Parker Herbex Corporation 


Dandruff Treatment Chart folder 


Name 
(please print) 
School 


Address 


Zone 


Director of Education (75) PHE 9-56 


Personal Products Corp. 

Box 5652, Milltown, N. J. 

Please send me—free from the makers of Modess 
new 35 mm. filmstrip, ‘Confidence Because . 

Menstruation” (Yours to 

With sound Without sound Date wanted 

Record: - 16’ -12", Univ, 12". Speed desired 

- award-winning 16mm. movie, “Molly Grows Up” (on free loan) 

Date wanted Alternate date 


Name 
(please print) 
School Grade 


Street 


You Understand 


Course 


State 


Director of Education (76) PHE 9-56 
Personal Products Corp. 

Box 5652, Milltown, N, J. 

Please send me the following booklets on menstrual education . . . 
from the makers of Modess: “Growing Up and Liking It!" — 

So Much Easier When You Know” 

= One “Educational Portfolio on Menstrual Hygiene.” 


Name 


School 
Street 


(please print) 


Grade Course 


«iach State 


Tampax Incorporated, (PS-96-C) (29) PHE 9-56 
161 East 42nd St., New York 17, N. Y. 

Please send the free material checked: () Tampax manual for teachers, 
How Times Have Changed. () Booklet for students. Is’'s Natural—li's 


Normal, with order card for additional free supply, 


Name 


School Address 


The Toni Company 
Education Dept. 
Merchandise Mart, Chicago 54, Illinois 


Please send booklets for students. I would like to show 


the film on 


(second choice date) 


City 
City 
City 
SHIPPING LABEL — PLEASE PRINT 
picase print) 
C ity 4 tate 
please print) 
tate 
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4-H in the entire Extension Service in which the U. S. 
Department of Agriculture, state land-grant colleges, 
and county governments share. 

The leaders met for a discussion period with Dr. 
Evelyn M. Duvall, author and consultant in family 
relations. Dr. Duvall guided the leaders in evaluating 
the important place of today’s young people in family 
planning and decision-making. She answered questions 
on how the 4-H program might better meet the need 


Miss Gladys Gilpin, foods specialist, at Agricultural Re- 
search Center, USDA, offers tasty samples to visitors. 


for greater parent-child understanding and teamwork. 

The group also heard an inspirational talk, “Develop- 
ing Confidence for Leadership” by Miss Dorothy Emer- 
son, Associate State 4-H Club Leader, University of 
Maryland, College Park, Md. 

All 4-H delegates, leaders and members are eagerly 
looking forward to future Camps being held in their 
own centers and using their own facilities. This fol- 


Dr. Margaret Goldsmith, bacteriologist, points 
out home economics research findings on cotton. 


lowed the announcement of a Ford Foundation grant 
of nearly half a million dollars to develop a National 
4-H Club Center in Chevy Chase, Md. Terms of the 
grant of $490,000 require the 4-H Foundation to raise 
$245,000 from other sources in order to obtain the 
money. 

The 4-H Center property is currently occupied by the 
Johns Hopkins University Operations Research Office. 
The lease expires on July 1, 1957,:and the 4-H Foun- 
dation expects to occupy the property on that date. The 
grant will enable the Foundation to develop a center 
capable of housing and feeding groups of 300 people. 
After 1957, Camps wil! undoubtedly be held at the 4-H 
Center. 
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Ball Brothers Company 
Booklet Tells New, Easy Way to Seal Jam and Jelly 


the 
parathn are 
ealed with Ball Dome Lid and Band to lock out dust, air, insects. 
Tapered, shou Free booklet 
describes method, contains step-by-step directions and basic recipes for 


home canning and freezing. Immediate attention given to coupon requests 


Ball Brothers have developed a new screw-top jelly container 
Ball “HALF-PINT that 


Jar requires no Contents 


lderless sides make it easy to fill and empty 


Club Aluminum Products Co. 
CLUB “HOLIDAY” COOKWARE 
To Chart Y our Students’ Course 


A big, bright, beautifully colored chart that lets you see all the ‘whats, 
whys and hows” of waterless cooking! A clear and concise visual aid, it 
measures 191. x 231 inches. It tells the whole story of the healthful, 
flavorful, waterless way of cooking. Illustrated folders, keyed to the 
chart, are also available as an extra aid to class discussion and quiz. 
The chart and up to 12 folders are free to home economists. Folders in 
larger quantities are available on request at nominal charge. Just fill in 
and send us the accompanying coupon. 


Copeland and Thompson, Inc. 


a. Spode—The Pine English Dinnerware—a history and story of manu- 
facture of this tableware. Tells how to use and how to buy dinnerware. 
Colored plates illustrating 43 patterns. 


b. Two Spode motion pictures—one in full color and the other in black 
& white show the story of manufacture and the unique advantages of 
craft production and hand decoration, 


c. How Shall | Ever Choose—an informative booklet designed to serve 
as a guide to help the purchaser of dinnerware make an intelligent selec- 
tion of pattern 


Firth Carpet Company 


Decorate with Confidence — 
newest edition of beautifully 
illustrated book filled with hun- 


dreds of exciting decorating ideas 


for Ranch-type, Modern, Con- 
temporary or 18th Century homes. 


Only 25¢ in coin. 


Luther Ford & Co: Mrs. Stewart's Bluing 


a. Mrs. Stewart's Home Washing Guide—complete, detailed discussion 
of best home laundry methods. Revised to cover home laundry shortcuts 
with all types of equipment including automatic washers; how to use 
liquid bluing; how to safely remove many kinds of stains; proper 
laundering of new synthetic fabrics and other practical home launder- 
ing information, 

b. All About Bluing 


house of information about the various types of bluing, why bluing is 


the specially prepared teacher's folder is a store- 


desirable in the home laundry and best methods of using bluing in each 


type of home washer 
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Ball Brothers Company 
Dept. PT96, Muncie, Indiana 


( ) Please send me - free copies of the Ball booklet, Home 
Canning and Freezing Methods, containing step-by-step instructions 
and recipes. Contains new vacuum sealing method for jam and jelly 

( ) Please send complete HYGEIA NURSING BOTTLES for use in 
pre-natal classes. (Another Ball Bros. quality product.) 


(83) PHE 9-56 


Name and title 
hool 
Address 


City Zone State 


(Offers good only in ( ontinental U. S. A., while supplies last.) 


Club Aluminum Products Company (99) PHE 9-56 


1250 Fullerton Avenue 
Chicago 14, Illinois 


Please send me a Waterless Cooking Chart and—copies of your illustrated 
folder for teaching aids. 


(please print) 


Copeland and Thompson, Inc. (55) PHE 9-56 


Please send Teacher's Packet containing a. Spode—The Pine English Din- 
werware. b. Information about Spode movies. c. How Shall I Ever Choose. 


Firth Carpet Company 
295 Fifth Ave., New York 16, N. Y. 


Please send: 
encl.) 


(35) PHE 9-56 


Decorate with Confidence at 25 (.. in coin 


Name 
School ... 


Address 
City 


Luther Ford & Co. 
Mrs, Stewart's Liquid Biuing 


Please send () Mrs 
Bi uing. 


Stewart's Home Washing Guide. () All About 


Name Title 


(please print) 
hool 


Adress 


¢ ity 


i 
i 
i 
i 
i 
N litle 
i 
sxhool 
i 
i Street 
i 
1 Zone .. State 
i 
! 
i 
i 
i 
' Name litle 
; (please print) 
i 
Address 
City Zone State 
i 
i 
i 
i 
i 
i 
i 
; (please print) 
i 
i 
i 
i Zone tate 
i 
i 
(12) PHE 9-56 
i 
i 
Zone 
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Why We Call It Homemaking 
(Continued from page 47) 


faced with the illness of her mother and knew just what 
to do because of what she had learned in school. We 
have seen boys solve serious home problems. We have 
also seen boys and girls who improved their manners in 
their school years. 

In Connecticut the broadening of our junior high 
schoo! program has led to increased election during the 
senior high school year. In some schools every girl of- 
fers at least one credit in homemaking toward gradu- 
ation from high school and many take two, three, and 
even four years. With the broadened eight-area program 
featured during seventh, eighth, and ninth grade, some 
specialization can be offered in the tenth or eleventh 
grade. Girls enjoy knowing about all that homemaking 
includes. They manifest more readiness for marriage. 
They are more anxious to take special courses in foods, 
clothing, and home and family living. Girls who do not 
have time to elect a full program in homemaking often 
return for adult homemaking instruction. 

We just talked with a young husband who said how 
glad he was that he had taken a course in home and 
family living. And a young ambitious girl who “aims 
to write” just told us of all the many opportunities she 
has found in journalism because she has a knowledge of 
the field of home economics. And the nurses? What 
would they do in diet study without some genera! home- 
making foundation? The young teachers today, whether 
elementary or specialized, need information from the 
homemaking field because home and family life instruc- 
tion is continuous from grade one into adulthood. The 
girl who goes to college meets problems requiring know!- 
edge of homemaking. The boy and gir] starting their 
own home need to understand housing, management, 
child guidance, and personal relations. We can’t teach 
it all at the secondary school level. However, we can give 
help in problem-solving techniques, basic understanding 
for home and family life, and a sense of judgment for 
making choices. This is home economics today. 


World Understanding Through Foods 
(Story starts on page 62) 


BIBLIOGRAPHY 


The Alice B, Toklas Cook Book, by ALICE B. TOKLAS, 
Harper & Brothers, New York, 1954. 

America Cooks, by THE BROWNS, Garden City Books, 
New York, 1949. 

The Art of Eating, compiled by CLIFTON FADIMAN, The 
World Publishing Company, Cleveland, Ohio, 1954. 
The Art of Italian Cooking, by MARIA LO PINTO, Double- 
day & Company, Inc., Garden City, N. Y., 1955. 
Chinese Cook Book, by WALLACE YEE HONG, Crown Pub- 
lishers, Inc., New York, 1952. 

Classical Recipes of the World, by HENRY SMITH, The 
Macmillan Co., New York, 1955. 

Coffee Cookery, by HELMUT RIPPERGER, George W. Stew- 
art, Publisher, Inc., New York, 1940. 

The Complete Round the World Cook Book, by MyYRa 
WALDO, Doubleday & Co., Garden City, N. Y., 1954. 


(Continued on page 140) 
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GENERAL ELECTRIC COMPANY 


Find out about 
special LOW EDUCATIONAL PRICES 
on G-E PORTABLE APPLIANCES 


Household Finance Corporation 


Money Management Program Folder Free 


Much time and thought is given to preparing students 
for earning money, but little emphasis is placed on teach 
HFC’'s 


ing them how to use it effectively. You can use 


| many 

Money Management Program of authoritative booklets 

' . and filmstrip lectures to meet this need in your classes 

i Send for the Money Management Program folder that 

} fj lists and describes materials available at little or no cost 
Ses: and a free copy of the 1956 revision of “Your Equipment 

Dollar. 


Institute of Life Insurance 
Money management teaching kit, related to student's own problems 


This kit stimulates interest in the basic principles of family money 
management by relating them to the typical problems and goals of teen- 
agers Consists of 

1. A 35 mm. film strip of 62 frames in full color, titled Directing Your 
Dollars, Available on free loan or purchase at $3. 

2. Basic study unit, titled Moderns Make Money Behave 
manual and student copies supplied without charge. 

Sorry, not available in Canada. 


Teacher's 


New booklet! How to Take Care of Floors 


24 colorful pages of authoritative, up-to-date information on 19 different 
types of floorings . . . which wax to use and how to use it . . . how to 
seal floors, remove stains, etc. Pree in any quantity. 


The KVP Company 


Free Samples—-A kit of KVP Houschold Papers for class demonstra- 
tions—each a tested aid to modern homemaking. Included are samples of 
Glazed, Enameled, and Kalafilm Shelf Papers, showing the wide range of 
decorator colors in each; Mrs. Hayward’s Dusting Paper that polishes as it 
cleans; Cookery Parchment; Pie Tape; and wrapping instructions for home 
freezing 

Descriptive literature includes complete information on the practical 


application of these home-tested KVP papers. 
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General Electric Company (89) PHE 9-56 


Box NY, Bridgeport 2, Conn. 


Please send me information on the following 


( ) New Steam and Dry Iron. ( ) Other GE Electric Housewares (Standard 


Mixers, Portable Mixer, Portable Irons, Toasters, Automatic Grill and Waffle 
Bakers, Automatic Skillets, Automatic Coffee Makers, Speed Kettle) 

I understand SPECIAL, LOW EDUCATIONAL PRICES sent me are tor 
appliances to be used in classrooms and demonstrations only, 
eave 

(please fr ni) 

School or organization 
Address 
City Zone State .. 


Household Finance Corporation (74) PHE 9-56 
Consumer Education Department 


919 N. Michigan Avenue, Chicago 11, Illinois 


Please send me free copies of HFC’s Mone, Management 
Program folder 
Name 
(please print) 
Address 
City Zone Stat 


School or Organization 


Educational Division 

institute of Life Insurance 
488 Madison Ave., New York 22, N. Y. 
— Please send me, on FREE loan, a 35mm print of filmstrip, 


Dollars, for use (date preferred): . , (2nd choice) . 
~-Send me a preview copy. I will return in 10 days or remit price of $3 


(34) PHE 9-56 


Directing Your 


--Send eae at .. free copies of study unit, Moderns Make Money Behave 
for students, plus teacher's manual 
Name 
(please print) 
School a 
Address 
City Zone . State.. 


Johnson's Wax (63) PHE 9-56 


Consumer Education Department 
Racine, Wisconsin 


Please send me...... Copies 
of HOW TO TAKE CARE OF FLOORS 


Name 
(please print) 


Title or Dept 
School of Organization 
Addre ss of abov 


City Zoom 


The KVP Company 
Kalamazoo, Michigan 


(36) PHE 9-56 


Please send me a free kit of KVP household paper and literature 
Title 
(please print) 
School 
Addres 
City Zone State 


Consumer Education Department 
Racine, Wisconsin 
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Cook at Home in Chinese, by HENRY LOW, The Macmillan 
Co., New York, 1938. 

Cooking with Curry, by FLORENCE BROBECK, M. Barrows 
& Co., Inc., New York, 1952. 

The Cordon Bleu Cook Book, by DIONE LUCAS, Little, 
Brown & Co., Boston, 1951. 

Emily Post's Etiquette, by EMILY POST, Funk & Wag- 
nalls Co., New York, 1950. 

Everyday’s a Holiday, by RUTH HUTCHISON and RUTH 
ADAMS, Harper & Brothers, New York, 1951. 

Far Eastern Cookery, by ELINOR BURT, Little, Brown & 
Co., Boston, 1947. 

The Four Winds Cook Book, by CYRIL VON BAUMANN and 
BEULAH PHELPS HARRIS, Thomas Y. Crowell Co., New 
York, 1954. 

French Cooking for Americans, by LOUIS DIAT, J. B. 
Lippincott Co., Philadelphia, 1946. 

German Cooking, by ROBIN HOWE, Andre Deutsch, Ltd. 
Good Food from the Far East, by JOAN ROWLAND, M. 
Barrows & Co., Inc., New York, 1950. 

How to Cook and Eat in Russia, by ALEXANDER KROPOT- 
KIN, G. P. Putnam’s Sons, New York, 1947. 

How to Eat and Cook Chinese, by BUWEI YANG CHAO, The 
John Day Co., 1945. 


Hungarian Cooking, by ELIZABETH DEBIRO, Andre 
Deutsch, Ltd., 1952. 

Indian Cooking, by E. 1. VEERASWMY, Herbert Joseph, 
Ltd., 1936. 

Japanese Cookbook, by AYA KAGAVA, M.D., Japan Travel 
Bureau, Tokyo, 1949. 

Jesse's Book of Creole and Deep South Recipes, by 
EDITH AND JOHN WATTS, The Viking Press, Inc., New 
York, 1954. 

Jewish Cookery, by LEAH W. LEONARD, Crown Publishers, 
Inc., New York, 1949. 

The Joy of Chinese Cooking, by DOREEN YEN HUNG FENG, 
Grosset & Dunlap, New York. 

Mama Mia Italian Cook Book, by ANGELA CATANZARO, 
Liveright Publishing Corp., New York, 1955. 

Modern Swedish Cookbook, by ANNA OLSSON COOMBS, 
A. A. Wyn, Inc., New York, 1947. 


Musings of a Chinese Gourmet, by F. F. CHING, Hutchi- 
son, 1954. 


My Country and My People, by LIN YUTANG, Halcyon 
House, 1935. 


New England Cook Book, by KAY MORROW, Culinary 
Arts Press, 1936. 


The New World Wide Cook Book, by MADAME PEARL V. 
METZELTHIN, Julian Messner, Inc., New York, 1939. 


New York Cookbook, by MARIO L. PINTO, A. A. Wyn, 
Inc., New York, 1952. 


Old Time Recipes, by E. BAINAD, Maskew Miller, Ltd. 
Pennsylvania Dutch Cook Book, Culinary Arts Press. 


Recipes of All Nations, by COUNTESS MORPHY, Wm. H. 
Wise & Co., Inc., New York, 1935. 


The Story of Man and His Food (Man, Bread and 
Destiny) by C. C. FURNAS and 8. M. FURNAS, The New 
Home Library, 1942. 

Swedish Hors D’oeuvres, by GERDA SIMONSON, Albert 
Bonnier Pub. House, 1939. 

A Treasury of Fine Desserts, by MARGARET AND JOHN 
STORM, Simon and Schuster, Inc., New York, 1953. 
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Kerr Glass Manufacturing Corp. 


Free! Teach Home Canning Easily! 

Practical, Popular, Free—10 Short Lessons in Home Canning is planned 
for easy classroom use! Twenty-four pages, illustrated step-by-step in- 
home canning methods in individual lesson 


Also contains comfy lete 


structions for all modern 


form information for freezing fruits and vege- 
tables. Booklet is 8” x 1042” notebook size. 
For 


beautifully illustrated complete guide to canning and freezing 


Teachers—1 copy only, Kerr Home Canning Book—56-pages, 


Kirsch Company 


Window Inspirations 


Generations of women have made their homes more beautiful with 
Kirsch decorative suggestions! This latest edition is the biggest, most color- 
ful, and most helpful ever! Contains more than 40 room pictures (60 
window treatment ideas in all)... 
wider . . 


basic instructions for making curtains and draperies . . 


“recipes” for making windows appear 
. Suggestions for problem windows and corner windows. Also 
. and a fascinating 


section which will help you teach color selection and color combinations. 


Putnam Fadeless Dyes 
Monroe Chemical Company 


a. FREE:—single copies of material for teachers: Teacher's Manual, con- 
tains complete information on bleaching, tinting and dyeing all types of 
material; Charm of Color booklet; Hooked Rug folder. 


b. FREE 
tribution. 


Waihing Machine Dyeing folder, in quantity for classroom dis- 


Mouli Manufacturing Corporation 


Mouli King Size Salad Maker with 5 interchangeable cutting blades 
for slicing, chopping, shredding and grating of all solid vegetables, 
fruits and cooked meats, etc.; Mouli Grater, the modern, safer, faster 
way for grating cheeses, nutmeg, chocolate—almost anything from 
soap to nuts; the Mouli Mincer, which gives that fresh, crisp, seateedoand 
cok to steaks, salads garnished with parsely, mint, etc.; the Mowli 
Pepper Mull that proves there's nothing better than freshly uniformly 
milled pepper; the Mouli Shredder, the safest, most versatile raw vege- 
table machine with 4 separate blades for slicing, chopping, shredding, 
and superfine shredding of all solid vegetables and fruits; Mowli’'s Rapid 
Masher for mashing, straining all cooked vegetables and fruits—the snap- 
in design makes it easy to use and care for; Mowli’s Cracker—-powerful 
but cracks shells, and nos meats. 


National Adequate Wiring Bureau 


Electric wiring—and modern homemaking 

go together in this age of electrical living. Send for the 24-page book, 
Electric Wirtng—Iis Relationship to Modern Homemaking, which contains 
four suggested lesson plans, each covering one phase of modern home- 
making and how it is affected by the adequacy of the home's wiring sys- 
tem. One copy of the book will be sent free to any home economist, to- 
gether with information on how to obtain a free wall chart in color and 
free question and answer sheets and study folders for students. National 


A equate Wiru zg Bure 155 East 44th Street, New York 17. New York. 
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Kerr Glass Manufacturing Corp. (13) PHE 9-56 
Department 761, Sand Springs, Okla. 
Please send me: 


«.... free copies of 10 Short Le 
es my personal free copy of 


Name 


ns in Home Canning for classroom use. 
Kerr Home Canning Book. 


Title 


(please print) 


School 
Street 


City Zone ..... State 


Kirsch Company (22) PHE 9-56 


Please send .... . copies of your big, new full-color book Window In- 
Spirations, with built-in “‘slide rule’ color guide, at 50c per copy. Enclosed 
is $ 
Name Title 
(please print) 

hool 
City Zone ... .State 


Putnam Fadeless Dyes 
Monroe Chemical Company 


(24) PHE 9-56 


a. FREE Teaching Manual and leaflets. 
b. FREE Washing Machine Dyeing folder for students, (Quantity: 


Name 


School 


Address 


City 


Mouli Manufacturing Corp. 


91 Broadway, Jersey City 6, New Jersey 

Please send me postpaid the items checked, (I enclose §.........: () Mouli King 
Size Salad Maker, $3.00; () Food Masher, $2.25; () Grater, $.75; () Pepper 
Mill, $.75; C)Nut and Lobster Cracker, §.75; 0) Julienne Shredder, $2.25; 

©) Mincer, $.75; () Complete sets of above Mouli Tools (Retail Value.$15.25), 

@ special price, $9.58 


Name 


(95) PHE 9-56 


(please print) 
School or Organization 
Address 
Cuy 


Zone 


National Adequate Wiring Bureau 
155 East 44th Street, New York 17, N. Y. 

As offered in your advertisement on page 96, please mail me FREE 
copy of lesson plan book entitled: Electric Wiring—Its Relationship to 
Mudern Homemaking; and information on how to obtain wall chart and 
FE.LE copies of students’ project sheets and Study Folders. 


Na 


(28) PHE 9-56 


(please print) 


School 
Street and Number 
City 


Zone State 


) 
(please print) 
Zone State 
tate 
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Recipes for starred items, 
School Lunch menus, page 70. 


te MELTED CHEESE SANDWICH WITH BACON 
50 servings 


50 slices bread 7 pounds American cheese, 


sliced 
% pound butter 5 pounds bacon, cooked 


Spread bread with softened butter. Cover with thick 
slice of cheese. Season with salt and pepper. Bake in 
large rectangular pans in oven. Add cooked bacon 
strips. Place under broiler one minute to brown cheese. 
This sandwich may be served open or closed. 


te FIG, ORANGE, AND CHEESE SALAD 


50 servings 


1 cup plain gelatin 2 pounds figs 

6 quarts orange juice, heated 144 pounds cream cheese 
2 cups sugar ~ 1 quart orange sections 
4 teaspoons salt 


Dissolve gelatin in warm orange juice. Add sugar and 
salt and stir until] dissolved. Stuff figs with cheese 
and arrange with orange sections in individual molds 
or large pan. Pour enough gelatin mixture over fruit 
to cover. Set aside. Cool remainder of gelatin until 
it sets. Whip and pour over fruit mixture. Chill until 
firm. Serve on lettuce leaves. 


% COTTAGE PUDDING 


48 servings 


4 cups flour S eggs, separated 

3 tablespoons baking powder 3% cups milk 

1 teaspoon salt 1% tablespoons vanilla 
5 cups sugar 24 cup butter, melted 


Sift dry ingredients together, add sugar. Beat egg 
yolks and combine with milk, vanilla, and butter. Add 
to dry ingredients. Fold in stiffly beaten egg whites. 
Fill greased muffin tins two-thirds full and bake at 
375°F. for 20 minutes. If baked in baking pans, in- 
crease time to 45 minutes. Serve warm with chocolate, 
lemon, or butterscotch sauce. 


% LEMON SAUCE 


50 servings 


2'@ pounds sugar 1 cup butter 
34 cup cornstarch 1 cup lemon juice 
1 teaspoon salt 3 tablespoons lemon rind 
2 quarts boiling water 


Mix sugar and cornstarch. Add to boiling water, 
stirring constantly. Cook in double boiler until corn- 
starch is clear (approximately 20 minutes). Remove 
from fire. Add butter, lemon juice, and rind. Cool and 
serve. Do not let sauce remain in a hot place as it 
will become very thin. 
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National Association of Bedding Manufacturers 


A Practical Guide to Healthful Sleep and Sleep Equipment is a 12- 
page booklet, fully illustrated, that explains our need for proper rest. 
It tells us why we need it and how best to get it. Subjects covered include 
the importance of sleep to good health and to efficiency; proper selec- 
tion and care of all types of bedding, including dual purpose equip- 
ment; how to detect wear; basic construction data 


The booklet will be of interest and help to all students of home 
making. It teaches them the essentials of better bedding buymanship. 
Send coupon requesting number needed. 


Puritan Cordage Mills 


Leisure Time Projects 


To stimulate the imaginative use of clothesline, both plastic and cotton, 
as well as nylon cord, the Puritan Cordage Mills of Louisville, Kentucky 
has developed a series of leaflets describing various Leisure Time 
Projects with Puritan Cord that are quite often suitable to class-room 
and home-decorator projects. The leaflets are produced on a continuing 
basis with new titles forwarded as printed to those upon the mailing 
list. There is no charge for this material at any time. 


Swing-A-Way Manufacturing Company 


Guaranteed Five Pull Years! 


Swing-A-Way Can Openers are guaranteed to be free from defective 
workmanship or materials 


Defective parts will be repaired or replaced without charge for a 
period of 5 years. 


Guaranteed by Good Housekeeping and Can Manufacturers Institute. 


For more information see advertisement on page 100 


Sterling Silversmiths Guild of America 


Sterling to Live With—48 page booklet 
and written from a woman's point of view 
that 


extensively illustrated 
with chapters full of 

and knowledge of 
Sterling Silver—its history, what it is and how it is made—as well as 


information will enhance the appreciation 


practical suggestions on selecting a pattern, collecting a set, setting the 
table and 


uring for silver 


Towle Manufacturing Co. 
Towle Offers Versatile Teaching Aids! 


Teaching table setting and all the arts allied with it is easier for you, 
more fun tor your students, with these teacher-tested aids 

New Wal! Chart suggests special recipes and illustrates correct serving 
pieces to use with them. Free 

Demonstration Kit. 51 pieces of Sterling flatware including place 
Settings and serving pieces for classroom use 
Free 

from how it 


Film Strip. 35 mm in full color with teachers’ manual 


Student Booklet literally teaches “All About Sterling,” 
is made to the way good manners determine its use. Free 


Writ 


for these practical helpers today! 
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National Association of (10) PHE 9-56 


Bedding Manufacturers 


free copies of A Practical Guide to Healthful 
(This offer limited to continental U, S.) 


Please send me 


Sleep and Sleep Equipment. 


Name 
(please print) 

ee 


(72) PHE 9-56 


Puritan Cordage Mills 


Please send: Leisure Time Projects Teacher's Kut. 


Name 


School 


Address 


Swing-A-Way Mfg. Co. (3) PHE 9-56 

4100 Beck Ave., Lowls 16, Mo. 
Please send prepaid . Automatic Can at 
$2.99 each, of .. with magnetic LID-LI at 
$3.59. Check color preference: Red White 
Yellow Send catal of com SWINne. 
WAY line with prices of Items available af demon- 
stration discounts. 

Total amount enclosed $ (no stamps) 
(please print) 


City 


Sterling Silversmiths Guild of America (82) PHE 9-56 


Please send me () Teacher's Free Copy of Sterling to 
Live With. Send ———— extra copies at 25¢ each. 
Cash enclosed $ 


Name iva 
(please print) 


School 


Address 


Towle Manufacturing Co. (64) PHE 9-56 
Newburyport, Mass. 


Please send me the items checked 


( ) New FREE Wall Chart, “Serving Pieces for All Occasions” 
( ) Demonstration Kit. (1 agree to pay forwarding cost) 

( ) Free Film Strip “The Sterling Silver on Your Table” 

( ) Free Booklet for Students, “All About Sterling’ 


Name 
School 
Address 
City 


(please print) 


Zone 


(please print) 
+ City Zone State 
State 
y 
Wh 
2 
Cit 7 ‘ State 
State 
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from Marion Cronan’s 


notebook. . . 


Milk—18 Million Half Pints a Day 


The United States Department of Agriculture reports 
that this year marks the 10th anniversary of the passage 
of the National School Lunch Act and the second year 
of the Special Milk Program. 

Almost 9% million children are now eating lunches 
with milk under the School Lunch Program and nearly 
16 million children are drinking milk under the School 
Lunch and School Milk Programs combined. These chil- 
dren are consuming about 18 million half pints of milk 
every school day. Dramatic increases in the consump- 
tion of milk under the special milk program have been 
reported. Some schools have increased their sales of 
milk by more than 100 per cent. 


Ten Years of School Lunch 

The National School Lunch Program celebrated its 
tenth birthday on June 4, 1956. Honor guest of the 
occasion was President Eisenhower. The President re- 
ceived a tenth anniversary birthday cake from a boy 
and girl representing the school children of America. 
Irene Cromer and Jimmie Adcock, 7th and 6th grade 
students, respectively, from the Fairview Elementary 
School, Fairfax County, Virginia, were introduced to 
the President by Under Secretary True D. Morse. 

Similar observances were conducted in schools 
throughout the country, taking note of the benefits the 
program has brought to both school children and 
farmers. 

The National School Lunch Act was signed into law 
“as a measure of national security to safeguard the 
health and well-being of the nation’s children and to 
encourage the domestic consumption of nutritious agri- 
cultural commodities and other food.” 

School Lunch has grown to be big business! Ex- 
penditures for the School Lunch and Special Milk Pro- 
gram by all sources within the United States now 
exceed $450 million each year, and the total of ex- 
penditures for all program purposes is expected to ap- 
proach $750 million this year. The federal funds that 
a state receives depend upon the number of school-age 
children and the per capita income of the state. 

Through education, and cooperation of local dairies, 
the inclusion of milk with the A Lunch has increased. 
In 1947, 20 per cent of the A Lunches were sold without 
milk. Only 3 per cent of the 15 billion A Lunches served 
in 1955 did not include milk. The nutritional value 
of the A Lunch has increased by including more fruit 
and vegetables, especially those high in vitamins A 
and C. 

Each of us in our own lunchroom can contribute to 
the growth of the Schoo! Lunch Program and strengthen 
the primary purpose of the program by serving a nu- 
tritious lunch every day at a price pupils can pay. 
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The Toidey Company 
“Training the Baby’ Booklet 


This booklet, on the crucial problems of toilet training, can be of 
utmost importance in teaching child care to girls or young women. 

Available to you without charge in reasonable quantities, it ap- 
proaches the sclion directly and handles it in a simple, understanding 
manner 

“Training the Baby” has long been considered an outstanding work 
on the subject. Now in its 34th printing, the booklet has been edited 
with the help of outstanding pediatricians and child specialists. 

Simple to understand, the booklet is now used in many classes for 
high school age or older groups of women as a text 
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The Toidey Company (61) PHE 9-56 


Vacuum Can Company 
AerVoiD Vacuum Insulated Hot Food Carriers 


Portable, vacuum insulated, all stainless steel hot food carriers for trans- 
porting and servicing hot foods at distant points from CENTRAL 
KITCHENS, indoors or outdoors. Four standard sizes to carry one hot 
food in each carrier, or with food pan assembly to carry 2, 3 of 4 hot 
foods to each carrier, each in its own separate food pan. High vacuum 
insulation keeps hot foods hot for hours, awaiting service. 


Westinghouse Electric Corporation 


Folder on the School Plan includes complete details on the continuing 
replacement plan for major appliances, the special purchase plan for port- 
able appliances, and a sample of the Replacement Plan Agreement 

The Teaching Aids Folder lists and describes all of the many and 
varied teaching aids Westinghouse produces, ranging from Appliance 
Reference Handbooks to pieces on kitchen planning 


(0 Please send immediately a sample copy of your booklet, “Training 
the Baby.” 

' O11 have used the booklet before. Please send —— copies for 
my classes. 

: Name 

(please print) 

School .... 

Street Address 

City . State 

: Vacuum Can Company (7) PHE 9-56 

: 19 So. Hoyne Ave., Chicago 12, Ill. 


Please send illustrated circular “Group A" showing how schools are using 
AerVoiD Vacuum Insulated Hot Food Carriers to expedite school lunch 
operations and save money. 


Name Title 

(please print) 
School 
Westinghouse Electric Corp. (38) PHE 9-56 


Major Appliance Div. 
Consumer Service Dept. PH-956 
Mansfield, Ohio 


Please send me your free folder giving details on your School Plan, plus 
your listing of Teaching Aids. 


(please print) 

City Zone 


Chas. A. Bennett Co., Inc. 


For a full description of books offered, see our ad on page 93. We 
have listed the titles here, with accompanying key numbers, so that it will 
be easier for you to fill out the coupon on the right 


Dress (#1), $3.96. Historic Costume (#2), $4.50. Tables of Good 
Values (#3), $5.50. Homemaking for Teenagers (#4), $3.48. Meal 
Planning and Table Service (#5), $3.20. Cut Woolly Toys (#6), $1.25 
The Complete Meat Cookbook (#7), $5.95. Designing Your Own 
Dress Patterns (#8), $5.95. Tasloring Suits the Professional Way 
(#9), $4.50. 


Chas. A. Bennett Co., Inc. (45) PHE 9-56 
1206 Duroc Bidg., Peoria, Illinois 


Please send me the following book(s) 1 2 3 4 3 6 7 
8 9 (circle which). For prices and titles, see coupon at left and our 
advertisement in this issue 
() Send FREE Crafts Catalog 


Send COD. [ Send for examination. 


Better Homes & Gardens Books 
At Special Prices 
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Name Title. . 
(please print) 

City Zone State 
Better Homes & Gardens (44) PHE 9-56 
635 Meredith Buliding, Des Moines 3, lowa 

I enclose $ eeeeeees for which please send me: 

.... copies of Decorative book @ $4.25; ..... copies of Barbecue 
Book @ $1.40; ..copies of Cook Book @ $2.75; ...... copies of 
Junior Cook Book @ $2.00; .. copies of Diet Book @ $1.75. 

Name 


(please 


i 
i 
! 
i 
1 
City tate 
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Students Decorate 


As part of an interior-decoration unit, the 8th-grade, 
home economics classes planned the redecoration of 
their principal's office and outer office. For a field trip, 
they first measured carefulf¥, and then went out to buy 
fabrics for drapes in both offices. Sewing and finishing 
were done by the pupils, and when the drapes were done, 
the students put them up. The project was a most satis- 
factory one, and the principal's offices look fine! 

IRENE DAPKEWICZ 
Cooperative Board 
Westchester County, N. Y. 


Over a Wash Line 


If your bulletin-board space is limited in your clothing 
laboratory, string a wash line between two nails and 
hang up your illustrative materials with clip clothespins. 
Paper posters and charts are as easy to hang as fabrics, 
models, etc. It is attractive, amusing, and appropriate 
for a clothing room. 

DOROTHY DAY 
Wingate High School 
Brooklyn, N. Y. 


Life with the Family 


Family relations has become a favorite subject in my 
homemaking classes. Great interest has developed since 
I have been using a new approach to the problems of 
family life. On Fridays my students gather in a re- 
laxed and informal group prepared to listen to what 
they call a story. The story which I read to them may 
be a short story from a magazine or a reading adapted 
from a book. 

If I want to stimulate a discussion concerning the 
subject of sharing the family income, there is no finer 
introduction than portions of Mama’s Bank Account, 
vy Kathryn Forbes. I like the atmosphere of simplicity 
and helpfulness that forms the core of the book. When 
the family gathers about the kitchen table to count the 
money in the “little bank,” the reader experiences a 
feeling of family unity. Is there enough to send Nels 
to high school? No, not even though Nels works every 
day after school. Papa gives up tobacco to add to the 
fund. The girls decide to baby sit and give their moncy 
to their brother for his education. 

From this same book the deep love of a mother for 
her child is illustrated in the tender and amusing chap- 
ter about Dagmar in the hospital. Love for, and proper 
treatment of, family pets is aptly discussed in the ludi- 
crous story of the cat, Uncle Elizabeth. Almost the en- 
tire book is devoted to depicting one family busy solving 
the problems of living together harmoniously. 

The Gilbreth books, Cheaper By The Dozen and Belles 
On Their Toes, are brimming with family situations to 
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CO-ED—the New Classroom Magazine 
for Teen-age Home Economics Students 


Have you discovered the current “back-to-school” issue of Co-ed inside 
your copy of Practical? September's food and fun features, fall fashions, 
fiction, future careers are typical of the many timely, curriculum-keyed 
materials Co-ed provides each month of the school year. 

If you aren't yet among the thousands of teachers who use Co-ed as a 
practical, up-to-date teaching supplement, won't you show this outstand- 
ing issue to your girls today? Then fill out and mail the attached 
coupon, order card or reply envelope. And remember, your Co-ed order 
brings you every issue of Practical (with Co-ed bound inside) free of 
charge! 


General Card Co. 


FREE ! Jewelled Ball Point Pen! 


WHITE AND GOLD WITH PERFUMED INK! 
SEND NO MONEY—Just Name and Address on Coupon 


We'll also show you a sure and easy way to make lots of extra money in your 
spare time. All you do is show a popular new line of Exclusive Novelties, Per- 
sonal Stationery, Gift Wrappings and Greeting Cards. Everything comes to you 
on approval in a big “Wonder Box” that we send you postage prepaid, Then if 
your triends and neighbors don't order on sight, simply return the Wonder Box 
and forget the matter. You keep the Jeweled Hall Pot Pen as our FREE GIFT 
to you. You just can't lose. Supply of Jeweled Pens is limited. To be sure of 
getting yours, fill in and mail the coupon at the right. Do this now, before 
you forget 


Good Housekeeping Book Div. 


Two books that bring you the very latest 
ideas from Good Housekeeping Institute 


Here are two brand-new books presenting the newest tested ideas for 
saving time, work, money. The all-new Good Housekeeping Cook Book 
is bigger and better than any of its predecessors. And the Guide to Suc- 
cessful Homemaking is an easy-to-follow manual on efficient home man- 
agement 


BOTH books are crammed with useful information for home economics 
teachers and students. In the handy coupon at the right you are invited 
to try either or both for 10 days FREE. See for yourself how valuable 
they can be to you. Clip and mail coupon TODAY! 


D. C. Heath and Company: 
Home Economics Textbooks 


a. Management for Better Living, by Starr (described on page 100) 


b. Adventure in Home Living, Book 1, by Hatcher and Andrews (described on 
page 10 

c. Homes with Character, by Craie and Rush. This widely used, well-established 
text approaches the subject of housing from the family needs point of view It 
considers the satisfactions a family should derive from a home, how a family’s 
money must be spent at different period n its life cycle, and whether a family 
should buy, build or rent Then it discusses home planning and how to select, 
care for, make, renovate, and arrange furnishings This emphasis on how a 
family lives in a home is maintained throughout the book. Beautifully, profusely, 
and wnstructively illustrated with line cuts and black-and-white as well as 


colored photogr aphs 


Hoye Textile Publishing Company 
For complete descriptions, see advertisement on page 87 

staple fibers for display 
Each in envelope 


1. Microphotographed cross sections of all U.S 

2. 27 Varieties of natural and man-made fibers 

3. 34 Varieties, spun and filament yarns—with full information, 

4. Mounted swatches of Cottons with descriptions 

5. Mounted swatches of Synthetic Fabrics with descriptions 

6. Mounted swatches of Woolens 
tions 

7. 40 Swatches with loose-leaf sheets for mounting 
on each fabric and loose-leaf folder. Quantity discount 

8. 55 Swatches 12” x 18” of practically all natural and man-made fab- 
rics. Bound together for classroom use, full descriptions 

9. Cloth Counting Glass—for thread count, finish, and weave 


and Worsted Fabrics with descrip- 


Full information 
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CO-ED (98) PHE 9-56 


33 West 42nd St., New York 36, N. Y. 

lease enter my order for. . subscriptions to Co-ed, to begin with the Septem- 
ber 1956 issue, for the term checked below. I understand that, with an order for 
10 or more Co-ed subscriptions, | shall receive my own Teacher desk copy of 
Practical each month without charge 


C) Semester—4 issues (50c per subscription).* [School Year—-8 issues 
($1.00 per subscription).* ()Tentative Order (may be revised). 
Final Order bill later) 

(please print) 
Street 
City Zone State 


*Five or more subs. to one ack iress. Orders for one to four subscriptions filled by 
schoo! year only. Price: $1.50 each per annum 


General Card Company, Dept. 219K 
1300 West Jackson Bivd., Chicago 7, Illinois 


(25) PHE 9-56 


Please send me my FREE white and gold, jeweled, ball point pen and 


details of your plan for making extra money in my spare time. 


Name 


(please print) 


Address 


City 


FREE TRIAL—2 New Good Housekeeping Books 
(See page 25 for complete descriptions) (65) PHE 9-56 
Good Housekeeping Book Division 

Desk GH-9-PE, 250 West 55th St., New York 19, N. Y. 


Please send me for 10 DAYS FREE TRIAL 
Good Housekecping Cook Book. If I keep it I will send $2.95 


plus few cents postage and handling. (Reg price $5.95.) 
Otherwise I will return book in 10 days, pay nothing 

D Good te Successful Homemaking. If I keep 
it I will send plus few cents postage and handling. (lee 
price $5.05.) Otherwise [ will return book in 10 days, pay 
nothing. 

Behoo! 

Name and Title 

Address ‘ 

City don State 


(58) PHE 9-56 


D. C. Heath and Company 


I am interested in the following iter 


Starr: Management for Better Living—-$4.00 
-... Hatcher and Andrews: Adventuring in Home Living, Book 1 
$4.00 


$3.60 
Send on approval (Bill will be 
purchased. ) 


Homes with Character 


are 


Craig and Rush 
( )y Bill me at school discount 
cancelled when 


Name 


10 of more copie: 


School 


(please print) 


Stre et 


me 


Hoye Textile Publishing Company (51) PHE 9-56 


112 Franklin Street, New York 13, N. Y. 


qi) Synthetic Fiber Chart $1.00 ea. (2) Textile Fiber Collection, 
5.00 set (3) Textile Yarn Collection, $3.00 set (4) ‘0 Staple 
ottons Beokiet, $3.00 ea (5) “30 Synthetics” Folder, $3.00 ea. 
It-Yourself Fabric Collection Kit, $2.50 set. (8) extile Fabric Collection 
(6) “30 Woolens-Worsteds” Hooklet, $3.00 ea. (7 Students’ Make- 
Fabrik $25.00 ea. (9%) Cloth Counting Glass, $1.85 ea 
Money enclosed 
Name 
School or Service Unit 
Address 
City Zone tate 


| 
|| Z Stat 
la 
City State 
1956 


invoke discussions among groups of students. Even 
though outdated in many ways, Anne’s efforts to dress 
and look like the other girls at school meets with sym- 
pathy from today’s girls, many of whom face the same 
difficulties. They chuckle over the turnabout hair- 
cutting episode. First Mother and Daddy forbid the 
girls to wear short hair. When, finally, their objections 
are overcome, the girls in their turn are horrified at 
Mother even thinking of cutting hers. “A mother,” says 
Anne, “should look like a mother and not a silly flapper.” 
With a little looking, nearly all the vexing problems 
which plague our family groups can be found, humor- 
ously and entertainingly incorporated, in books and 
short stories. Dates, trouble with younger brothers and 
sisters, clothes, allowances, popularity, the telephone, 
the family car, TV and radio programs are nearly all 
urgent problems in the teen-ager’s life at one time or 
another. I can set in motion lively discussions by read- 
ing aloud a judiciously chosen and arranged story or in- 
cident to my classes. I often follow such discussions 
with references in our text. I find also that, as a result, 
my students become alert to reading matter concerning 
them and they often bring in short stories, books, and 
articles that apply to family life. 
—Mrs. ESTHER WILLIAMS MCGINTY 
Las Palmas Junior High School 
North Sacramento, California 


Audio Visual 
(Continued from page 59) 


4ist, New York 17) was announced last fall as “in pro- 
duction” and now is ready. The series was well worth 
waiting for. Sharp clear pictures illustrate basic ele- 
ments of good grooming, while the pithy captions are 
written in modified high-school slang. The ideas are 
sound and presented so that your boys will not only un- 
derstand but accept. 

Clean as a Whistle—40 frs., covers aspects of personal 
cleanliness, not forgetting deodorants and shaving. 

Fit as a Fiddle—39 frs., emphasizes physical fitness 
for a good appearance—-and the strip does not say that 
the boy has to be a star athlete to be physically fit. 

Time to Attire—39 frs., is concerned with care and 
selection of clothing——proper fit, color problems, choice 
of shirt and tie, sports clothing; shoes. Stress is on the 
conservative, and on proper care; also shows just how 
to pack a suit. 

Strictly Business—40 frs., discusses the importance 
of grooming and conduct when job hunting. 

This is a lively, interesting presentation of basic prin- 
ciples you can use to spark discussion, interest boys in 
their personal appearance, help get them to accept the 
whole idea. 


In the Food Field 
Available on free loan from Association Films (347 
Madison Ave., New York 17) are three sponsored films 
on food. 
Quick Meals From the Freezer (17 mins., color, spon- 
sored by Armour Company. Also available from Modern 
Talking Picture Service, 45 Rockefeller Plaza, New York 


(Continued on page 150) 
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The lowa State College Press 


Unit Method of Sewing—clear directions for latest sewing techniques 
have made this a best seller. Prepared by experts in clothing and textiles 
and home economics education 

What To Cook for Company—something delightfully different for every 
festive occasion where food is served 

How To Write for Homemakers- 
the experienced and beginning writer. 
economics writing. 

Good Home Cooking Across the USA 
and tradit 
American 

Weight 
subject by 


practical and stimulating for both 
A handbook for all kinds of home 


brings you the cooking secrets 
ns from every corner of our country. An authentic book on 
ods, 

Control—up-to-date findings and theories on this important 

national authorities 


J. B. Lippincott Company 
Home Economics Textbooks 
Fconom 


be 


The Lippincott Catalog of Home ics Textbooks includes basal 
textbooks, workbooks, and reference for courses in foods, cloth- 
ing, home management, family relationships, child care, consumer buy- 
ing, home nursing, personal regimen, etiquette, and other home eco- 
nomics urses commonly taught in junior and senior high schools. 

All include the best available textbook materials prepared by experi- 
enced authors who know the subject matter of home economics thoroughly 
and who know how to present it successfully to students of junior and 
senior high school age 

Mail coupon for descriptive catalog explaining the contents, objectives, 
and methods of each book with author identification. 


McKnight & McKnight 


General Leathercraft, now completely rewritten; numerous new carving 

panels by Ken Griffin. Instructions for making over 35 useful articles. 
$1.50 

Weaving Handcraft, a picture presentation of 15 simple ways useful 
articles can be woven with inexpensive easy-to-build tools. $1.25 

Understanding Ourselves discusses personality and how to improve it. 
How to be more effective and successful. $0.70 

As Others Like You is an interesting easy-to-read discussion of selected 
etiquette and social customs for young people. Numerous drawings. $1.50 

Everyday Grooming gives simple, specific “how-to’’ instructions for 
keeping oneself smart and modish. $2.75 


The Messenger Historical Art Calendar 


A teaching aid! The Messenger Historical Art Calendar for 1957 is 
a real help in the classroom because it contains every important date in 
our nation’s history and colorfully depicts many of the most illustrious 
events. The great historical quotations are included to make it vivid and 
exciting 

There are 13 full-color historical illustrations suitable for framing 
Authentic historical data connected with these events is given, briefly and 
concisely 

These Calendars make the basis of excellent money-raising projects. 
Write for sample and complete information on how to organize a money- 
making project. 


PARENTS’ MAGAZINE 
Free Teaching Guide for Child Study Units 


Home 
leaders 


Economics teachers and child study 
PARENTS’ Program Notes! 
This monthly guide to articles on the preschool 
and schoolage child, appearing in PARENTS’ 
MAGAZINE, September through June, can help 
prepare supple 


welcome 


you units for class work or 
mentary study 

We will gladly send you a copy of this free 
guide, together with the other materials listed in 
the announcement on page 88, if you will use 


the accompanying coupon. 
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The lowa State College Press (2) PHE 9-56 


Press Bidg., Ames, lowa 
Send books 
either purchase price 
-———Send books PREPAID, 

funded if mot satished.) 
Unit Method of $1.75 
CJ How to Write for Homemakers, $3.5 
USA, $4.95. () Weight Contrel, $3.00 


_ account. Within 30 days I will 
postage, or return books in good condition, 


which I enclose $ (Money re 


hecked below and charge my 


plus 


remit 


for 


What To Cook for Company, $3.95. 
] Good Home Cooking Across the 
Please print when Alling out coupon. 


Sewing, 


Name 
(please print) 


Address 


City and State 


J. B. Lippincott Company (59) PHE 9-56 


333 West Lake Street, Chicago 6, Ill. 


Please send the current catalog of Lippincott Home Economics Text- 


books 


ame 
(please print) 


N 
School 
Address 


McKnight & McKnight (15) PHE 9-56 


Bloomington, Illinois 
Please send me the following books on approval as advertised in this 
issue: ) Gemeral Leathercrafs ($1.50); ) Weaving Handcraft 
($1.25); (| ) Understanding Ourselves ($0.70); ( ) As Others Like 
You ($1.50); Tests om Social Usage ( ) (10c each), ( ) Package of 
25 ($2.00); ( ) Everyday Grooming ($2.75); ( ) Home Experience 
Record Book ($0.35) 
Name 


(please print) 
chool 


Address 
City 


Please send at once one copy of the Messenger Historical Calendar for 
which I enclose 40 cents in stamps or coins. Also send information on 
using the Calendar in money-raising projects. 


Messenger Corporation 


Name 
(please print) 


School 


Street Address 


Parents’ Magazine (90) PHE 9-56 


Group Service Bureau, Dept. PE-1 
52 Vanderbilt Avenue, New York 17, New York 
Please send me the FREE helps checked below in quantities indicated. 


() Sample PARENTS’ Program Notes and other materials describing 
classroom and group services. ALSO-—({] Student Subscription Slips 
featuring PARENTS’ MAGAZINE at the Special Classroom and Group 
Rate 


Name 

Organization or School 
Address 

City 


Title 


Zone 


‘eee 
| 
City tate 
| 
—_ 


20) covers cookery of flash-frozen meats. It is the best 
of these three new offerings. Presented as though this 
were a television show, with typical “cheerful” TV MC, 
it shows one family in several mealtime situations: a 
TV supper, teen-age lunch, lady’s committee-meeting 
luncheon, bachelor supper, and company dinner. For 
each of these meals, a complete menu is given using 
mainly frozen foods, with emphasis on the use of flash- 
frozen, quick-to-cook, from freezer-to-pan, meats. The 
menus, cooking, and serving of these typical meals are 
practical, useful, and nicely presented. 

The TV suppers are served on trays in the living 
room while the family watches television. Your opinion 
of this sequence will depend, of course, on your personal 
attitude toward tray-suppers and the watching of TV 
during meals. 

The teen-age do-it-yourself lunch is excellent except 
that these youngsters are keeping time to recordings, 
jouncing about while standing up and eating—not a 
particularly good example of good eating habits. 

The committee luncheon is concerned with planning 
a menu for a benefit supper. Well done, affording an 
excellent introduction to various suitable frozen meats, 
especially the new ten-pound packages made expressly 
for such purposes. 

The entire film is introduced by a “thank you” from 
Mary Gifford to all those, including home economics 
teachers and their students, who help acquaint the pub- 
lic with the new food developments. 

Quick Mealsa—lI think you can get some good teaching 
material from the menus, the new meats being offered 
and methods of preparing them. As you know, other 
Armour films are available on free loan from the same 
distributors—including ABC's of Beef Cookery, Can 
You Carve?, Spring Chicken Year 'Round, Easy as Pie, 
Let's Talk Turkey. 

Harvest of Convenience (28 mins., color, sponsored 
by General Foods) is more a “packaging” film than a 
foods film. We see briefly the source, processing, and 
packing of various foods—coffee, cereal, chocolate, fish 

with fun-to-watch whizzing machinery. We visit the 
laboratory and, all too briefly, the test kitchens and 
taste testers. If your class needs to know where foods 
come from, the work and manpower needed for process- 
ing and distribution, this is a film for you. 

Design for Dining (also about 30 mins., color, spon- 
sored by the National Association of Frozen Food Pack- 
ers) does not live up to its title. The film opens with a 
really delightful animated sequence about Grand- 
mother’s kitchen and the many hours she spent there 
preparing food for the family. Too bad, but the cheerful 
promise of this prologue is not fulfilled. The film be- 
gins with a lengthy sequence on proper transportation 
for frozen foods. Then a lengthy, though well produced, 
sequence on the highly mechanized and scientific farms 
which supply produce to the packers. Fine for agricul- 
ture or for social studies. 

The Lady of the Land (29 mins., color, sponsored by 
the Kroger Food Foundation is available on loan from 
Shilin Film Service, 450 West 56th St., New York City 
19, N. Y.). The Lady of the Land shows us just how 
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Sunshine Art Studios, Inc. 


A Plan to Organize a Fund-Raising Team 
In Schools and Clubs 


A free folder from the Sunshine Art Studios, Springfield 1, Mass., offers 
a really enlightening introduction to the lucrative Fund Raising plan de- 
veloped by Sunshine. This organization is a leader in the field and the 
folder clearly presents all the “how to’ details of their widely successful 
plan to raise funds. Write for the free folder and samples of Sunshine 
Greeting Cards on approval. 


Charles Scribner's Sons 
Books on Home Economics 

By Mildred Graves Ryan, Fashion and Grooming Editor of Practical 
Home Economics Edition of Co-ed: three instructive new books for class- 
room use at a special teachers’ net price of $2.10 each. (See our ad on page 
28.) 

Sew Smartly—a 100-point guide for home sewing, with drawings to 
demonstrate each point. Tells much more than usual pattern directions. 

Dress Smartly—a 100-point guide that demonstrates how to analyze 
your face and figure and your preferences. Explains the basic technique of 
choosing clothes to suit you, the occasion, and the place. 

Thrift with a Needle—a complete guide to mending, how to make 
simple alterations and re-style clothes, etc. Fully illustrated. 


Please detach and mail your 
answers with your coupons 
requesting teaching materials 


Please answer these questions on coupon 
space opposite 


|. Practical aims to live up to its name and 
give you balanced issues. But we'd like to 
know which type of article you prefer. 


2. What subjects do you teach? > 


3. In what grades are your students? > 

4. In clothing and textiles do you include units - 
in clothing selection and grooming? 

5. Do you teach home furnishings and interior > 


decoration? 


6. In what capacity are you concerned with» 
the school lunch program? 


7. How many students are served school lunch + 
daily? 
8. Do you make use of the school lunch ma- + 


terial appearing in Practical? 


We have allowed space for your editorial 
suggestion on opposite page. 
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Sunshine Art Studios, Inc. (4) PHE 9-56 


45 Warwick Street 26 E. Union Street 
Springfield 1, Mass. Pasadena 1, Calif. 


Please send FREE folder giving complete details on Sunshine Fund Rais- 
re for Schools, samples on approval and FREE samples of Imprint 
rds. 


School 


Charlies Scribner's Sons 
597 Fifth Ave., N. Y. 17, N. Y. 

Please send the following books of Mildred Graves Ryan at the special 
teachers’ net price of $2.10 each: .... copy(s) Sew Smartly. .... copy(s) 
Dress Smartly. .... copy(s) Thrift with a Needle. 

C) Bill me at teachers’ net price. () Send individual copy (copies) on 
approval (Bill will be cancelled when 10 or more copies are purchased for 
class use.) 


(please print) 

City Zone ....State . 


PRACTICAL HOME ECONOMICS EDITION OF CO-ED 
33 West 42nd Street, New York 36, N. Y. 


Name 
Address 
City 


Please check or fill in your answers here 


_.Zone ... State . 


1. (a) Reports of classroom practice written by teachers . 
b) Articles by specialists on technical subjects 


c) News of new products (d) Research reports ... 
(b) Clothing and Textiles... . 


2. (a) Foods and Nutrition 
c} Home management and equipment . d) General 
omemaking (e) Family relations and child develop- 
ment . 


Elementa (b) Junior high .... (c}) Senior high 


Total number 


4. (a) Selection (b) 


Grooming 


5. (2) Home Furnishings (b) Interior Decoration . 


6. (a) Manage (b) Supervise (c) Advise .... (d) Not 


interested 
7. (a) Number served 
8. (a) Yes . (b) How? 
My editorial suggestion is 


Name 
(please print 
+ Address 
City Zone State 
(c) No 
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Kroger uses their “Homemakers Reference Committee” 
—some 700 housewives scattered through twenty states 

to pre-test new food products, after company test 
kitchens and tasters have worked on the product and 
before the product is released to markets. The example 
used is a new lemon meringue pie. This basic project 
can be of great interest to your students. However, the 
film does have sequences that are in a little too long. 

Man Of Action—a color cartoon sponsored by the 
American Committee to Improve Our Neighborhoods, 
available from Association Films, Dept. C-4. If you 
haven’t already seen it, do get a print. This highly 
effective attack on slums and neighborhood deteriora- 
tion shows exactly how good neighborhoods cease to be 
good. What individuals, community groups, and the 
town can do to stop deterioration. Fun to watch and 
packs a real wallop. In fact, my eight-year-old, who 
screened with me said afterwards, “Gee, mummy, maybe 
I'd better pick up my room like you said and stop get- 
ting fingerprints and scratches on the walls.” 


Other Films and Strips 


Adventuring in the Arts—new Gir! Scout color film— 
offers ways to interest girls in expressing their own 
ideas in creative ways. Presents many kinds of art ma- 
terials, pantomine, music, cooking as an art. Makes all 
this seem very simple and easy to accomplish which, 
naturally, it is not, but contains some good ideas. 

Every Day Is Apple Day (12 mins., color, sponsored 
by the Processed Apples Institute, available from Asso- 
ciation). Just about to be released. Tells briefly how 
apples are processed into sauce, juice, and canned prod- 
ucts. Describes and gives recipes using apple products. 
A recipe booklet will be offered with the film. 

Confidence Because—a sound filmstrip (67 frs., color, 
running about 15 mins., sponsored by Personal Prod- 
ucts Corp., Milltown, N.J.). Intended for use by teach- 
ers of personal hygiene, this strip is designed to help 
explain the purpose of menstruation and its physiologi- 
cal effects. Together with an excellent manual, the strip 
is free for you to keep as a permanent part of your 
teaching materials. You may recall this company’s ex- 
cellent film Molly Grows Up, as well as their other 
pamphlets for students and teachers. Incidentally, this 
film is now available in a Spanish language version. To 
borrow it, write to Miss Patricia Morrison, Education 
Director, Personal Products Corp., Milltown, N. J. 

Milk and Good Health (color, Bryant Foundation, 737 
No. Edgemont St., Los Angeles 29, Calif.) based on rec- 
ommended daily dietary allowances of Food and Nutri- 
tion Board of National Research Council. 

Enjoy Your Garden (30 mins., color, sponsored by 
American Chemical Paint Co., Ambler, Penna.) is a 
story of the problems encountered by a young couple 
in trying to develop a beautiful lawn. Accompanied by 
a 64-page booklet “Guide to Better Lawns and Gardens.” 
Available on free loan. 

How We Did Our Kitchen (18 mins., color, sponsored 
by Republic Steel Kitchens, available from Modern Talk- 
ing Picture Service, 45 Rockefeller Plaza, N.Y. 20). 
Story of how the Grahams improved their unattractive 
and inefficient kitchen themselves. 
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News from our 


Canadian Correspondent 


\ ISS MARION SEYMOUR, formerly of the University 
1 of British Columbia, is now at the University of 
Texas... Mrs. Elizabeth Mullen is in Chicago this year 
while her husband is taking a post graduate course .. . 
Elizabeth is working in the Passavant Memorial Hos- 
pital ... Miss Margaret Oliver, graduate of the Uni- 
versity of Manitoba, and now Betty Crocker of General 
Mills, Toronto, gave her first Canadian cooking school 
in her hometown of Winnipeg. 

Miss Barbara McBryde left Toronto and the Visiting 
Homemakers’ Association to fly to Australia and Lionel 
Evans ... they were married last March 23rd. . 
Barbara is working part time as a teaching dietitian. 

Mrs. Mary Murdison Humpries is secretary-treasurer 
of the newly incorporated testing laboratory, Thomson 
Research Associates, Limited, Toronto . . . its staff 
were all formerly with the research and development 
laboratory of York Knitting Mills ... at the start they 
are concentrating on textiles and related testing. 

J. M. Dent and Sons, Limited, Toronto, has a new 
junior high schoo! text “Homemaking for Young Cana- 
dians” written by home economics teachers Miss Anna 
Dunn Campbell and Miss Mary Davidson, and edited by 
Miss Ruth Binnie, Supervisor of Home Economics for 
the Nova Scotia Department of Education. 

The position of Dean of Home Economics, Mount St. 
Bernard College, Nova Scotia, has been filled by Sister 
St. Catherine Maureen ... She has just completed post 
graduate study at the University of Minnesota. 

Nova Scotian Clara Nowlan is at present a teaching 
dietitian at the Samaritan Hospital, Troy, New York 
... Nova Scotian Helen Kerr is an experimental officer 
with the Linen Industry Research Association, Belfast, 
Ireland. 

Miss Mary Hiltz, after completing her work for the 
Food and Agriculture Organization in Rome (where she 
went upon retirement from the University of Manitoba 
staff) proceeded to the Women’s Christian College in 
Madras, India, to replace a staff member on furlough. 

Miss Margaret Gagne, a University of Manitoba 
graduate, has left her position at Bloomingdale’s, New 
York, to go to Denver, Colorado. 

A Mount Saint Bernard College (Nova Scotia) stu- 
dent, Teresa MacNeill, has been awarded the 1956 
W.U.S.C. Summer Tour Scholarship ...a tour of 
Greece, followed by a three-week seminar in Germans 
on “Universities and Freedom.” Students are selected 
on the basis of scholastic standing, qualities of leader- 
ship and general social interests. 

Miss Mabel Patrick, after 37 years as head of the 
Department of Household Economics at the University 
of Alberta, is retiring. Many former students, staff 
members and associations have paid tribute to the 
service given by Miss Patrick. 

The Calgary, Alberta General Hospital has welcomed 
Miss Ann Brungardt, from Salinas, Kansas, to its die- 
tetic staff. 
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MAJOR UNITS 


THIS ISSUE 


1. PRACTICAL HOME ECONOMICS 
EDITION OF CO-ED 


2. CO-ED, the monthly magazine for 
homemaking students. Teachers may 
order subscriptions in class quantities. 
Orders for 10 or more include PRAC- 
TICAL HOME ECONOMICS EDI- 
TION at no extra cost. 


3. Annual Teaching Aids Section. Use 
coupons in this section to obtain free 
and low-cost materials for bulletin- 
board display, demonstrations, and 
other purposeful activities. Mail all 
coupons in one envelope to PRAC- 
TICAL HOME ECONOMICS EDI- 
TION OF CO-ED, 33 West 42nd St., 
New York 36, N.Y. 


TO ORDER CO-ED 


for your students 


Use the coupon on page 147. You may 
indicate a tentative order which may 
be revised later. We bill vou only for 
subscriptions in final order. Low 
school price: 50 cents per -tudent per 


semester, 


CO-ED is a Scholastic Magazine. 
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33 West 42nd St., New York 36, N. Y. 
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Physiologic Response of Boys 12 to 14 
Years Old to Different Breakfasts* 


pene controlled studies to determine 


the cttect of the size and content of breaktast on 


the physiologic responses of school boys 12 to 
14 years of age were recently reported at a promi- 
nent medical school. 

These experiments, conducted jointly by the De- 
partments of Nutrition and Physiology, used the 


following breakfast regimens: 

Basic Cereal and Milk Breakfast 

Basic Bacon, Egg, and Milk Breaktast 

Mixed Basic Breakfast 

Mixed Heavy Breakfast 
The first three basic breakfasts provided approxi- 
mately one-fourth of the daily caloric requirement, 


while the fourth one provided approximately 40 


per cent of the total daily caloric requirement. 


*% Daum, K., Tuttle, W. W., Larsen, R., Roloff, 
L., and Salzano, J.: Physiologic Response 

of Boys 12 to 14 Years Old to Different 

Breakfasts. J. Am. Dietet. A. 31:4, 1955 


A researi / and educational ¢ nde avor devoted to the he tlerment of national nutrition 


There was no differentiation by way of the physiologic 
responses studied after the consumption of similar basic 
breakfasts built around bacon, eggs, and milk, and 
around cereal and milk. 


There was no differentiation between the basic and 
heavy breakfasts in 12 to 14 year old boys. It seems 


) 


reasonable to suppose that 12 to 14 year old girls would 


react similarly to the boys of the same age group. 


In all other age groups, a basic breakfast providing 
approximately one-fourth of the total daily caloric and 
protein requirement Is tO be recommended rather than 
a heavy morning meal, as far as physical and mental 


efficiency in the late morning hours are concerned 


The basic cereal and milk breakfast consisting of fruit 
cereal (whole grain, enriched or restored), milk, bread 
and butter supplying one-fourth of the daily caloric 
need, is well balanced in essential nutrients needed by 
all ages. A basic cereal and milk breakfast is just as 
effective as a basic bacon, egg, and milk breakfast in 
promoting the maintenance of good vigor,afertness, and 
well-being for school boys and girls 12 to 14 years old 
during the late morning hours, as was demonstrated 
for college women and men in previous studies. Break- 


fast is a must for all ages! 


September is Better Breakfast Month 


A newly-revised Teacher's Source Book, 
titled “A Basic Breakfast Pattern,” and Wall 
_ Chart have been prepared for Home Econom- 
ics, Science, and Health Education Classes. 
Send for yours at once by coupon, post card, 
| or letter for Classroom Better Breakfast 
Projects. 


CEREAL INSTITUTE, INC., 135 South La Salle Street, Chicago 3, Ilinois 


1s 
BETTER The Results of the Study 
w BREAKFAST 0 = 
| MONTH 
= 
& | 
| Nutritionally Complete for All Ages 


infant nutrition 
Commodities Foods Only 31% Since 1939! 


EVEN WITH THE RISING COSTS of produce, labor, equipment and 
shipping, baby foods have gone up only a fraction as much 
as other foods in the last 16 years. 


TODAY'S MOTHER can feed her baby high quality, scientifically 
prepared foods for less of her food dollar than it would cost 
to prepare baby’s food at home. For example: often the basic 
ingredients would be more expensive —the preparation 
extremely time-consuming, with no apparent nutritional 
advantages. 


THE NUTRITIONAL ADVANTAGES of Gerber Baby Foods are well- 
established. Special processing, in the absence of air, pre- 
serves to a high degree the vitamin and mineral values so 
often lost in home cooking. The smoothly pureed texture 
(difficult to duplicate by home methods) is an aid to digesti- 
bility. True-to-nature colors and flavors are maintained for 
maximum appetite appeal. 


FREE TEACHING AIDS! 
For Gerber's 

Teacher's Manual and 
Students’ Leaflet, 

see Coupon section 

of this book. State 
number of copies of 
Students’ Leaflet 
desired. 


4 CEREALS 


Babies ave our business .. 


Over ) RAINED AND JUNIOR FOOOS 


+ 140% 
+120% COMMODITIES IN GENERAL 
U.S. Dept. of Labor ; 
| 80% v : 
60% 
+ 40% 


442-02. CONTAINER 
OF GERBER BABY FOOD 
—20% 


1939 1941 1943 1945 1947 1949 1951 1953 1955 


PERCENTAGE CHANGE: Wholesale prices of commodities in 
general vs. wholesale price of typical container of Gerber 
Baby Foods 


. our only business! 


INCLUOING MEATS 


~ 


